Ford Will Screen 
Some 12 Agencies 


for Brand New Car 


AA Is Able to Identify 
Nine Invited Agencies; 
Two Decline Offer to Bid 


DEARBORN, MicuH., Oct. 14—On 
Monday Ford Motor Co. will start 
to interview about a dozen agen- 
cies that it has invited to bid on 
handling advertising for a new 
car—as yet unnamed—the com- 
pany plans to market. 


The agencies invited will not|~ 


make a concerted pitch for the 
account at this time, AA learned, 
but will merely converse with Ford 
officials on a get-acquainted basis. 


® As nearly as AA could deter- 
mine, among the agencies invited 
to make the trip to Dearborn were 
Foote, Cone & Belding; Wm. Esty 
Co.; Needham, Louis & Brorby; 
Cunningham & Walsh; Leo Burnett 
Co.; Tatham-Laird, and Weiss & 
Geller, Chicago. 


» Also invited, but not indicating 


whether or not they would accept, 
were Grey Advertising and Len- 
nen & Newell. Another possible 
invitee (not confirmed) was Sul- 
livan, Stauffer, Colwell & Bayles. 

At least two other agencies that 
were invited, but declined, are: 

Ted Bates & Co., which refused 
because it feels it is primarily a 
package shop. 

Ogilvy, Benson & Mather, which 
withdrew because it feels it is not 
equipped to handle an account of 
this size. 

The list of agencies eligible to 
bid for the account is narrowed 


* considerably by Ford’s stipulation 


that agencies which are currently 
handling an automotive account, or 
the account of some automotive 
subsidiary, would not be consid- 
ered. 


® No date has been set for intro- 
duction of the car, which is being 
brought out to give Ford a com- 
plete line of cars covering all 
price ranges. 

In addition to starting agency 
interviews, Ford also is conducting 
interviews to select an advertising 
manager for the new car. 
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LUCKY CHANCE—Agency man Ben 
Chance, of VanAuken, Ragland & 
Stevens, Chicago, got this testimon- 
ial ad by coming to the rescue of 
Leon Fisk, who was stalled on a 
Chicago street one morning. Mr. 
Chance supplied the Saf-Lift car 
jack, snapped the picture of the 
motorist using it, for this ad for 
his agency’s client, Auto Special- 
ties Mfg. Co. 


Nielsen Count of 
Radio, TV Sets Is 
Planned for 1956 


Cuicaco, Oct. 14—A study of 
radio and tv set ownership and sta- 
tion coverage will be started early 
in 1956 by A. C. Nielsen Co. 

This is the second such study the 
research organization has under- 
taken. A station coverage study 
had been made by Nielsen in 1952. 

Announcement of the _ study 
comes on the heels of a statement 
last week by the television circula- 
tion committee of the National 
Assn. of Radio & Television Broad- 
casters that it would launch a con- 
tinuing study of tv set ownership 
and coverage some time in 1957 
(AA, Oct. 10). 


a A.C. Nielsen, head of the com- 
pany, said the study was being 
made in response to demand from 
radio and tv stations, networks, 
agencies and advertisers. 

He said the decision regarding 
timing of this second study had 
| (Continued on Page 112) 


Census Bureau’s Use 


of Electronic Brains 


Speeds Business Survey; Is Expected Soon 


WASHINGTON, Oct. 13—Census of- 
ficials said today that the first 
results of the new census of busi- 
ness may appear late next week. 

After that bulletins will be is- 
sued rapidly over a five-week per- 
iod until information has been pro- 
vided for retailing, wholesaling 
and service trades for each state, 
with breakdowns for 3,000 coun- 
ties and 4,500 urban places. 

There has been an air of excite- 
ment at the bureau throughout the 
week, as the staff neared the cli- 
mactic moment in what is regard- 
ed as one of the most remarkable 
achievements in the long, proud 
history of the agency. 

For the first time in history a 
major census has been processed 
entirely by electronic brains, a 


procedure which cut the time lapse 
from enumeration to publication 
down to less than half the time re- 
quired when a similar census was 
made in 1949. 


= But the process has been nerve- 
wracking from the beginning. 
While the Univac has taken over 
the burdensome task of sorting the 
hundreds of millions of scraps. of 
information collected on 3,000,000 
question forms, the electronic brain 
will only do what. human brains 
instruct it to do. From the’ begin- 
ning, the bureau’s technicians have 
had to pioneer complex Univac 
“programs” to make the machine 
absorb the facts, and turn them out 
accurately. 


(Continued on Page 109) 
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McCann-Erickson Replaces D'Arcy 
on $15,000,000 Coca-Cola Account 


Switch Made So That Coca-Cola Could ‘Integrate 
Domestic, International Advertising,’ Robinson Says 


Los ANGELEs, Oct. 13—The appointment of McCann-Erickson 
as agency for Coca-Cola’s $15,000,000 account, which has been 
with D’Arcy Advertising Co. for almost 50 years, was announced 
here today by William E. Robinson, Coca-Cola president, and 
Robert M. Ganger, board chairman of D’Arcy. 

The effective date of the appointment will be March 31, 1956. 
Actually, McCann-Erickson may take over on some of the broad- 


McCann Billings Have 


= |Risen $40,000,000 
~ |Since Last October 


New York, Oct. 13—This has 
been a fantastic year for McCann- 
Erickson. 

In the past 365 days the agency 
has added, at a conservative esti- 
mate, $40,000,000 in billings from 
new clients. It may have lost, dur- 
ing the same period, $5,000,000 to 
$7,000,000 from client departures. 

This does not count any in- 
creased expenditures by old clients 
or additional business from its 11 
overseas offices. 

McCann was billing $40,000,000 
in 1945. In 1954, according to its 
report to ADVERTISING AGE, it billed 
$133,000,000. This latest spurt, 
capped by Coca-Cola, may well 
push it past Batten, Barton, Dur- 
stine & Osborn and Young & Rubi- 
cam to the spot behind J. Walter 
Thompson Co. as the _ second 
largest advertising agency in the 
world. 


® McCann’s phenomenal new 
business streak began exactly a 
year ago this week, in the wake 
of the dissolution of Cecil & Pres- 
brey. From C&P, McCann first 
retrieved the $500,000 Mennen Co. 
billings (Foam Shave and Afta- 
shave) and $1,500,000 Nestle Co. 
billings. 

Then, when Jack Tarcher 
brought Benrus Watch Co. to 
Biow - Beirn - Toigo, McCann 
showed a fine sense of arithmetic 
by resigning the Gruen Watch Co. 
account (worth $1,000,000-plus) so 
that it could acquire C. Terence 
Clyne and Bulova Watch Co. 
(worth more than $5,000,000) from 
the Biow agency. 


® Following this start, McCann 
never stopped running. It subse- 
quently picked up the following 
new accounts (in this order): 

Mennen’s shaving cream and 
brushless shaving cream (from 
Kenyon & Eckhardt). 

Some $7,000,000 in billings 
through the absorption of Mar- 
schalk & Pratt. 

Lehn & Fink’s Lysol, Amphyl 

(Continued on Page 109) 


cast billing before that time. 


In making the announcement, 


Mr. Robinson credited D’Arcy’s 


contributions with making Coca-Cola “the most widely known 


ARF Heaps Scorn 
on Time Study 
of Executives 


New York, Oct. 12—The sud- 
denly explosive field of research 
was stirred again this week when 
Time’s “Study of Executive Audi- 
ences,” first unveiled a year ago 
last August, drew a_ withering 
blast from the Advertising Re- 
search Foundation, which tossed it 
on the research refuse heap with 
the indictment that the survey 
“cannot be safely accepted for the 
guidance of advertising media 
selection.” 

In a confidential appraisal of 
the magazine’s attempt to study 
the characteristics and magazine- 
reading habits of nearly 2,500,000 
industrial executives, ARF gave 
the following reasons for its re- 
jection of Time’s effort: 

“Neither the absolute nor the 
relative sizes of magazine audi- 
ences can be measured adequately 

(Continued on Page 4) 


and purchased product in the 
world.” 

The decision to make the change, 
the statement said, came from a 
desire to integrate further interna- 
tional and domestic advertising; 
McCann-Erickson has handled 
Coca-Cola Export Corp. advertis- 
ing in Latin America for more than 
ten years. 

McCann, Mr. Robinson said, 
“has offices throughout the world 
and can effect this integration of 
effort with a minimum of dif- 
ficulty.” 

Thus McCann-Erickson wound 
up with what must surely be the 
account of the year for 1955. 


® The agency switch came after 
Madison Ave. had hummed for ten 
months that Coca-Cola was finally 
ready to break its half-century re- 
lationship with D’Arcy. It was a 
relationship that extended beyond 
most client-agency partnerships; 
D’Arcy men, in the old days, sat 
on the boards of the company and 
many a D’Arcy man invested in 
bottling plants, bought Coca-Cola 
stock. 

The agency also was enmeshed 
in Coca-Cola operations; D’Arcy 
men patrolled the roads, lining 

(Continued on Page 8) 


Modern Psychological Approach Outmodes 
Mail Order Ads for Brand Products: Ogilvy 


Cuicaco, Oct. 14—David Ogil- 
vy, who 18 years ago “bought the 
wicked old Chicago philosophy” 
of Claude Hopkins, has had a 
change of heart, he told midwest- 
ern admen today. 

A key luncheon speaker at the 


Last Minute News Flashes 


Ayer and Foote, Cone Get Shaw’s Armour Business 


Cuicaco, Oct. 14—For the fourth time in the last 17 months Armour 
& Co. this week realigned its agency setup. On Jan. 2, 1956, all prod- 
ucts assigned to John W. Shaw Advertising will be reassigned to two 
agencies: N. W. Ayer & Son and Foote, Cone & Belding. Ayer—which 
broke into the Armour lineup when it got Dash dog food in April— 
was awarded the refinery products, frosted meats and dairy, poultry 
and margarine divisions, plus advertising for four Armour departments 
and two subsidiaries. FC&B picked up Chiffon flakes and liquid deter- 
gent, Armour Suds and Perk soap; it already handles Dial soap and 
shampoo and all industrial products. 


Amity Leather Names Gordon Best 


West BeEnp, Wis., Oct. 14—Amity Leather Products Co. has appointed 
Gordon Best Co., Chicago, to handle advertising for Amity billfolds 
and leather goods, effective Jan. 1. Batten, Barton, Durstine & Osborn, 
Chicago, currently handles the account. 

(Additional News Flashes on Page 113) 


central regional meeting of the 
American Assn. of Advertising 
Agencies, the president of Ogilvy, 
Benson & Mather said his agency 
is coming more and more to view 
advertising as a “long term invest- 
ment” in brand reputation, rather 
than as a means of making quick 
sales. 

“I used to deride advertising 
men who talked about long term 
effect,” Mr. Ogilvy confessed. “I 
used to say that they used it as 
an alibi—to conceal their inability 
to make any single advertisement 
profitable. 

“In those days I believed ‘that 
every advertisement must stand on 
its own two feet and sell goods at 
a profit on the cost of the space.” 


= But today, he said, the Ogilvy 
shop has joined such researchers 
as Burleigh Gardner and Sidney 
Levy [director of psychological re- 
search at Social Research Inc.] in 
holding that every ad must be con- 
sidered as “a contribution to the 
(Continued on Page 112) 
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ABC Offers FCC 
New Plan for TV 
Band Allocations 


New York, Oct. 12—American 
Broadcasting Co. has presented a 
plan to the Federal Communica- 
tions Commission for a revision of 
1952 television channel allocations 
which would include a minimum 
of at least three competitive sta- 
tions in most major markets. 

President Robert E. Kintner 
said the proposal is designed to 
further FCC policy that “the pub- 
lic. interest requires the fullest 
possible availability of programs 
of all television networks.” 

The network’s proposals have 
two prime elements: 

1. Immediate provisions for a 
minimum of three competitive tv 
stations in all but a few major 
markets. 

2. Permit u.h.f. stations to suc- 
ceed in as many areas as is pos- 
sible and preserve the potentiality 
of u.h.f. for future growth. 


= “From the inception of televi- 
sion,” Mr. Kintner commented, 
“audiences in many cities have 
been deprived of an opportunity to 
enjoy programs of national inter- 
est because of a lack of television 
outlets in their area.” ABC had 
hoped the outlet shortage would 
be rectified by the opening of u.h.f. 
bands for commercial broadcasting, 
but u.h.f. stations have been held 
back because of electronic factors 
and the absence of converters on 
video sets. 

“The result has been that u.h.f. 
stations have not been able to com- 
pete with v.h.f. stations and most 
u.h.f. stations operating in areas 
where they are in competition with 
two or more v.h.f. stations have 
suffered severe financial losses or 
have been forced to abandon broad- 
casting altogether.” 


® Mr. Kintner acknowledged that 
while the use of u.h.f. stations has 
not been able to solve ABC’s prob- 
lems, “we realize that any alloca- 
tion plan designed to accommodate 
at least three truly competitive 
television networks must be based 
on the use of the u.h.f. channels as 
well as the v.h.f. channels.” 

To accomplish its objective ABC 
has proposed a three-point plan of 
“selective deintermixture, limited 
relaxation of present allocation 
standards and the use of idle v.h.f. 
educational Gharinels in‘ certain 
markets.” 

“One of the salient features of 
the ABC proposal,” Mr. Kintner 
said, “is that it avoids the dangers 
inherent in other suggested solu- 
tions, such as drastic modification 
of present alocation standards 
which might result in an irrepara- 
ble degradation of present services. 
Furthermore, its adoption would 
not foreclose future modification 
of these standards in the event it 


should ever become necessary.” 


Blakely Mannion 


Vezina 


Pearson 


Sutheran 
Judges 


ELECTED—New officers of the Newspaper Advertising Managers Assn. 
at eighth annual convention in Montreal are L. Philippe Vezina, 
L’Action Catholique, Quebec City, secretary-treasurer; Robert W. 


Pearson, Sudbury Star, president; 


Ronald A. Judges, Montreal Star, 


lst v.p.; Ross Blakely, North Bay Daily Nuggett, director; Edward 
J. Mannion, Thomson Newspapers, Toronto; William Sutheran, Ni- 
agara Falls Review, directors, and Charles G. Fenn, London Free 
Press, immediate past president. Not shown are Bruce J. Parsons, 


Moncton Times-Transcript, 2nd 


v.p., and John Muir, Hamilton 


Spectator, director. 


Canadian Papers 
Don't Think TV 
Is Serious Threat 


MONTREAL, Oct. 11—Television is 
not the threat to Canadian news- 
paper advertising revenue that 
had been anticipated. 

Members of the Newspaper Ad- 
vertising Managers’ Assn. of East- 
ern Canada meeting here last 
week agreed that the expansion of 
tv in Canada has actually kept 
them on their toes as no other 
medium has ever done. 

“We can live with tv very nice- 
ly,” said Charles G. Fenn, ad man- 
ager of the London Free Press and 
immediate past president, pointing 
out that U.S. newspapers faced the 
threat of tv in ’50-’52 and today 
are experiencing “an upsurge in 
most classifications and particular- 
ly general [advertising].” 


® Donald M. Bernard, v.p. and ad- 
vertising director of the Washing- 
ton Post & Times-Herald, urged 
the Canadian newspaper managers 
to sell harder. 

“It seems to me that newspapers 
have always been better and more 
intelligently sold when competition 
was literally breathing down their 
neck,” he said. “Nothing would 
kill us quicker than smugness or 
an attitude that ‘since we have the 
best there is, you advertisers had 
better come and get it.’ We have 
had radio and now television.” 

Martin Livingston of the Halifax 
Herald said the biggest problem 
newspapers faced is the attempt by 
magazines to get localized adver- 


(Continued on Page 111) 


BE MY GuesSt—Motorists in Minneapolis get the impression the gentle- 
man behind the board is pouring the beer for them expressly. 


Three-dimensional sign for Grain 


Belt beer is the creation of Knox 


Reeves Advertising. 


R. S. Howard Buys 
‘Chester Times’ 
for $2,000,000 


CHESTER, Pa., Oct. 12—The 79- 
year-old Chester Times has been 
sold to Robert S. Howard, 32, Po- 
catello, Ida., publisher. 

Sale price of the paper is be- 
lieved to be around $2,000,000. The 
paper for many years has been 
owned by the families of Fred R. 
Long and John R. Hanna. 

In a statement in the paper on 
Oct. 7, the new owner said, “We 
contemplate no substantial changes 
in the operation of the Times.” 

Mr. Howard is the publisher of 
the Idaho State Journal and gener- 
al manager of the Scripps League, 
a group of nine daily newspapers 
in the Northwest. He said he is 
disposing of most of his interests 
in that part of the country and is 
moving east to assume active man- 
agement of the Times on Oct. 18. 
He announced also that he had re- 
signed as general manager of the 
Scripps League. 

Mr. Howard is a native of Min- 
nesota and was educated at the 
University of Minnesota. He has 
published newspapers in that state 
and in other northwest and West 
Coast states. 


Hudson and Nash 
Boost Ad Budgets 


BURLINGTON, Wis., Oct. 12—The 
Nash and Hudson divisions of 
American Motors Corp. will spend 
substantially more money in ad- 
vertising their 1956 models than 
they did in the current model year, 
advertising and merchandising di- 
rectors for the two divisions said. 

The Nash division spent about 
$7,000,000 in advertising and sales 
promotion of the 1955 models and 
Hudson spent between $5,000,000 
and $6,000,000. 

“Disneyland” will play a major 
part in the advertising plans of the 
two divisions, with heavy concen- 
tration of advertising in newspa- 
pers also. Magazines, outdoor post- 
ers and spot radio and tv will be 
used also. 


® Here for a brief nationwide 
press showing of the 1956 Nash, 


Hudson and Rambler models, Fred | 


W. Adams, director of advertising 
and merchandising for Nash, and 
George R. Browder, director of 
advertising and merchandising for 
Hudson, outlined for AA some of 
(Continued on Page 110) 


‘Joins Anderson & Cairns 


‘Too Much’ Research | 
Is ‘Flimsy, Puny,’ 
Jack Duvall Charges 


Cuicaco, Oct. 11—“Too much of 
the evidence presented under the 
label of advertising research still 
is too flimsy, too puny, too imma- 
terial and sometimes too prepos- 
terous to give us a clear view of 
the course we need to follow.” 

Following this accusation, Jack 
Duvall, advertising and sales pro- 
motion manager of A. O. Smith 
Corp., Milwaukee, praised the work 
of the Industrial Advertising Re- 
search Institute of the National 
Industrial Advertisers Assn., last 
night at the monthly meeting of 
Chicago Industrial Advertisers 
Assn. 

“Most of the so-called research 
we have at present has to be ac- 
cepted on faith,’ Mr. Duvall as- 
serted, “because we have not prop- 
erly established facts to confirm or 
disprove it. 


s “The instrument that holds the 
greatest promise of delivering 
broad, basic research information 
to industrial advertisers exists 
within NIAA,” he said. 

“It has demonstrated, despite 
early problems of organization, di- 
rection and finance, the potential 
ability to produce solid, factual 
material of practical help in es- 
tablishing sound budgets and prop- 
erly evaluating inquiries,” he said. 

He scoffed at recognition and 
readership studies, saying that they 
were “like the cocktails that take 
the place of dinner.” 

What is needed, he said, is some 
basic research. He suggested sever- 
al questions that should form the 
basis of research. 


® Among them were: 

(1) What type of information 
should be stressed for the majority 
of your customers? 

(2) How can you assure your 
advertising seeks out the best pros- 
pects? 

(3) Should ads tell all with long, 
crowded copy, or is it better to 
concentrate on one or a few out- 
standing sales points in a striking 
presentation? 

(4) How technical or simple 
should ads be for optimum results? 

(5) Is it wise to schedule a large 
number of insertions and then 
strive to fill the space? 

These questions can be answered, | 
at least in part, by the Industrial 
Advertising Research Institute, Mr. 
Duvall stated. He urged NIAA 
members to ask their managements 
to initial a small sum to support 
the work of the institute. 


Maye Saddlemire, formerly 
with Galbraith-Hoffman Advertis- 
ing, has joined the publicity de- 


partment of Anderson & Cairns, 
New York. | 


Advertising Age, October 17, 1955 
Supreme Court 
Reviews FCC's 


Ownership Rule 


WASHINGTON, Oct. 12—The Su- 
preme Court has agreed to review 
a lower court decision which out- 
lawed a rule of the Federal Com- 
munications Commission limiting 
the number of radio and tv stations 
that may be owned by a single or- 
ganization. 

As the result of a case brought 
by the Storer Broadcasting Co., the 
court of appeals here had held that 
the commission must give multiple 
station owners a hearing and then 
make its decision whether an addi- 
tional station would be in the pub- 
lic interest. 

The ruling, if upheld by the Su- 
preme Court, would overthrow a 
policy which has been enforced by 
FCC for more than 10 years that 
no individual can hold more than 
seven radio and five tv permits. 
Recently the rule was amended to 
allow seven tv permits, provided 
two were u.h.f. stations. 

The action was brought by 
Storer in 1953 when FCC threw 
out its application for a Miami 
permit on the ground that it al- 
ready had five stations. 

The Supreme Court agreed to 
take the case after the government 
petitioned that the rule “provided 
a framework, announced in ad- 
vance, for the healthy, competitive 
development of radio and televi- 
sion broadcasting.” 


Court Rules Sears 
Must Not Advertise 
It Is Optometrist 


CLEVELAND, Oct. 11—The Ohio 
court of appeals has ordered Sears, 
Roebuck stores to stop advertising 
that they are optometrists. 

In an agreed statement of facts, 
Sears admitted a violation of state 
law “to the extent that the de- 
fendant has permitted the use of 
its corporate name in advertis- 
ing. ..that it examines human eyes 
and fits glasses to human eyes.” 

The action was filed by Frank T. 
Cullitan, prosecutor of Cuyahoga 
County, on the demand of the Ohio 
State Board of Optometry. The 
board charged Sears with illegal 
corporate practice of optometry. 

In the consent decree, approved 
by Sears’ attorneys, the court or- 
dered the company to desist from 
such advertising and from practic- 
ing optometry in Ohio. 

Ben E. Strobel, inspector for the 
Ohio Board of Optometry, said the 
court action, while filed against a 
Sears store here, now applies to all 
branches throughout the state. 


Way SECRETARY 
COULONT RESIST ME 
THIS MORNING * 


ee helsing 
| a 
Scribe 


MACY Wits Madmer Yo Oe Ue 


‘ Ps 
Scribe 


wwe ar oer 
SHI Wea Medmmee Sarees, Chscnge 24, Fern 


bs 


HAPPY ENDING—These two ads are among initial productions by 
Jackson, Haerr, Peterson & Hall for Scribe Corp., Chicago manufac- 
turer of magnetic dictation equipment. The Peoria agency took over 
the account Oct. 1. Previously it had been handled by Henri, Hurst 


& McDonald, Chicago. 
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THE YEAR OF THE STUFFED LEOPARD—Time was when the 
only eye-stopper an ad needed was a pretty girl. 
Then came the bearded and eye-patched men. Now- 
adays the model most in demand seems to be the 
leopard who as a member of the Smirnoff menag- 


Shale <a: Ee 8 a eee 


“looks more like 


erie scores the point that “vodka and tonic is a civ- 
ilized drink,” provides a touch of jungle lassitude 
for the hammock scene in Katzenbach and War- 
ren’s wallpaper ad, and helps prove that Borgana 


Boston, Oct. 11—The money 
lenders have never had it so good. 
If you are one of those benighted, 
classical economists who look ask-_ 
ance at soaring consumer debt, 
then you should see what’s in the | 
offing. | 

The National Consumer Finance | 
Assn. held its 41st annual conven- | 
ans aa ee "= tion here last week, and the dele- 
— ~ | gates showed themselves far from 

i | satiated. 

NCFA represents some 1,000 
state-licensed consumer finance 
companies. These companies oper- 
ate mainly in the small loan field, 
from $300 to $1,000, depending on 
state regulations. Experiencing the 
greatest boom in their history, 
they are in no mood to slow down. 


fur than fur itself.” 


‘Pear-ishable Week’ Expeariment Appears as 
Part of ‘Peart’ Trucker-Grower Pearomotion 


PORTLAND, OreE., Oct. 12—A truck 
line, two fruit growers associations, 
and 25,000 pears figured in a re- 
cent promotion that stretched from 
Medford, Ore., to Minneapolis. 

A publicity stunt was built 
around fall’s first truck movement 
of pears from the Pacific North- 
west to midwestern outlets, and it 
was put on as a cooperative effort 
by Consolidated Freightways, Port- 
land; Oregon-Washington-Califor- 
nia Pear Bureau, Portland; and 
Washington State Fruit Commis- 
sion, Yakima. 

To observe “PEAR-ishable 
Week,” Consolidated Freightways 
distributed nearly 25,000 individ- 
ual pears, each in a special de- 
signed container calling attention 
to “PEAR-ishable Week,” and to 
Consolidated Freightways’ ability 
to move pears and all other perish- 
ables swiftly, safely and conven- 
iently. 


® Individual pears were included 
at place settings for luncheon 
meetings of service clubs and busi- 
ness organizations, including the 
chambers of commerce of Seattle 
and Portiand; a regional chamber 
meeting at Billings, Mont.; three 
chamber meetings at Minneapolis, 
and service clubs at Medford, Hood 


Indicators Point | 
to More Prosperity, 
Agency Group Hears 


DayTON, Oct. 11—The national 
economy looked good to a group of 
advertising executives, here for a 
three-day midwestern regional 
meeting last weekend of the Na- 
tional Advertising Agency Net- 
work. 

The agency representatives 
based their optimism on the bil- 
lions being spent for industrial ex- 
pansion, the growth of research 
facilities, new developments in the 
automotive, tv and_ electronics 
fields and the increasing demands 
of a growing population. 

“There’s little talk of the 1929 
variety today,” Donald B. Fores- 
man, of Hazard Advertising Agen- 
cy, New York, said. “We are on 
a higher plateau of economic acti- 
vity, and we will go on from there.” 

O. R. French Sr., of French 
Advertising, St. Louis, managing 
director of the group, cited the 
growth of mutual trust funds, the 
capital accumulations of insurance 
companies and labor unions and 
widening ownership of industrial 
stocks as indicators of continued 
prosperity. 


@ Sheldon D. Spencer, of George 
T. Metcalf Co., Providence, said 
the stock market recovery after the 
dip which followed news of Presi- 
(Continued on Page 110) 


River, Yakima, 


and Wenatchee, 
among northwest cities. 

Throughout the week, sales rep- 
resentatives of CF in making their 
calls left a pear in its explanatory 
carton with each contact. On one 
side of the carton, the copy read: 
“Here’s a sample of Consolidated 
Freightways service.” Another pan- 
el: “ ‘Pear-ishables’ move best by 
Consolidated Freightways. So does 
amy kind of freight.” 


Paint Companies 
Reneged on Co-op Ad 
Promises, FTC Says 


WASHINGTON, Oct. 13—Three 
New York paint companies were 
accused by the Federal Trade Com- 
mission today of failing to make 
good on promises of promotional 
assistance which were made to 
dealer-distributors. 

The commission said promises of 
advertising and promotional sup- 
port were used by salesmen of the 
companies to induce dealers to sign 
franchise agreements and to buy 
substantial quantities of the paints. 

The companies, Sterling Ma- 
terials Co., New York, and Pro- 
tective Coatings Inc. and Ohmlac 
Paint & Painting Co., both of Long 
Island City, were said to be using 
the same sales plan and the same 
form of franchise agreements. 


They point proudly to a $3 bil- 
lion annual volume (the amount 
loaned by the consumer finance 
industry), and they see no harm 
in putting consumers in hock to the 
tune of another billion or two. 

Grover W. Ensley, staff econo- 
mist of the U.S. Congress, told the 
NCFA convention: 


Armour Will Test 
Margarine Rule's 
Constitutionality 


WASHINGTON, Oct. 12—Armour 
& Co. has notified the Federal 
Trade Commission that it intends 
to test the constitutionality of mar- 
garine advertising laws which pro- 
hibit margarine advertisers from 
using terms which have been iden- 
tified with butter advertising. 

The company’s position was 
spelled out in the answer to a com- 
plaint which seeks to prevent Ar- 
mour from claiming that its mar- 
garine, Cloverbloom 99, is churned 
“in real butter churns” by a pat- 
ented process. 

FTC said the use of such state- 
ments as “churned a full hour” 
tends to create the impression that 
Cloverbloom 99 is a dairy product. 
(For another new margarine com- 
plaint involving a supermarket 
chain see “This Week in Washing- 
ton,” Page 34.) 

In its answer, Armour said 
Cloverbloom 99 is actually churned 
in real butter churns under a proc- 
ess developed in 1950 which re- 
sults in a “stable ‘fat-in-water’ 
emulsion of margarine ingredients 
comparable to cream” (AA, Oct. 
10). 


= “To say that credit is too high 
today, simply because of the un- 
precedented size of the figures, is 
like saying that investment is pro- 
ceeding too rapidly or that con- 
sumption is too high or that the 
general economy is too prosperous 
relative to our productive capa- 
city.” 

Pointing out that the country 


GE Drops Fair 
Trade Pricing 
in Michigan 


New York, Oct. 12—After hav- 
ing run page ads in business pub- 
lications in September and October 
proclaiming that it is still firmly 
behind fair trade (AA, Sept. 19), 
General Electric Co. this week 
dropped fair trade in Michigan. 

GE states that it was forced to 
drop the policy because of a state 
supreme court ruling that only 
signers could be forced to sell at 
fair trade prices. 

(The court, in its ruling, cited an 
earlier ruling that non-signers are 


® The company declared, “Con- 
sumers have a right to know how 


In the course of sales talks, FTC a product which they are asked to 
said, salesmen falsely represented | buy and to eat is actually made 
that the companies would give | and the right to know the qualities 
dealers exclusive territories, send | imparted to that product thereby; 
missionary salesmen and demon-' to deny them such a right for fear 
strators to help newly established | that such honest disclosures may 
dealers, furnish advertising and) arouse an irresistible association 
do promotion work at no cost to | of false ideas in the minds of such 
the dealers, pay half the cost of consumers, is not only gratuitous- 
newspaper, outdoor and radio ad-|ljy to insult the intelligence and 
vertising and furnish free samples| discernment of the American 


not bound by fair trade prices. The 


non-signer clause in fair trade 
agreements, which permits manu- 
facturers to enforce the agreement 
throughout the state when one 
dealer signs, is said to be the key- 
stone of enforcement.) 

After the ruling, GE said, it con- 
tracted with more than 5,000 sign- 
er dealers in Michigan and planned 


and display models. 


to allow only these dealers to han- 
(Continued on Page 6) 


(Continued on Page 115) 


Hallicrafters exec. foresees good 
sales picture for tv sets .Page 20 
Movie operator lures “$64,000 
Question” fans with tv set in 
RS ee ee Page 21 
Little girls like model trains, too, 


Highlights of This Week’s Issue 


to the tune of $3,000,000 Page 21 
Canadians read more direct mail 
than U.S. counterparts .Page 24 
Mennen invades women’s cosmetics 
field with Skin Magic ..Page 26. 
Tall tv towers may be segregated | 


in “antenna farms” ....Page 30) 
General Electric starts “use 
electricity” drive, seeks sup- 
SONS: ine dncand <thecbaed Page 32 


American farmer enjoys peak 
prosperity, AA finds ....Page 45 
SeaPak uses newspapers and tele- 


vision to establish its brand with 
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Churchman calls Canadian brew-|Is advertising something like 
ers “brazen” for using U. S. tv| schizophrenia? Walter O’Meara 
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Buyers’ strike, wage demands pre- Supermarkets are biggést outlet for 
dicted by credit expert .Page 84, candy, Super Market Merchan- 
Fedders-Quigan flies 2,500 per-| dising says ........... Page 108 
sons to Jamaica, topping Inter- | 
REGULAR FEATURES 


national Harvester ....Page 86. 


Credit Men Pooh-Pooh Fears that 
Consumer Debt Nears Danger Point 


will have a population of 190,000,- 
000 by 1965, Mr. Ensley said there 
is little to fear from additional con- 
sumer debt. 

“No single private program in 
this generation has made a greater 


contribution to raising living stand- 


ards for the masses of American 
people than consumer credit,” he 
reassured the meeting. 


= “Consumer credit is a private 
stabilizing force which helps main- 
tain and increase total demand 
during normal periods and which 
bolsters demand during periods of 
individual, community and nation- 
al adversity.” 

NCFA itself asserted that con- 
sumer credit is “well within 
bounds” and that “the danger of 
over-extended credit is more of a 
bogeyman than a reality.” The 
trade association of money-lenders 
estimates current consumer debt at 

(Continued on Page 94) 


FM Storecasts Get 
Temporary FCC Okay 


WASHINGTON, Oct. 13—The Fed- 
eral Communications Commission 
today approved applications which 
will enable two fm stations to con- 
tinue their “beep’”’ services on an 
interim basis until new multiplex- 
ing equipment is in operation in 
mid-1956. 

The action will enable WPEN- 
FM, Philadelphia, and WWDC-FM, 
Washington, to continue “store- 
casting” to automobile agencies, 
banks, department stores, indus- 
trial plants, restaurants and drug 
stores at the same time they pro- 
vide a regular program service on 
the air. 


® FCC said it has applications 
from about 40 other fm stations 
which want to engage in function- 
al music operations in order to 
bolster their incomes. 

Under recently issued FCC rules, 
the functional music service must 
represent entirely separate pro- 
gramming from the material which 
goes out over the air. Since sta- 
tions currently lack the equipment 
to “multiplex” their signals— 
broadcast two or more programs 
simultaneously—the commission 
agreed to issue temporary “subsid- 


iary communications authoriza- 
tions” until July 1, ’56. 
Monarch 
SHORTCAKE 
Splendide! Shortcake 
peaches their quedness melting 
ener hot biscuits — Americus 
dexeert supmime! Kor la figure 
svelte try the Dietetic kind 
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FREE? OUl! Oull—Monarch Finer 
Foods is using ads like this in 
Southern California newspapers as 
well as radio plugs for its contest, 
with a free trip to Paris for two as 
top prize. Entrant has to write a 
ten-word slogan. Stromberger, La- 
Vene, McKenzie; Los Angeles, is 
the agency. 
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ARF Heaps Scorn 
on ‘Time Study 
of Executives 


(Continued from Page 1) 


simply by asking ‘What magazines 


(all kinds) do you read regularly? 


This direct form of question is 
open to inflation of magazines of 
high prestige and deflation of lesser 
publications, and the word ‘reg- 
ularly’ needs rigid definition in 


order to be meaningful. 


“Little significance can be at- 


tached to the answers to the two 
remaining questions—‘What are 
your first and second choice maga- 
zines?’ and ‘What do you consider 
the most important magazine pub- 
lished in the U.S. today?’ The mat- 
ter of first and second choice has 
little meaning unless the purpose 
of the choice is indicated. Likewise, 
the words ‘most important’ have 
meaning only when related to 
/some purpose or objective standard 
|}of measurement, which will mean 
the same thing to all respondents.” 


® In turning thumbs down on the 
study, ARF said it was rejecting 
the last two questions (given 
above) because of “sequence as 
well as content.” 

“Answers to Question One seem 


It’s a great feeling 


without losing one’s shirt. This 
is the object of our before-and- 
JAY P after booklet. Get it...it's free. 


WALA aovertisine tyeocrapny 


11 £. HUBBARD, CHICAGO 11 © MOhawk 4-6134 


certain to prejudice responses to 
the second question, which in turn 
would seem to compound the bias 
in the answers to the third ques- 
tion. 

“The second reason for rejecting 
the findings of this mailed survey 
is the combination of minor com- 
promises in sample design such as 


-_— 


arbitrary selection of 31 cities, age | 


and inadequacy of city directories, 
assumption that 50 listed execu- 
tives indicate 1,000 employes, etc., 


and the heavy majority of non-| 


responses to the mailing. It cannot 
be assumed that these survey find- 
ings are representative when only 


a minority of the selected sample | | 


replied.” 


® The Time study is a long-term 


operation divided into two parts. || 


The phase covered by ARF is part 
one, which deals with companies 
employing 1,000 or more workers. 


The second half of the survey has | * 


not yet been released. Erdos Mor- 
gan Research Service was em- 
ployed by Time for the study, 
which visualized a sample of some 
100,000 key men in all areas of 
management. 

The ARF study noted that Time’s 
publisher stated that “this first re- 
port is based on 57,871 question- 
naires” and commented that “the 
actual number of usable question- 
naires returned by mail was only 
21,836, and a survey by mail can 


of food store sales 


just 1 of 


the 5 ways 


The World-Herald 103 plan makes 
your advertising more effective 


| 


ARTHUR A. BAILEY, formerly president 
of the Ward Wheelock Co., has 
been named exec. v.p. of the Mar- 
schalk & Pratt division of McCann- 
Erickson, New York, effective 
Nov. 1. 


be reported only on the basis of 
returns.” 

The foundation also pointed out 
that “biases” in the study would 
“be likely to grow out of either or 
both” of the following factors: 

“1. Failure of 59% of the addres- 
sees to return the questionnaire, 
and the likelihood that those who 
did respond were not typical of 
industrial executives. 

“2. Shortcomings of the ques- 
tionnaire, especially for use in a 
mailed survey: 

“(A) unsatisfactory design of 
questions; 

“(B) undesirable sequence of 
questions; 

“(C) inadequate number of 
interrelated questions to de- 
velop reliable audience meas- 
ure and 

“(D) lack of the kind of con- 
trol possible in a personal in- 
terview. 


® “So long as these hazards exist,” 
commented ARF, “there is little 
value in pursuing relatively minor 
defects in the sample design.” 

Shortly after the announcement 
of its study by Time in August, 
1954, rival magazines were scoring 
it with comments about the 31 
cities where the study was made 
being selected on a hit and miss 
basis, and quarreling with the 
proportion of corporate and oper- 
ating management people in the 


survey as compared with other em- 
ployes. 
The ARF report contains a re- 


' E. Ryan, market research director 
_| of Time, which asserts that survey 


Advertising Age, October 17, 1955 


| production of a letter from Thomas 


answers have been “reliable and 
|helpful” to “a great many adver- 
| tisers.” 

“We know,” wrote Mr. Ryan, 
“that most, if not all, of the large 
advertising agencies of the country, 
_as well as many national advertis- P 
ers, use mail surveys to obtain in- 
formation they need. The fact that 
they use mail as well as other re- = 
search techniques in collecting this ; 
information would seem to indicate 
that they believe useful and relia- 
ble information can be acquired by 
mail.” 

Mr. Ryan also said that “the an- 
swers of industrial executives to 
the question about their first 
choice magazine and the most im- 
portant magazine do seem to have 
significance in the selection of ad- 
vertising media to many men in 
advertising.” 


RYAN CALLS ‘TIME’ 
STUDY ‘DARN GOOD’ 


New York, Oct. 12—Thomas E. - 
Ryan, Time’s market research di- ; cee 
rector, told AA today that he and (7m 
his magazine think the “Study of —“@ai™ 
Executive Audiences” is “a darn | 
good piece of research,” despite 
the opinion of the Advertising Re- 
search Foundation. 

“Basically,” he added, “all re- 
search is a matter of opinion.” 

Mr. Ryan estimated that it would 
cost about $1,500,000 to get 35,000 
interviews like those obtained for 
both phases of the Time study. The 
second phase, he said, is currently 
being shown to agency men but has 
not been shown to the advertising 
press. About 22,000 persons were 
interviewed by mail in part one | — 
and 13,000 in part two. . = 

“The very expensive personal in- | 
terview,” he said, “would give us og 
answers very much like what we a 
got with our mail methods.” He 
added that it should be remem- 
bered that the study deals only 
with business men, not the mass 
market, which he said cannot be 
measured by mail. 


Glamour Leash Ltd., New York 
and Pawtucket, R.I., has appointed 4 
‘Sterling Advertising Agency to A 
handle its advertising and promo- 
tion. The company makes a line of 
gold and platinum finished metal 
dog leashes. 


Through the 103 Plan, you can alert and sell grocers on the profit 
opportunities offered by your advertising. Promotion pieces fur- 
nished by the advertiser or created by The World-Herald will be 
mailed to 449 key grocery outlets in Nebraska and Western Iowa. 
This plan gives you an additional opportunity to sell grocers on 
giving your product tie-in advertising and in-store sales support. 


The 103 Plan offers you 4 other benefits: 
1, Personal calls on advertising retailers 
2. Campaign presentations to your local sales force 
3. Assistance in staging local sales meetings 
4. Split-run advertising for testing appeals 


Regardless of your product classification, this one single medium 
offers the most effective way to sell this growing 2 billion dollar mar- 
ket. To sell the 1% million people in this 103 county area, sell 
through the one single medium that reaches 3 out of every 5 families 
in Nebraska and Western lowa—The Omaha World-Herald. Contact 
O’Mara and Ormsbee or write the national advertising department 
of The Omaha World-Herald for further details. 


Omaha 


(ADVERTISEMENT) 


The man from Cunningham & Walsh 


...8elling typewriters 


i 
| 
Glamour Leash to Sterling ; | 
| 
| 


United Press photo 


= ee 


254,467 daily 


World-Herald 


266,475 Sunday 


Publisher's Statement for March 31, 1955 


O’Mara & Ormsbee, National Representatives 
New York + Chicago + Detroit + Los Angeles * San Francisco 


Any day now you are apt to 
meet an advertising man turned 
salesman. 


Here, for instance, is Joe 
Messner, an art director of our 
advertising agency. 

Our copy writers, art directors, 
account executives all work at 


the point of sale at least one week 
a year. That’s an agency policy. 

It is this kind of selling foot- 
work that is back of our adver- 
tising headwork. 


Cunningham & Walsh, Inc., 260 


Madison Ave., New York 16, N. Y. 
MUrray Hill 3-4900. 
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The 
New Yorker 
really 
gets 


| around! 


In each of the last 22 years, The New Yorker's circulation has gone up 
—without exception and without promotion. The New Yorker really gets around 


—it goes into 4,000 cities and communities, from Pittsburgh to Pakistan*. 


And wherever it goes, The New Yorker reaches the people other people follow. 


Advertisers who advertise in The New Yorker know—it isn’t how many you reach, it’s who. 


*Pittsburgh gets 2,731 copies. Pakistan: 36. 


THE 


NEW YORKER 
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|Rheem Boosts Water Heaters 


different in Newspapers in 65 Cities 


pres newspapers in 65 cities Oct. 12 to| 


magazine serving |SUpplement its regular magazine | 
ie gnacialized |campaign for its new Rheemglas| 
needs of a big ‘water heater. Dealers tied in with | 
specialized field .. their ads also. The ad also appears 
*% send for market ‘in the Oct. 15 issue of The Satur- 
story, sample copy = oY Evening Post. 

Rheem is also giving its new 
heater a boost with a dealer con- 
test, giving trips to Europe, Ber- 
muda and various gifts to dealers 


22 E. HURON ST. 
CHICAGO 11, IL. 


and wholesale salesmen who best 
complete the sentence, “I like 


Rheem Mfg. Co., Chicago, used | to sell Rheem water heaters be- 


‘cause...’ Campbell-Ewald Co., 
|Chicago, is the agency. 


‘Atomics’ Names Evans Co. 

Atomics, international journal 
covering applications of nuclear 
energy, published by Leonard Hill 
Technical Group, London, has ap- 
pointed Norris H. Evans Co., Upper 
Montclair, N. J., its U. S. advertis- 
ing representative. 


U.S. Pool to Wortman, Barton 

U.S. Pool Corp., New York and 
Ridgewood, N.J., maker of pre- 
fabricated fiberglas swimming 
pools, has appointed Wortman, 
Barton & Spohn, New York, to 
handle its advertising. 


Stouffer Appoints Agency 
Stouffer Corp., restaurant chain, 
has appointed Calkins & Holden, 
Chicago, to handle advertising and 
public relations for its Chicago op- 


|erations. 
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For your grocery product, you can 
plus the power of WBT with guaran- | 


A) 


teed displays in all supermarkets of eae 


Advertising Age, October 17, 1955 


The very best shrimp-rattie! 


The very best seafood is SeaPak 


ee ee ee ed 


ip) 


RATTLE TEST—This newspaper ad is 
scheduled to run in February, ’56, 
to promote SeaPak shrimp sales, 
using a “rattle” test. Business pa- 
per ads meanwhile are to boost the 
ad program. N. W. Ayer & Son, 
Philadelphia, is the agency. (Story 
on Page 83.) 


GE Drops Fair 
Trade Pricing 
in Michigan 


(Continued from Page 3) 
dle its merchandise. 

But non-signer dealers continued 
to get merchandise and cut prices, 
the company said. In order to be 
“fair” to the other dealers, GE 


states, it dropped the fair trade 
agreements in that state. 


@ In Elgin, Ill., William E. O’Brien, 
v.p. of Toastmaster products divi- 
sion of McGraw Electric Co., is- 
sued a statement saying: “Toast- 
master’s policy has been to execute 
contracts under the fair trade laws 
in all states where such contracts 
are legal, and nothing has occurred 
to date to cause us to change. 

“Fair trade laws have already 
been tested before the supreme 
courts of most of the principal 
states, including New York, Cali- 
fornia and Illinois. In each case, 
these laws, including the non-sign- 
er clause, have been upheld. 

“While the decision of another 
firm either to support or to do 
away with fair trade pricing of its 
products in a particular area may 
be of interest, it will have no ef- 
fect on our policy.” 


@ In Chicago, Sunbeam Corp. said 
in a letter to its Michigan distribu- 
tors and retailers that “we shall 
continue to enforce our fair trade 
contracts in Michigan.” 


e Early last month, Westinghouse 
Electric Corp. dropped fair trade 
on housewares and bed coverings 
because, it said, it is becoming “in- 
creasingly unenforceable” (AA, 
Sept. 5). 


‘Aero Digest’ Names Muhlfteld 

Edward D. Muhlfeld has been 
appointed advertising director of 
Aero Digest, Washington. aviation 
engineering magazine. He joined 
the publication three months ago. 
Before that he had been on the ad- 
vertising sales staff of G!amour 
and House & Garden, Conde Nast 
publications. 


CLIPPING IS OUR BUSINESS! 


@ Bacon's Clipping Bureau regularly reads and 
clips 3.058 business. farm and consumer publi- 
cations. Advertising managers, agencies, pub- 
licity and public relations men, researchers and 
| many others from a list of over 1,000 clients, 

regularly use Bacon's service to keep up on 
} what goes on. Any subject you want, company 
mention, competitive ads, competitive publicity 
and research material. It's our business to pro- 
vide complete up-to-the-minute information 
shout your business. Write for free booklet 

No. 55. “Magazine Clippings Aid Business.” 


BACON'S 1955 PUBLICITY CHECKER 
Everyone who sends ovt publicity should 
have one. Lists our 3,058 publications, 
eoch coded to show publicity used. 


ipirel bound, fabricoid, 256 s, 
3. vets ”, $15.00. Sent on quoveut 
oun 6 ca s panei BUREAU 


Dearborn Street Chicago 4, Illinois 
Estoblished 1932 
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Have you seen the latest ABC report on newsstand sales 2? 
y p 


The ABC reports on general weekly you don’t often see in a publisher’s 
magazines for the first 6 months of presentation. They show actual 
1955 were published recently. Did copies sold, not estimated number of 
you read yours carefully before you _ readers. And their figures on news- 
filed them? stand sales, in particular, are an un- 

_ They contain the kind of objec- erring measure of magazines’ edi- 
tive information on magazines that _ torial appeal and vitality. 

These reports (see chart at right) 
show that the Post has increased its 
lead on the field. It is now 50.6% 
ahead of No. 2! Today, more than 
ever, the Post is getting to the heart 
of America. 


*This month marks the 41st anniversary of 
the Audit Bureau of Circulations. 


NEWSSTAND SALES 
( January 1— June 30, 1955 ) 
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HOWARD KEE! seotty wears 
Booming Saritone 
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“Happy Chandler as President ? 


He’s come closer than you think! 
—says KEVIN KENNEDY, Vice President, Kenyon & Eckhardt, N. Y. 


““Happy’ claims he was robbed of the You maythink he’s just a backslapper, 
vice-presidency in °44. Remember _ but he’s a man to watch!” 

what that meant to Truman in "45? You'll find the whole story in “Happy 
Then, for ten years, he was a dead Chandler Rides Again” by Robert L. 
duck, politically. Now he’s got the Riggs in this week's Post. 

Democratic nod for governor of Ken- Pe. Fy! ; 
tucky and he’s eyeing the White In all, 10 articles, 4 short stories, 2 serials 


‘ . and many special features in the Oct. 15 
House again. What are his chances? issue of The Saturday Evening Post. 
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McCann Replaces 
D’Arcy on Coca-Cola 


(Continued from Page 1) 

up bottler cooperative advertising, 
checking outdoor and point of pur- 
chase expenditures. Felix Coste, 
who is v.p. and ad director of 
Coca-Cola, is a D’Arcy graduate 
(as is Al Steele, now president of 
Pepsi-Cola), and Coste’s son, John, 
is an account exec with D’Arcy 
in New York. 

Nevertheless, the world’s biggest 
beverage company switched agen- 
cies, after one of the most polite 
minuets ever conducted in the ad- 
vertising business. 


@ In taking over the domestic 
Coke business, McCann-Erickson 
already has the advantage of con- 
siderable experience in Coca- 
Cola’s foreign operations. It has 
Coca-Cola as a client in many coun- 
tries, mostly in Central and South 
America. 

According to legend, Robert W. 
Woodruff, chairman of the board 
of Coca-Cola Co. until his retire- 
ment last January (he is still a 
director), realized in the 1920s that 
Montreal’s per capita consumption 
of Coca-Cola was higher than Mi- 
ami’s. At that point, so the story 
goes, Mr. Woodruff pushed the but- 
ton for Coca-Cola’s expansion 
abroad. 

In the intervening years Coca- 
Cola has become a major force in 
almost every country across the 
globe. In Venice, gondoliers ob- 
jected because a gondola was car- 
rying a Coke sign; in France, the 
wine interests proposed a bill 
against soft drinks. 

But the glowing red Coca-Cola 
button, and the steady, insistent, 
polite pressure of Buvez Coca-Cola, 
Tome Coca-Cola kept right on 
shoving. As for top contacts, Coca- 
Cola had the ineffable assistance 
of James A. Farley, the smiling, 
bald Irishman who masterminded 
FDR’s first two terms in the White 
House, as board chairman. 


=® Domestically, the picture was 
somewhat less sanguine. In the 
postwar years, Coca-Cola ran 
headlong into bottler resistance. 
Traditionally, Coca-Cola had been 
a nickel drink. The bottlers didn’t 
like it. Starting in 1946, various 
bottlers began to raise prices. 
Some went immediately to a dime 
bottle. Others went up in 7¢ and 
8¢ segments. 

In 1946 the bottlers began to 
jack up the prices of Coca-Cola, 
and by 1950 there were a number 


of areas where a Coke for a nickel 
was just a prewar memory. 

The price squeeze Coca-Cola felt 
itself in was only a form of poetic 
justice: In the late ’30s and early 
40s it had met a new rival, Pepsi- 
Cola. 

Pepsi-Cola featured a big bot- 
tle, a sweet taste, a jingle and a 
nickel price. Everything went won- 
derfully for Pepsi-Cola—including 
some litigation—until the war, 
sugar rationing, and price increases 
in sugar appeared. 

Then Pepsi was over a barrel, 
and eventually its share of market 
dwindled sizably. 

Meantime, with Coca-Cola grad- 
uate Al Steele at the helm and 
with ex-D’Arcy man John Toigo 
calling the creative tune, Pepsi has 
staged a sizable comeback. It hit 
the low-calorie theme, slicked up 
its advertising approach, and had 
much of the gentle sell and beau- 
tiful trappings historically associ- 
ated with Coke’s advertising. 


® Over the years, Coca-Cola ad- 
vertising had carved out a unique 
niche for itself. It was distinctive 
without being memorable. Almost 
any art director could, if asked, 
pick out the Coke outdoor posters 
or point of purchase materia]. It 
was, as a Coke manual once 
phrased it, never “competitive, of- 
fensive, tricky, brash.” 

Instead, Coke strove steadily to 
belong in whatever circles it 
moved; “The Pause that Refreshes” 
was a worldwide fetish. It mat- 
tered not that in Brazil it was re- 
garded as an aphrodisiac, or that 
it was served in British Guiana on 
Empire Day to school children. 

Its true mission was always 
mildly phrased by those in charge 
of its promotion: “A soft drink... 
best described as delicious and re- 
freshing.” 


® In its distinctive bottle, supposed 
to have been inspired by a wom- 
an’s hobble skirt around 1916, 
Coca-Cola became what was prob- 
ably (next to coffee) the world’s 
most universal drink. It tagged 
along behind the U. S. Armed 
Forces in World War II—‘“Send 
eight Coca-Cola plants immediate- 
ly—Eisenhower,” went a 1942 dis- 
patch—and eventually 63 plants 
were set up overseas. From the 
New Guinea jungles to the rugged 
Appenine terrain of Italy, Gls 
swigged Coca-Cola and acted as a 


mammoth force of missionary men 


1886—Coca-Cola is invented. 


local ads. 
1892—The Coca-Cola Co. is 


Cola Co. 


1950—Enters television with 


Walt Disney. 


Highlights in Coke's History 


1889—A local product, it uses “delicious and refreshing” in 


budget amounts to $11,401.78. 
1901—The ad budget reaches $100,000. 
1906—D’Arcy Advertising Co. 
1911—First $1,000,000 advertising budget. 
1915—Present bottle design adopted. 
1919—Ads carry line, “The Perfect Answer to Thirst.” 
1919—Group headed by Ernest Woodruff buys the Coca- 


1922—Uses ad slogan, “Thirst Knows No Season.” 
1925—Bottlers’ co-op uses first 24-sheet poster campaign. 
1927—Coke’s first radio program. 

1929—“The Pause That Refreshes” is introduced. 


1939—Coca-Cola uses “Singing Sam” on radio. 


Thanksgiving and Christmas. The Thanksgiving pro- 
gram featured Edgar Bergen and Charlie McCarthy; 
the Christmas show marked the first appearance of 


1950—Archie L. Lee, board chairman of D’Arcy, dies in St. 
Louis. He is credited with originating many of the 
basic advertising policies of Coca-Cola. 


formed. Its first advertising 


is named as agency. 


special nationwide shows on 


boa 
“ 


Advertising Age, October 17, 1955 


Wm. Robinson H. B. Nicholson 


Top men at Coca-Cola 


Marion Harper 


Bob Ganger 
The winner, the loser 


Faces in the Coca-Cola Picture 


W. C. D’Arcy A. L. Lee 


Coke agency pioneers 


Alfred Steele 
Alumni who built Pepsi 


Jim Farley Felix Coste 


Good will agent, adman 


John Toigo 


to the population. 

And in the U. S. Coca-Cola his- 
torically exhibited a fine combina- 
tion of hard sell and delicate 
appreciation. The magazine and 
back-bar material showed healthy, 
wholesome people in the midst of 
activity, pausing to enjoy a Coca- 
Cola. 

In radio it split neatly between 
such joint-busting popular buys as 
Spike Jones and Dorothy Shay and 
such middle-brow classical buys as 
Andre Kostelanetz. 

Although whisky & Coke is a 
standard mix in the South and 
Midwest, there isn’t much record 
that Coke ever sought to capitalize 
on its alcoholic amiability. In fact, 
in 1943 when “Rum & Coca-Cola” 
was a smash juke-box hit, Coke 
acted somewhat embarrassed about 
the whole thing. 


® If Coca-Cola was alternately 
hard sell and soft buy in radio, 
there wasn’t much doubt about its 
brass-knuckled merchandising. 

“Let’s face it,” said a hard-bit- 
ten bottling executive to an AA 
reporter eight years ago, “every 
major innovation in the selling of 
soft-drinks was pioneered by Coca- 
Cola—the cooler, the six-pack, the 
vending machine, the fountain 
mixer. Every damn one of them 
was f.o.b. Atlanta.” 

Coke blazed the way into super- 
markets. Coke brought out the 
vending machines for service sta- 
tions. Coke men swarmed aboard 
returning warships during World 
War II to help overhaul the foun- 
tains and to set up vending ma- 
chines for the crew and yard 
workers. 

Coke route men were clean and 
neat. They hopped off their trucks 
and polished point of sale signs. 
They were always service-minded. 
They turned a summer drink into 
a year-’round preoccupation for 
Americans. 


® In the ’30s and early ’40s Coke’s 
history is littered with a succession 
of lawsuits over the “cola” name. 
It had a host of imitators; some 
4,000, with names like Citra-Cola, 
Cola-Nola, Coke-Ola. It sued Nehi, 
Cleo-Cola and Pepsi-Cola. 
Eventually it was decided that 
“cola” is a generic term; thereaft- 
er Coca-Cola centered its atten- 
tion on keeping the “High C” in 
Coke. It introduced a trade char- 
acter called “Coke” and relig’ ‘sly 
tried to prevent any publication 


italize that all-important letter. 


® Few American companies have 


ry is fairly well known: It was the 
brain-child of John S. Pemberton, 
a Confederate veteran in Atlanta 
who was by turns druggist, patent 
medicine blender and wholesaler. 

He developed the syrup in 1886, 
sold a two-thirds interest in it in 
1888 for $1,200, and the rest in 
1889 for $550, to Asa Candler, a 
37-year-old druggist with a flair 
for merchandising. 

From 1888 to 1919, Mr. Candler 
spread Coca-Cola across the coun- 
try, and sold out that year for $25,- 
000,000—not realizing that a few 
years hence $25,000,000 would be a 
single year’s net for the company. 

The purchasers were Ernest 
Woodruff and a group of friends. 
Shortly thereafter, Woodruff’s son, 
Robert W. Woodruff, took over and 
Coke’s modern history began. 


® Coca-Cola has always been an 
advertiser. In the first year of its 
history, Pemberton spent $46 for 
advertising, or almost 90% of his 
receipts. In its second year it was 
advertised on Atlanta’s horse cars. 
‘Delicious and Refreshing” dates to 
1889; “The Pause That Refreshes”’ 
to about 1939. In 1887 the drink 


was advertised as “a brain tonic) 


and intellectual beverage,” and as 
late as 1897 was claiming that 


it “cures headaches. Renews ex-| 


hausted brain and body caused by 
excessive mental and physical 
labor, loss of sleep, etc.” 


The familiar red barrel of Coca- 
Cola (the company house organ 
used to be called “The Red Bar- 
rel”) came from Candler. He could 
find only used whisky barrels to 
ship his syrup in, so he painted 
them red—a color which was to be- 
come Coke’s special color in adver- 
tising. By 1896, Candler was spend- 
ing $80,000 in advertising. 


® Coca-Cola was first bottled in 
1894, when a Vicksburg man put 
it up in bottles for lumber mill 
gangs and isolated plantations. In 
1899, two Chattanoogans (without 
paying a nickel) got the perpetual 
bottling rights for the nation. They 
then began to parcel out bottling 
franchises, making millionaires out 
of most of the men who took them. 

In 1900 one Coke in 100 was 
sold in the bottle; by 1928 the bot- 
tle and the fountain were splitting 
the market evenly; by 1947 the 
bottle accounted for 80% of the 
business. 

Coke has survived competitors, 
lawsuits, threatened legislation, 
depression, prohibition and repeal. 
In the ’20s it claimed 9,000,000 
Cokes a day—it now is more than 
50,000,000. Per capita sales are 
highest in the South, but the inter- 
national market is unique: It took 
25 years to get New York to sell 
1,000,000 cases a year, but Mexico 
City did it in 12 years, Buenos 

(Continued on Page 109) 


from inadvertently failing to cap- 


the romance of Coca-Cola. Its sto- 


- = 
Sales, Profits of 4 Major Bottlers 
Coca-Cola Co. Pepsi-Cola Co. 

Net Sales Net Profit Net Sales Net Profit 
1954 $243,265,031 $25,943,845 $ 74,200,232 $ 6,212,690 
1953 251,238,435 28,209,242 66,106,866 5,476,882 
1952 245,638,664 27,274,774 53,297,852 3,880,362 
1951 225,654,657 26,123,837 46,759,324 2,632,181 
1950 215,248,217 31,826,782 40,172,976 1,618,744 
1949 229,923,185 37,790,927 45,630,574 2,135,238 
1948 234,922,148 35,594,169 46,627,240 3,152,818 
1947 179,269,750 33,021,945 56,453,219 6,769,834 
1946 125,496,152 25,369,980 45,078,357 6,266,728 
1945 148,621,271 25,124,729 43,140,886 5,152,310 

Dr. Pepper Co. Nehi Corp. 

1954 $ 10,951,890 $ 756,110 $ 10,964,556 $ 1,100,745 
1953 10,560,412 652,647 10,158,670 976,523 
1952 9,637,043 574,168 10,146,473 939,996 
1951 7,851,926 643,787 9,540,272 920,917 
1950 6,839,210 604,810 8,436,163 865,030 
1949 6,326,552 612,610 9,778,200 940,726 
1948 6,850,759 686,384 9,107,084 1,118,857 
1947 8,991,643 1,046,309 9,085,630 1,464,267 
1946 7,991,824 1,316,834 7,606,437 1,412,140 
1945 7,194,177 978,749 8,060,927 901,667 
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THE BUILDING TEAM 
GOES SHOPPING 


“In the past few years we have been closely associated 
with the organizing, planning and building of nine 
shopping centers — from Florida to Canada and as far 
west as Texas. Any success we have had has been due, 
in large measure, to a very early realization that no 
one man, by himself, can solve every detailed building 
problem. 


“So, after a penetrating economic analysis has been made 
on each project, we start working with a builder, an 
engineer, and a firm of architects. As a team we discuss, 
study and discard many plans before we get what we 
want. When all the major policy decisions are made, 
each member of the building team is given responsibil- 
ity for a particular part of the job. For instance, build- 
ing material and product selection is, by and large, the 
responsibility of the builder and the architect working 
in close conjunction. But, from time to time, we find it 
is necessary to exercise our experience and judgment 
as clients and make changes in the specifications. 


“There is nothing unusual about this. Architectural 
FORUM has done a lot to demonstrate the value of the 
building team as an effective operational unit. But that 
is not surprising because FORUM has always been the 
exponent of better ways to better building.” 


CARL HAGERSTROM, Director 
Feist & Feist, Inc. 

Real Estate Brokers 

Newark, N. J. 


architectural 


FORUM 


the magazine of building 4 


DELIVERS THE LARGEST CIRCULATION IN THE FIELD 


Carl Hagerstrom, board member of Feist and Feist, Inc., 

Real Estate Brokers of Newark, New Jersey, is a leading 
authority on shopping centers. He has been responsible for 

the promotion and development of more than $35 million worth 
of major shopping center construction in the U. 8. and Canada. 
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Here you have a sales map! A peculiarly accurate and productive sales map, 

because it stems from fact. The fact is that wherever there’s a newspaper— 

any one of these, any one you care to name—there you've got a complete market, 
ready-made, ready to be swayed. By said newspaper. This is the kind of geography 
that advertisers with important stories to tell keep recognizing ... everywhere you go! 
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Farmers Are Buying a Lot of Things 


To listen to some of the boys, including some of the politically 
oriented farm spokesmen, the American farmer is being squeezed out 
of all consciousness, and certainly out of all cash. While the remainder 
of the American economy revels in the highest level of prosperity 
ever, the farmer is suffering horribly from a vastly shrunken income. 

Well, to put it bluntly, we don’t believe it. There seems little doubt 
that during the past year or two the farmer has not done as well, 
relatively, as some other segments of the economy; or, perhaps more 
accurately, the farmer has not done as well in the last year or two as 
he was doing previously. 

Farm cash income is down, but so are the number of farms and the 
number of families on farms, so that the drop in income per farm 
family has been quite small. And, more important, there is no evi- 
dence whatever to indicate that the farmer has slid back down the 
economic scale to where he once was. The American farmer, despite 
some decrease in cash income, remains in topnotch condition. He is 
living better, he and his family are doing more things, and his finan- 
eial condition is, in general, better than it has ever been. 

We call these facts to your attention not to belittle the arguments 
of those who say the farmer needs a somewhat better shake these 
days, but merely to remind marketers that there is now, as there has 
been for the past 15 years at least, an enormous market for goods and 
services in the nation’s rural areas. And no one should let the “poor 
talk” of the last year or so mislead them as to the importance and the 
size of the farm market. 


The Miracle of Population 


Even though we have all had the statistics on the growth of U.S. 
population dinned into us a thousand times in recent years, it is still 
surprising and shocking to run up against the actual figures and to 
study their startling significance. 

Between April, 1950, and July, 1955, the Census Bureau reported a 
few days ago, the population of the United States increased by 9.3%. 
This does not sound especially startling, but a 9.3% increase from the 
base of 151,000,000 people who made up the U.S. population in 1950 
is an increase of 14,116,000. And this is a truly startling figure. It is 
roughly equivalent to the population of the entire State of New York 
in 1950, or the combined populations of Illinois and Michigan, or of 
the tier of Pacific Coast states, at that time. 

The changes in the composition of the population, by age groups, is 
even more startling. In the five-year period between 1950 and 1955, 
the number of children under 5 increased by 13.2%, to a current total 
of more than 18,000,000. The number between 5 and 13 increased by 
26.8%, to a current total of 28,000,000—and equally startling increases 
were shown in all other age groups except the one which takes in the 
“depression babies’’—those in the 18 to 24 age group. There was a 
decrease of almost a million in this “hollow generation”—a condition 
for marketers to bear well in mind. 

This “hollow generation” will naturally have a depressing tem- 
porary effect on family formation for the years during which it moves 
through the marriage cycle, and its effects will also be noticed, to 
some extent, in the production of children during the next ten years 
or so. But here the tendency toward larger families and earlier starts 
on family formation may overcome the relative paucity of marriage- 
able-age people. 

As long as this tremendously increasing population has the ability 
and the willingness to consume, practically all markets will increase 
automatically from year to year. 


Hank Siegel, Gaskill & Johnson Advertising, Newark, N. J. 


“The new twist-top is wonderful, 


but the stuff comes out the bot- 


tom.” 


What They're Saying 


Holding the Ladder 

A correspondent wrote a letter 
to a Methodist paper in another 
state recently, trying to reconcile 
occasional newspaper editorials 
about the highway death toll and 
what the newspaper is doing to 
contribute to it. 

The writer pointed to pages filled 
with advertising designed to sell 
more liquor. Then the contributor 
said: 

“The beckoning ads boost the 
destructive stuff as incentive to 
your happiness on vacations, social 
affairs and modern gatherings. 

“As the newspaper publishes 
these ads we are prone to wonder 
if it ever occurs to the publisher 
that he is playing a large part in 
helping to influence drivers, and 
especially young people, to buy 
and use the product that he de- 
lights in putting before the public’s 
attention. 

“I cannot help feeling that no 
newspaper or magazine that carries 
liquor advertisements has any de- 
cent right to condemn the results 
of what he is literally urging others 
to patronize. 

“There is an age-old adage: ‘He 
who holds the ladder is as guilty 
as the thief.’ ” 


—The Presbyterian Outlook, Rich- 
mond, Va. 


Rexall on Fair Trade 

It was unrestrained price cutting 
that led to the founding of Rexall 
in 1903, and ever since that day 
Rexall has been committed to the 
principle that the independent re- 
tail druggist is entitled to a fair 
profit. 

The fair trade laws are not per- 
fect—but name one law that is. The 
price wars of the late °20s and 
early ’°30s were a crushing blow to 
the small and medium size drug- 
gist. It is unthinkable that we can 
permit a return to such chaos. 

This fall, the principle of fair 
trade will face a serious battle in 
Congress and with the public at 
large. Only last month, Life maga- 
zine launched what we believe to 
be a very unfair attack on fair 
trade principles. 

We do not believe that advertis- 
ers should try to shackle the free- 
dom of the press by taking eco- 
nomic action against publications 


with which they disagree, but we 


did strongly express our opinions 
to the editors of Life. 

Today, many drug and toiletry 
manufacturers are doing a third 
to a half of their business through 
food stores. These stores, operat- 
ing almost entirely by self-service, 
skim off the cream of drug and 
toiletries volume without making 
any contribution to the health 
and welfare of the community. In 
the absence of fair trade, they may 
well apply the same price-foot- 
balling tactics to drugs and toilet- 
ries that they now do to butter, 
shortening, coffee and sugar. 

Rexall has always confined, and 
will continue to confine, its line 
to bona fide drugstores, but every 
Rexall druggist must be intensely 
aware that many of his non-Rexall 
lines are now being marketed 
through food outlets that would 
have no compunction about cutting 
prices to cost in order to achieve a 
competitive advantage and build 
a consumer pattern of buying this 
merchandise exclusively through 
food stores. 

For our part, I am today sending 
a Rexall check for $1,000 to the 
Bureau of Education for Fair 
Trade, to help them carry on the 
organized activities for the defense 
of this principle. 

—From an editorial by Justin Dart, 


president of Rexall Drug Co., in the 
September issue of ‘‘Rexall Reporter.” 


Packages of the Future 

I am told that homemakers pre- 
fer screw top closures to the pry- 
up types, that they prefer string 
pull openers on paper packages, 
pour spouts, spray cans. I under- 
stand they do not like “press here,” 
“cut here,” “tear up top” openings; 
key-type openers on cans are none 
too popular. Packages of the future 
will be easy to open, will incorpo- 
rate better methods of dispensing 
the product, will show the number 
of servings by volume or weight. 


—Fred W. Spannagel, packaging spe- 
cialist, marketing department, film 
division, American Viscose Corp., 
speaking before the Western Packag- 
ing Assn. in Los Angeles. 


Sarnoff's Prediction 

We are now witnessing the be- 
ginning of the break-through of 
color television. And I believe that 
by the end of 1956, it will be a 


major factor in the industry. 
—David Se chairman, 


|. 


Advertising Age, October 17, 1955 


Rough Proofs 


CBS is urging Arthur Godfrey 
to take more vacations, and a lot 
of other hard-working guys are 
hoping that their employers can 
be persuaded to follow its example. 


Boston’s Lantern Club has pre- 
sented a silver bowl to Mike Hig- 
gins in appreciation of his services 
to baseball. 

Now if the Red Sox win the 
pennant in 1956, Mike will be de- 
lighted to fill it. 

7 

“Red figures,” philosophizes Ed 
Kobak, “force you to take a long 
look at your business, but black 
figures let you sit around com- 
placently, crabbing only about 
taxes.” 

Or figuring how to take the slice 
out of your drive. 

* 

Headline from the world’s great- 
est advertising journal: “No an- 
swer yet to cigaret-cancer prob- 
lem: DuPuis.” 

In this case no news is good news. 

> 

AA reports that George G. 
Steele Jr. won the recent TV 
Guide golf tournament in Phila- 
delphia “with a par 79.” 

Did the course include the nine- 
teenth hole? 

+ 


Dr. Ernest Dichter thinks the 
Pan-American Coffee Bureau 
should educate the public to an ap- 
preciation of the various blends 
and brews. 

The best way to increase con- 
sumption, of course, is to get rid 
of all the noxious concoctions mas- 
querading as coffee. 

+ 


Although manufacturers of fab- 
rics are advertising in behalf of 
the interior decorator, they prob- 
ably know that every woman is 
sure she was born to be a profes- 
sional in that field. 

. 


The biggest advantage of closed 
circuit tv, as Sheraton Hotels 
points out, is that it can be ar- 
ranged for members of the audi- 
ence to have a chance to talk back. 

2 

Arthur Hays Sulzberger points 
out that readers have to be ed- 
ucated and trained to read the 
news in order to understand world 
affairs. 

That’s right—as the old saying 
goes, you can lead a horse to water, 
but you can’t make him think. 


. 

“It is not our job to cure con- 
sumers,” A. J. Wood asserts some- 
what belligerently. “We are in- 
terested in selling them, not 
psychoanalyzing them.” 

But isn’t it a lot of fun to find 
out all about those crazy, mixed- 
up kids? 

” 

Harry Truman insists that in all 
of his school experiences, he in- 
variably turned out to be teacher’s 
pet. 

But that wasn’t where he learned 
his give-’em-hell political tech- 
nique. 

- 

Wisdom will present the story of 
Yesterday’s age-old wisdom and 
Today’s knowledge and achieve- 
ment. 

There’s no teacher like experi- 
ence, but unfortunately most of it 
has to be your own. 
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e Inquirer! 


What makes THE INQUIRER First every day of the week in 
retail electric appliance advertising? ACTION, and action 
only! Action that gives THE INQUIRER a 3-to-1 lead over the 
second paper. Without doubt, THE INQUIRER is FIRST FOR 
ACTION in Delaware Valley, U. S. A....a market that grows 
bigger every day. Yes, FIRST in National, Retail, Classified 


and Total Advertising. 


More People Own Their Homes in 


DELAWARE VALLEY, U.S.A. 


62% of Delaware Valley homes are 
owner-occupied—and families in 
America’s 3rd Market spend heavily to 
furnish and improve them. Effective buy- 
ing income over $8 billion annually. 


Exclusive Advertising Representatives: 


she + ah eR Fly an a er 
Pa re ON Pa a ee P J . 


Che Philadelphia Prguiver 


Constructively Serving Delaware Valley, U.S.A. 


West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Clapp & Poliak 
Offers Exhibits at 
‘56 Democratic Meet 


New York, Oct. 11—A unique 
type of exhibition “to influence 
the influencers” was proposed last 
week, by Clapp & Poliak, show 
managers. 

C&P plans to stage an “American 
Showcase” of products and serv- 
ices in conjunction with the 1956 
Democratic party nominating con- 
vention in Chicago. 

The exhibition, if it comes off, 
will consist of displays by leading 
American manufacturers. These 
will be put up in a 30,000 sq. ft. 
area adjoining the actual conven- 
tion area in Chicago’s Internation- 
al Amphitheater. 

Companies exhibiting will pay 
$10 per sq. ft. As yet there are no 
specifications on individual ex- 
hibit size. C&P said this will not 
be set until it is determined how 
many companies are interested in 
exhibiting. 

A giant (14”’x17”) red-white- 
and-blue brochure on “American 
Showcase” went out last week to 
“topmost executives of million dol- 
lar advertisers.” 


® The elaborate prospectus, pre- 
pared for C&P by Howard A. Har- 
kavy Inc., sales promotion counsel, 
gives a dramatic picture of a na- 
tional political convention and ex- 
plains how companies can use the 
exhibit to reach the “people who 
hugely influence the nation’s 
thinking and mold its buying hab- 
its.” 

The propesed exhibition will not 
be open to the public. C&P is point- 
ing out to companies that their 
displays would be directed at two 
important groups—the 12,000 del- 
egates and visitors to the conven- 
tion and the army of reporters and 
broadcasters who will be covering 
the event. 

“In no other one place is there 
such a gathering of taste makers— 
the bellwethers of public prefer- 
ence,” the brochure says. 

The type of display will be left 
to each company’s discretion. 
C&P’s invitation states: 


@ “Exhibit space is open to all 
types of American companies. It 
is hoped that their displays will 
feature the new, the different, the 
future—the great advances that 


People in The Canton 
(Ohio) Repository’s trad- 
ne zone (and there are 
302,000 of them) know 


Duncan Hines well. They 
see him in Duncan Hines 
ade in The Repositery 
and on Duncan Hines 
package en Canton 
store shelves when they 
shop. It all adds up te 
results. You can fig- 
ure the same way... 
use The Repesitory! 


67,179 evenings 
(publisher's statement) 


THE CANTON 
REPOSITOR 


A Brush-Moore newspaper MEMBER, 
represented nationally by (Ee) 


Stary, Brooks & Finley 


| have fashioned the American econ- 
omy. 

“The possibilities of an exhibit 
at the ‘American Showcase’ are 
almost unlimited. Companies can 
|provide hospitality cemters. They 
-may desire to serve refreshments. 
Or they may decide to put on spe- 
‘cial events or showings coincident 
with the appearance of their recog- 
nized. television and radio stars 
who normally appear on their own 
company-sponsored programs. 

“ ‘American Showcase’ offers an 


“ fee, | 


unparalleled opportunity for show- 
manship and for an appeal to the 
leaders of our American communi- 
ties who can, by example, set stand- 
ards in buying habits.” 


® Paul Butler, chairman of the 
Democratic National Committee, 
has pledged the party’s “full coop- 
eration” to C&P. There are no 
plans for a similar exhibit at the 
Republican convention because the 
meeting hall in San Francisco does 
not have the extra space. 


Lion, Monsanto OK Merger 
The proposed merger of Lion 
Oil Co., El Dorado, Ark., and Mon- 
santo Chemical Co., St. Louis 
(AA, Aug. 1), has been approved 
by stockholders of both companies. 
Basis of the merger is the ex- 
change of one and one-half shares 
of Monsanto $2 par value common 
stock for each outstanding share 
of Lion stock. Lion Oil Co. be- 
comes a division of Monsanto, and 
T. M. Martin, president of Lion, 
will serve as president of the Lion 


ms pie es Se 
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division and has been elected a 
v.p. of Monsanto. Other Lion of- 
ficers continue as officers of the 
division. 


Avery-Knodel Names Two 

Albert M. Fiala Jr., formerly 
with WGTH, Hartford, Conn., has 
joined the radio sales staff of Av- 
ery-Knodel, New York, station 
representative. At the same time 
Francis (Pete) McGowan, previ- 
ously with KWTV, Oklahoma City, 
was appointed to the tv staff. 
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The 15 Leading Monthly Magazines in the U. S. in Total Number of Advertising Pages 


1953 


Electronics 


1954 


Electronics 


1955 (7 Months) 


Electronics 


Product Engineering 


Product Engineering 


Chemical Engineering 


Chemical Engineering 


Chemical Engineering 


Product Engineering 


Machine & Tool Blue Book 


Machine & Tool Blue Book 


Machinery 


Machinery 


Machinery 


Purchasing 


Modern Machine Shop 


Modern Machine Shop 


Architectural Record 


Factory Machine Design Building Supply News 
Machine Design Factory Machine Design 
Purchasing Purchasing Modern Machine Shop 


Petroleum Engineer 


Mill and Factory 


Machine & Tool Blue Book 


Mill and Factory 


Architectural Record 


Factory 


Architectural Record 


Petroleum Engineer 


Petroleum Engineer 


Power Industrial Distribution Practical Builder 
Textile World Chemical Processing House & Home 
World Oil Building Supply News Mill and Factory 


Source: Industrial Marketing 
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AWRT Chapter Elects 

Margaret Mary Kearney, educa- 
tion director of WCAU, has been 
elected president of the Philadel- 
te phia chapter of American Women 
% in Radio & Television. Other new 

: officers include Alma Desborough, 
Needlework Guild of America, 
: Jane King, WPTZ, Wendy Phillips, 
F WIP, v.p.s.; Mary Dorr, WFIL-TV, 
recording secretary; Dorothy Dav- 
is, NBC, corresponding secretary, 
and Anne Horton, WCAU-TV, 
treasurer. 


Art Directors Slate Confab 

The first annual Conference of 
Visual Communications will be 
sponsored by the Art Directors 
|Club of New York during the week 
of June 4, 1956, in the Perroques 
Suite of the Waldorf Astoria. It 
will be held in conjunction with 
the club’s annual national exhibi- 
tion of advertising and editorial 
art and design, the annual art di- 
rectors award luncheon, and the 
annual meeting and dinner of the 
National Society of Art Directors. 


F reeman Acquires |TISING AGE has learned. 
| Other than to confirm the pur- 
Minority Interest chase, Miller Freeman Publications 
sg would not commeat on the details, 
in ‘Timberman but AA learned that the acquisi- 


: tion consisted of a 45% stock in- 
SeaTTLE, Oct. 11—Miller Free- terest held by Mrs. George F. 
man Publications, publisher of The Cornwall, widow of the editor, who 
Lumberman and other regional and died in 1951. It was understood 
national trade papers, has bought | that acquisition was by exchange 
a minority interest in the Timber- of stock and took place earlier in 
man Corp., Portland, Ore., publish- the summer. 
er of the rival Timberman and| The Lumberman and The Tim- 


also of Western Building, Apver-|berman are both monthly publica- 


in its field! 


ARCHITECTURAL 


RECORD 


Total Advertising Pages 8 Months 1955 


1,974 


ARCHITECTURAL FORUM 


1,570 


PROGRESSIVE A 


WHY ? 
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RCHITECTURE 


1,150 


Five exclusive advertising values make Architectural Record an outstanding buy 


for building product manufacturers 


Architectural Record 


and their advertising agencies . . . 


Reader preference—Architects and engineers have voted Architectural Record “preferred” in 75 out 
of 82 INDEPENDENTLY SPONSORED studies. 


Verifiable market coverage— Dodge Reports document Architectural Record’s coverage of those 
architects and engineers who plan over 85% of all architect-planned building, nonresidential and 
residential, small and large. 


More circulation where it counts most—More architects, more consulting engineers, more architects and 
engineers in commerce and industry subscribe to Architectural Record. 


Top editorial quality and quantity—Thirty-three editorial awards—including three out of four awards 
by The American Institute of Architects to architectural magazines testify to the quality of the 
Record’s editorial content. And the Record publishes more editorial pages than any other magazine in 
its field—with every page edited specifically for architects and engineers. 


Advertising leadership— Architects and engineers read Architectural Record for building product 
information. Year after year (and again in 1955) more building product manufacturers and their 
advertising agencies are placing more advertising pages in Architectural Record than in any other 
architectural magazine. 


‘Workbook of the 
active architect 
and engineers 


F.W. DODGE 
119 West 40th Street, New York 18, N.Y. fi 1 


CORPORATION 
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tions devoted to the same field— 
timber, lumber, plywood and other 
forest products. They have been 
highly competitive for decades. 
Each began by serving the Pacific 
Northwest timber industry, and 
both have since gone national in 
scope. Each has grown substantial- 
ly since World War II, yet the cir- 
culations are very close at about 
13,000 for each. 


American Gas Appoints 
American Gas Assn. has ap- 
pointed Lennen & Newell to han- 
dle its advertising, replacing Mc- 
Cann-Erickson, effective Jan. 1, as 
predicted in AA, Oct. 3. Final se- 
lection of the new agency was 
made by a special subcommittee on 
agency relations headed by Wil- 
liam B. Hewson, v.p., Brooklyn 
Union Gas Co. 


Helen Ennis Opens Office 

A new advertising and public re- 
lations office at 607 Market St., 
San Francisco, has been opened by 
Helen Ennis, formerly with Biow 
Co. as a copywriter. 
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to reach the top candy man- 
ufacturers . .. all of them... 
and make your selling points 
pay— 


aim high, point straight, 
completely cover the field 
the only possible way: 


USE A 


VERTICAL 


PUBLICATION 
—the leader in its field 


CANDY 
INDUSTRY 


DON GUSSOW PUBLICATIONS, INC. 
18 East 49th Street 


NB P. New York 17, N. Y. 


Information headquarters for the billion- 
dollar industries they serve — 


@ Candy Industry 
@ Bottling Industry 
@ Candy Industry Catalog 


and Formula Book 
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Most Elks 


;_ homes! 


oe aes Maze aes Pn 
ee PERS we cad © a oy) 


Saye 


OF 1,065,630 Elks (ABC Dec. 31, 1954), 3 
76.6% own homes with an average value Mf 
of $17,000. 40% have home workshops. Ey 


this market 
of men with 


Largest circulation 
of any fraternal magazine! 


MAGAZINE 


New York * Detroit - Chicago - Los Angeles 


THE 


_ |Mult-Page Tie-In Ad 
Boosts RCA Records 


, |to Teenage Crowd 


NEw York, Oct. 11—The Novem- 
ber issue of Seventeen will carry 
a 16%-page coordinated advertis- 
ing section representing 15 manu- 
facturers. Theme of the ad port- 
folio will be “Perfect for Dancing.” 

The section, developed in con- 
junction with RCA and Grey Ad- 
vertising, will include six-and-a- 
half four-color pages and ten b&w 
pages. 

Participating advertisers are 
RCA Victor records (four-color 
spread); RCA Victor phonographs 
(four-color page); Tussy cosmet- 
iques (four-color page); Pepsi- 
Cola (four-color page); Simplicity 
Patterns (four-color half-page); 
Friendly shoe (four-color page and 
a b&w quarter page); Mojud (b&w 
spread); Mutual Stores (six-and- 
a-quarter pages in b&w). 


® Keynote of the program is RCA 
Victor’s series of “Perfect for 
Dancing” record albums. Promo- 
tional activities include dancing 
parties for teenagers in 84 major 
cities, co-sponsored by local RCA 
dealers, Pepsi bottlers and Mutual 
Stores; fashion shows in the Mu- 
tual Stores, and distribution of 
250,000 promotional pieces to local 
outlets by participating advertis- 
ers. 


Stahl-Meyer Names Bassett 

John R. Bassett, formerly with 
Grey Advertising, has been ap- 
pointed merchandising and adver- 
tising manager of Stahl-Meyer Inc., 
New York meat packer. 


Ke wueKe Kh Kh Kh Kh Kh Kh Kh Kh Kh Kh KKK Ks 


COVER MORE OF MISSISSIPPI 
THAN ANY OTHER PUBLICATION 


A.B.C. Circulation (3-31-55) 


Morning and Evening 


Sunday 


. 88,572 
78,680 


at Tl Si Be dh TO 
Py eee Ce 


Advertising Aye, October 17, 1955 


Getting Personal 


It’s another boy—born Sept. 23—for Lee Ahlswede and his wife, 
of suburban Lincolnwood, Ill. Mr. Ahlswede is executive v.p. of 
Arthur R. MacDonald Inc., Chicago agency . 


Kenneth Laird, president of Tatham-Laird Inc., and Laurence 
Knott, ad director of the Chicago Sun-Times, are co-chairmen of 
the graphic arts group working on the fund-raising dinner for the 
National Council of Christians and Jews, scheduled for Nov. 29 at 
the Conrad Hilton Hotel, Chicago. Edward Gudeman Jr., Sears, 
Roebuck v.p., heads the drive in the retail field. Chairman of the 
project is William A. Patterson, president of United Air Lines.. 


HOME-BOUND—Gula night on New York-bound Queen Mary finds 
Seymour S. Preston Jr., v.p., Arndt, Preston, Chapin, Lamb & Keen, 
Philadelphia agency (right), with his family among the celebrants. 
From left are Seymour III, Mrs. Preston and Mary Drew Preston. 


A. Burke Crotty, executive radio and television producer at 
Ellington & Co., is currently on a two-month tour, with Mrs. Crot- 
ty, of European television installations and legitimate stage pro- 
ductions. He’s studying sites for future tv films the agency plans 
to produce... 


Also traveling is William Collins, ad manager of Standard Vac- 
uum Oil Co., who is on a six-week trip to South and East Africa, 
conferring with advertising and marketing organizations in those 
areas... 


SNACK TIME—Pausing for refreshments at the final event of the Ad- 
vertising Golf Assn. of Washington, Seattle, as it winds up its first 
season are (left to right) Nancy Davis, assistant secretary; Jerry 
Crollard, Ruthrauff & Ryan; Robert Hagist, Pacific Coast Paper 
Mills, and Alfred Goldblatt, Alfred L. Goldblatt Advertising. 


Lewis Louthood, promotion manager of Weekend magazine, 
writes to make his contribution to AA’s head-counting contro- 
versy. “I can’t quite claim a record for size but I think I can claim 
one for consistency of pattern. I thought you might be interested 
to know that the Louthood clan has its fifth daughter, born Aug. 
an w6e 


J. L. Van Volkenburg, president of CBS-TV, received an achieve- 
ment plaque from the Advertising Federation of America for his 
“outstanding service” as 1955 National Advertising Week chair- 
man...A daughter, Kim Alexandra, is the new addition to the 
family of Hank Shepard, director of radio sales and spot sales of 
National Broadcasting Co... 
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Newspapers are No. | 
with new car manufacturers 


Newspapers will get about 39% of an estimated 
$254.,000,000 in factory-controlled advertising 
expenditures on new passenger cars this year. 
That’s 5% more than the next medium will receive. 


Ss Cheap: 


the Chicago Daily News is 


No. | in new car advertising 


—Facts taken from page 1 
Story in September 26 


‘Advertising Age” 


7X 


Here are the figures on new passenger car linage in Chicago 
daily newspapers for the first eight months of 1955: 


DAILY NEWS... . 758,684 lines 
Daily Tribune .. . . 664,575 lines 
Daily American . . . 531,876 lines 
Daily Sun-Times . . 402,634. lines 


*zone linage included 


Source: Media Records, Inc. 


CHICAGO DAILY NEWS — 


Chicago’s Growing Newspaper . . . . Chicago’s Home Newspaper 


New York Detroit Miami Atlanta Los Angeles San Francisco 
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Hallicrafters’ Kelly 


Sees TV Set Industry 
Attaining Stability 


Akron, O., Oct. 11—The televi- 
sion industry can look forward to 
good volume television sales this 
fall because of (1) the products 
and prices available; (2) the en- 
tertainment offered, and (3) the 
natural desire of the public to have 
the newest gadget in every field. 

So predicted Michael D. Kelly, 
director of marketing for television 
and home radio for Hallicrafters 
Co., at a meeting of Akron Appli- 
ance Dealers Assn. 

“Television design has come of 
age,” Mr. Kelly said. “With the 
wide variety of models, even the 
most particular family can find a 
set designed to fit its home fur- 
nishings style.” 


® Mr. Kelly also pointed out that 
tv pricing has become stabilized 
and that the public is aware of the 
various price brackets for differ- 
ent-size sets. “Awareness on the 
part of the consumer constitutes 
acceptance of these price brack- 
ets,” he said. “Once the customer 
has made up his mind to purchase 
a new set, he will usually do it 
within a few days rather than wait 
for weeks, because of confusion 
over wide price differences for 
what seem to be comparable mod- 
els.” 

Nighttime network tv is prac- 
tically sold out, and will not only 
present the old favorites, but new 
stars and new shows, Mr. Kelly 
said. 

“The variety, the scope of en- 
tertainment offered this fall, will 
in fact outdo the proverbial Roman 
holiday—and all of these shows 
will be heavily advertised to the 
public,” Mr. Kelly said. 


® Mr. Kelly urged the dealers to 
realize that theirs is a “continuing 
business.” Just as the automotive 
industry has forgotten its postwar 
boom days, he said, “we too should 
forget th2 past booms and miracle 
stories of our business,” he said, 
adding that they were oddities that 
would not come again. 


ABC Radio Names Bernard 

Charles (Chuck) Bernard, pre- 
viously sales manager of WABC, 
New York, has been appointed to 
the radio network sales staff of 
American Broadcasting Co., New 
York. 


Sales Idea #2 by PIONEER 
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ADVERTISING 
BALLOONS 


imprinted with your message 
as premiums 
inserted in packages 
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New Ad Council Mailing 

The Advertising Council, New 
York, is mailing to 7,500 newspa- 
pers its seventh annual series of 
advertisements on behalf of Re- 
ligion in American Life. J. Walter 
Thompson Co. has prepared all the 
materials in this year’s project, as 
it has for the past six years. Rob- 
ert W. Boggs, manager of advertis- 
ing, Linde Air Products Co., con- 
tinues as volunteer coordinator of 
the campaign, which will open Oct. 
30. Radio fact sheets will be dis- 


tributed to 2,800 stations and net- 
works. 


Pine Assn. Names Lenski 

Robert W. Lenski has been ap- 
pointed advertising director of the 
Southern Pine Assn., New Or- 
leans. Mr. Lenski, who has been 
with two Michigan newspapers, 
formerly was ad manager of 
the Sparton radio-tv division of 
Sparks-Withington Co., Jackson, 
Mich., and ad manager of Childers 
Mfg. Co., Houston. 


Joins ‘Purchasing Digest’ 

In reporting the appointment of 
Stanley J. Smith as midwestern 
manager of Buyers Purchasing Di- 
gest last week, AA incorrectly re- 
ferred to the publication as Buyers 
Publishing Digest. 


Norman Joins Durstine 

Winston Norman, formerly man- 
ager of Gene K. Walker Co., has 
joined Roy S. Durstine Inc., San 
Francisco, as creative account ex- 
ecutive. 


See ae nieces 
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Advertising Age, October 17, 1955 


Joseph Pedott Opens Agency 

Joseph Pedott, formerly of Pe- 
dott & Peters, Chicago, has opened 
his own agency, Joseph Pedott Ad- 
vertising Agency, at 20 N. Wacker 
Drive, Chicago. Pedott will service 
local retail and small national ac- 
counts, offering research and pub- 
lic relations facilities. 


Scott Advertising Moves 

Harvey Scott Advertising, San 
Francisco, has moved to larger of- 
fices at 233 Post St. 
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Being your own decorator can be as exciting as it 
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But it’s not only for re-decorating ideas that a 


is economical—that’s the idea WOMAN’s Day gets woman goes out to get WOMAN’s Day. She buys it 


across to its millions of enthusiastic readers. 
When your kitchen is too small—don’t 
move out, build on a bay window. When 
your studio couch is worn—don’t scrap 
it, turn it into a handsome sectional sofa. 
These are some of the ingenious make-it- 
over ideas the reader finds in issue after 
issue of WoMAN’s Day—all accompanied 
by the indispensable “here’s how.” 


for the how and where 


able ways to 


of getting her child a col- 


lege scholarship...for a dozen fashion- 


spark her wardrobe with 


suede... for eight pages of gay, season- 
able harvest-time meals. All this adds 
up to 62% editorial—more than she gets 
from any other top women’s service 
magazine. That’s how WOMAN’s Day 
goes all out to bring her the best. 


©1955, WOMAN'S DAY. INC. 
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Theater Man Can’‘t 
4 4) Fight’The $64,000 


the “$64,000 Question,” Mr. Schnib- 
ben has scheduled his feature 
movie to end just in time for the 
start of the popular CBS-TV give- 


Question’; Joins It 


FLORENCE, S.C., Oct. 11—G. E. 
Schnibben, who operates two mo- 
tion picture houses in this southern 
city, has found a cure for the Tues- 
day night movie slump. 

Convinced that his customers 
have been staying home to watch 


away. A set is then moved onto 
the stage and tuned in to WBTW 
in time to catch Hal March dishing 
out the questions. 

The movie owner tested the plan 
first at one of his theaters and then 
decided to put it into effect at both 
of them because of favorable au- 
dience response. 


KNTV Appoints Murray 

Robert B. Murray, formerly 
sales, production and copy coordi- 
nator for KCJS-TV, Pueblo, Colo., | 


Little Girls Like 
Model Trains; Dads 


has been named sales production 
coordinator for KNTV, San Jose, to Spend $3,000,000 


Cal. 


Mueller Joins Di Marco 


New York, Oct. 11—The Toy 
Manufacturers of the U.S.A. have 
estimated that dads will spend $3,- 


Herman Mueller, formerly an | 000,000 this year for toy trains and 
account exec. with Richard N. model railroad accessories for little 


Meltzer Advertising, 


San Fran- girls. 
cisco, has joined Frank Di Marco & 


A survey of American toy-buy- 


Associates, San Francisco agency.'ing habits made by the association 


because woman's day goes al 


Pa 


| out to bring her the best in 


 RE- DECORATING 


ideas 


21 


disclosed that sales of trains and 
accessories in 1955 will account for 
some 5%, or $52,500,000 of national 
toy sales. Six per cent of these 
items will be for little girls be- 
tween the ages of two and six. Few 
trains are bought for girls beyond 
six. The boys still will get the 
larger share of model trains, about 
54%. 

The association said the majority 
of these American-made toys are 
bought over the counter, while 
some 7% are purchased by mail 
order. Most trains and accessories 
are bought at department stores. 


Paul Lobik Named A. M. 

Paul H. Lobik has been ap- 
pointed advertising manager of 
Precision Scientific Co., Chicago, 
manufacturer of laboratory re- 
search apparatus. Mr. Lobik, who 
succeeds Frank J. Little, joined 
the company four and one-half 
years ago as assistant ad manager. 


You Get Far More 
Than Metropolitan 


DECATUR, Illinois 
When You Buy... 


THE 


HERALD 


REVIEW 


100%" coverage 


DECATUR METROPOLITAN AREA 


@ Population: 108,800 

@ Retail Sales: $140,338,000 
@ Food Sales: $ 30,397,000 
@ AutoSales: $ 30,155,000 


62.1%" fami 


DECATUR OFFICIAL 
RAND McNALLY 10-COUNTY 
TRADING AREA 


In 1954, Rand McNally re-evaluated 
the Decatur Trading Area, raising it 
from a six-county to a ten-county 
market. 


@ Population: 284,600 

@ Retail Sales: $308,747,000 
@ Food Sales: $ 65,092,000 
@ Auto Sales: $ 71,265,000 


49.49," fi 
e"F/0 coverage 
TOTAL HERALD AND REVIEW 
15-COUNTY MARKET 


@ Population: 408,300 

@ Retail Sales: $434.980,000 

@ Food Sales: $ 93.008,000 

@ Auto Soles: $ 99 801,000 
*$.M. Annvel , 1955 


ABC Sept. 30, 1954 
Write for “The Decatur Story”. 
See the spectacular expansion of 
The Boom City of Illinois 


DECATUR 
Herald anaReview 


A Lindsay - Schaub Newspaper 


* 
Member Iilinets Coler Comic Group 
Jann & Kelley, Inc. Nafl. Reps. 
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total circulation? 
newsstand sale? 
circulation guarantee? 
bonus circulation? 
editorial volume? 
total pages published? 
display advertising? 
total advertising? 


advertising revenue? 
cost per thousand b & w page? 
cost per thousand 4 color page? 


no matter \@ 
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Outdoor Life Sports Afield 


910,751 848,106 
371,312 292.536 
825,000 800,000 
85,751 48,106 
746 pages 647 pages 


9 months 1955 


1352 pages 1190 pages 


912 pages 435 ‘pages 


9 months 1955 


617 pages 939 pages 
$1,468,615 $1,240,840 
$3.35 $3.54 


| $4.88 $5.19 


Field & Stream 


$56,692 
332,180 
300,000 
36,692 

616 pages 
1200 pages 
456 pages 
983 pages 
$1,316,269 
$3.50 


Based on ABC delivered circulation and rate effective February, 1956 


$5.13 


Based on ABC delivered circulation and rate effective February, 1956 
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Specialists in SILK 


INCOR 


PORATED 
BOX 2017 TULSA, OKLAHOMA 


|Honig-Cooper Adds General 
| Paint: Appoints Close 


| Honig-Cooper Co., San Francisco, | 


|has been appointed to direct ad- 
| vertising for General Paint Corp., 
|San Francisco, and its Hill, Hub- 
bell & Co. division, effective Jan. 1. 

The agency has appointed Joseph 
Close director of research. Mr. 
Close had been with Honig-Cooper 
for three years before joining Gen- 
eral Paint Corp. as merchandising 
manager two years ago. Harold 
Ford, with the agency seven years, 


has been named director of mer- 
chandising. 


Mactadden Names Two 


Macfadden Publications Inc., 
New York, has appointed Robert 
D. Thomas eastern manager of the 
Macfadden Men’s Group. Mr. 
Thomas formerly was a salesman 
for the group. Ernest G. Kissmann, 
previously a space representative 
for Dell Men’s Group, has been ap- 
pointed to the sales staff of Mac- 
fadden Men’s Group. 


LET'S 


SEPARATE 
THE BOYS 


FROM 


THE MEN 


——- 


1,300,000 net paid circulation 


yy] 
AT 


These companies do. They prepare specific campaigns for BOYS’ LIFE 
beyond their general mass media advertising: Best Foods, Chevrolet, 
Doubleday, Du Pont, General Foods, Goodyear, Hallicrafters, Henry 
Heide, Heinz, Johnson & Johnson, Mennen, Pepsi-Cola, Talon. 


Here’s proof that it pays to separate the boys from the men by 
creating selling and marketing appeals for boys alone. There are 
15,000,000 boys today spending to the tune of $41,000,000 every week. 
By 1965, there will be 20,000,000 of them. 


Leneeeeen eel 


v4] Vive, 


Boys’ ATCA 2 Pork Avene, New York 16, N.Y. 


Advertising Age, October 17, 1955 


Readership of 
Direct Mail Is 


Higher in Canada 


MONTREAL, Oct. 12—Direct mail 
sent to Canadian business execu- 
tives gets higher readership than 
it does in the U. S., according 
to Leonard Raymond, president, 
Dickie-Raymond, Boston direct 
mail specialist and sales promotion 
counselor. 

Mr. Raymond, speaking today to 
the Montreal Advertising Club, 
said that in the U.S. readership 
would be 5-6%, compared to 10- 
15-20% in Canada. 

He cited a Pitney-Bowes Inc. 
piece circulated in “sophisticated” 
New York, which received 5% 
readership. In Houston readership 
was higher, he said, and in Mon- 
treal still higher—10-15%. 

Mr. Raymond, who had told the 
Direct Mail Advertising Assn. con- 
vention in Chicago that companies 
will allocate increasingly larger 
budgets for direct mail because it 
achieves a higher impact on more 
people than any other advertising 
medium and at a reasonable cost 
(AA, Sept. 19), repeated this state- 
ment to the Montreal group today. 

Not all direct mail is welcomed 
by recipients, he said. 


@ “All the studies so far conducted 
by us and others have dealt with 
material that was properly and 
professionally planned,” he re- 
peated. “There is altogether too 
much direct mail which is poorly 
prepared and which deserves no 
better fate than to reach the waste- 
basket unread.” 


Industrial Indemnity Issues 
Ad Guide for Insurance Agents 
Industrial Indemnity Co., 155 
Sansome St., San Francisco, has 
published “A Guide to Profitable 
Advertising for the Local Insur- 
ance Agent.” The booklet evaluates 
various advertising media, dis- 
cusses advertising budgets and 
|presents a number of examples 
|of how specific insurance agents 
advertise. 
| The company also offers assist- 
ance to agents in the preparation 
of an ad program for their agencies 
‘at no charge. 


‘Mutual Adds Co-op Show 

_ Mutual Broadcasting System, 
|New York, is offering “Bob Neal’s 
World of Sports” show as a co- 
| operative feature outside the terri- 
| tory carried by Jackson Brewing 
Co. 


An Exceptionally 
Complete 


EXECUTIVE 
SUITE 


in mid-town Manhattan's 
Hote! DORSET 


Spacious, tastefully fur- 
nished; 27 ft. living 
room, 2 master chambers 
each with bath, serving 
pantry with refrigerator. 
Terrace overlooking city. 

: Air-conditioning avail- : 
able. Ideal for firm re- 
quiring a hotel-apart- 
ment, convenient to 
business centers. Short 
or long term lease. 

Excellent restaurant. 


Clirele 7-7300. 
HOTEL 


DORSET 


30 West 54th St. 
Between Radio City—Fifth Ave. 
New York 


Bing & Bing, Inc., Mgt. 


| 


# 


Vel SagR pres ee A oslo, | Se 


BM deel OS Bas" Sie 


2 
eh 
ts hg 


; st i i ¢. Sees ss 
| am 1% ye 3 pha ee 
Baily goa Mae tree Se Sa, ete Bt rea Bei eas Gane a ic Pe A ree A Tk Se aes . 3 za Re [ veer ee: * reas Ne Bat ee ate SS ee ag bes Be paK RS PAY. * 3S dh cae : 
: ab, fe LAS eee : ia to hie OF ie Fe ee NS ie : bite eik: pT Aas odo ax pts 8: fi! bys tah sess ee HD: en ce ees ae aoe ; ae ATES (Satie J 4 etic 
é ey AS aa apy £S 
2 ‘7 / a : re : . 
rae : SCREEN PRINTING a 
ie e. ‘ah Fal | _ 
a * ‘ » mak ce ae 
Sr 2 Searls ah aioe 
: - et ls 
; Sheets| iam — ‘ 
ele ‘- . . 5 a t “iss Y . : 
me. G : . eorn 
ee 10 TO 500 : 2 So 
ee : o f = 
—~ a. ; ial ye 
=e eeee’ & . 
— a Tii4ee tT 
_ Teter : — = : 
Bens Tit tt rt f 7 
] Ooo eee nee re eS 
: -* es assy aes Jon f PS 
| EE EE ee coe a SS ee ne a : 
4 rs 
we 
e a ee 
2 Nou 
ae ms 
‘jel: nn 
ae ee 
ee eZ 
"ig ae ay 
a ss 
ae — 
Shed 7 
wae aes: 
a Bos 
Fina) 
a ea 
a er 
i ele cae 
v a fe 4 + 7 
is 7 ae 
vs - ae 
| | 4 
nee 
Bes: a be 
— a 
ae : | ’ a 
; : Be i 
a. 2 
a i 
ae aes 
a 
eae ge 
ats 7 ad 
a = ce 
- ie " 
ee \ 
Al, \ 
7 Zt 
ee par ; 
ar 
ies: XY, = — Tp . 
Sip pe cA K/75 = Mp 
soe. = er WY Vine Y 4 
il Wi a me 
&w i——— } 
i Wty © es x 
= SIN 270 ALM Le . 4 
“a CI tt IN . tee, Be 
mn 2) ee on “x _— —— srry ex 
eh BiB EAIhS I | | : 
be ar: * ; wy 
iit es LS) So ae . 
es ee ee BN, ij i 
“an C5 =S — ~" ; . 
. <i bf : 
Bae _— ) f wd 
e is 5 i UW, : 
. a ) | 
nee eet oN Sak ee COPD TWO MFO OWT D 
| ae ay I, 
‘ aa pep TERY | | 
i Phe a 1 J " / ‘y 
Pane, / | 
os eae F ] ‘ / / | ? } 
? ad r 7 ‘ i 
oe We ies Seas | ea 
a ‘ tee oe | . 
ee Ce aie ae PR os 
is a= SS is Ll 
e Se ' e * oF 
—_ 
| ee || | 
° ee FC @ 
gee 
aha 
] 
| 
= a oe Pe 
i: 
3 | | 
ig | 
“ ; 
4 | ee . 
Pay ‘ 
eo Ge amnncaw MICAMAD 
i } oe. 
a EEE is 
LO ad RO MR 1) OS SUR es ee RR eee ce ans Ria. eee GCE RT Cup cere: wo tasmet ce te Cee” OS ca Spat ar 200) RO RT RO RT ca ea ee 
gs AF SE 4 Be aaa ; POE kp ae tap ee ae yd ey er ee Sa Ry te te “4 Oe os Byatt y irae okt © ee lea aed aa RS cn ga ie eR aS ak a # ie See Te VERE TEL ey a Me tee ee a se i ee meee a ht tes eee ee Wet Bea ee mgees Ue ST Boe in Se ih beae eis 
eR LT ARP ee aah Bh meee Teele dcr ung ng ite ae ei Pee yee) <5 get Geen Cem ott oe ee eee ai Qo ae ne yn mar ee a enter le tae Ow eer adie |! Se eh ss ee Age (ote ae og ie 
Pe: = OEE | ae Raa: Galas Saf Gene yaks RE - ch NS ee Ee Oe ee e AAG Bee er he ‘ Rs on Mees is age ate ah ees 4 = geese ethy. he Roepe hs EP Beg TM, Mf so oes Se A Ygekib ths: oe en % 458 Mates * 
Shen A et es! oe ep ete hada Ca Mee. aleeeaS See fe Sas dees acy panei’ i tit a o's Ha a: We Si kone ANE PEP) Dla or RY A Se a Ae Ee AI ae a, Si eth aa ae Ome ah Bic her os US Re ae ly Pee eee, ls ON PMR Rai ME oat dy Pewee Fe oY oF ee 


Fe pede OE Re | eS 
REARS (558 Sree EIR eR SI CG, ME Nae Sate ae 


at Reet 0" eee 


me 


zo, DOMESTIC 
CIRCULATION 


“A 37E 619 


DOMESTIC POPULAR MECHANICS DELIVERS OVER 
CIRCULATION 

187,800 MORE U.S. CIRCULATION than 
any other magazine in the field. 


... and produced the greatest gain in the field in 
U.S. circulation—1 10,436, a gain many, many times 


that of the next magazine in the field. 


POPULAR MECHANICS also leads in: 


¢ TOTAL CIRCULATION 
a ee ¢ SUBSCRIBER CIRCULATION 
1,378,619 1,190,742 909,518 520,879 e NEWSSTAND CIRCULATION 

.. and in ADVERTISING LINAGE 


MECHANICS SCIENCE ILLUSTRATED MECHANICS 
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PARENTS’ MAGAZINE'S 
“ALBUM OF 
FAMOUS — 


This is JENO F. PAULUCCI, 
President, Chun King Sales, Inc., 
Duluth, Minnesota 


a. on all American-Oriental foods 
and on two growing youngsters, he 
asserts: 

“Before | was married, | thought Chinese 
bean sprouts were speed demons for growth. 
Now | know that children grow up (and out 
of things) faster than animal, vegetable or 
mineral!’’ 

Which, sir, is why PARENTS’ 1,675,000* 
families with over 3'/ million children 
offer a rich sales harvest for food, 
apparel, home equipment, or what- 
have-you. Children and sales just 
naturally sprout together. PARENTS’ 
families alone are a $2,450,000,000 
annual food market! 


PRFFECTIVE MAROH 19566 ISSUE 


a 


oe 


| 
| 


| 


Kendon to Direct O.K. Drive | 

Kendon Advertising Agency, 
Portland, Ore., has been appointed | 
to originate the 1956 national ad-| 
vertising campaign for approxi- | 
mately 1,500 O.K. Rubber Welders | 


retail stores. A sales training film | 


will be made in Portland by Mike | 
Pipes Studio, with the Kendon| | 


agency as producer. 


Chirurg Closes Office 

James Thomas Chirurg Co. has 
closed its Philadelphia office. The | 
agency, which has offices in New 
York and Boston, opened the Phil- 
adelphia office in August, 1954. A. 
W. Brownell, v.p. and general 
manager of the office, has not an- 
nounced his future plans. 


Lassalle Opens PR Office 

Dr. Edmundo Lassalle, formerly 
director of promotions for Celanese 
Services, S. A., a subsidiary of 
Celanese Corp. of America, has 
opened offices at 4 W. 58th St., 
New York, as consultant on Latin 
American public relations for Cel- 
anese Corp. and other companies. 


a Fe 


Retail Credit Company soon moves into its new 
building on Peachtree. This international in- 
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we aoe % ON call, EN es Ce RR Re 
Look at Atlanta... 


July 


vestigative agency keeps tab on 10% of North 
America’s population; can give facts on any- 


body, anytime, anywhere — and does! 


Atlanta born in 1899, Retail Credit now has 
200 branch offices. It provides facts on persons 
to some 27,000 insurance, manufacturing and 
commercial companies. It employs 6,000 people 
in over 1,100 cities. Business means people... 
and the best way to sell Southern people is with 
the South’s largest newspapers. 
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ich hand will be smoother, silkier ? 
| The one with the rubber glove? ip 
w The one with New Mennen Skin Magic 


the sihcone beauty lotion guaranteed to 
icine protec! more ways than rubber gioves! 


LIKE A GLOVE—Mennen’s new skin 
lotion, Skin Magic, is being ad- 
vertised, with a money-back guar- 
antee, as the lotion that gives 
“more protection than rubber 
gloves.” The campaign includes 
magazines, 61 newspapers and spot 
television. 


New Mennen Lotion 
Carries Company 


to Cosmetic Field 


Morristown, N.J., Oct. 11—The 
Mennen Co., manufacturer of men’s 
and babies’ toiletries for 76 years, 
has entered the women’s cosmetic 
field with Mennen Skin Magic, a 
grown-up version of Mennen Baby 
Magic. 

The new beauty lotion is cred- 
ited by its maker with many assets: 
(1) all the Baby Magic ingredients 
plus a water-repelling silicant to 
protect against chapping; (2) mild 
-antiseptics to heal tiny cuts, and 
(3) deodorants to destroy kitchen 
odors that cling to hands. 

National advertising featuring 


The Atlanta Zournal 


Covers Dixie Like the Dew 


THE ATLANTA CONSTITUTION 


The South’s Standard Newspaper 


Represented by Kelly-Smith Co 


Circulation: 436,403 Daily * 492,738 Sunday (4.8.C. 3/31/55) 


Skin Magic as the “silicone beauty 
‘lotion guaranteed to protect more 
-ways than rubber gloves,” began 
‘Oct. 9 with 1,750-line inser- 
_tions in 61 newspapers across the 
/country. In January, February and 
‘March, b&w pages will run in 
|Family Circle, Good Housekeeping, 
Ladies’ Home Journal, Photoplay, 
Seventeen and True Story. 


® Starting Jan. 1, a tv spot cam- 
-paign will run in five cities for 
eight weeks. Participations on the 
“Ding Dong School” are also 
scheduled. 

The trade was alerted in August 
by insertions in Drug Topics, Food 
Topics, Progressive Grocer and 
Chain Store Age. 

Grey Advertising, New York, is 
| the agency. 

‘Martinson Promotes North 

| David North, merchandising and 
public relations director of Jos. 
Martinson & Co., New York, has 
been named director of advertis- 
_ing for Martinson’s coffee and Jo- 
mar instant coffee. | 


| 

Nachlas to Brahms-Gerber 

| Bernard Nachlas, formerly with 
Roman Advertising Agency, Bal- 
timore, has joined Brahms-Gerber 
Advertising, Baltimore, as an ac- 
count executive. 


ST 10,000 vital 
DEFENSE BUYERS 


read this bi-monthly 
organ of the Armed 
Forces Communications 
and Electronics Assn. 
Tell ‘em HERE... and 
get your share of mil- 
itary orders! 


NATIONAL 
REPRESENTATIVE 
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_HOW LIFE FITS YOUR MARKEE 


There are 27,300,000 


owner-occupied homes in the U.S.... ££ = 


and 27.9% of owner-occupied 
homes are reached by 


an average issue of 


*A Study of the Household Accumulative Audience 
of LIFE (1952), by Alfred Politz Research, Inc. 


In no other medium can an advertiser start with so large a share of the 

market and be sure he’s getting it. This is one of the good reasons why 

advertisers of home furnishings and equipment spend more of their dollars 

in LIFE than in any other magazine. LIFE’s total audience of 26,450,000+ 
weekly is larger than that of any other magazine. 


tA Study of Four Media (1953), by Alfred Politz Research, Inc, 
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America... 


La Tienda 


t\-GIVES WIDEST FOOD INDUSTRY COVERASS 


Edited in Spanish by native Latin Amer- 
icans, it's the only magazine serving 18 major My ¢ 
Latin American grocery markets. Circulation of Y Ai 
10,000 includes men who make 71% of all retail 
sales. Covers wholesale grocers, grocery sales agents, / “@¥..* © 
fixtures and equipment suppliers, hotel, club, and/#=7/Ae : 
large restaurant managers. Good results proved. he << 


SRR. “f 
Write today for complete market facts! a 
THE CANTERBURY PRESS 
2001 Calumet, Chicago 16, Ill. 
On Rn earns arte draenei 


bes Articulos Electrices Cataleg File—Bebidas—Bebidas Annval Directory 
Publishing since 1934. —La Farmacia Moderna—La Tienda—Elaboraciones y Envases 


MacGowan M. Salvatore Winkler DeRussy A. Salvatore 


NEGOTIATIONS—National Bohemian beer signs as co-sponsor of the 

Philadelphia Eagles football games over WCAU, Philadelphia radio 

outlet, this season. At the signing are Jack MacGowan, Philadelphia 

representative for National Bohemian; Max Salvatore, Salvatore 

Co., local distributor of the beer; Jack DeRussy, WCAU, radio sales 

manager; Angelo Salvatore, also of Salvatore Co., and Joseph 
Winkler, WCAU salesman. 
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Advertising Age, October 17, 1955 


FCC May Consign 
Tall TV Towers to 


‘Antenna Farms’ 


WasHINGTON, Oct. 11—A_ joint 
industry-government committee is 
proposing a plan to give the Fed- 
eral Communications Commission 
sweeping authority to eliminate 
tall towers which may become a 
menace to air navigation. 

The committee, which includes 
representatives of the aviation and 
broadcasting industry, has accepted 
a compromise proposal which seeks 
to confine all towers in excess of 
500 feet in “antenna farm” areas 
which can be clearly marked on air 
navigation charts. 

The issue was raised after avia- 
tion interests rebelled against any 
further increase in the number of 
tall tv towers. While broadcasters 
recognized the problems of the 
aviation interests they pointed out 


GET A CLEAR PICTURE 


...of what you get for what you pay 


for advertising in Baltimore! 


Figures sometimes blur the facts when you examine news- 
paper circulation in Baltimore. 


For instance, you can buy “shadow circulation” (duplicated 


readership that you pay for 


TWICE) ... or you can buy 


the NEWS-POST and pay a ONE PAPER RATE for Balti- 


more’s largest unit of daily circulation. 


Over ONE HALF of Baltimore’s families read the NEWS- 
POST. One paper paves your way to this READY, WILLING 
AND ABLE to buy market. To sell successfully in Baltimore, 


use the NEWS-POST. 


Baltimore News-Post 


Represented Nationally by Hearst Advertising Service 


and Sunday American 


with Offices in Principal Cities 


that tall towers are necessary in 
order to enable tv stations to ex- 
tend their coverage into sparsely 
settled areas. 


® In the showdown vote, the rep- 
resentatives of the National Assn. 
of Radio & Television Broadcasters 
abstained. They said they recog- 
nized that a compromise was nec- 
essary but they were unable to cast 
a vote because their board of direc- 
tors will not meet until January. 

NARTB’s announcement of its 
action pointed out that abstention 
“is not to be construed as either 
approval or disapproval of the pro- 
posed committee report.” 


Patterson to Binghamton Steel 

David K. Patterson, assistant 
director of advertising and sales 
promotion of Servel Inc., has 
resigned to become a partner and 
general sales manager of Bing- 
hamton Steel Fabricating Co., 
Binghamton, N. Y. Since joining 
Servel in 1947, Mr. Patterson had 
been copywriter, director of 
creative planning, assistant sales 
promotion manager and sales pro- 
motion manager before his ap- 
pointment as assistant ad director 
in March. 


United World Names Two 
Alfred Mendelsohn, eastern man- 
ager of tv and radio promotion of 
Universal Pictures for the last six 
years, has been named assistant 
sales manager of the tv department 
of United World Films, New York, 
a subsidiary of Universal. At the 
same time Errol Linderman, who 
has been associated with United 
World’s television activities since 
1952, was appointed to the new 
post of manager of the tv service 
department to supervise agency, 
‘client and station relations. 


TAKES THE PULSE of the 
nation’s news. The beat means 
little—the count means much! 

. .We read practically all daily 
and over 6000 weekly English 
language newspapers for per- 
sons and establishments whose 
names are a Blue Rook of Who 
and What. Let us serve YOU. 
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TRUE CONFESSIONS 

: IVES YOU 

a 
MORE YOUNG WOMEN 

Do you sell baby foods, children’s shoes, soft drinks. .. if ST 0) ide | 

or anything youngsters can eat, drink or wear? Then hear this... PRR DOLLAR 

THAN ANY OTHER 


~ MAGAZINE 


THESE ARE THE FACTS: (1) Get a woman young and she’s yours for life, (2) More 18-25's 
here per dollar than anywhere else, (3) More young-marrieds, ditto, (4) More households 
with youngsters under 5. (5) Real readership vitality — 87.3% newsstand sale, handsome 
bonus delivered 3d quarter, '55, (P.S.) When you're buying young women — and the low-cost, 
low-duplication screen-romance groups—buy horizontally, select the best books from the 
top of the best groups . . . and you can’t miss TRUE CONFESSIONS and its screen-sister, 
MOTION PICTURE. Delivered bonus 3d quarter, 1955 in excess of 250,000. Fawcett 
Publications « 67 W. 44th St., New York e Chicago « Detroit « San Francisco « Los Angeles, 


Rs WATS ae 4 
= pT RIS ace i oe 
ee Lineman ide oman an ’ ery es a Si ae en P < : Ste ; ¥ Agee ee _—_ i yi 2 Ne aR BB Foes 
pelt: \ Rea : vf ; tee has," is wey Fane creat. ema ay O° ont OR, STI Oe ad es Shaper Se meee! § ; SR gg Coates FE i ee leidar R AOR Se. CERES Ean 5 tS : my 5 CRa es a ry ; is ae See a, 
a 5; ; 2 ; st des Na ooh j a ee J ; ’ Jj SO gp gee * : en toy ee a Z P whe es es pent i) ane Fe. rae pe Be 3) 
—— ‘ if } 7 \- 4B Y ‘ : / > " y ‘ BN Bek 2 lft 
“9 Die pe 
© ra arr em 
a aes 
oe A 
a ) eee 
* sa 
ih eee 
i f 
a £, 
7 
ne 
e% eh 
ta 
Be j wee 
ci, el 
; 
me y E ‘ 
es 
he 
oe 
my 
ey 
A oae 
Si 
= 
ne 
ey 
ee 
: 
oa 
oN 
aC 
a4 
P 3 
x 
i 
: 
is 
es” 
ers) 
eT) 
oe 
a 
ti. 
aa e 
ie es "i ae - “aE 3 - 
tT fe oy 4 * ’ e oie, 
by m + Pn Sahay 
3 _ Pe oly 
* eat ae 
Ea 
: : ’ is 
fe c= ld 
ip saa 
ys Te 
cea be 
i r 2 
aay . 
ct ia 
i \ 2 = 
Wi Bi: 
5 io Ae 
Bai aia 
fae — 
j 
<4 ‘e, 
2 at. a Ga! 
F - kee 
i eas > 
Ai 
i ee 
: Pie 
ey Ys 4 a ae 
| wv yY 3 
‘ ' BS 
| Bec 
‘ eee 
ve Bg 
’ ee, 
‘ , on 
ee . " a ; 
“el : : 
7 . ; 
hag ae 
ae , = Al 
Asean ae 
“yay Ree 
abe ae 
S ae 
ee 
eo , 
as Ee 
? s@ ‘ : ine 
74 ad ae 
cp eee or ae 
ra. j f cs sont 
hig ae - ne 
ibe a ; ce 
=a \ ‘ 
eg ; | 
< - | j 
x | | 
~ 
“ ' ‘, r 
Pe is 
2 es 
eS i. 
Bae ss 
Se eal 7 x 
. Hf 
a + | 1 CET LOVE TRICK see 
me 
’ bhiitle ‘Lith. ny 
ee ; 
4 : ' ae 
mad ar ele. - 
m & q ie Os oe 
- r eo, ae ¢ 
ae a ~ a 
4h ‘ ‘ ‘ Fo 
i | : . : 
ie Fy a" 
a a : of fe f 
4 oo ie. : z 
Maas ’ 
a ‘ Fo 
5 . - +> ' ime 
4 a ' 5 % 
: 7e°s0@. > 
von ah oS = - Nea 
Be a | CR AS 
2 : 
2 A ee 
i : 
uy f ni co 
‘ ’ bo sri 
+ eke 
s po SE 
= Sts Fe Sa 
met ‘ - \ ‘ a ma? : : a * 8 F ata ! in, lh a : Rey ie eee 
= +h S- we Me 1 he mo ’ . 4 : ised Rey fe ‘ A ER ai ‘ ‘ r Z 3y : z J ee he ie 5 a Ae Sa eke Ro cag Sec ale eee “if Peri g Seg ROE LO ete Ue ee: 
=p eee SPE 2 cS x ‘ aut Ae ee To. ge ae Fite db age pas oe E. wa ees re jn SMS ok Ue NAR Ge Por aeay OS 0 tay tgs gee Oe eS. aed Meee let SS che gee Pit aa Bai 5.2 a Py gig ae Prey Peg ante Ee 
hte, Pee ee Tecate a Cig Rice as Se Ee i oy fee EMP Ie ee ene ES Z oP a a ie i . ite ae eae. ANE eee oe tae ied Pe . Pee Foo es eee pS Mei eet ose Se Ce. pate eee aS Raed Bik Wal an EB Fie aN Sigal? Mena 
CT RS Sak ge re. ied aed Me ce 6d ahr PS A ee Sa Ree Ca tee a Se Soe egide g oke # en Iai a a Ree eae Bs hats € = Ei 1542 4a Pade : Ge cae hei eae OL eC SOW AAR nk RW stag ee a eae OS ie hy. Pat oo ee 
ea eee ie , Bale: Ab gine ge ae fe {Oa Tee Oe Jae eae et he oa a = ie - hy Sie ee: ity ; ‘Eon, aren Pa mat rey ORS SL ea Pe ¥e ene “Tas Olas Cee ar tae rg pe Te ee ie EN i - 
ae As td ks “ ; ‘ oe gt ge eS , ® / brokered ae RSs ES ee x LOTS gs ey AP Pe hades iD ee ew te See oy REN e Hin tha pe NS OAS eae las hes 2. hess 7. phe gabe hg = fi aly pe ae A TR Die ghee Serer Oe ee eee ee oan iat rahe 
we oe vad = ieee fie are eek RAI F Seki” ve Mp te, ee Tages 0 Se oe = a. or = Sw oor ila igus ge, inca, Lae SS ee tee ee At PAS tA ENS atime “Aon ee Mal aa teres Fea newt Be Veh ewes SES ee Ri Oe Soa GLE AS ei mee oe a ig 8 On oe eae ee ORT Oe ABE eat Ae got i aad LR: yer 
ae ers Lee See OPN, ES eriee cart eee Bs ee te gue Wile, Bt 7 os Sarees Pete ES at PT ee oo ee ep Re Pagal’ bare oe Pied y tae crak Aiea ser fate cue ee gh a Re Ps Rh ed Re eI ee a as ee pee Se ee gt 
Pee aon a. vasa etary “f baie. gage Sas oy aa Co ; te ae ese Siar i eee 5 Ee ee Ty FPL. Soe eee a. See WEN a i ¥ ele Ae mek Rees <a aes tee ae “hg hile iG; ‘ee are yl SS tHE Eo nrarapcins a Pus ert Renae drs Cas NY AE 4 
Sere a Ot eee ew EP Pee PRT ee oe i iF Oe. oS oe A ee ae sae im ar x eee ee PS oe Ae Ware we Meee, MeL. ee, «Se fy AS fps OT el eee RY ee I, Lie IE Re ee eee ae ne eee ra, EP Te CEE LR Ee) | eee t me PG A, Re ae ee A ae el 


32 


1955 GROCERY 
PRODUCT SURVEY 
write for your 
FREE copy 


The £1 Paso Cimes 


AN INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 
NATION'S LARGEST TRADE TERRITORY 


TWO Separate Newspapers « 30° Line BUYS BOTH! 


GE Hopes Industry 
Will Join in Drive for 
Use of Electricity 


New York, Oct. 11—General 
Electric Co. will shortly launch a 
major project which it hopes will 
materialize into an industrywide 
program to promote the increased 
use of electricity. 

The company has appointed Bat- 
ten, Barton, Durstine & Osborn to 
handle the project, which goes by 
the internal name of “residential 
load-building promotion.” At the 
consumer level, the multi-million 
dollar program is expected to re- 
volve around the slogan, “Live 
Better Electrically.” A minimum 


five-year program is contemplat- |’ 


ed, possibly as long as ten. 
R. E. Boian, manager of resi- 


dential load-building for GE, is|! 
in charge of the program. He said || 


that the company is especially 
anxious to have this promotion 
achieve industrywide support, and 
GE therefore will make every ef- 
fort to disassociate its corporate 


self, as well as its products, from || 


the promotion, particuarly in the 
initial phases. 


= Mr. Boian said GE hopes to en- 
list the cooperation, sponsorship 
and support of utility companies 


across the country, as well as home | 


builders associations, electrical as- 


sociations and other groups with |, 


a stake in increased use of elec- 


“SEE-PAY” TELEVISION! 


People, 


491,000 
TV Sets 


(As of July 1, °S5) 
SB 


in ‘Kentucky 
and Indiana, 


VIA 


& 
5 


K<= >) 


CHANNEL 


Reaching As Many Families in Its Kentucky 


and Indiana Area As: 


LOUISVILLE 


® 26 Daily Newspapers Combined! 


© 115 Weekly Newspapers Combined! 
© 12 Leading General Magazines Combined! 


Affiliated with NBC, ABC, DUMONT 


SPOT SALES 


Exclusive National Representatives 


16 Leading Farm Magazines Combined! 


e 14 Leading Women’s Magazines Combined! 


All Home and Fashion Magazines Combined! 


Paes Bi Re ES a TR 


fg te 


Sia rg 
lee 


Advertising Age, October 17, 1955 


NO GUESSING—Sunkist Growers will 
promote the trademarking of its 
lemons (AA, Sept. 26, page 50) — 
with ads like this one which will &§ 
appear on the back cover of the 
Nov. 19 Saturday Evening Post. 
Foote, Cone & Belding, Los An- 
geles, is the agency. 


pe cy dee on 


tricity. 

He said he was hoping for “min- 
imum resistance,” and possibly ac- 
tive support from GE competitors, 
because of the institutional nature 
of the promotion. 

GE hopes that utility companies 
will eventually co-ordinate their 
own individual programs with the 
industrywide promotion. 

Current advertising plans for 
“Live Better Electrically” are con- 
centrated on the industry and util- 
ities to enlist their support. In the 
future, advertising will run in 
magazines and several major ven- 
tures in television are contemplat- 
ed 


z abet a. ea i 
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EBT oe ae 
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It will be well into next year 

before consumers become aware 

of the “Live Better Electrically” fn 
slogan on a national basis, . 


Safeway Elects Officers 7 

The board of Directors of Safe- : 
way Stores Inc., Oakland, Cal., has : , 
elected Robert A. Magowan as . 
chairman and Milton L. Selby as : 
president, ratifying recent action or 
by Lingan A. Warren in retiring as 
long-time head of the nationwide 
grocery chain. 


ht ee | 


Ziff-Davis Names Young ae 
Garnet A. Young, formerly re- ; 
gional supervisor of Look, has been a. 
named newsstand sales manager 
of Ziff-Davis Publishing Co., New 4 
York. He succeeds Walter Luthy, a 

who has resigned. ; 


SPARK EVERY PROMOTION 


The PHOTOMATIC Co. | 


53-59 E. Illinois St. © 11, MM, 
Phone WHitehail 4- 
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Trucking, now second largest U.S. industry, 


gives auto makers vast new consumer market. 


Surprising as it may seem, the trucking industry is no 
older than aviation. When the Wright Brothers startled 
the world at Kitty Hawk in 1903, trucks in operation 
in the U.S. totalled just about five hundred. 


Twenty years later, in 1925, America’s truck fleet was 
registered at 214 million and was beginning to show signs 
of the giant stature it was to attain. 


But today, trucking is our second largest industry, with 644 
million people working at it and 10 million vehicles on the 
road, from speedy panel and pick-up jobs to monstrous 
forty-thousand-pound truck trailers. 


This amazing quadruple growth of 
trucking since 1925 shows no signs of 
slackening, and reliable predictions 
indicate that trucks-in-use will reach a 
whopping 20 million figure by 1975. 


TRUCKING’S Without trucking, to- 
BIG JOB day’s living standard, 

and habits, couldn’t be 
enjoyed. As you read this, chances 
are every object within your sight 
has at one time been moved by truck. 


As U.S. population commenced its great spurt at the turn 
of the century (75 million in 1900 to 150 million in 1950) 
. .. as thousands of scattered villages became towns, and 
towns became cities . . . as manufacturing became an 
assembly line operation . . . trucking became more and 
more essential to the nation’s economy. 


From raw material source to factory, from manufacturing 
plant to distributing point, from warehouse to store, from 
market to home . . . trucks now carry over 75 per cent of 
total tonnage shipped by all forms of transportation. 


ITS BIG 
APPETITE 


To keep this fast-moving 
industry operating 
smoothly and efficiently 
requires a tremendous outlay of 
dollars each year. 


At present. new trucks are being pur- 
chased at the rate of over a million a 
year and truck trailer sales have aver- 
aged more than 68,000 annually since 
1950. Today’s market for new rolling 
equipment, replacement tires, fuel, re- 
placement parts and accessories alone, 
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THE ROLLING MARKET ‘conrinueo) 


amounts to some seven billion dollars. The cost of shop 
equipment and tools, used by practically all truck fleet 
operators, brings this expenditure much higher. 


One common carrier trucking company operating 518 
vehicles spends $90,000 a year for tires and tubes alone. 
The 405 trucks and tractors of another company consume 
five hundred thousand gallons of fuel annually. Another 
trucking operation of approximately the same size spends 
$175,000 for replacement parts and materials. These are 
one-company statistics and give some idea of the total 
“feed bill” for the industry, a gargantuan sum which has 
never really been measured. 


SUPPLIERS’ = Trucking’s growth has changed the selling 
GOLD MINE pattern of the automotive industry ... with 

manufacturers, dealers, distributors and 
retail establishments concentrating more and more on 
this phase of the market. 


There are now in the United States 1.917 plants building 
trucks and bodies. There are 31.000 truck dealers. There 
are innumerable exclusive truck equipment distributors, 
and a growing number of parts and accessory wholesalers 
are increasing their sales efforts to truck fleets. 


Two marketing facts help to single out the truck for this 
special attention. First, is the use-factor; working only for 
business (whether common-carrier or in the private fleet of 
your local bakery or public utility) trucks are almost con- 
stantly on the road. They get constant maintenance and 
overhaul, and still wear out. This market, rolling as it does 
literally night and day, is ever fresh. 


Second, in large part it is an accessible market. It can be 
reached—in bull’s-eye, concentrated numbers—via media 
that give the automotive industry a consumer audience, 
small in relative number, but great in purchasing power. 


Chief among these media is McGraw-Hill’s magazine of 
trucking, FLEET Owner. Starting from relative scratch five 
years ago, it has grown to an ABC circulation of more than 
33,000 in an area where some said paid circulation was not 
possible. 


PINPOINTING 
THE BULL’S-EYE 


What makes up today’s truck market? 
How does it break down by ownership 
of vehicles? By size of fleet? Let’s take 
it apart and see where the big customers are. 


Statistics show that 529% of America’s 10 million trucks are 
singly owned .. . almost half of them by farmers in widely 


20 MILLION TRUCKS BY 1975 


A specially appointed U.S. Government Commis- 
sion recently looked into the future of the truck- 
ing industry. Carroll J. Roush, President of 
Readway Express of Akron and Chairman of 
American Trucking Association’s Committee of 
One Hundred, reported upon the findings of its 
exhaustive study in “Trucks in 1975”. 


Among other things this research project indi- 
cated 20 million trucks on the road by 1975. In 
that year production of new trucks should reach 
2,285,000, and trailers 175.000 . . . with a total 
annual spending for these new vehicles of 
$7 billion. 
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scattered rural areas. Another 22% of the vehicles in this 
market are in small fleets of two to four trucks . . . largely 
operated by small businesses. 


The remaining 26% of U.S. trucks are in fleets of five to 
several thousand. The operators are both private and com- 
mon carriers and most of these fleets are located in or 
near large population centers. This segment of the truck 
market is the manufacturers’ bull’s-eye for profitable 
business. 


The men who operate these fleets buy carefully and make 
quantity purchases. Well over 90% do their own main- 
tenance in their own shops. And most of those farming out 
maintenance work specify by brand name the necessary 
parts and supplies. 


NEED FOR BETTER Because the truck market is such big 
COMMUNICATION business today, with rolling stock the 
paramount equipment, it’s easy to 
understand the high degree of operator interest in 
vehicles and everything to keep them running. 


MAPS COPYRIGHT BY GENERAL DRAFTING CO., INC. 


The industry is growing so fast that successful fleet men 
must be accurately informed to keep abreast of latest de- 
velopments. Maintenance methods and techniques, for 
instance, are constantly being improved. New products and 
services that save time and dollars are appearing over- 
night. The magazine that keeps fleet operators informed 
gives tremendous benefit to the trucking industry .. . and 
in that industry this magazine is FLEET Owner. 


What do fleet operators think of it? Let’s examine FLEET 
Owner’s present paid circulation to fleets. It shows that 24 
per cent of the publication’s readers represent fleets of 100 
or more vehicles; 31 per cent, fleets of 25 to 99 vehicles; 
35 per cent, 10 to 24 vehicles; and 10 per cent, under 10 
vehicles. 


In the environment of this exciting market it should 
be easy for a magazine to do a good job. It is, if that 
magazine is based on sound editorial concepts and 
sparked by aggressive action. For evidence of how 
FLeet Owner’s alert editing has won leadership in the 
trucking field TURN THIS PAGE 
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HAST... 


First with REGULAR MAINTENANCE SURVEYS 


Neglect maintenance of a truck fleet, and you’re soon out 
of business. Spend more maintenance dollars than you 


should, and the result is just as disastrous. 


Knowing this, FLEET OWNER editors give maintenance 
material top priority in every issue. The magazine’s mis- 


sion: To help operators make a buck, or save a buck. 


So, it was the first magazine (only, too) to have a regular 
program of Maintenance Surveys. This department, the 
readers write. 


Each month it digs into the maintenance experience of its 
subscribers and reports repair-facts of common interest to 


over 33,000 regular readers. New subject every month. 


First with a BETTER READERSHIP PROGRAM 


FLEET Owner believes in rendering service . . . and selling 
it too! That’s why it has a planned program of keeping truck 


men constantly informed of what’s in the magazine for them. 


Preview announcements to readers, for instance, build bet- 
ter readership for special articles by alerting subscribers 
and pointing out their benefits. 


And as reminders to read after an issue has been received, 
colorful postcards like those shown here call particular 


attention to articles of unusual significance. 


Building and holding better readership for editorial in this 
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way automatically builds better, more interested readership 
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for the advertising pages of FLEET OwNeER. 
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First with an EDITORIAL COVER 


In 1954 FLEET Owner broke away from the traditional 


advertising cover of the truck publication field. 


The reason: to build better readership for FLEET OWNER 
by highspotting significant features in every issue... by 
making the magazine attractive as well as useful. These 
covers are designed to make readers reach for each new 


issue. 


The result: wide recognition of this leadership throughout 
the truck industry, with Magazine B, an advertising cover 
advocate for years, following suit months later with an 


editorial-type cover of its own. 


First with FLO-THRU MAKE UP 


With the June issue, FLEET OWNER adopted a new style in 
make up, designed to create a higher level of readership 
right through the book. 


Still maintaining a distinct editorial section, feature mate- 
rial has been so expanded to give an even flow of editorial 


content from front cover to back. 


Physical improvements of this kind make FLEET OWNER 
outstanding in its field. No other truck magazine is so easy 
to read. No other offers its advertisers so many desirable 


next-to-reading positions. 


SPECIAL ATTRACTIONS ... appearing every month 


Truck Trends and Your Personal Business are always popu- 


lar with FLEET Owner readers because they answer many 


business and personal problems in which truck men have a 


vital interest. 


Last page of the magazine to be prepared and printed each 
month because of the urgent, last-minute information it 


releases, Truck Trends stands first in readership. 


. . . . . 07 
Continuing research gives this scoop-news insert a 76'% 


reader interest rating over a long period, with Your Personal 


Business following close on its heels with a 72% rating. 
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New MERCHANDISING KIT FOR ADVERTISERS New MARKET AND MEDIA DATA FILE 


Again FLeet Owner has taken the initiative with a wide selection In this handy file-folder advertisers have at their 


of merchandising aids designed to help advertisers generate _ finger tips the many facts to evaluate the rolling truck 


additional power for their selling messages. market and FLEET OwNer’s prime position in it. 


Bright and colorful, these merchandisers include direct-mail Based on the NIAA outline, it contains specially pre- 


ideas, point-of-sale displays, magazine tags and a variety of — pared data sheets on Market, Editorial, Circulation 
brand new prospect lists, all reasonably priced. and Advertising. All brand new and up-to-date. 


They suggest to advertisers many profitable ways to get more —_ This Data File should be in the hands of every adver- 
from their advertising dollars. Ask your FLEET OwNeR repre- __ tising manager and agency executive serving the auto- 
sentative to show you this kit, and see what it will do for you. —_ motive field. Copies are available now. Ask for yours. 


Although the total U.S. truck market is almost too big 
to measure, its future growth can be predicted with near 
certainty. It will double in the next two decades. 


This means a vast, eager market for suppliers of many 
kinds. It promises rich returns to the aggressive sellers. 


It offers a bright opportunity to a publication capable 
of meeting its demands. 


As these eight pages have indicated, the principals of 
this still-new industry are now getting from FLEET 
OWNER a new kind of communication service. Readers 
are using it to buy new ideas. Advertisers are using it 
to sell new goods. 


The U.S. truck market is rolling. So is FLEET OWNER. 


McGraw-Hill’s Magazine of Trucking 
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TRUCK FACT 


First with a regular RESEARCH PROGRAM 


FLEET Owner was first in its field to make regular reader- 
ship evaluations of its editorial content. Such checks, rating 
reader interest of every editorial page, from the most impor- 
tant feature story to the shortest news item, enable its editors 
to measure reader interest right through the book, month 
after month. 


In addition to editorial, this service also rates the readership 
of every advertisement in an issue . . . providing manufac- 
turers with a valuable yardstick for measuring the selective 


effectiveness of their own messages. 


On top of all this, McGraw-Hill research department makes 
periodic Reader Traffic Studies of the editorial content, by 


personal interview. This is check, and double check. 


AMERICA’S SECOND LARGEST INDUSTRY 


Truck transportation employs 6,612,000 people. That's one out of 
every ten pay checks in the entire United States. 


Truck transportation in 1953 paid $1,696,000,000 in taxes. Although 
trucks comprise only 17% of registered vehicles, the industry pays 
33% of all special vehicle taxes. Medium and heavy trucks account 
for 6.3% of all vehicles, but pay 24.5% of all vehicle taxes. 


Truck transportation now carries 75% of total U.S. tonnage shipped 
by all forms of transportation . . . including railways, airways, water- 
ways and pipelines. 


ots 2 ee eee a are Cc» re re gre) eee de: . “ee - = 

alia al , Pe ROS te aes ee! eg a Be ee We eg i ee aS ore Pa Sea J ies nora ee a 2 Sa SS. ae re aw: “ va — * or 
jean Bo acai te: ee ae eee a Re i ic: ee ee ee et ail 2 ee a ee is ey eee a 
eee ict ee ga co ae oo ear. ora “Seager eee er ee a) 
eae ae ; has a i 3 i oo ai " "ae Be a: = pay ay : , Sleek ae : cau = ’ eas a me ag ay: 5 = POE “a 

ay ae 5 a ey ee a Ps hee Pe ia he 3, ee a x eee oy i “ ss (eek ag ieee cS Pipsed ees Tere oo. ee 

es al aah et nage P= ‘ago ae Secyaeee Taegu eee ete! ae i lies 2 eee eee ee eC taene ie Sie pocamrae 

“ f E a — ‘ Bap oP alan izi—te a eat ee ee ve Ape ne ee i Sa a aa ares: Fat ey, rarer = a 

“oe z < 6 + ER iMn Saie en es supee ROCEIE Ge - ; Dead odes 7 agial ee ee ee 
% : K Pe tees my Yay a 
afi faa 
pia ares 
ia . 
a p 
owes 
* 

Se 

ptt 7 Be phe 
fe hee ak 
Ss ‘a 
a < fess 
we” a> / , . z 
i « epi >] = ae Die ie a < ae a, i 

: ~ = a : re 

: 3 a sats 
Sg ~ eee READE x : wae 
ia » 2 2 Peace ; wee aa 
Eh a 7 ww ae ce a . > an 
fa “ tes 5 aa 
a ri} et : 34 “ ? aa 
om ae , ‘ult a 
whee jena ae fo tiny e es 
—— Sl. 7 ae 
aes mony mens tans <a, a 
Bi, - ‘ Pte phone Eryn Be 
sa 7 atten ia ave 3 Se 5 ia 
Lele: ro ee ee é no eS eee — Ss fe 
aaa wo ae aoe mee BP te eet one Oey el eee 
es ee ene ie DSS et aa Se - 0 
Pikes. 7 occ =e fant ne a oe aes See Re ae eee ay ae e rn 
oe eee Pe eS ee ney ee gO megs TEI te cay YO nay o eee 
oe te cron ae nae tee Sn ae ae em Magen et Reena rr 7 
ba ee) See me ee 8 et eee i ee 
5 Soe ee CS tr ws ones, +. ee ne -— = ~~ potmtemet a) _ 
- er eee SS ene ee eee me ae = ‘ 
i pastes ae 34 el: eet SS Sond me 
7. eee See =~ 2 E 
: ( =. i % Lead : 

Se . ta ~~ - os i 

fa ae —— * 5 

ae teh = 
as Pree! | < 
a 
ek a .>) —— s 4 
a cK qnt ais = . ain? % ye 
, ee a mee ots . » Se 
ee al ‘ae 
ee eV. oon ANinats an Veen = o re 
oy 4 “ em * —— = wn“ a rae 
Beat sacs aoe ee ae aoe sn ——-— > ou ee, 
= 3 Sete” ecw eo or” —_* > ee ES 
ire oe Ya . a ae —m & ss on She - 
“a a a" 0°" . rr ee eee Oren . Bete 
or jo oo Coens _— Pee ne 
oe wer oa ee nd . i 
. Poet —- ean . “s 
bret 6 ee eee -~- oe" —— 5 pnt 
et LE Ce 8 a=. — er ~—_ . 2 =. 
sae Me gee Leger a an se e . 
eae ~ eta oe” @# mo . ioe 
fe ge hae oe ' oo Sear ee eae 
a 4 by ™ y » « — 
wi alll a iss 
alas ana eee awe Bre see Ty 
’ - 0 oe a eee, as 
; a ee eT se oe 
” -- -- SS ee 
eee ee 
¥ eA Ce ee Som ee np aera an 

i Sa eras eee eae 

ic = ow AE > ee te oe “ae ; 

‘ “S. en oe <= -~ » ote 

‘ aa v vent 
; OLE” eb enne et Apabe 
Awe a : . 
— “~~ 60 -- 4 

3 “etter. ‘i 
0 eo a ers Pha. 
adhe Pg ea os 

te n Yt Os One ae eho. 

} we ee ere f ae. 

COL a me 

eo - + ee as “on ~ Pd i af ta 
Sage % ot ee ie —_ ne 

; Pia , 

iid \ 4 Ceres? ae ok. 
Pe — ‘ one + ai 

is 7 Ay a Ae P 
aes = ee 
_— wT s ee 

. 4 eine: 
Ser A227 Ee Bee Dt ARR ae 

. m a ea Wee ent oe 
es ae ae » ° ie ae ae ‘ a 
a aoe 
oe Beige 
ie . 

Gar 
itt — 
& peal 
j — 
» ee 
_ MS i tlt ; 
Caer gee st ee se 
: ee 
nate 
* oa Ned - i ¢ s ost Ris, Wk ood 
er i ew é 4 3) «rf 4 - pilivs 4 Ae 
ee Oo Pe Gry) Fe) af, eS Gs Soa | an 
F: . > : Ji 2? ie ‘: oe ; mT ' ie: 
~ ” 4 3 4 3 es ~ , oS 
) a y 4 . / : , ; ‘ ey 
Hy \ N ~ < » 26 
n \ \ Q . . ™ , Se 
. ¢ oi . : as 
Wist Voab al ywy ug " 
‘ $i -_ ~ 4 \ ¥ 4 1 , ; : . 
| t q) 6 i ey f aa fy 
: yA a. } t far 
Pe G _ 7 ; — i J x 
“an AG es iad ee j a. | ae da 9 "% : 
Y ¥ = . y i, . te iy . j ed y —— st 
, 4 j ; ' . . , 
> , i \ ok f { : #9 aaa 
= / ; } , . ~ \ ! ‘ “4 1 ; ; | * is 
Y : ‘ 4 — ; ’ : ea 
| 4.\ \ eg — 
| ' : a wna = | ae 
= ah i ‘ oe i "sae 
y a erm wn iss The 
a. = 
age) a 
ies 
mrarige 
tear 
, em 
= ; 

: = 
af: Ae 
aets 

pe, yee 
Slag” ake 
ot eld aes ee a 3 : A ay ante it . ‘ ie, = 
oR ast a A pen Oa Rams I RL ae SSW ate Wt aa ey oe eae case MA eal fie e ce 
STS es Se ee SNE. Mics falas toe Rees Sr i a ee ae 
ey rc wae Oo ee ny eal a et caer a a la) may ie eer ee ; y j 


aig 


nt ine a ae , 
tard. dn De So eg Ge wh 


THE ROLLING MARKET cconrinueo) 
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HOW FLEET OWNER HAS GROWN WITH THE MARKET ft) 


First with 100% PAID CIRCULATION 


Look at this chart of FLEET OwNer’s paid circula- dustry acceptance: 


tion growth! It illustrates one of the most convinc- 1. Qualified for ABC membership in one year. 
ing success stories in the business publication field. 2. All-paid circulation in 30 months. 
3. An average growth per issue of over 500 ad- 


ig zero at the time McGraw-Hill began pub- ca 

rrom . ng sites vi 6 P ditional subscribers for five and a half years. 
lishing FLEET OWNER late in 1949, paid subscribers : 
/ . Four-way market coverage of operators, mar- 

have gone up and up to a certified ABC circulation 


of 33,200 with the June 1955 issue. Its total read- 


ing audience is estimated at 2 to 3 times that number. 


keters, manufacturers, and afhliates. All truck. 


Others said it couldn’t be done . . . that the truck 


industry would not pay for a publication. But that 


Highlights in this remarkable record of truck in- | was before FLEET Owner. 


TRUCK FACT 


Today trucks haul 184 billion ton-miles of freight in inter- 13 
city service alone. They haul: 


99.8% of live poultry to 11 major markets ws 


99.7% of shell eggs to 14 major markets ‘| 

79.2% of livestock to 63 major markets - 

51% of fruits and vegetables to 20 markets = | 
The average American family has a truck working for it se 


approximately two full months out of every year. 
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than any other newspaper 


Bustling buying power in Greater Phila- 
delphia — families spend $1,400,000,000 
a year on food alone! The quickest, most 
efficient sales road to this active and pros- 
perous market is through the pages of its 
favorite newspaper — The Evening* and 
Sunday Bulletin. 


Reading The Bulletin is a long-established 
habit in the homes of Greater Philadelphia. 
Right now, of course, readers are showing 
particular interest in The Sunday Bulletin 
and its lively new appearance and content. 


Published on new presses, in new type, in 
the most modern newspaper plant in the 
world, The Sunday Bulletin features 10 
separate sections, R.O.P. editorial and 
advertising color, too. 


For increased sales in Greater Philadel- 
phia, stay on the main highway. Tell your 
story in The Bulletin. Philadelphians buy 


it, read it, trust it and respond to its 
advertising. 


The Bulletin is Philadelphia. 


*Largest evening newspaper in America 


In Philadelphia nearly everybody 
reads The Bulletin 


Advertising Offices: Philadelphia, 30th and Market Streets 
New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta * Los Angeles * San Francisco 
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Mink Assn. Slates 20 Pages 
Great Lakes Mink Assn., Keno- 
sha, Wis., marketing organization 
for American bred ranch mink, has 
scheduled 20 magazine pages, its 
largest campaign, to run between 
now and the year’s end. Featuring 
various fur retailers and manu- 
facturers, ads are scheduled for 
Harper’s Bazaar, The New Yorker, 
Playbill, Town & Country and 
Vogue. Gilbert Advertising, New 


for ADV. & SALES PROM. 
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eY @ Your Sales Message 


= Imprinted to Order. 
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The Rotarian, 1600 Ridge, Evanston, III. 
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ye Pe a York, handles the account. 
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Z . Z 
_ Want to sell sporting goods? — 
= P : 
3 Take a look at the major hobbies of the 313,889 subscribers to THE ROTARIAN ... 2 
= his Saeki. Gees Gs soe 6's" 50,222 
= Cha 6's <AnGEMES « « «214.090» 141,250 
= TE nnd ae dnid bp 0 Rede 0b) 0 0 00 97,305 
2 PRACTICE SHOOTING .............. 84,750 

Reach these men effectively and economically through their own 
: magazine .. . THE ROTARIAN 
= 313,889 Average Total Net Paid ABC (Dec. 1954) 
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This Week in Washington... 


FTC Oleo Probe Hits Retail Ads 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Oct. 13—This may 
be hard to believe, but the Federal 
Trade Commission is now reading 
the newspaper ads in an effort to 
be sure that grocery stores care- 
fully segregate margarine from 
butter or other dairy products. 

Under the special margarine law 
of 1950, the commission is supposed 
to see that margarine is never pro- 
moted in any way that would lead 
consumers to feel it is a dairy 
product. Complaints already have 
been issued against several manu- 
facturers who have used terms 
such as “farm,” or “churned,” or 
“creamy.” 

This week, however, FTC made 
it clear that it will enforce this 
law vigorously right down to the 
retail level. In a complaint against 
Food Town, Washington supermar- 


ket chain, FTC reported that mar- 
garine had been included among 
such items as cheese under the 
heading, “Dairy Foods.” 

“This intermixed advertising of 
margarine with dairy foods,” the 
complaint alleges, “‘clearly suggests 
to many members of the purchas- 
ing public that margarine is a 
dairy product.” 

* 7 « 

Census Bonanza: Census Bu- 
reau’s top officials are obviously 
pleased with the new census of 
business, which will begin appear- 
ing within the next week or so. It 
is not only the fastest census in 
history, completed in less than half 
the time that was used for the 1948 
report, but it also will be far more 
detailed than earlier reports. 

Since social security mailing 
lists, double-checked by the Post 
Office, were used, Census thinks 
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Oregonian 
Leadership 
Over 2nd Paper 
Year: 1954 


Sources: ABC Publishers’ state- 
ments for 6 mos. ending March 
31, 1955; Media Records total 
advertising, less AW, TW and 
Comics, 1954. 
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| coverage was far more complete 
than in earlier years, when the bu- 
reau relied on temporary “census 
takers.” 

“Because of this mailing list,” 
one official explained, “we think 
we smoked out a very high per- 
centage of the smaller operations 
which were passed over in earlier 
years. This is going to be partic- 
ularly important when we get 
around to publishing the business 
services, such as advertising and 
market research, where many es- 
tablishments were ‘lost’ or mis- 
classified last time.” 

. * - 

UHF Showdown: Members of 
the Federal Communications Com- 
mission are moving toward a show- 
down on the u.h.f. problem, with 
some kind of a decision not many 
weeks away. 

There is increased pressure to 
“find” more v.h.f. assignments, so 
that major markets will have at 
least three v.h.f. stations. The 
v.h.f.s would be obtained by 
“dropping in” limited power sta- 
tions in some areas, or even by 
“swapping” the u.h.f. band to the 
military, in exchange for v.h.f. 
space currently occupied by de- 
fense equipment. 

The key issue is how much, if 
any, u.h.f. should be retained. 
Some plans, such as that of CBS, 
propose a limited number of u.h.f.- 
only markets. But there is fear 
within the commission that limited 
use of u.h.f. would mean even less 
incentive for manufacturers to 
make u.h.f. sets. 

. . * 

Airline Subsidies: The Civil 
Aeronautics Board has looked over 
airline fiscal reports and come up 
with some good news for Postmas- 
ter General Arthur Summerfield. In 
view of the booming travel busi- 
ness, the rates for flying airmail 
will be cut from 50.68¢ per ton mile 
to 41.46¢. 

In addition, CAB is reducing the 
outright subsidy which it pays air- 
lines out of its own pocket. On the 
basis of the new computations, 
subsidies in fiscal 1956 and 1957 
will total $48,500,000 each, which is 
33% less than in ’54 and 13% less 
than in ’55. 

Colonial and Northeast get $2,- 
190,000 in subsidies, but the 11 
other domestic trunk carriers do 
not get any subsidy. Virtually all 
the rest goes to overseas carriers or 
to the 13 local service lines which 
fly into small communities. 

° . 2 

Automation: The subcommittee 
on economic stabilization of the 
Senate-House joint committee on 
the economic report has started a 
two-week hearing to determine 
the social and economic impact of 
automation. On the opening day, 
last Friday, it heard John Diebold, 
editor of Automatic Control, and 
D. J. Davis, v.p. for manufacturing 
of Ford. Monday morning’s witness 
is Walter Reuther, president of the 
CIO, and he’s to be followed by 
other leaders in business, labor, 
government and economics. 

Among the subjects that will be 
explored, according to Rep. Wright 
Patman (D., Tex.), the subcom- 
mittee chairman, are possible shifts 
and distortions which may arise in 
the distribution of mass purchasing 
power. 


Eldridge Joins Dobin 

Leonard Eldridge, formerly exec. 
v.p. of Phillip I. Ross Co., New 
York agency, has joined Dobin Ad- 
vertising, New York, as v.p. and 
general manager. Dobin recently 


moving to larger quarters at 185 
Madison Ave. 


Revlon Launches Futurama 
Revlon Products Corp., New 
York, will shortly introduce Fu- 
_turama, a lipstick case priced from 
$1.25 to $32, without the lipstick. 
| Refills will sell at 50¢ when bought 
| with the case and 90¢ when bought 
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| @ That’s the special advantage of newspaper » 
advertising . . . its unique flexibility, market ~ — 
| selection and timing! That’s why. it fits today’s 
| selling so perfectly. > BAY CITY x 
The Booth Michigan market is a good)example. MUSKEGON z 
| Here’s a choice newspaper area with 2 million ¥ SAGINAW 
population and practically 4 billion dollar annual x 
; income . .. plus one of the greatest newspaper ». eniae RAPIDS FLINT 
coverage stories of all time . . . 70% home-delivered | 
| consumer contact in 8 key Michigan markets! ~~ ANN ARBOR 
Put a Booth schedule to work for your product. Be KALAMAZOO ¥ * 
| Booth Dealer Merchandising Service will add extra JACKSON Be 
| impact to your promotion. Try it! i 
NEW YORK CHICAGO SAN FRANCISCO DETROIT 
Call a Booth man t oday! Wo & died Street ash iedten te ne tates Seti on foot tte 
New York 17, N.Y. Chicago 11, Illinois San Francisco 3, Calif. Detroit 26, Michigan : 
Oxford 7-1280 Superior 7-4680 Sutter 1-340] Woodward 1-0972 A 


“Your Michigan Market Outside Detroit"’ 
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Ex Ad Salesman 
Gets Top Post in 
Newspaper Guild 


New York, Oct. 11—For the first 
time in the 22-year history of the 
American Newspaper Guild, a man 
with an advertising background 


has been elected to the top execu- 
tive post in the union. 

He is William J. Farson, former 
space salesman on the Philadelphia 
Inquirer, who 
defeated Ralph 
B. Novak, 8,571 
to 7,776, in the 
race for exec. 
v.p. Mr. Novak, 
formerly a De- 


troit mewspaper 
man, has been 
the incumbent 


for the past two 
terms. 

Mr. Farson 
takes office Nov. 
1 for two years. His running mate, 
Charles A. Perlik Jr., of Buffalo, 
also won the contest for secretary- 
treasurer. (These are the two top 
fulltime jobs in the guild. The 
presidency, now held by Joseph F. 
Collis, of Wilkes-Barre, Pa., is an 
unsalaried position held by a 
working newspaper man.) 


William Farson 


® Mr. Farson, 51, is a veteran of | 


union wars. He was a thorn in the 
side of Philadelphia publishers 
when he was selling ads for the 
Inquirer. “I actually started on 
the editorial side,” he told AA last 
week in an interview, “but switched 
to the ad department to make some 
money.” 

In the ’30s Mr. Farson organized 
and headed the Philadelphia-Cam- 
den Advertising Guild, a union for 
newspaper advertising employes. 

“It was sorely needed,” he re- 
calls. “There were 10 guys for 
every job available, and working 
conditions were bad.” He said that 
a favorite device of management 
was to take a salesman’s previous 
year’s linage as a base for a salary 
and pay commissions only on sales 
above that level. 

When Heywood Broun organized 
the ANG in 1933, it was as an AFL 
craft union for editorial workers. 
In 1937, however, the guild 
switched to the CIO and became a 
horizontal union, extending its 


! coverage to commercial employes. | 
Mr. Farson’s guild, as well as ad-' 
men’s unions organized in other | 


cities, then were able to affiliate 
with the ANG. 


= Mr. Farson was elected to the 
international executive board of 
the guild in 1937 and, except for 
three years, remained on the 
board until 1947, when he left the 
Inquirer to take a fulltime posi- 
tion with the ANG as director of 
organization. 


since. In 1951, he was elected sec- 
retary-treasurer and he was re- 
elected in 1953. Sharp differences 
between Mr. Farson and Mr. No- 
vak developed during these past 
four years, when they were serv- 
ing in the No. 1 and No. 2 positions 
}in the union. 


He has been with the guild ever | 
jan $18,000 deficit for the 


’ 
; 


red for the past two years. It had 
year 
ended last April 30. 

The spirited Farson-Novak elec- 
tion campaign helped to boost 
dues-paying membership in the 
guild to an alltime high of 27,- 
469, as of Aug. 1. 


In his successful election cam- | ® Mr. Farson told AA that one of. 
paign, Mr. Farson took Mr. Novak) the primary goals of his adminis- 
to task for poor administration, | tration will be to expand this 
accusing him of wasting guild) membership further via new or- 
funds. The union has run into the! ganizing drives. He refused, how-. 
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ever, to reveal his target areas. 

New York City is still a dom- 
inating force in the union, con- 
tributing 7,700 dues payers—nearly 
30% of the total membership. 

The guild currently has con- 
tracts with 19 magazines and news- 
paper supplements, including Look, 
| Newsweek and the Time Inc. pub- 
lications. 

Circulation and advertising em- 
ployes account for about 50% of 
the ANG membership. Of the 143 
newspapers under contract, 69 


THE FOX CITIES 


OF WISCONSIN 
have over 25,000 
families. These families 
spend over 104 million 
retail dollars yearly. 95% 
read the one local news- 
paper. 93% have it de- 
livered daily. We carry 
more ad linage than any 
other in Wisconsin, ex- 
cept one. Find out 
about us! 


APPLETON Post CRESCENT J 


Contact Ken E Devis, Manager, Gen. Advertising — 
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Advertising Age, October 17, 1955 


have full advertising department; 


coverage. 

If newspaper publishers 
hard, they can find an ally of sorts 
in Mr. Farson. He believes that the 
publishers are “too timid” in de- 
manding their due. 


® He wonders, for example, why 
the publishers “always let the 
newsprint trust bleed them.” Fur- 
thermore, he thinks newspaper ad- 
vertising rates are “too low.” He 
pointed out that papers are always 


look | 


eb bet 


raising their line rates 2¢ and 3¢. | 
“Why not 5¢, or even 10¢?” he} 


asked. “The advertisers will still| techniques which will cut the cost! the ANG asked the government to | 


have to use the papers.” 

Mr. Farson also takes a dim) 
view of what he calls “forced cir- 
culation.” He said that newspapers 
build up large circulations and | 
thereby force advertisers to buy 
more circulation than they really 
want. He urges publishers to con- 
centrate more on selling the quality 
of their markets. 

Mr. Farson said the guild is 


sympathetic to the publishers’ ef-; Early this year, following the 
forts to develop new production sale of the Los Angdles Daily News, 
of publishing. _look into the newspaper business 
'for possible violation of anti-trust 
® The guild, however, is not! laws. 

pleased with the continuing trend | Mr. Farson told AA the guild is 
toward mergers in the newspaper | still interested in having the gov- 
business, since this eliminates jobs ernment institute such action. The 
for newspaper men. It believes that guild has not taken any position 
“the profit motive alone” dictated on the advertising anti-trust suit 
the suspension of the St. Louis brought by the government against 
Star-Times and the Washington| publisher and advertising agency 
Times-Herald. | groups. 


PLANT ENGINEERING is the only magazine published exclusively for engineers re- 
sponsible for plant engineering and maintenance. That is why editorial material can 
be selected specifically to satisfy the complete specialized range of reader requirements. 


Thi hind uf elittrial coverage 


Tt takes a skilled management consultant to properly control cost of maintenance 


labor. One such authority here presents simple, step-by-step directions for ap- 
plying maintenance standards. 


Plant Engineer Allen of Plymouth Div., Chrysler Corp., demanded the best 


in dust collectors for the big Plymouth Engine plant. Here’s how his department 


tested and selected the best unit for the job—and saved lots of money, too. 


> 


Even the very small plant can save money with punched card systems. One 
little GE plant buys—for $200 per month—the services of an electronic “clerk.” 


Results: Reduction of preventive maintenance work; thorough analysis of main- 
tenance program; complete records. 


Plant engineers use great quantities of plastics in buildings, equipment. This 


>: 2,000-reader survey by PLANT ENGINEERING shows them how they can cut 


costs by using more plastics; where to get additional help, information. 


Maintenance can show plant engineering the weaknesses of design in some 


costs. Lever Brothers show how they do it. 


and, thal 


equipment. Re-design by plant engineering can give greater service at lower 


Cclober PLANT ENGINEERING 
hat reached an al me high im Hd paged — 


Adv. Pages 
200 T T 
| | | ae 174 
153 This significant record of a new ad- 
150 146 ae , 
vertising peak every year since the 
108 beginning gives every advertiser the 
100 35 assurance and proof of sound judg- 
ment in selecting PLANT ENGI- 
NEERING as his basic medium. 
50 49 
30 ii 
SEPT. SEPT. NOV. OcT. NOV. NOV. MAY oct. 
1948 1949 1950 1951 1952 1953 1954 1955 


TECHNICAL PUBLISHING CO., 


110 SOUTH DEARBORN ST., CHICAGO 3 


37 
Schenley Sets Dubonnet Drive 
Schenley Import Co. has 


‘launched a new year-round adver- 
i'tising” campaign for Dubonnet, 
aperitif wine, in consumer maga- 
zines and newspapers. Two-color 
ads are scheduled in Diplomat, So- 
cial Spectator, Time, Town & 
Country, The New Yorker, and 
The New York Times Magazine. 
In addition, newspapers will be 
used weekly in Boston, Philadel- 
phia, Los Angeles, New York and 
San Francisco between now and 
the end of the company’s fiscal 
year, Aug. 31, 1956. L. H. Hart- 
man Co., New York, is the agency. 


R&R Appoints Three 

Alexander E. Hoedt, formerly 
with Fuller & Smith & Ross, and 
William H. Brown Jr., previously 
with Cities Service Oil Co., have 


joined Ruthrauff & Ryan, New 
York, as copywriters. Charles 
Hiller, formerly with Standard 


Brands, has joined the agency as 
an assistant account executive. 


| Duti , 
in each of the other 


266 TELEVISION 
markets of the U. S. 


‘aol 


| 


enjoy at least one of. 
our great programs 
every week 
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¥ This circulation increase is the 
q third in a row over the 
Re as same period of the previous year... 


as filed with the ABC, 


subject to audit. and the largest of the three! 
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‘Time’ Names Waddill, Bruder ABC-TV Promotes Donald Shaw 

John W. Waddill, former adver-| Donald Shaw Jr., formerly a 
tising manager of Northwest Orient |member of the tv station relations 
Airlines, and Gerard M. Bruder, | department of American Broad- 
formerly with Radio Free Europe |casting Co., New York, has been 
in New York, have joined the New |named director of the company’s 
York sales staff of Time Interna-|new television station clearance 
tional. department. 


ALCOA PLANS $15 MILLION 
FOIL PLANT! 
NATIONAL TEA CO. PLANS 
NEW WAREHOUSE! 


NEW $112 MILLION COURTHOUSE 
STARTED! 


it's. 
fall. Ps 
but ga" 
PROGRESS 


SOARS! 
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DAVENPORT, IOWA! 


Davenport Newspapers 
are FIRST in Quad-City 
circulation, lineage — 
FIRST in all lowa in ad- 


- J vertising lineage! 
DAVENPORT NEWSPAPERS 


The MORNING DEMOCRAT 
The Evening DAILY TIMES 
The Sunday DEMOCRAT & TIMES 


Represented Nationally by Jann & Kelley, Inc 


‘American Weekly’ Names 
Kennedy, Smith V. P.s 

Edwin C. Kennedy, for the past 
11 months on special assignment 
with Puck—The Comic Weekly, 
New York, has been named v.p. 
and advertising director of The 
American Weekly. Thor M. Smith, 
with the Weekly since 1952, has 
been named v.p. in charge of pub- 
lisher services. 

Mr. Kennedy joined the Weekly 
in 1934, and subsequently became 
eastern advertising manager and 
advertising director. 


Magnavox Ads Feature Stars 
Magnavox Co., Ft. Wayne, Ind., 
will feature Ezio Pinza, Helen 
Hayes and Marguerite Piazza in 
November and December advertis- 
ing for its high-fidelity equipment 
and television sets. On the sched- 
ule are The Atlantic, Collier’s, Es- 
quire, Look, Newsweek, The New 
Yorker, The Saturday Evening 
Post, Time and home furnishings 
and high-fidelity magazines. Foote, 
Cone & Belding, New York, is the 


*lagency. 


Develops Merchandising Concentration 
to make the sales difference... 


iy ree ROK Peak om GS Aa be re eae oS 
PDGF Preiss vssire rt Secheke 


Advertising Age, October 17, 1955 


give gifts that endure this Christmas 


= 08 SS eromere Smee 
Rote SE Bele” etn tmnt 
ne 


GIFT CENTER—These two ads, a color spread (at top) scheduled to 

run in The Saturday Evening Post Nov. 26, and a newspaper layout, 

are part of the Christmas campaign planned by the Independent 

Retail Hardwaremen of America, working through the National 

Retail Hardware Assn., Indianapolis. The group reports that last 

spring’s coordinated ad drive produced a 14.9% increase in business 
for hardware retailers. 


laiton, 


.. your best ad dollar buy to stimulate 
Sales to the top buyers who do 75% of 
the gasoline service station business 


every year! 


[)evelops — more good prospects for new business because 


SUPER SERVICE STATION is read regularly by most oil 
jobbers, T.B.A. marketing executives and gasoline station operators 


— the men who make up your market. 


M erchandising - through sound, know-how editorial 


content that consistently helps improve, expand and. develop 
better station operation — the most significant asset you can gain 


to get a larger sales volume for your product. 


oncentration — exclusively to the needs and interest 


of the larger one-stop stations with convenient locations — real 
penetration to the top Ysrd who do 75% of the total gasoline service 


station volume. 


Get the full facts for yourself! Ask 
your SUPER SERVICE STATION 
representative to show you why it 
pays, in more ways than one, to 


“Super” advertise your line. Ask es- 
pecially for your free copy of SUPER 
SERVICE STATION'S new booklet: 
“It’s a Huge Market.” 


Sylvania Appoints Two 

The radio and television division 
of Sylvania Electric Products Inc., 
Buffalo, has appointed John H. 
Riddell merchandise and planning 
manager and John D. Thuet radio 
sales manager. Mr. Riddell former- 
ly was marketing and merchandis- 
ing manager of Capehart-Farns- 
worth, and Mr. Thuet previously 
was district sales manager for Syl- 
vania in Pittsburgh and Phila- 
delphia. 


Schenley Forms Taste Unit 


Schenley Industries has estab- 
lished a quality standards and taste 
research department, with head- 
quarters in New York, to control 
the standards of quality of all 
Schenley products, and to super- 
vise and control the development 
of new products. Samuel M. Pol- 
lack, president of Many, Blanc & 
Co., a Schenley subsidiary, has 
been appointed director of the new 
department. 
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It ~ Selective! me American Magazine hasshown _ family group of readers. Through the years, these readers have 


a continuous year by year growth in circulation since 1947. been conditioned to believe in The American Magazine, And be- 


But more important than statistics. The American offers the ad- cause they believe in The American they respond to its advertising! 
vertiser a select audience. The American has been deliberately _If you want this select, family group of readers—rather than mere 
produced to attract and hold the attentions of a young, successful _glancers—then place your advertising in The American Magazine. 


The American Magazine... It moves goods because it moves people! 
The Crowell-Collier Publishing Company, 640 Fifth Avenue, N. Y. 19, N.Y. Publishers of The American Magazine, Collier's and Woman's Home Companion 
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Reader preference studies by Chemical Process Industries adver- 
tisers over their customer and prospect lists consistently rank 
these two McGraw-Hill leaders at the top... Chemical Engineering 
first whenever plant production titles are surveyed . .. Chemical 
Week first at every level of management. Among those conducted 
over the past four years, Chemical Engineering received 80% 
more production votes than any other publication .. . Chemical 
Week 114% more management mentions than the next maga- 
zine. Together these two publications bracket both buying func- 
tions in the $41 billion-a-year spending CPI. Ask your agency! 


. aes ys En Ta Seat Or ea ae Ae a Pe 
; x! ‘~ YS pico. Seo bec eR oe ; Cn Sear” Bee 
P ai af : $ F 4 s j r ‘ re tes MA 
i =e a af aS : ees Rete eer are! d we 7 a dpe ge fs £ as Ail ext on er ae ee dys bee iene ements 2° ae <6 gy EJ 4 a fs eae) a! hee oe 
7 deer d ' b ‘ ate ae Se “2 - ry : ; z ¢ ) \ ‘ : . ; } , . J 2 : - ‘thes : 4 cas 7 . to ii 
[i = ee 
“MN aes a : 
oy = 
sage Bae } 
Rh a 
‘ : ot, — » he: 
A ; <3 aes 
Secate  e , nae 
2 EY if i | 
vie gene ; a: 
a ae ae eh eon -.# Pep « ‘ et 
eve age BE oor , fh r 2 oa 
eel a ee eo « : * “ — eh); 
re aes x a % ; Qn oe 
ia, ms peg ee a oi ? cies : se 33, 
— a SE : ie. : i) 
OF i 43 Ne aye ae nas a nda pte . ~~ iy 3 
ee Ant SN eer = eae oS tan 4 : - 4 ' ee 
ee ey ¥ * ae ae eee a Cinaptens staked a —— ” “ i J 
ron ae = 2 ee ae 5 a ae ted ‘ , ’ . ii P “a win : e ist ’ : 
x Aah fg a oD - a je ea ae, 2 re SPR, Me kin , Ps Pe y pee Ry " 
eee +, oS te me 3 , ie c i Big oe, aga oe ms aia ait 7 ae ra ous + iy y ge . ae 
Speen! rl a : Rs 4 sett . ge ge " ae ‘ a . oa et 9 
Re didi es 4 anh Pete oy " Pes ss at 78 : oe. a : “ oe 
Bay meee fi a S Jenere j ms ou 4 te pee ae i . . — we, : th 4 aed 
a. P ae ad a? - bs ‘3  % wa $ J Bis opr = _ . 7 “> i 
Br tel os Ke 4 ie: f pe ere at em . ces . . . hie Py Eo: ae 
ae ‘ “ ‘ i we A” 7 7 “ ze eee oS ae 
xy e ‘ tek Me oS : ’ e a ‘ ae 
ae ry =e ‘ ' yes a vie 
Pr ~ ene * Per ‘. v) eee & 3 > wan 
em ~ gh gies Pe RL aes ers by ns ae hes uae co. (ose : ; 
“a . as: Ree Sen ees Ke Ps a ae ie Fadgtads Ce mY 
ei) & [ae ae te ean teal ot Se gar See aes mo m ey ry | a oe i <“\* - % & 
iG Rome ie a, Mee Hadi tek Vente iy So Oe. Bee) gl a es jae ee ree 
i - a ee Py Se ee ae, eae ee ae a .. es ‘ ¥ > ' ; Pegs i 
ae 3 * ab ks o> egal al aaa Cie) ae ie ae Sa a ey ‘ees ee J Pe, ¥ ee ge tan ane Sten & 
3 ies ie “ ‘ ae a zi hs eee ii oe Se &, Log ae 
a : et le ee ee on ee os: ‘ exit ” a 
Oe > —— ee Se coe 8 ee * & ’ , 
‘i Me G. + ae t,o a ee Berea alt bs oy Se eit oe oA ~< ! 
_ | Fae pile i ee ik nn Ge ae ns! Sy ¥ ' 
“tl ~% ee AN a 2 ae ong — a 
i : ‘a a x Bee? : - 8 tee Pe aS, a oan a . a sp ee em = a toe * ‘ , 
x — 2. Se Set “a _ a s 
in < mete. eee i rey ee > Se Lon 9 é bina os fi 
™ oe" i a at ae - on “ i ee ns | . a a ee ; 
, er ee < S Pan > pie ees rae ia : . eee | oe ae oi . ae “sy og 2 
aed 7. 2 es tag : ad ea io ae ae , eae IE ie ‘ek ~ ‘%. i. oa in ee | 
he wl * lige ce ee Me be oem . eee ee: 2 oe i . ae. si , 
(| Mee oA ae SIRE 0 ed as “> ee iq Bee nee a. . . —. ak ied 
eg +. mee. Ala” + Se oa Ree. © fees: vc geen er eee a: ’ - “, " c oh res) 
— : mie i a pa cea 2 ae a. a / = Bee, patie. ae 
ee Hye ee i 5 ae ee ee o : F oie a ba a By “ : ; 3 
oak a ee. .. gama iy ae Sas 4 oes : St < ee Gon Soe ee: a, * +h... .. a as a ‘ = 
Se nel Si... ae 7a, eee Ke Rese < ea. . , as ee ne ae Mg Saree Be ea - aaah ior las ce ba 3 he a ae ge 
ae ve a Y 9) Sete ea ss 1 eee ee po Aka. aw ‘ ES “2 ae 1 ee a Se Pee 5 al igi ir ee es i £ REE, ae Parnes ' } 
=a ears eames. gia on Pe, 0 ia eee es I | oe Et mena Tae iil a ie oe . ees 9 ae i 
ae ital a : VO 7 Ss Wie Nae sis sl sas heats Ce "5 ah en, oe a Rise rm ati Cee Ul ie B ~ - ee : 
i . ry ‘ ir gn 0 eet. a, Pe a 5 i ak epee a on ugk A ey jee ae ane a " oka ae Z ba ee. 
7” f i he Be ete a ' ; “a pes: Bi oe Wve See: oy hae ae! ve By eure, ee : a ot : tao ae f ae (eee 5 
YS ite SPR i ees x n R een es at i Pane, oa te re iad a Pte oe ee Se re: 4 N i \ Ty Se eee: Sek, Se 
‘* me i s we seat ern TAR See) ane se ‘ Poti e a | ee Tg ay ARS Se SY ee a, ee — ays, ‘ “Sh ae ae eeerer 
0 Mi ea Meee ek BP ag rt Peg cock at Pra Si =o) et eae P ENDL ool ae o baad ed a a SF es at 3 ae 
% ot i ar + sia << | ees A ge is “a aevls pee Fee ae Bi ns eee ae at ithe o : Sey eae 
: se pes et 5, ee ae ci a > ee ama So ike ke ee 5; 1 ada iiehas ee es. WZ es BSE, se an So ee alate oy Sia 
; $ gee HE te Pag! Bee): goa i a : ii) an # “ ions cea 7 ee ee i hii alee a <i oe 
is a , ao ee . ie clei te x el ‘ ae | m. 2, sak Semen hal erased Fe Sem gee My % 7 Sei. ee acne Neer - ae Te ae ea ee Oe veoh ae i Bi é is && ss ie i ee, = " q <—s. 
B22 if Ldn pale gia oe aie Ra) he a, a a | RRR Ce et) anes 2 ES : UCU Oe er ee me 
iss I Core ace 2 nn See eR eR cea CA pea [ee SR ee ae ; a ie : 
Soh Ee eee SS Eg epee age RAS Soda eget: fr argent Bre a oe cideceee eS hay: a Xe a es > atte a Pats as r 
= ie oe rer, ee we SS Re ees o Sic. tric... 3 Ramee tae a ee is io a J a ee 
ser ~ } Cie a] Ba A ~ “ » s ae ; ee 2 ee COMES a2 s Bligh ea wee cael oe : oa eget 6 is E ‘Se: : ising. - icc P 
ee ; ae ey ae oe = Fen ee ee a, a ee eS < 
5 aa 4 Cy Se a i ob ngage ee eee ee r,s ae oe! > eo. Re Fe ne eee 
ised y - : 7 me ptt aE ee Te a he eee nes : got eae. b4™ “ eae as: ws a ; a We Bed’ ca eee os." antes Be: Se pe ee ee ce ~ 
7 Si 4 ; ow, eae ais Co alla re Ses site a tas po ~ nod, ’ 3 So eecn ae ele pagene es a le cies A eS ia BS * ao). — a a fee a ee Rage en eg 
- ty a aoe 5 ” a amet Ber a ee 12 : rir ie : a ee a), iedok ts ghee yee Ae eat ee” tae Sea ae . oe a. a a es sce Niet a Ns ee 3 a crs 
pee + Satie: ge ‘eee ai a ama eet) 5 Ee = ae ee: <= ae a ee te, i Nita ee Sea os . ob oo ae ARE eee Re 
aes er a ker ee on aa _ my “eg | Re Po a diag meni ee. Oe ee 
er aware fh % / es a, yg eee errs Hite ; , 8. i ae Pie... Laer ae eee Sl eee te, 
Piste PME Se (BS SL eae Sa ree Cer ee ee ae i Mae ae a: i ET =, ES ee situa Ray ts ee ao 
mart os ary x owe 1 P a ee OS Sewes PaEAe me an eee bo Ee oe cee i Bat wo epee ee nen nee pa a ath ties ke 4 
“f ore a ger Bait 7 ies ce a diy eta. late te ‘En + ie eat init ae ogee ee ae oon ages oe ei oie i ie we, : eee thse 
eo a re pes) a ae yh ae a erie 1 agian si Rima ss Ft he it aria ag 
- i ee ere, _ ie ee ft Sean teey 
Bs - es a er costs Bo A se se Eine, Bin il PA” oye ec ie ea) ee ee ina Stee Ee ers, a ‘ = 
im - 3 aa oe: : ae AO ae eas Se ee : ae cae Coe re ie cl oes a> 7 
a <i eves oe galt 3 ss, ae ARG =e : ad SS ia . oye ae 3 ~ ee ae aria ee 
ete” i a gti Sete bee ky oa ee 4 cies a 4 a nee, a: = ee Sta 
are | hia fe gs anes RSS ; 2: oe “ane a ees aie a ek 7m 
: - ne 2S aa a vie — ee , Rah a ee . Soe = 
da BA eS ee ae ee alee s ' fs Se FD BR pre . 
ens 9 ee od ; * : ROM ee 
ath: a ee . ce : : = aia Rk: bal a ps ate 
i, Se Ky e wy 4 ee a. ay i ae a = 
ey ee tae Aga F iz Fy j sae - OR Ee OS “thee a eyo ath oe 
‘“ ie Oe ey . - ae oe OY Oe ae — E . ae i ee " ae, Pe no ee ee ye 7 Ree ee Z 
eae) ee ee ae ae oe ‘dali ic Pp ' %. 3 “See : ‘ 1 ee PO aE ee eas Be Be ed eee fog : 
ee tl To 7B Sta ell a Ye a r ‘ i i ae ae 4 i i ae : ain bate (ge ae ee aia: Wales sit ie ae eae 
eee eer tee oY : So a ee « eo i le ce eres” haa Nias wlan mere <-> stig ec ee ee ae 
Po, ee ba en RA oe EP ae ra s Be = ee ‘ P ; ; Re a Ri 5 Be ieee ee ¥ ‘ ok = ~ eee 
oe, ole re Rene en Regt pe. ee Gee, Eee Ca a 4? P eee a gt I eee + eS 2 ae ae ~ a - : 
i a ie. ee See! a ne . : aa eee eee eee ee oe ee ; ue 
in, i i oo Prat Saris © Gam tisha eee a i ae 7 eas oi: : ee SS am = Bt z, pare Fe 2 : ai ee gree 
. 2, Sei oe lis Bk ee ae: : TS Pf mA —— p> Se sake Dae ie . ee i ae oh ce a = _ ‘ 2, 
rs Be ee a ae i eae a Ms Seen ; £5 i, a a eee ts re ae og oe —— at ' ee 
ig ee eee: Se Bi ar —_ = a Ail : ; ee a eee ‘—_——— fete, 5: le fer ia 3 aCe st 
om ey: a NS ae = a haa a ee us 4 a F é hf ee a3 ca ae eo D7 ae & Hee ; 
i, ee ae ~~ co eee 3 ¥ ee ee bie aa Ne ae oe ‘ 
Fi Csi ee — (me q t ee y a a : a ae wu ; Berrie | 
i ais Be 7 yee: a 5 o* & - Y te is m - ye ¢ eye) oa é ie sii é 
ai ae naa a Ae an , ii .* ye. alt. “eo ae - 7: Fale P ake ; > ees : 
Des aes. ae 7 a ere Ags | c9 ; eae fs rea ee 7 ee so » aise aie ad ehh 
Soren tae ae? a i oy. a a: a9 tee on PS ae ‘i ‘ > ae Lo 0.) a | ie eo r j ated 
: iy re , , — Pee ai a , Weaicad* : si ate 
‘ a ioe ; SS Sa i a pao ees ree a Bice E 3 
ere ae we _ on es éa Be iter ns 5 tea ett ae ir = eater é 
Pay Se ; 3 eee Net a bi are, 
pe Lee : Se eee bak ; , i 
2 Rae é ile gia a 3 3 Sadr x on ae i 7 ' . ‘ P : il ‘7 a . -— = ee i 4 ne - q 
oe ees Ret ae ee y a er ee ee Se eM ee ae ee Me RPE ee a | ee ae oS ae uae 
a ila: sal. ie hae agian OCS a ae ets hie “es 5 Ui a cee #4 Owais we a ity ai eee ee cae, OR ae Goole” ae » > pane 
al eta . ; peri 7 a She ane ih eee We a= 1 ROD ae a 2a BY i Ef ae et tu Bi nd SE Re: Sorte! hike a Re ee a of sis ier a ae A Sig co a se as > ee s 
* ay ce nF Reh =! Pe aa Gee cp toh ik ae IN Tipe ie eee a wen iter em. ers ae) a - an gh a eae 4 okra ie ci oe =e ees te, ke eee | ae Si oS a cra 
Fant eee a a ree,” A nin Bip eg Rye) poe Al Reece FEAF “ Feta Pa 4A Se - Si.) oe Ge if Spi s aaeeniey * Be ee Moe ROT EE en? et, ei Bae alee ae oO eee” i: a 4 
ere ine +: pois ade CR 5 nh haa eg eet sp See CRAY $: fae re ee Gece: SiGe is ae ee en ee ee Ears oc aa aie Bante 4 < tears ee pe . 
pone ‘ i} ~ a i RM asa) 2 a ants) coe gtr il aS, b A Reet ek. ape en ees Pe ee iy 2 a oe ee oo pie tk ena: ae see ater an eps. ° "=a ae 
Leo p= ere bags hee ae ee Be ees, Sgn os aeete eile eee “oS ae ie ener i ee ie eh me eS 1S aes ‘ eee “ss gee * ne: a Ae a 
pee * ra AG a toe < ae bb ee SE a =A ab eo ee Zz ¥ so Et he eae eh ee — a ; ide ie ase E Sh)" > see ae Pater ks rage Rape: Bp. ik: an F . + eet “20 pe . villa i, 
+ hg a [SA Se a ee — BE i or rrr . SEAM ae! OY UR ere |) era? tae wee a eo wee = ee ge ee 
a Risto oe ae ae hh 2a i a ae . See 5 eae eS te) on eS PS snk a et ee 5 li ei Salemi «> aoa. 
ae Sf a ete ee te oe Pa aL tpi ee td ogi ie sd ©, a a MS ae ee - at =e sae ‘ot iA he “i ae oa es ts SAA © ern 4s poe hee rs bes a oe Re es \ 
rn ys . . Ee ee Nabe aT r *, ae ee se 5 P ve A Be my = EO ea a Rs oe nee c ster Eee Salieri, eer a a 5 ee ee Pee) St by Se 
ey ee tee eee ‘ NOS aa oe Sr. ea _ Eo "gl aes & eg 0 ae SP ge pee Se Pasis nahh ee ean Ri ak Pe irae ee eck eee of as Mees Qs eS oe 
aa es TR. ‘lila AA Te thee une . a Thm eee: filet i> ‘ye : oe co a ; ee 8 Be ee ee ee ae “5 rls : 
+ i ee Se i aS ee a te — clon Peco r ‘ ant : 
ad ee re ee al : : ee 
cay ee ee, Ss ie: ce by firs 
eed ee :, > ee ’ hes 
Atal cea ey a ; dae ‘Say ge mi 
Ys eee eh hee ae * ~* ‘hey a fe. 2% 
5 foe, eee 15,0 hr - wi a $ Gg yay : a a 
ae ae . aaa PPA ae th ba ail oF lg ad a e ‘ os 
ee: gener eee Ne fa p * Bie ; ee he ee ; 
Ae aan, eee Cae Aye : RU Bi ay ‘ cia 2 2. 
ram oa RE he er pen Meh Sg oh bee ; Paes at oo is A none vy a lee eae ote 
Ean sel ex aes ee wun rae oo Oo eo me sate, Wes een re Brig) OC ae Epa ay 4 eos pas > . t é % : * a yt : a é 
5 hy cae im ee . ing Eg ¢ Mea rN PR ee tea ne ae lace Ge “| i ion” a ae es 1% i OR a hag Te es eee ah 43a a ee er ea ee = a P aol ca Bee Br teas 
Ho. <i oe Bee ie eres ie feck, ak ek gel ant ene, NOT : ’ aie Dah Li cise 2 ian veo) 5. i . ; 2 ie ae “ 7 ee ae 
<4. le or ’ Pa es Sek eae eee ean, oe ko), cir ema pe IGE par ho oll ce oh ag bas Rotates ei: a er a | + lil 
2 RS ie oe — Z. Prctak rhe to < ae on 2 oe ah al at EPs ee alin i : is 9 eee ian, a i“ Sgt) laa epee. en ; Ce dees ih. ¥ 5S te gee eae ae a wea 
eer ee Bg ‘ eee ot Baas as, Bee ae Be Goss ane’ fae ha ao ae fies les ong a oe Sa pee’ i es |e ee aoe tens pare pg sa iets > 
ee ee ae a a i eng ea 7 ereeesear Ss at Sane a La <2 ee aa eee: ee SO eee 
\ oy ee a Tan - etre 4 BO ene ‘= 3 Ss oe Wea ee aed az eed ; oes ei aie: See a apne : as Sc — rn a oe a ala yl i : ie aks cape PR P < araiad oe eee. oe 0 wie 
Re SI oe - - “iat: ty gees Mca aca a a Os es a ec oe Pel eee oS ae i, eg As ye ee er Loa “a 
a ee (i 6 a cane “= ee ere, roe ae Bi ips ahr 2 Scala aes PSS Seis la Bech ice anal 
‘oe eae it Jdhad a eee i on Pe. = i, ee ee ee omy: i : BS, a (cham i ol Fas 0 Bi Sot tees oe 
S ere = Ai es oe ia aes eee > ee ee Se): 4 4 cs 5 ee is fre era ie i Sa mea BG Oo 2 yg SES ER 
a5 Bi ta cy. as Lake. a Fe ae a Ee a Se a aie tee af _ es es. TE ce Ne oe are a *. Me) 48 Gan, Lr oe ee aaa ‘ah . ieee ote ' 
a i 2) ae. : ee. Rg i RN - Ee ve ee eh ee ae nila WO eae a i ais. A 5 ee ee 
ay Se ge oe > 7 ye a ee We tae a ee es 5 os ) eee ora beeen se! xe Nene oe a mich ci sheen oa ae a re edits oe 
i orig ae Ac A ee ene er Ned these me - Sia pein: ash ca ee wens yooh eee Be is a a } gatun he! : 
era oats a oe. ee me es Ss cee ee ee a omar” ie in. areas } 
zi 4 x wy i as re " st - P 
=e i fy + ae fe. . 
4 es salt Wis aed 2 2 ets ot : Sally ’ k . a J ee 4 A i : 
ee co ADOT ee eS ee a peas lim E, See Re be oe 
a Ee phe ; to ea ae la: * a i, Poy eer 5 iene. hate 
ae ae FE iva Jot aetna ee Sega, Oe elm 4 ei Ce ae : ee ia ea ee Me alee tee he sete. } 
ie ste Gk | Pa ST pe ese fh afin Deep crys > 1. mae oe ETE LD. I se URN A 9 i He pe ® 4 cine ae vie ace 
cS a Mime ele cto 3 Neate: | Raton aed te’ ee oe eer ES ee ~~ nny ee eens ’ —_— fares ye ane me | 
RO x ; Cee Mitt AS atin Leal tee a CS ig est => — 7 7 agli es PER ERY ORT ae a : So! ae et ASG ? fo OF ee et ete eee ie een CP ale Sa 5 i a i Pe 8 Sa we 
ae Bis ee deh ME * (See B® og: es! °c ee ae oe & S.C ae acy Be eR ee ee eo et Se | Sh ee ae ee : rai. 
ae ca) ; Ro ES | ee Mee ac ee Seer Gena a. i eae ASW as Se oe a eens 8 0 2 eee, Pe ee si tee ee 
Stein - gig a aa eet Pe Be emt ray re a X, oe ® no ate Pere. | is acto Se al ee ee St al on, boas ee 9 jh =) 
i | SE a De a Oe See ce ear a eee so Ce ae VRE. Cone : Bs _ ie > eee prijs eee Kai 4 Le css a ae) eee | i urs «pte Meeaed, 5 Ce. ae ets 
St Tx F oe ihe Ce oe ae a = eS Pee va” ea ee gt ee ne eee Re OS eS ee ge ee 
Chi a Re i ai ae eS NI ee” f sige palimae ead I oe eee 4” Oe Oo ot ae Cee ae ig Cae 9 eS ee mm 
le ieee £ F ee ac * Be) Pee wer oa co 4 sil, diame ee oe nk en Bee rt Mies, «oman Ba ae ee Mix. cm a ao a tert “on Fe ity is ry SE alte eae 7 he as : vies or sm ed Uae 
a a tee pee tr ay . <n » 5 8 oe ae Shag a eh es te a el ey ees i ae: 
2 1 ior ke Ca thet ee aang ae! ey : eee ee +s ‘f 4 goede ks ae A ea a Ee foe Me ge 
a 2 ie ee ty . pee pial; i. af te ae a ay a | ee, oy oS. . ae i i ev eee ce ee oe Re aa A ae r 
oo ia a a le ee —— isentiige # a f ey: ee | 1a am cael i A eerie | ee per ol 
es eee eae eg pe a Sf !lU ee ies Agus RE ig iin ek Rago 7 a ao: ee Reger Se ee ee 
pee ret ee ES ge ees eC ae ie’ ms “i a meee te J¢ - gee a rr: Ree Se og eee 
os F Ratan? er eae, wae 4, MER mm mers RE ee oy Pe oe rea 7 : pease i ee oo EN Se), Gear Ro) a. ll 2 ee anes ieee. 
wee 9, : ; Bae te ae, Re See, Os ye AT eS a at Piha Sey fom 4 ” = ; crake Shuey sora oo % Pe # ¥ a eS i) ed at hee ys 
ge le ; emis ey 2 ge ie a Pee ae | ee RAG RRs eee ue ae ame OS Be eee ; i a seat ™ ape toe ; Shae if. . “oigis Me ie Be a ae ye ee Beane 3 
Ss See eee? Spee re nae a ee ee Se es SF Be Pa Pe) ss, ae ayit re oh “oe ue eae Ce See ee eee c. = “S -« ee ae a: ' oh: eek . ap oes ee 
re be ee) es sce Sey > iene nee: eran ES se i Be i oS alte renee OS ee ee ae 4 a ee en ees, aie are is oe ee ee ee -F. 
2 ae eg eT i ii a a) Me te ics a ag 5 Se i —a<— 
‘ ce at Grae 2 tg Ae, sd I EE nar ah a il l ap ess he E oe REND NE Cie ieee Dive. ae, Pe , , Seal E  cullcind: Sie a (ea ee er ee a 
- Na :& ns 25 ny : ‘ ree oe “ ; ok: # i FIR Sas Wa oe A eee Aan? a ee - 3 re, es a ear 1 6 - 
a ay * ae oe ee ge en ms ee ‘is ‘ we os 5 see ete ak Oe et ceca itte e  e ea + lanes Tek iil or ey en ag 7” ea ‘ a . Fs i a tie Py Ce 9 ee rs Fe 
> a ‘4 eee eM soe ee if ie oe ee auce a ee eS aa Pts ee ee ae * ri aan Ste A wie a a oe > aha : ag fh / 3 : ae 4 F ala 
eed. aia aed ? a au Lae ee ae ity pag. et eR a ECs cit ee: aT PEE OS fk SE ee Se ae » ~ yf Dy es ‘ eS 
ia Me OS ee es ls cll — . rs Ae ha 
peut 4 , a Se ces Loh a 5) heh et ye at aoe shelf ate ae ae a ~icaeacaill —: a fe ey Bis x se . 3 . egg ae ee 5 “ SS o 
: 5 3 | De nn ae fy one no on a Barer ss Aes ie ae ms io ear ae | . Sa “" . Pr ire a es a 4. 
ight —. a a i! —_—  —- & greet hell ; oe a ngs <i 
ee Ary i a iim /=2 e bet ot sve * ab AR ee aa i . eee 1 4 Aue iad a Jey “> i © ee Ms ome oo 
Shy, le ae ae ee PLS os aa = aie a oP eh. 7 a . ie ln Pee PI ne j Lae aS ieee i 5a # = 7 ee al 4 , ok Rca a af _ ae , 29 “— ‘ P “* a P : A fo 
Bac 7, |e BO ee a Re eg ee kee eee ed Sarre, =a = are es a Si } ‘ 5 ies 
ict me ue. s 4 * Co glia cities a eee eo ee geen | : aan el * : ce oe 3 d 4 aly wt ‘ 2 
[> | aes Pe ee ee | ee i ee ere ae Fa a a ; | ‘ee sd 
ai pete eae ie oie bi ida Gee ae ty CMe oy RM Ge os Ss Aaa Pie Ri a Oe aa pet de Mt eae : its y 
Me See ec ee 8S ae ee Be tay aoe i rat, a, se ————EE—— —- St 5 S oe ab 
4 eC : WE a) SN a ae 2 a ae sgh aa fot: Pee : 7 a gael wee Det — ate ' a a aM 
mS eee Se a i a ’ Pile 
i ce ee. oo eee a rote eer - wae 8 ay nap bie eh Se Say i, i os ie Saat cat { : ‘ ; 
re ee eS sae Se Se gi: Ss tie a5 ne ie ieee Sr eh te 2 Bre: Eee ce ee fas ‘ ra Cd 
sea ee Te | aso ae * Maen pats cele ae ow gOS CE glee ls at Ty eahgeenie” a ‘La ee eee a Ee _. pre . 
APS hse OE eters i i i ae £ ate DES iE Sie ean as aia i ai ait 2 
ta ek ae ee eae i eB ARBRE ia RS Sa Saar nee ‘ ee eae , Bear “eee . 
Tet Sh yy dee 4 a ed Aes) Sh ta Men Me SMM Te a ee te ‘sytioeaiallD es e r 7 
i (kg San : ; i Als ayers ee aise m<¢ % i a ale 4 Bp Naat eee ht pee ss ae Recs Sons Zo oe ele > a 7 i 
? aa Sx at i : be ‘Re eee ai cra gms Pe AG Pepa ar en reer a ints e 5 Mi ae aa y Pr Ae tek i 4 
: ¥ ; # "a ’ we ae * oy aM “ Ya é 
a ¢ — " me a ae — q r 
oo : being ts 4 
ee o sad ‘ 
; : ve a 
oe P,! 
Pe a 4 7 final be . a . 
i SaeG ¥ . vr pam tl 
Ye ; a : eee i ales a? & Fi 
ij eee ae ... : ; see ae me ¢ 
Rich at j “* . TAS rs ‘ a  Y 
wake ety aro Ree 2 age ea ou a a id ane tae a f 
; YS eae ie st: ’ = ag : = ae _ 7 § v ° 
i eee . e Ps ee ae x 4 Z . ee * “je . 
oe + | a 
a = — ae ‘ ae Peis 2 ae ae es ui Pee —-_ 
ies, scat wo” eater bai e i 4 5 
co: ee sae aa copes eae ee , “he ; 
oe cali ahs oe, age tin, ean 
= a a S Py ra ee : he eee ee es “A 
oe ees ee ee ieee et Pe us a. — 
ee ee i. aS 
MR eae ’ | ey eae 5 ee eee ae 
a i, Ph e. 4 + eee Susie, Morag | J = 
a: ade paeee ee Ae 
Ay oe. a ee em cima le eee % reg tie 
el oo: a a em are : 
a oe é “ ; | Bie a 2 ae : 
Siig 3 sk Bhi 5 — aa j ) 
eh tte ca ie o a ‘ 
ae ey Ae ‘ae s i a) aan ue ‘ | 
E 5 ta i hana age re 7 aa 
a 6 BN ee ey . 
N ‘ Pie | ; 
E Pa . 
= ee ee 
x ® ‘at ane re e 
we PY - ee : 
i. nay 
Paci 
pes La 
a ; qt 
ee . 
2 nr. 6 
eae - \. i hy . 
se eg, : J , . 
Fs J , 
’ o 
gan A . - 
eS ees . a : a a ee che elle g vi ae te ie Pe A ea eel ie ca oie eo, hd Ae, oa SEE, F3e aa ope Be pee es MR le aad Oe A hE ae ee OS Bp ame eae 
As ae Fee aS, i? hae * o: ee. yh RS ee eer ; in ee eed. ee bal kde ae Ve ity rt) FR Obes fo : Se trem ee 7 Re a eh oe eae ph ape SP eg e tee iN ae ing ao eel cope Gee a Mee A ey Be Pg CaaS > pees le 
(eer 5 Sa ip eee a hk Pee ba Xo eee 503. \<. fi oon Ce Re Bae te ae aig oda RA ht in Reh he Se POE ore Vier fee Ome te as ae on clei Ora nd Mets) Sap ees By oh Set ee i se et pas SESS ee the i ee eS eee bang ey 
Gy AP te . a Vi eae ee De ns a ed ame eee ‘ 7 RAB ain Rae Re Capit AER TS BE eae |g Me ie as SP ae ‘i i See prt ae ee eS = Pear a i Be! 6 Ro ee eae ee eh ee bos Lr Fie pee Me AE She Se Age’ #3) ete i, Saag Ns & AEs ee, Nel Be" eral 
aoe > as Paes Se ee prey bole ik oF ee Fs ee he Cte ee Te, ae pe MS Kar Merch arene re yee PEI, Peale se rene sos Cape ee an 4 Vie wie as Le ORE VS Shak 2 ee Aa eS ES VY A tose f= = beak Te Se A He Ue ghee Tenge ee Me eae a Ciera eae Sake 
COIR ae Capa ey we ba PA NR Ee eee © oat Pe waa oes ee ah rit ar aes pet dete pe ne eet. Te RAE fee emer Se tee Cee ees eee wee te Beene 4) “ Sat tk Doe Se eee tity Fy pee ele ee Bee = ee, ee ier te Me ee ark Qh feta ers ey ay eS pe EN ote 
fh gk eel BP 7 toe Be CPS RS Ae = sh lores hd pean es aS rein ea ecm & ge Se ae Nee a Soe gh A aos Re RS et Fa ee ae Ee Vd tO Pee ee eee a rts oe Dl TT Re i Ee Oe Lo a ee ER ena CEE Te the Cie Dau Coe che aR aoe Oe AR Bee ae oe, Ba Te 
LPO amee he a ee ae ag Se. Ce Pee 77 VLEs Soe ft acbolhsy mene ‘ee bee ee LS ae Die tie, ate Saad Stra eT hata ober ety Zoe g at Sr ey a Ne i ee ve ey PS ae aie, tp een aie Mean ot eee PI RE San Setar ate a ee cep 
Pe Pk Ay i Lae eet ae Fe ti a ek RRR Rs a tot Gee i Sr eee tt a eNg oe Se Re Meee oe ree teat “pues Oye aan a oe ee cain’ pane ae t er tebeeeet F<. aS hie ee Ma Sera fea Re co tet bot hw aad Met dik ly BFGF of i, 
Og Lae oe YS ee ee a ee oe > iE! en) RE Aa eee ee oe Ree Or a be RM Pe ee es es at ie Me en Bo em 2 kt ate g ye eR ND, ee eae Besse hee pers eT Pe ee hag tee a bie ee ede Fe ee a ee a eS fa he: 


.. « MORE 
ENGINEERING-MINDED 
PRODUCTION MEN 
READ IT 


» TS 
PROCESS 
| MANAGEMENT'S 


| OWN MAGAZINE 


West 42nd St, New York 36, N.Y. 


sr 


a % ee act ite = ~ 
Pik Se RE oT : ar sia pote lider a ae." , ia = ‘ , 
Se se Sa Rs BARE ee Baia SS Pd eae ‘ i ; 
Oe ee ee , ae eh ea ee SF on pan SIs ae Sire ee GS ie, coadg eck Bee 4) SNAIL Weyer ee Oy BS hy bea SS 4 i 4 . oF 2p eed iy ot PERT Boo phere cate ee 
Ps ~ me: . } , y si (2 eel pee Pay Se Mette’ ONES ye te hoa dole +e oy “ ae 3 4 h, Or sa f ee Pope ee Oo: ty eee Pe oes Sol tare pine ae Ber ee! A oy alee t a Ree \ 
g . F : . ‘ x “4 e Sper ~~ . ‘ ody (tet 3 aa ; ER: } we i i vs ee UP ea ea BE es PS Tene ak nas en RS er ah i ie et ee 5 a 
% Se : See edie i * ' , Sellar nee Tes 2 ct solestpilal Lani ges Mali” Be MSY tage e, 
. ae VS 2 Rat’ sl 
P — 7 ‘ e wh at hie Cee 
‘ e . ohare eins ve ies 8 ee ee ae a ae i . 2 ¥ a ME 2 ? Pa ils Oe 
. = a ee ose a 8 Heft | Se ; Rai a? RESP bias sey ig ‘ de ar af ar He yey aoa ea 
; { : RMS ; ae rites , : By aes | Se fi A gp § ioe eR ae ait of 
An : e gees . en, dete ° aa Laceby: Re ee ey rm nae 
st a ae ES" tees aS Sed ee ae eae < Rs * 
o ¥ - ass Fait . pete a " § ne _ Sr See % ey Py 
lee if ee Ss = wee y AS: ae eS 
| waa fae 5 Bia, oe) ee) , Fem pesca ‘ Bil a sis 
! | ; ; Poe “s Limes : Ay RO so ue a ES fed 2 > pg eS as Sheep ieee 
] apt Sgt ie ; * in en A oes 5 an cL ie Sen, i ae il Sey 
oa “ os ba 3 ta ¥ +f oon | (ner. —*: 2 : x ® 
3 -" i. ‘ te pan - i, ae aie. i aid vere eres : 
ag # ti 4 J (ate he : Me : il 
vie a y Ges wee s : — ae Z ts 
¢ P 3 ¥ Pie a a z ¥ or " 2) ade 
} < . es ae a Gike ¢ ee we .* ale nor —_— ve = 
: hf D . igen el i ; a 
: ee Ke : Pes _—_.. as eo, ee a ie "4 A ‘ 
pot an J APE AE — + > 
. } ma, r To + * i . “ee pa $2 * 7 ” Eifie 4 - F's « ee ®sop - fe Pe oe Boy 4 . 4 ee — 
ot {gs ce he ms = — = gt ee Bee a a" 
2 2% j ch we omot +4 oe ie : ee ow oe Sezer 
‘ : %, “6 tgs eS t-* > ; ed ‘“ ss ‘me a ee Were “= 24a ee re 
; he ‘ Badgley ; ee. ’ hae Re cs, iy eee i, - i el ae ee es a 
3) £. ‘— 3 ies ‘ vs t ia ies ss Me. “= ; r& a a ON eet ie. ee poms be 3 F ae 3 
- fa 3 : i ae » ‘5 gee f , Cie (ae = es ats pe Pi eee ' ee eae 
a ie xe ee. 4 eS : oe Se -. iE Ui oap ht 4 rae AEE 5 42 
ae wy XG x ‘ ; ee * i i a eas ER, x4 Ye. = bay Readuieene ig) a ie 
‘ ‘ he . ta 2 ‘ sea dile —_— oS ae ess ee “es ese i aga \ ee 1 ee 
et nes $ il sateen Bt: ei oo a ¢ ee te ett : ego 
-@ : H : ot. se ae _ gf wine ie Be al Ap a i: ee ee lark 
e, i es % oe SR sie lial 4 z Wen ogee , ‘ Ss F “& po i 3 aos 2 
4 Rat, : dog Bs cI s. BP > gy ie + et ; tie a saree F Sie : : os Se ass? ae 
«Paice : ‘ a> F bie en Ae ea on hae ee - es CP ai en : = NES Tete <<) 
. La » : 2 eee Ee x - F —o oR Pas aol ne wm z at e Ly 
wah 22 ee 2. ne es ae eS ba’ ——o. A, ‘Beg; : eo Bare ee 7 i ¢ , aoe oe 
m ite, 0S ere sem an see - ee iy Bh ee a Die Se eee OD Heri hon ae) = ar eo, ae ce 3 il as ‘ je % a aS, : 
* a Be if eR (Sn ate PS oe ase = ieee ae ge ete 7 cite ce § | james . =. ki: ae ee Bes Se 
WME Sa Se ee gg a = - see 5? Caine 
NE SE oes ee nee ee | wes st ee ee = eae ee ey (gee aod wicaractae x me : es 
ie. ‘ az egestas age eee : cieeataoetaaenetiet a : Peso ee St - pet cig ie Baie: ~~ 2 Salina cle Bee ee é Ba . 
tege ear eS ie ae og errr ee f — ol) Ul ee el ge a kd - oe a] 
‘ % ~ ay et og ie . j Fo ee a | je a F 
: - f : ty Ie ; a, a sees sone ie se ea othe pee > aaa ra: 7 i sy f eek a Ey re (yee JS Pe % 1 E ‘Se 5 
= > = ” eS a * i Bee A a ee pe * Bee ets ee inl Le aia i; me mor Thur , . 4 x 
j : ‘ & be £ : Fi 7 } ee ae Soe We! < =) Ae ee “ae “Se * ee Bin Be ete Pe | Fee 7 x : 
oF " gaf4 es ‘ f ees a eae Sta OR’ aaa ea keke Oe. alae ; oy 
‘ . ‘ ges } # 5s, me eet fs a ; ae, * eas a See. We tioes ais z Bea ent ee re ‘ “4 a o. =. f 
b a eee * rs : ae < Ve eee 5 se ae ; 4 ee a a eee - iS ‘ . ; 
{ > en seep ieee ee ’ : a + 1s Ae - 4 Fe as, eh fee ois fae a .- 3 ; —" 4 a ’ 
ee es eee %. SS  - Mme. ios pe. sw See! tees a SS ets 
, P: 4 #: ‘ “ge oy ‘ _ e Lenel _ rs ae oe a ae re ' 3 
i Re ae one do OM Piste. se ae DF So. ore cf Vee TH ay eee 
od eeined ives Mi ee ca ee ae a Fe be ey i. Raa Sgt ode es Fas Sarat Cilla, oo. ere er a o> Re, a ore Sone» 
a on 2 god ae ote Pe ee 2 y hae aff oe 4 eye 2 i re ei eae ee Bee aed * a i ‘3 fe 3 | : Fe ‘ ‘ q a a 
eros _ sheila’ ts “ Se aaa : 5 oa ; ig Be Mae RED i ety te ae ie Po aes: e : ae 
7 te m . Saxe Fs. . as em cae it : : ee ae OS ete ee ae : A eee ioe 4 <u sae > ae a *; 
=f 53 _ “~ mee dege he > ; : ave ‘i | a = ee i rege ‘ ie ho = ae : ita Seat = oie 
- ——* oes a er ap i Pane sae, id Se > aes ee ae os. cn ori . ae ele ke 9 Re +a Boer i it tae ‘ . oe. 
\ ee ee ies rl ee See Rs eee a - — ie ss ue alia me 7 ae cae diet oe 2 SL a ae ape eee , 4 ee 
i te eae |) ine ee 4K i. ha 5 ae? eae Le mm OE a ee ang soe ‘is m+ Sopa ea Ch. a a A, ia rae 
bY an Mai eg Fraga cern eee is eae 54 ; ions ; Ee ts : ate a Se oe es ee Ce eee ; ae 
ee i. eee “ae aa i ad ae i peter ia eee ST oe 
j “aiid a MS r Re ea 7 a, ae “9 # ae om m= pe og a4 jas eee Pe ne A ae Cee eer, - - i. a Fa ~~" ° . ee ey 
oe mee cpr eae a a 2) pus ele Fy j ; te ie” Ce ene ee a) Se. ae UR Sc OSES SY ee 2 na — x ie 
fn, : ae era oe | rr ‘ i J . ss ae i as, + Alaa ices. Supls ~ Geass Bee ONS, ieee Ame ane 1G OT * tae | 3 mF 
mF 9 ae neler ans TE eae eats ae ¥ To hU« ¢ + SS Oe eS cM ee 5, ROR eae ee tae eee We. | ' : : 
Epes seat. ey ae ee ass ie “tr re Z <4 ad i q ieee a Sa = i cn eee oS " ee ; =...) aa oe one cy). > Bh heme Mo ER al a 3 i dis, 
sie a AS oe ee Ps, et vite oe ae r a —* ” sce ee tal OS oe ie . + > i zs Birae 
) ie ae Ses ‘ a Cao | ae a we ee ke | eo 
: ine <itiee oa Gees |. iy) mee ee ere ie fe spear : 6 : ; bg ae oe — 2h ysl aM HE tt : ae ee ae IR, PRUE Si Ceca RRM i P ; a i ie on 
oe ac eg Be kes 3," eee ee AYE a rene Ps is ‘ if : am : :: , ee gre ee ee ES a eT ae Be eaetekaioeie om eee sa be oe f ee | ae 
a ee es — aes Bee Ruane st Le os : & Ga eg aor. Re ey OR oi 36 eee i > —— Ret © ee 
i aoor,” 5) ev ‘4 Sete a meg beet niet : $a ot ‘ e . é: ae, ee eee Bly aS ta al 2 ee rc HS Beil: > in eee Bei 9 ea ene : id 7 ‘ ye | 
+ et es) as, it i oe pies cae ec . : : 4 Stone. y / me 2 eee a Mee a Ne are Rha oe Tos, eae es + : = a 7 . se eae a - E 4 a = pe oP ee as > mo - 
* On ae | nat ime Pe ae Vices . : “ ie: 4 a ecto IS Sm a. Beep or ay Ree & 5 - OD str i “ sacs es a: a te - - aS se = 
ae | Range: Wi 5 Biko : et “4 he a ie a een Be re eee RN er ec nln gts melas a ; eon = caer : a ae? ee a 
Se eee ie ee st at a a ee See ea ae: ain ~ ae q ihe 
eee OE a i a i, A i ae eee re Oe ne Fi a ee ee | BR a a (gh on lh ii a ae ae ° a 3 i 7 
a ee ee ee A gee ee Sc ge ca. ; Pee — OR eee Diener eae Pa ae ... 7 ae _ a : a? 
cv ‘3 See lt § i He goer = fehl, ae. ’ oe . oe ee ae of pam Poe” i a) 2: : bg Aare baat pena v = Fate * Ties + . ae 
fm tee oa Be ee i Oe ene Mee. oc ete ae ei Jes pis a ea ed, * on dom ay A er fn i nla as iia ie eS ey 
i‘ = a Soe ee ee ee ee x om ‘ ae ee —_ BS OS eS Oe. oe .. ae ' a 
s * s oe 3 ee AST? eh Si Bin, = eh Bay, a e ad ot . roa A ea va ar P 4 4 5 ia € i eS eee ae) a Pee Tn ee eS : 
‘ 5 ‘ oe es willie eee oe " x - Fa a) 2 ~~ red : > on eae Paps, oe eee eee to, eee , - 
Se re =p _ eo. a i. ‘! ug “ey ee ; rm ne al er ey 4 = ss a Ls ed “re eS) rr “are Pr Ba 2 aN : -: EF: 
. We es hs at 4) : ia é « pepe Ae 5 ‘ Xe lay eed X ‘ % ’ mae oe es a Pe hae ge he ST mu FR ieee 5 q i 
a ee Sa a em . = — Cone ou ease a Ne ee aig ; - | ; =a a 
Tee oe ts dead ‘os ay 4 ie eee # a eu Ry ae ro REN geal ts id - we” - ae } y a = 
: none. ie hu A ¢ i Ss Ny ieee me =r em OS - eG be rae! i * Pucieaa foe Sse or ire Se ce iy . a 
_ : eS shee Fate s i RE ae nn , S .. “< ae 4 aa es ; 2 eae he ggg ea ie q 
A ae ae : a. ae a : ae op ry ‘ed ee i is ae CD Ta Neri ia re A” ame ; Be > 
oO “3 Bg BOP oc ry ee ‘ a a a me gee oe ey i Bag ine - 
: g & > ae fe , x 4 ‘ “ls Sas se . — emer) | paeee ig . +e Shea Bere ‘ 
ig a i : 2. Si i ee  ; | ia - 
ee Be Fea ia hes RE " . ‘é 3 oe iy are. eae “agony lag ; : 
a ad = ae » vlaa Be % cs i hs ; ; | oe ee RR, &, ate age od be 
Wr ae es oe 5 at 7 - “oy ‘ eh & 4 set aimee “panes oe Ae a x 
~~ * eee ia bw ae +e * & - : <i 4 ~ 4 ty - ois #1 Re, « > 
alas ete, oes wey Me aa é : Ps ? 4 : i a "2 e5; 7 >, <r rem os 7 74 an 
ise ss cay ee adept es oe er a : Bian” i a. ae Br nr ae eee ea Ea aia. eC et ee oe pore vl aoe 
eae at tne om i ret ‘ a “gg ‘ : 7 # . a e ei aA ae sg a : a) RGD ae Mpa ee cele ‘ ee d 
Fe orate “algeria ee ips Se Ae foal ip. ee a ey Ue a nen f Bog ' (sO aS Mae st ee pe ee eee de ome ~- “——— 
Bier ne a ae Toate Bee x ee ia “- Ces ‘ 7 fe es S| es ieee <a ae Sue Ree eh a Sea ibat + 22 Pah SN 
i Cong ae. = oie sa iby “re Pky e afi es eee See 4 Soe : P + j ORAS Tae ee 8 oe he ae eo, a 3. ia Sen Pee pee ere > ip) 
. a a a eo : iow. eu pa ey! Ser a ae ee oe LJ . Nib a a: (a Ae ee ae : oe aes ete alas ; ‘3; 
\ dee Daeg Fe ST ere! 2 ’ pt ae Bid oa a Sk ee : : Sake F, & i. Cee a Sekt o a 7 ee yee im re Yn A prebee «ibe co Saas Sen eae 7 * ee os 
ia en i ee A a a se Bs a Ce a i | ” a 
= \ Siu: aah eh ae a : 2 ie ; er ae sa Se Gee OX a FS : Jae waits . ye ; 3 - ie és aa: et . a 0 oe 4 Bay. 
a 1 ee ae tee ee? ee eee sy ean es a ae aaa ASS Aenea St 3 7 as Fe Ps Perris ree ve ; ew Mes =. Pe oe iio: - eo “A 
. : nee rte Te: ae) nee a — - ‘ ce se eS SOc ; 
we Pe Lat en See eee Be st |e } eat : = : e (U5c.. a ; ; ; 
ou eee oe , a ee 7 oS (A: eet Z 3 ‘ = De c gee, i Se a ee a ‘ ; 
fn e Rat ya sey rte Be ries al e- = Caled ~ rT eae ee. Meee oan ‘aii = 4 a % ee ae y ra Vial - = F oi “ee e Be ates 5 a 2s ‘ 
el eee i i pe aig I ge ie ic aaa 7 ae a » Aes ; : si > ee. eee cas ee oe ; 
Ree Re a a ee tren tog Pe tA ee ma. ¢ s ‘ - ew : ae ee a a nos Pe St ee abe lady c . : 
ee oe ie leak sa er ne ee eae =m me nee a alll ” ad i a Mae ae |= i — een ee ‘te “ in sl 
Fee: i Pig tc We “a ms ye y j er x wR ‘ " 
c Oa ale , ow r ee FU ’ is AU f A : Se eres aes ae Oe eee, “a : ° Aes 4 
aes : ; a Ps 3 a nay NS Canaan Fi fen ae ia P ee ; oes ty. : oh hand 
- é “heats rs . 3 t ire © gist ll Bat * 4 é 3 i on % 
i t= ‘ i x * 2 a . J is mite us z 7 gt ee ~ ‘e 
f ee es . a > ee; Silas = “ " alas ere i ee i 
alts eur, se ERD We he oe Ba Sl caer a eee fol rete : e oa ee ee) BMC ik. $e; [Sen , aE og 
hs A a at ca age a Se) ee ee ee ee : e ve rs Teepe ee ek eel 
: ae gales ; aoe pi Ry nt pila bac ot aoe ae eee ee ee fe re Pag, id Ea) ioe . ‘ sug ia * ee ee aS i see Taine as ate ; 
Pes. Ps Cole (a. fe ee ee ~ as, ; eth; eh ee eg OE A ae ae Ae i 
foe ae ies shat - tiie. 3 eee Se Seer aletr Se —" ; 2) a - an on ee ee ee Rm ae 
ites 3 as eS ihe aoe “ ee ae ee pe eb hoe pee T AIS ates, ai a ° Fe a : oar aig Be a re Sage ae oh a = 
. — 8 T° .. yee ae ee ae ae see. 8 Pee ; a) ng eee ec: |. ee ee Ee -7 z oa i 24 a SS ~~ 
cane te 5. an is edi oe : Se ae ae ee ce a ee Ee i ee a a ecg a ; 
eae. tae oe OS a, ae ii alee = ¢ fend: ns eee ee . oe é Res Bee ee roy iors MEE aaa She) ag. | 
ae ise eee i “, Pity, 5 heh oe, | ee ee Pie < “f i, 4 — Cig ene eae - a: oo ot $ * ss 
\ 2 Rt ame ek ee ee ; ea oy — ll ii. eer hie 4 
} ner ati ae eal ag iy A Pele ii ok iter (lk aes : a TS i roe ae ‘ Lert ae 
; 1 rs a Peete Pere ey EY cae ee tinea ene , a Ee ir 2S ge see ae Py ag eae 
es iy oO. cee Sea 2 Ee tay, me ie: 7s “ ee ae % ae ie Mey her 7 re at hep a + a eS he 
*_. Meee ee ae eae ae fe Pg ac = , a ‘ be a Re tae ; Gees Ud 
z ; et sis ae? eee Sa * Si aes : iN rok eis ot a : RPS are a iy ha his 3 a aes 
‘ 7 ae : i ay ‘ one - 3 Pe) a - a eee screamer e a i | rae 
a —_— 4 Fs ae > a S he / | eae > ? . eae _) | r 7 era Sree To q s be a ae Merge . ; rs i. Saat oe a 
ee tame , 5 ee ee } ~atiit ¢ ee ene BE ie ee MN ey il tes x, aan. 
. Bese AM eee ene” Same Wiiit' a . SERS Meet er es a hey 
Oh eset, an oo we Fh. et oleae eae Sawa 3 ~ eae S eon ‘ ote ae Py at baat Si ae sae, ¥ oe 7" * t . bee 
; kit ete cee mas Ee tt Marc: : 1 oq see ga Tad i a J we ae ; 2 ei 
E fate. hg 2 eS ee rere Male a ae Pras: q 
ieee at ogee Yr 2 gee ee b dk. Lit iet ese is ey Sn nas, le Sima ie ee a 
f, ¢ i. ae ae. _ SEG? sig eee See eae — 4 ea ae Pests ein) vs ane — a ae 
| lee as ae ae oS end Silat a staiaaallll an 
i Peaeee = ee ay Ue ae ee ie re ee eR SS a es POSEN mer Coad Le) Ree <a Se ayet Ss ” , ote & 7 a 
ee Ps oi Brae eS’ ek, en nee Sales ek. z ae as ie Si : a a a tr a |: = ht NE RY cr + oa 
S ee te nee “ a eaae et: cee Tere = Se age et Si < ¥ sie pee eae. ee “ MD is eta A mar a 
=" SAE ere <5 Re th ohn eee : s ; : a % ne Fy Be a —— Se hy en glace = or 
ae vie a ee Ree a ee ee ge Bes , q ie : 5 Caled ek, See oa oe aaa Bi ot ake s Pe eke a a - ; J : BP iki a : 
a 2 Bt oe. ics 2 Rae eras. Be fe ek ee, om § : = a — vaemmmensoorem carer ciuccncnine ost) lal aaaaaman nee! SN weil Mame sega 
oe a ket) Shee i he ait, a ee es ae ee ee. % ee ees ae ee si ate ee te aa sa a ar ile ie ea a e ae ge a roe} a oe 
a ei id RM a dices 0 Soule’: ia aoe ) 4 PR aR em Ce re ee ry ae ais i ail Se 4y Sie gli es oye iia alate 
Rigs Oss ee eee eee - oe aie A dt cena Poh Se GN ee Se of fate ee ae Pia aH aie oo 
: Wie. te ‘ ee co a aes, oe a : 5. aaa ee. Rae ee LT ee ae a Seamer re tag a ° SE 
‘ae Ee ar Pre i: i i or Rs oe i ane Pe re $ J as oe <a 9 
yan are eas el leet : ee ae Sete Ny ‘ae : eal RESTRTET, Sie ee pert Cha on ee fet a ie. Se - tee uae ee 
! a. ae ee Se = oti ee a Bite ea Boe iy i (Sr) igre oc OA, é, ee va 
; 3 aa ” " kaa Bee 8: pai grid igen sei y she a Ss ea ey < See 
2 F - . Paar eyes, ee ieee 
rs 3 . ie Pee RET NE ee age Lh hr A as ye ‘he ie ey 
Z ag 3 i. _ : a Oe Ae Cr Sa REN 8g SN Se a Mi ba - x Hau bre 
: eae : a a : OE aa age We a ee hi 
Sh ds F DP ages ce ae? ! (2 aa Pavia eae 2 nin HS, a a a Nitoter oie! dea 
rat . Bs care q y S ¥ oe; Stead * am € £ * en. eS A Sed * a Wie = BS cee ae pao) Py. + & me » ie 2 Tite ree. Pole a? _ aks Se 4 et al : e 3 
ried he el ans, Ce ee Ce eee Same I ees = oS a3 2s ty UC NR ay SS a ts are een 4: eS. Soe ee et " eer wane eit Sar oe 
- 2s, og alate = > Sageeg oe. ae Pi Rist: BRE Penne woemyes ae : eg = °° Meer ey) ll + ey 
ee aay e's La a" o ee € + og ale gers an ea OPES |) a aa a: SRR we es fei) ay ake 
Pa vee eee 2 ene es gh ; : ot aera ee ee ee al ¢ a Sr $ a | 5 ic > ee a Ba au mh oe ae Eon 
am a, ee asta ba Spe ah ee cn po ea a g es on ag, aie ee” ibe A pe Ng ae SR ee, ee Bo ial ee) Ee 
ee ee es ae eevee f= wag a ee LEON wa, eR Ses meee * fae OR i be +, ee ose i aa cama gals wa ee RL ay cam oS Sa 
Bs ae ers ae — PSE te on oe ac ee 4 ae eee og .- S e e + a ee 4 Pet ee = ee, it ig are i. ~ : ; cea ar 
Ta te Oe a iain Scale k + WH 2 ic ee * a ee dn ano .. SR ee. te ©. BS load 
: : ei. aokeg fF ress ee ‘ dha) ii at ee Bale Sat a Ea A AS es ae spel rae ee i ees 
ee: re NS eat eal “aie pa See A ee ole Ee ae OS ee ai ix. Se ae er ae tA 
‘ eee. ae eth - ee ae ge re re ‘ OS ae ee ane weer aa por. eee re eee AS 
= i. se aa -_ 7 Petpet S: en bid att prec 3 Le eee ee eee i eae Oe a SS ie 1 gd ‘9 ea = ge a ig i a eae 
2 : ee NL ee ae ee ae pe Nats ’ er | Oe 4 ; ee Age a hee Se ae 
S ee Bh cee: ya re a ee 2 ae ar 8s : eo eS i ror is eda oes ts ae ie Be em Ei i ‘ ” E ae re / eens Sear ¢ a 
t a ps ee kets eae y yr “tra <P Ney ed oe . pl a ee ' i ek. eee Se Sie i pes5 tam Same aM “SaRoes ee eee 2 é J Sate es as et ao le ieee, * 
‘ al, * gleam 04 Soa as ei Park ae ~ 2 Sy" eileen > calm he ONT. Tae aaig ‘ rene ny elle oF, ; pe veto eg oe Saree Smee MN a cae ree wee 3 ae ; Bie esate mt asa Bot ee So me coed rn 
a a Patt. 0 i a em oe em age ee ee ag ee is ah eel se et rele ting GEN fe aly ea Bt ake de i lia eee ris es Nh Pe oo Bo ee ie Sy eae f ae Re ee os E a Se eee eG ee & 
me Rec ag a es eae "eeeers eo li ie a pe dt rr Tat ert a ta Paes bald soi. ie ae i eee a eee : <i ae eee eke Rie ok ci are Teee bea 
ae f er | : a as ea ; Sar = eal iN Oy eI eee aa Tog il > a : a cea a ° = a a hi ae ile Bact. | a 
oy Mages “seep a ae’ a a a = i me a ‘ . 4 s at ee oe 
: aa) ear al sisiemeeEe hs ae wie Rt ec 43 eae oe eee Cae tens ingreat < e  ES : 1c a ge ae seeugivte old a 2 eglelaglitta a eames ee? 5.56 eo ee ae eae Cae Dee ye tie hes 
; os ee A oe eee eS ee Oe Ree eee ee ees i cas et Sse a Se a esc a ee eo oe eR 
\ aie am , Ane fai iad pe Seon eo ae ae ar «sant ee 2 aay : wey | Va) | SS a ee rene) sig e = 5 pa ss tay Me eg eg a en i arr: oe nd S ce pe ees toe han ay 
: ge : ee oe oo ge a = ee - io ey a= ! ee aye of A ini CSE eerie wis a 4 te ts x ate eee tre uy eae eS, \ ‘aan a Bs GF Ses 6° eens Tih Ais iy he Le Ai 
= ee hy ie Fen pe oe “ *\ Se * ie aes ~ Rf ge ees ee ~~  ilaig Nie 4 D oer) Se Saas TR ee << ; ‘ ty . Nn Me ie a I eee a. : / te by Ge Dee er ee eRe Te Ati 
: Cos ee aoe nc Oe cae ot age a ean ieee: eee Ue Ee ee eee aad . 2 SL pee Rae ee Bie ee peat Se Mf ae Saas ime: 2p: Sean ee SF in ae ae 
? soa i Se Le ie yet i cei > = 5. ne Me = FO : fa Aa bso Se CC A nami ey a es te i: Sem a Aa, eg ct wuss 
ee iS eat ee Te ge) "oy lial ed that abe me es re > ee et mae Rare: a : emg cn 22S Ui MOO Ree tT Beal hie or Sear al 5. ee i ke “aa ern ais oe aa Re ee, 
T PRG oe ee a oe -. eee , eas =~ ee ene Ao ie oie ae SN ge Meerace Ate nl te Sah ay Rican - Pash i SIRI MM RE Sa ae hie elicit 
. Na eee eles ee ee tf igen Ro 2 tae a tS oy ER Pets Om eee See i? ec a oe 
; <e "wight A ce ae a es <a ett ay Fe ea: CS Seer ee oo cS ee aa ie. a Nase My shoe” pe atl We gee <: rn Bs 1S acs : | Se = ite “as te a ee RR ee 
, a eee eee ge oe a ea ne me Oe Sg eS aens Ase a <a no ae Be ae Be een EE yo 
a Be ee 2 ce ee eet = all Scar es a <i io ee Be i: i ea Reg oo eee Sethe oe TR ee cee ss ge ee 6 ana ; ergs ee oe 7‘ mi Meare 
4 i Rise a. 3 “" ee ec - ig Spee RN ee ee PS hy + Ran rh a Veate oe, eS papeemteerc io ne at Te ER Saale Ce as BS does, ze i eget hie feulee er SS 2 cs “10 a “ee ne pri 
me eS. AB es mp i) a | PRE OMIM A OS acs deo es oe yee (te Res i ae ees ree Meer ON ie on ne.” aa ine > Saat hese re es io ee 
aS As , aes eo ae en AR ne eae an co Seen 7 0 Se oe pe ek Pee ey ge ah, ; WS RS icUaihs ie med es. Se eee ae 7 ae nae eee 
es ‘ pas eee i ee re SS NS oman aS) bates a : ae Tr : aah ga ee a eee cS RE gone APS age is Se TCT eke Fel, Mei di Ba <> a a Sas Ae 
oe ps q “ oan ey 2 feet hepa hs hana Fy . re Seer he' ree 2s ere Sand te oA Sia: IB yi Wage Reh Ei alae ire na en a EMG Ae on og ee es a pe Re 
to wee Sa ie ee : “ae gi eee ee oie Pieter ak Re: ie: Sih = tg fe, See ie ela cay te deg pats Me ieee 5:2 ts Rpt Limi ab a8 ie ‘lies eee: we 7 ie aes A ge BS. 
2 « 9 i west ots, gigge 7a hater oe <a. i; F ae i ‘ P ear Lo oh ne ia Bate ae x a «eg E i vo Ne ARS eh 2 a Pepe, Meg Mee or ek, ik el on ae eae pee 9 =A ee BE Sag *. , See fe Es 
> is ey i, ee a Speen oso neem US ar v rage). x eect ae Eso: Ee ga nM BPR 7 eg, ee oa Se ae = ee ae : . SN «eo ae “a 
f aS ee ee ete os Ra een is ! oe Ee ae iad a He, Femara ‘ bn eS nes 4 ae cian, 21) Aces eS eee ar tar ee shah Be cotta wae... bs 
. a ie Ei rane OIE pee Boe eee yO ee yea oo oe bas sw eran, BEB | ee re ; Pea See 4 roi . ib Pees 2 eer ae Nae m Ta ee. pi A aaa. oF ap cm” 
f ine” q * ~~ al eee eee |, MM ee ne oe soa i Abeamety he oor Pree Ge ° Re eed: 8 eG ae epg Stage 2 a aes See * a Fi. ae ves A ae ee ss ds 
= 7 es Se es oo. ° Mis cae et Bh se ey S, Set ys ; 5 Romy ine ee: Agha te Ae Sr edt ae : we a ae seg reseamemmmamieas fe” 
; +» ak ia ‘ mee . 5 ¥ ts i ee i” Sh or 5 Tho te ieee Roe Kee ‘ es ME eer Sat meter i fer ee ee BN Sune a ae. a ieee a io gee re, - 
\ ; , 9 se  . : eS ee tae aa tae Seer ee ; r ai te i a ‘ Pet : aga 5 aa eee: See ae ae me Pane Sa ane Wear pe ae eds a iidigd i ao a a a a a 
4 : Ry at” ‘a Te ee ae saucy. ae a: ts aby sioiiate: Toe Nee ee ees Cis es , tied a er : SR 
b 5 r a : 4 iad : Re 
Bw : ae | | 
. J t Y 
“ wt ¥ a Sat 2 ae’ 
a } | 4 7 4 _ a 
i ae in, 3a “ “i ao % oe 
= aes. ‘ tage A =e " m a 
| fox . € mz oe . a 
es j ” t ‘ “ ive ve y a ‘ 33 AP, ey ; a 
a Qu Lo a Se we ~ 
me P - yy va oe a i ad ee ae. a sy Beer oe im oe . i= ae Be 3 ages eee Bene ce ae 
ite -* P er as pee 4 bata bit a. 1 ae ae See q = as si : eer et oe 
tse mt z . 4 . ——s ~ * ot xy “i en. a ‘ ei, = th * - Ss a 
Ww Phong i . ¥ 9 . 5 na * * 2 ee ee ee So ae a ne = ie ens pi eat 
ee = « oe gs o ee 4. ae oO j oe ' rg Ai Ree a rier : « 2a 
wr { 12 : ’ “ = ok fad ig ine ice sigs aaa ae Ses itis Cagle eS ee é eet abe an . Le Wc ae x Foe u 
me . « ad ¢ . 4 : * ; He pets : a? Se ei ae A aig aaa eT ee Ren | 5S 5, | nag dt pe See as pa: Sere ‘epee ae 
a) alls aies EP ) ae : nial eat ache Nays) ee eh Sa Re >) Be elevned eee, - yee See BRO tek ace ae enet Pays) = ee 
be, ' 22 : P ep as Gi eee vey eczasag i el a ot eo cana MAas XS ee” 
. } is i 5 pate Ee : Re 4% ‘ Be hh ae = : bo Ot Vigo 
a % : Bo ah Ps £. Poa A ema cs als nah a 2 ied 
| — | . sae a pe ete | ae 
: tm : - ae By z 4 * * y oe ai fe " Fa. ee ae lea ae mga en et 3% f 
ov ? OS : p . Be 
: - eas j > he a a stb il -* cet eg 
ee | 4 ma oir acai i Le wee ‘ pete vO cate 2 fae 
om Pe. s be ot are NS ee a eee : an : ag. (ee 
' ; . wank -ee ™ as Se Pn Se ne os ae i Pte see 
: f me is eS , a “Bees on Sid a ae a eo Se . mare.” J 5 yee Coeetipear 
% at ¥ 5 sae ‘ see as ty . oe re eee Senden ~ ty 4: en ae 
a —s es OF weer ee ; UE oe eae ee ae. i ies 
‘ o ‘ ts fied ~ ; 2 4 ‘gar tet a Aub a staal as ale Bi lh = pee ad a a Sr 
ae - “te mote adie ty A il les, eli ra # | cal ay 9 oe A a ras Pe RCT: RSS ee ES EA J ge iti? oie ie aa : 
: ote : Set ae Be ee ee ge 
, ory ee oa Ban a 2) a coer : [Ea ane poet. SO) aie 5 ete on OS * See a ht Ee ae et  : 
: }e — Ae TS 3 ey Le ee Mie eee ea c Ba dee es wales oS me Rt te Tea eee pie : Be oI ie ethno BS lel ang DO hele 
1 z es Sn ee Ser wer SR A a i eee ea” Lee ee — =a get ee re ar 5 eerste ee ee Pee et ee Y re) 
* | ihn = ee a eo, gare ronal ; Pee eg ee eer fas y ht ea aia fe % oe A oe aes ig ee oh ee: amet 
" ‘f rs. as RS See eee AR, Se Bee 
\ ih ‘ ; 2 “i im. : ae = e 
dane i . es - = 4 
my 5 ~~ oi ; a : ppt Oem bela i a ee 
“a H x Rees aie Per asl i BENE oh es P ¢ 
ce i bake ian nt 7 Sy J ; 
i 4 ; - ete ” > * pd & * ae ‘ ; 
‘ots 4 ‘ > on On Peron singe pwegre Ei aa 
i> le onc , SS. ri: ages ae] eam 
* ‘ FP? age Ch eg =a cae on 8! a ti . ieee ian? bis aa euuee 
s a z e a 4 ae i ie f ne a 2 er ily as ame : aA “a. hy ee 
; z ~~ Fe | ‘ 4 re ees es : ‘4 ne ree 
“i ‘ a rf “= th . : WN 30 Ad ai mit i, A neta ’ 
‘de ’ Al | P Y ? rg " <a -— eS : 
ie 4 — * | 3 al ae or eee date i 
4 i —<— a, ; ae bee alee +) ee mak te 
. Eng a m Sg Sidhe a = aks he ea te oe Wie « 
i & ity go Amina ngii i eat fe nt Be ee eee ees | ee eee a ge are 
| : ; aoa ; aoe = oy al! oe, a tae ome non ‘ ied ee the es es 
| Rs wd ae ee Be ee sere og, a a ms eatmey ph eR ee aes z 
a es ees eee A eae a ee Pe TG agg" op aes Sy yh al PS hy ae 
a \ a Y os pi i ah i Bs eg ee ee eo er Cre! 0 Sages OT ee rr i re 
x ¢ ee. ee ere ee ae Soa een Mi er pe et Pie eee Oo ae ee ap ee 5 Geeta oe Oe ate ee DO A P ue ie 
an sa ‘ : Sa ee ae Rae 3 3 EE SERIE eI BES 9 oe SSG a 8 ae eee hee ee pe ee 
ae . \ b IV ges ¥ eee 2G BOP OIE at PEE toy ok eae ‘ ATG Ss MA BE Mer eee tee Seen oe os Hho ka Waly Menes Oak e Se  L e Cake 
2 GT , - . oo, ao ee ? Tybee saietty sce | ae e Sige a Tee So af v4 iy aan acl mT Sa tf Ts cB oS pei eh ee Petes eet eae ee wile Sees See » FES ing sees ss i + mnie de eae 
RBIS! va feds eh pamenni eeaeaee ar o Le ‘ Reet Ans eee eee Fey fee Be ab on Wk es b le ee ee eed et ter Teer eae pee soe ts ans Pik 2 kei a Pa eel oie ar Uaioe Pays Bem ts eB tty Shetek FE hee A pe res Te i PRN MR eg ee en NR Piey 
Do Rates IME RP og a ecy Ge o mete Se Beg a: BC We ae Sr Eis SR IG Age AoE ths Thee Fn PCM RET Sl Bee bpd |) NRE CS ase Rear Le be a me ae fet a ce SE EP RCTRE REY Se OES ens foe ek ease Sos SR Ls ar Pagers Fee back tg a AOE NEE os aig ames eae Dy ES 
go Mest, Sh BT tay ae capt Ss Rien. Set eS hortyane met f ae «Se ge ee Die a Ee RE he Geen AE BR SOON RZ PRR? ae yo at gy na mee eee oe NN a SR NE al? b ‘" ; Sta Ee eee Sere! er PE Sic bake VER) PRY cee eg ge toataens te: At te ene Pp tae fet oe 
£ fo yay, Se pea oo oe Pie te eT a “as Ws Awe ee ee ae Latte %. a! pals A Po eet seh ea ede 8 Page SRS Fe etash at te pear “i ee eae | eyes ie ae f Bday eens La eS SEAS payee ay « lke, re ee ee vibe ote! Gey ae per 
‘De Afar tees toate Ley tae aly a es Pas $e nae Te eA fe Neh ae tS ae ee pa ie gr ee Bh gprs Pe: we ae Pt pati oto ae eg BR os i a ok oe Ke ie ie: Fae a Beis li Ah UR “2S ft Tes te ke ee oe yee OIE Tp eS ‘ » RA eee tae? Ps OE aw ey ; 
RS eas Be eS Be ome WES ae oe tay Sik ees HE Sea We ee Tit SOR “SEI ea Mahe gee tga sey Semi ee are ns We Loge aie sae Beto Rees a 2 De ge eas. ee Me 2 nt Lay ye eee v a Ae ES tes Ca pe ley cy tet apne. ep 
4s PLE CN ig aa Bs Lae? Hee Wie ca? jae theft, Ber ae “ye Sth atid Jays NES? SOY ee Le ee aeeet 3 SP ae Saat ek 5 eS REP Soe ¥ noche Fela ns Ce Reape gor Boel wy toe Feet iy hte cee ce oe cy ORAS y eet Etsy ye “oy SIE, Wiel (rk on tt (err et eee 
ee Fad ey ete a Sees 8) pee ee ee Ee ee i, Serre BS ce a Oe eee F dara a de Be ee Oe ORT nn AC ah Ri Ta a ery eB POT Bas ae ge ES io tage Fe Rahs. dont PRS arate Pee Geen Bigs re pS ea Saat 2 Kats Sey es, ES 
1h.” eg. 9 A. - Sa "te “Geet yf ST, ttt oe Peta =a ree See & Sere 4 ed pede oe gh tela NN et age LON LR a as TPL ee gue heer SE es a PE ee Soe geen Te PRE oa RA Re Spa he et cd ly 
ot ae. eos ir foal , p ot Vea A SOEe al te es be aE Pe gr ae eke OR co a ey wigs Sioa ee ‘ ee and 


ce RR ee 


SHAKE HANDS WITH 


IOWA FARMERS OWN MORE GRADE A 
LAND, produce larger crops and more live- 
stock, and our grain and livestock farmers 
make more money than those of any other 
state. It’s farmers like H. David Crom of 
Franklin County who give Iowa its ranking 
as the wealthiest agricultural state in the 


WallaGes BRMER 


IOWA...- THROUGH 


nation. Iowa’s progressive ‘‘Mr. Croms’’ 
are the audience your advertising receives 
through Wallaces’ Farmer and Iowa Home- 
stead. It’s the publication practically all of 
them subscribe to and the majority depend 
on, more than 6 to 1 over any other (see chart), 
for all types of farm and home information. 


Wallaces’ 
Farmer 


52.8% 


PAPERS AND MAGAZINES DEPENDED 
ON MOST BY FARM OPERATORS FOR 
INFORMATION ON “HANDLING AND 
FEEDING LIVESsToOcK”’.” 


—, 

ag. Farm 

9.4% ("mac fam, 

7 6.3% 4.2% 3.8% 
a] 


*From “‘InFarmation Please No. 2"', area sampling survey 
conducted by Statistical Laboratory of lowa State College. 
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Commercial Farms, | 
Some 2,000,000 Strong, 
Fill U.S. Breadbasket 


By Earl L. Butz 
Assistant Secretary of Agriculture 


WASHINGTON, Oct. 14—To many 
city people, the term “farmer” 
means one thing only: A man who 
lives in the country and grows 
food or takes care of animals. Of 
course they know in a vague way 
that there are different kinds of 
farming and that some farmers 
make more money than others. But 
this knowledge doesn’t interfere 
with their basic idea of a farmer— 
a man looking over a split rail 
fence and carrying a pitchfork. 

To get a realistic picture of to- 
day’s farming we have to consider 
a few basic facts and what they 
mean. Two mil- 
lion commercial 
farms in the na- 
tion produce 
about 88% of all 
the farm prod- 
ucts we use in 
our homes and 
factories. Many 
of these farms 
earn their own- 


ers an income 
Earl L. Butz that compares 
quite favorably 


with the income of city people 
with similar ability and capital. 


® Two million farms, however, 
are less than half the total num- 
ber of American farms, and in 1950 
more than 1,500,000 farm families 


TRACTORS 


COMBINES 


190 THOUS. 
ee. Meer THOUS. 
MECH. CORN PICKERS 
110 THOUS. 
Bocecn THOUS. 


U. &. DEPARTMENT OF AGRICULTURE 


PRINCIPAL MACHINES ON FARMS, 
1940 AND 1954 


MILKING MACHINES 


175 THOUS. 
740 THOUS. 


Ba 28 MIL. 
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WasuHiIncton, Oct. 12—While 
the city dweller continues to de- 
pend on the farm for food and fi- 
ber, the rural revolution of recent 
years has made the farmer a 
prime customer of the city. 

Through shrewd management 


(Continued on Page 52) 


and extensive use of machinery 


Publishers Review 
1955-56 Farm Outlook 


The general outlook for the farm 
market, and the variations that are 


to be found from area to area, as) 


well as between such segments of 
the agricultural market as field 
crops, livestock, dairying, fruit 
gtowing, etc., are outlined in the 
fallowing statements from respon- 
ible officials connected with na- 
tional, sectional, local and special- 
ized farm publications. 


National | 
Fred Stines 
Successful Farming 


What is happening to American 
agriculture? 

The answer to that question is a 
series of contradictions: It is grow- 
ing yet becoming smaller; its pro- 
ductivity is keeping pace with the 
growing U.S. population, while its 
own numbers are diminishing; it 
is becoming more prosperous yet 
millions of farmers are “under em- 
ployed”—not making an adequate 
living. * 

As in industry, agriculture has 
made more progress in the past 25 
years than in the preceding 300. It 
continues to show remarkable 
growth in productivity ...a vital 
fact in view of the U.S. total pop- 
ulation which has been doubling 
itself every 50 years. 


= Between 1945 and 1950, farm 
productivity rose faster than prod- 


economy. Farmers increased their 
capital investment by four times 
‘between 1940 and 1950. They 
bought more machines and equip- 
ment, applied new techniques and 
new products of science and in- 
dustry and increased production 
50% with almost 40% fewer work- 
ers. 

During much of this dynamic 
growth period the number of 
farms dropped from 6,300,000 in 
1930 to 5,400,000 in 1950 and to 
5,200,000 in 1954. For the same 
period, farm population declined 
from 30,500,000 to 25,100,000 in 
1950 to 21,900,000 in 1954. 

Bright side of this picture is that 
while the trend is to fewer farms, 
they are getting larger and more 
prosperous... becoming better cus- 
tomers for all kinds of products. 


[ust-gee-man-heur of the rest of the 


s According to the 1950 Census of 
Agriculture, 39% (2,100,000) of 
our farms accounted for 88% of 
our total farm production. That 
means that about 3,300,000 of the 
farms counted by the 1950 Census 
contribute very little to the coun- 
try’s economy. “They detract from 


|U.S. prosperity,” Fortune recently 


reported, “because the land and the 
people on it are, in effect, under- 
employed. The other two million 
U.S. farms account for the great 
bulk of farm output, purchases, 
(Continued on Page 56) 


MECHANIZATION—Since Jan. 1, 1940, the demand for farm products 

has increased, farm wages have risen, and number of farm workers 

has declined. These changes have helped to speed up farm mech- 

anization. Including about 5,000,000 head of farm horses and mules, 

farmers now have about 80% more farm power and machinery 
than at the beginning of 1940. 


Electrified and Mechanized, Today's 
Farmer Buys a Wide Range of Goods 


the farmer has brought his pro- 
duction costs down. In the process 
he has been investing in excess of 
$1,500,000,000 annually in machin- 
ery and equipment, and close to 
$2,000,000,000 more in automo- 
biles and trucks. 

While the statistical evidence is 
less satisfactory, there can be no 
doubt that the farmer has also 
been investing heavily in better 
living for himself and his family. 


® He still uses nearly $2 billion 
of the food and other products he 
grows on his own farm, but the 
trend toward specialized crops has 
prompted farmers to buy more of 
their needs from food stores, and 
preliminary findings of the 1955 
Census of Agriculture show that 
in most states the value of pro- 
duce from the farm garden which 
is consumed at home has been 
declining. 

Also from the Census of Agri- 
culture there is conclusive proof 
of the continuing improvement of 
farm living standards; and from 
the administrative records of the 
Rural Electrification Administra- 
tion comes an estimate that farm- 
ers are spending as much for 
household appliances as they are 
for electrically operated farm- 
stead equipment. 

Widespread use of machinery 
on the farms was the single most 
significant impression which drew 
the admiration of the delegation 
of visiting Soviet farm experts 
here last summer. 


® As a result of expenditures for 
machinery, the U.S. provides am- 
ply for its entire population with 
only one-ninth of its labor force 


on the farm. In Canada, a sixth of 
the labor force is required for 
farming, and in the Soviet Union | 
half the labor force is needed on | 
the farm. 

Mechanization of the farm real- 
ly hit its stride with the end of| 

(Continued on Page 54) 
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The Farmer: He Still 
Rides Prosperity Wave 


Total Output Has Risen 
40% Since 1935-39, with 
Little Change in Acreage 


By Stanley E. Cohen 


WASHINGTON, Oct. 13—Though 
the going for some may be a bit 
harder than it was during most of 
the period since 1940, the 22,158,- 
000 persons living on America’s 
5,365,000 farms are the envy of 
the agricultural world. 

With 15 years of “good times” 
under his belt, the American farm- 
er still produces more with less ef- 
fort than farmers anywhere else 
in the world and enjoys a standard 
of living never before approached 
by tillers of the soil. 


ws Industrialized farming has con- 
tinued to mean fewer farms, and 
fewer people depending on farming 
for a living. But it has also bred 
a strain of farmer who is a pros- 
perous, informed and shrewd en- 
trepreneur, working with costly 
equipment to exact the maximum 
return from his substantial invest- 
ment in carefully managed live- 
stock and land. 

As he has turned to costly new 


Available Data 
on Farm Markets 
Listed by ‘AA’ 


For this Farm Markets Issue Ap- 
VERTISING AGE has collected an ex- 
tensive list of all the available data 
on the farm market that is issued 
by farm media, trade associations 
and other groups. 

Each item has been numbered, 
so that marketing and advertising 
executives can look over all the 
available data and decide what 
material they can utilize. 

The farm market data material 
has been numbered, and ADVERTIS- 
ING AGE will be glad to handle re- 
quests from readers for various 
items. 


® There are coupons in this sec- 
tion which can be filled out and 
returned to AA, indicating which 
pieces of farm market data are de- 
sired. ADVERTISING AGE will under- 
take to forward all requests for 
data to the publishers of each 
piece. Fulfilment of these requests, 
however, rests in the hands of the 
individual publishers of the data, 
who undertake to handle all rea- 
sonable requests, within the limi- 
tations of supply, or other condi- 
tions which cannot be foreseen. 


The list of 


Farm Market Data 


begins on Page 65 


equipment to improve his effi- 
ciency, the farmer has busily ac- 
quired adjacent acreage, so that 
the average size of farms is up 
sharply, while the total number of 
farms has declined from 6,441,000 
in 1939 to 5,365,000 in mid-1955. 
With only one-ninth of the labor 
force engaged in agriculture—com- 
pared with one-sixth in Canada 
and half the labor force in Soviet 
Russia—the trend from farm to 
city in the U. S. has continued, 
with a reduction of nearly 3,000,000 
in the farm population since 1950. 


ws Lured by the broadening mar- 
kets of World War II, and the 
stimulus of the government price 
support programs, the farmer has 
been going through a technologi- 
cal revolution which has resulted 
in a 40% increase in output over 
1935-39, with little change in the 
total acreage devoted to crops. By 
mid-1955 his increased marketings 
resulted in gross farm income at 
an annual rate of $33.3 billion, 
compared with $10.4 billion in 
1939. 

Not all this stays with the farm- 
er, of course. In the first half, of 
1955, his expenditures for produc- 
tion costs were at the rate of $22.5 
billion compared with $6.1 billion 
in 1939. While it is down from the 
bonanza period right after World 
War II, net income per farm (in 
terms of 1954 dollars) was $2,050 
at mid-year, compared with $1,523 
in 1939. 

Net income, however, is not a 
complete measure of farm income 
and buying power. Since the farm- 
er consumed nearly $2 billion 
worth of food and other products 
produced at home and in addition 
has no housing problem, his cash 
income is not fully comparable 
with that of individuals who are 
wholly dependent on wages and 
salaries. 


ws Preliminary results from the 
1955 Census of Agriculture show 
that remaining farms are bigger, 
more productive and a _ better 
source of livelihood for the farm- 
er and his family. Virtually every- 
where the total number of farms 
is down, but the average size of 
farm has increased and the value 
f land—which, in a sense, is the 
armer’s own estimate of his fu- 
ture prospects—is up substantially. 
Standards of living, in terms of 
electrification and household con- 
veniences, move impressively for- 
ward. 


The Farmer and Politics 


Opening guns are already boom- 
ing in the battle for the farm vote 
in 1956. With the farmer off some- 
what from his enviable postwar 
peak, both political parties are 
busily trying to convince him that 
they hold the key to his continued 
prosperity. 

Democrats point out that net ad- 
justed farm income, which was at 
a peak of $16.7 billion in 1947, 
has slipped to a rate of $11 billion 
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this year. They want to lure the, 
farmer back to the rigid price sup-_ 
ports which were maintained dur-. 
ing and after World War II. | 

But Agriculture Secretary Ezra} 
Taft Benson crusades for flexible 
supports as a means of curbing | 
unheeded surpluses which clog) 
government warehouses and force 
down the market price of farm 
products. 

He contends that the farmer is 
going through a period of transi- 
tion, back to a pricing system 
more closely geared to actual de- 
mand, and that he will be better 
for it once the transition is com- 
pleted. 

Even now, the Agriculture De- 
partment says, the slump in farm 
income is more statistical than ac- 
tual. While realized net farm in- 
come was declining from 1947 to 
1954 by nearly 30%, farm popula- 
tion was falling off 20%, Secre- 
tary Benson’s people point out. 
Thus the decline in farm income 
on a per person basis is far less 
than the statistics imply, since the 
total is divided among fewer fam- 
ilies. 


s Furthermore, Mr. Benson’s ex- 
perts say, the decline in realized 
net income from farming is only 
part of the picture; farmers have 
been adding to their income from 
non-farm sources. Income from 
off-farm employment, income from 
investments and like sources, now 
make up 30% of the total income 
received by farmers. 

“Dollars thus received are just 
as useful in paying bills as dollars 
received from the sale of crops 
and livestock,” they observe. 

When account is taken of the in- 
come that farm people receive 
from non-farm sources, the per 
capita income of farm people from 
all sources has increased substan- 
tially over the years. In 1939 it 
had reached $767. In 1954 
was only $244; ten years later it 
amounted to $918, compared with 
$914 in 1953. Peak year for per 
capita income was the golden year 
1951, when the figure hit $970. 


® While the per capita figures are 
in terms of 22,000,000 people on 
5,500,000 farms, Secretary Benson 
prefers to talk about the 2,000,000 
farms which produce 85% of the 
food and fiber that goes to market. 

From his standpoint many of the 
remaining 3,500,000 farms are not 
factors in the agricultural market- 
ing problem though in many in- 
stances the families are getting a 
far better than average subsistence 
from their effort. 

“It is the low incomes of the part- 
time and non-commercial farm- 
ers, lumped into agricultural in- 
come statistics, that distort the 
true picture,” he says. “The real 
truth is that incomes of commer- 
cial farmers—farmers who operate 
family-size units—compare favor- 
ably with those urban people with 
similar abilities and capital.” 

Secretary Benson’s commercial 
farmer is a substantial citizen. 
Subtracting all debts owed by 
farmers from their total assets, he 
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STILL DECLINING—Changes in the 
farm population have been partic- | 
ularly marked since the beginning | 
of World War II. Between 1940 
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LEVELING OFF—From its 1947 peak of $16.8 billion, farm operators’ 
realized net income dropped steadily to a postwar low of $12.4 bil- 
lion in 1950. Half of this loss was regained in 1951, when realized 
net income rose to $14.5 billion, but further declines in 1952, 1953, 
and 1954 have about cancelled the 1951 gain. Realized gross farm 
income in 1954 is estimated to be about 4% lower than in 1953. 
With production expenses reduced only 3%, however, realized net 
income is down substantially from the 1953 total of $13.3 billion. 


concludes the average equity per | the future. So far in 1955 produc- 
farm family is $22,000, compared | tion of livestock products has hit 
with about $17,000 for the average | new records, with much of the gain 


non-farm family. 


|in the production of hogs. 


® Trends within agriculture are ® With total government holdings 
further dramatized in the prelim- | ‘of farm commodities valued at 
inary figures from the 1955 Census | over $4.5 billion, the Agriculture 
of Agriculture, which show in-| Department was encouraged to see 


creases in the number of farms|a downturn 
marketing crops valued in excess | 


of $10,000. In Iowa, for example, 


where the number of commercial | 


farms dropped from 187,717 in 
1950 to 178,248 in 1954, the number 
of farms marketing products val- 
ued in excess of $10,000 increased 
from 51,533 to 62,451. In Minne- 
sota there’ was an increase from 
23,034 to 26, 520; in Wisconsin from 
12,752 to 16,202; in Oregon from 
7,730 to 9,615; in Washington from 
9,901 to 13,244. Similar figures 
can be cited for almost every state. 


Sections and Crops 


Any examination of the farm 
situation must be in terms of spe- 
cific sections and crops. In the cot- 
ton states, where sharp reductions 
in acreage have been imposed by 
government orders, income is 
down. But Iowa and Nebraska, 
which had good and profitable 
crops, were tops among the states 
with largest increases in personal 
income in 1954, largely as a result 
of the advances in farm income. 

On an over-all basis, receipts 
from marketing in the first eight 
months of 1955 have been down 
about 4%. But total crop receipts, 
which amounted to $6.3 billion, 
were down only 1% for the same 
period, and farmers who grew 
soybeans, tobacco, potatoes, truck 
crops and strawberries were doing 
better than last year. 

Receipts for livestock and live- 
stock products, at $10.4 billion, 


were off 6%, chiefly because prices | 


for hogs have been averaging 30% 
lower. Cattle, calves, lamb and 
sheep were off only slightly; re- 
ceipts for poultry and eggs at $2.1 
billion were practically unchanged 


‘and dairy receipts, at $2.8 billion, 


were up about 1% 


® Production-wise, 1955 looks like 
a record year for the farmer, possi- 
bly 4-5% above 1954. Biggest gains 
are among the feed grains, where 
an increase of 15% reflects near 
record crops of corn and barley, 
and record crops of oats and sorg- 


and 1945, the number of persons|hum. The 1955 soybean crop may 
living on farms fell more than’ \be a fifth above the record crop 


5,000,000. Some increase occurred | Ky nal ped oy ah — 
. following the end of the war, but n production of potatoes is indi- 


d trend | cated. 
after 1948 the downward trend was) the abundance of feed grains is 


resumed, and since 1950 farm pop-| exnected to result in further in- 
ulation had decreased an average creases in total production of live- 
of about 750,000 per year. | stock and livestock products in 


lowa, which was tops in in- 60N- 
come from meat, owed $1,534,- 
695,000 of its $2,296,332,000 to this \ | \ \ 
part of its agricultural economy. ro ot Lisi Liisi (ae) Lijit Lil LiL fo Se - =e wrt 
‘It got another $300,000,000 from | 1910 1920 1930 1940 1950 1960: 


in the size of the 
wheat, cotton and rice crops. 

On the basis of a vote conducted 
by the department, wheat growers 
agreed to reduce their acreage by 
30% in two years, after suffering 
a 16% loss in income during the 
bumper crop periods of 1952-54. 
Cotton growers are reducing their 
acreage by 32% and rice growers 
by 18%. 

In early fall, the government es- 
timated that this year’s wheat 
crop will just about equal demand, 
putting farmers in a stronger price 
position. The cotton crop may not 
completely cover demand, clear- 
ing the way for elimination of 
some of the surpluses of earlier 
years. 


® From final income figures now 
available for 1954 marketing of 
farm products, the Department of 
Agriculture reports show total 
farm income from marketing of 
$20,203,383,000. Nearly $12,500,- 
000,000 of it went to eight states, 
each of which enjoyed total farm 
income in excess of $1 billion. They 


|631,000 from meat and between | 
| $130,000,000 and $150,000,000 each | 
from feed, poultry and dairy prod- | 
ucts. 


® Meat, which is coming to mar- 
ket in record quantities, accounted 
for more than $9 billion of the 1954 
agriculture marketing income, 
with at least 20 states reporting 
incomes in excess of $100,000,000 
from marketing of meat animals. 
Iowa and Illinois were on top; 
Nebraska was third. Indiana, Mis- 
souri and Minnesota followed with 
incomes in the neighborhood of 
$500,000,000 each. Texas got $449,- 
631,000 from meat, Kansas $377,- 
000,000, Ohio $365,000,000 and 
California $324,000,000. Wisconsin, 
South Dakota, Oklahoma and Col- 
orado had meat revenues in excess 
of $200,000,000 and Pennsylvania, 
Michigan, Kentucky, Tennessee, 
Alabama, and Montana were all 
in excess of $100,000,000. 


® Dairy products, one of the 
strongest branches of agriculture 
this year, accounted for $4.1 bil- 
lion in 1954. At least a dozen states 
got over $100,000,000 from this 
source. Wisconsin’s $501,798,000 
was tops, followed by New York 
($369,998,000) and California 
($301,204,000). Pennsylvania, Min- 
nesota and Ohio were over $200,- 
000,000, followed by Indiana, Illi- 
nois, Michigan, Iowa, Missouri and 
Texas. 

Poultry, which has also been a 
source of encouraging reports this 
year, accounted for $3.2 billion in 
1954. California and Pennsylvania 
each had over $200,000,000 from 
this source. New York, New Jer- 
sey, Ohio, Indiana, Illinois, Minne- 
sota, lowa, Virginia, Georgia, Tex- 
as all had over $100,000,000. 

Texas accounted for $727,587,000 
of the $2,708,738,000 from cotton. 
Other leaders: Mississippi ($319,- 
000,000), California ($285,951,000) 
and Arkansas ($284,585,000). 
Georgia, Tennessee, Alabama, Lou- 
isiana and Arizona all received in 
excess of $100,000,000, with Mis- 
souri, North and South Carolina, 
New Mexico and Oklahoma falling 
just short of this mark. 


® Marketing revenue from feed 
grains totaled $2,243,306,000 and 
was widely distributed, with Kan- 
sas ($352,805,000) on top. Others 
in excess of $100,000,000: North 
Dakota, Nebraska, Oklahoma, Tex- 
as, Montana and Washington. 
Feed crops brought $2,354,831,- 
000 to the farmer, including near- 
ly $400,000,000 to Illinois and 
$308,092,000 to Iowa. Other lead- 
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Over a fourth of the $1,604,924,- 
000 for marketing vegetables went 
to California and $145,287,000 to 
Florida. Also over the $100,000,000 
mark were New York, New Jersey, 
Michigan and Idaho. 


® California received $511,218,000 
of the $1,242,709,000 which was 
paid for fruits and tree nuts. Flor- 
ida just missed $200,000,000 and 
Washington topped $120,000,000. 
Also above $100,000,000: New York, 
Michigan, Oregon. 

North Carolina, with just under 
$500,000,000, had the lion’s share 
of the tobacco money, with Ken- 
tucky’s $250,000,000 an easy sec- 
ond. Others getting an important 
share of this $1,159,730,000 pot were 
Tennessee, Virginia, South Caro- 
lina and Georgia, all in the $50,- 
000,000-$100,000,000 group. Con- 
necticut and Maryland received 
$24,000,000 and $21,000,000, re- 
spectively. 

Oil-bearing crops (chiefly soy- 
beans) brought $1,012,000,000 to 
farmers. Illinois received $235,323,- 
000. Other leaders: Indiana, Min- 
nesota, Iowa, Missouri, North Da- 
kota and North Carolina. 

(Note: In addition to $30,203,- 
383,000 received from marketing, 
the Department of Agriculture es- 
timates the farmer consumed $1,- 
960,970,000 of his own output at 
home, including $1,304,387,000 of 
meat, poultry, dairy products and 
other “livestock” products, and 
$656,583,000 of crops.) 


Technological Revolution 


While some farm products—such 
as poultry, tobacco, potatoes and 
truck crops—have more than held 
their own price-wise this year, 
everyone—Secretary Benson in 
particular—seems to agree that the 
long-term solution to the farm 
problem will not come easily in 
the face of agriculture’s ability to 
increase production seemingly at 
will. 

During the past two years fed- 
eral support prices have been re- 
duced on the big field crops, like 
wheat, cotton and corn, and strin- 
gent acreage controls have been 
used in an effort to hold down the 
size of crop. 


® One of the immediate results has 
been a diversion of land from 
wheat and cotton to feed grains, 
which have eventually contributed 
to the abundant supply of meat 
animals. Moreover, farmers are 
not taking readily to the new sys- 
tem. To their dismay, many have 
discovered that a large portion of 
their corn crop will not be eligible 
for support loans because plant- 


U. S. FARM OUTPUT 


were: ers: Indiana, Ohio, Minnesota, 
CE. se cus $2,504,596,000 | North Dakota, South Dakota, Tex- 
Es inn a'n' » kee oe $2,296,332,000 as and California. 
EE ooo aac ass $1,914,044,000 
es ee a $1,913,078,000 
Minnesota ........ $1,256,497,000 
EE <"s'5 be own. 5 $1,152,312,000 | 
ESS ere $1,091,340,000 
eee $1,002,692,000 % OF 1947-49 
Kansas had a marketing income 
in excess of $942,754,000; New & 
York over $811,000,000; and a mul- 
titude of states had farm market- 
ing income of $500,000,000 or more.| |100 
® California’s spectacular farm 5 
marketing income was widely di- 
versified, topped by $511,268,000 80 


from fruit, $428,349,000 from veg- 
etables, $324,591,000 from meat, 
$301,204,000 from dairy products 
and $253,141,000 from poultry. 


feed, with poultry and dairy prod-_ 
ucts each accounting for an addi- | 


tional $150,000,000 and oil mgt 
$112,000,000. 

Illinois closely resembled Iowa, | 
with $855,125,000 from meat, $381,- | 
720,000 from feed, $235,000, 000 | 
from oil (mostly soybean), $159,- 
000,000 from dairy products and | 
$106,000,000 from poultry. Texas 
got $727,587,000 from cotton, $449,- 


U. S. DEPARTMENT OF AGRICULTURE 


NEG. $4(9)-904 AGRICULTURAL RESEARCH SERVICE ' 


STEADY SINCE ‘53—During the inter-war years, farm output for hu- 
man use increased at an average rate of about 1% per year, about 
the same as the increase in population. During the war, the annual 
rate of increase in farm output jumped to 3%, a greater increase 
than was made in population. Since World War II the annual in- 
crease of both has been about the same. The increase in farm out- 
put has been the result of an upward trend in both livestock and 
crops, with a downward trend in feed used by horses and mules. 
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PLANS ARE BIGGER and 
needs greater on Midwest 
farms where income, and in- 
vestment in land, buildings 
and equipment is twice the 
national average. 

In your plans to sell the 
world’s richest farm market, 
it’s important to keep in mind 
that you’re talking business to 
both a family and a ‘“‘board 
of directors.”” Home and office 
are one and meal-time is meet- 
ing time with all members of 
the family having a full vote 
in the decisions. 


I NEBRASKA 


R. 


It’s because everyone in the 
family has a voice in plans and 
purchases that the Midwest 
Farm Paper Unit is a natural 
for delivering your selling 
message. 

Practically every farm fam- 
ily in the eight Midwest states 
is a subscriber. These five local 
farm papers are preferred by 
readers, dealers and adver- 
tisers (see charts). 

So to build bigger sales in 
the Midwest, advertise in the 
Unit—one order, one plate at 
a substantial saving in rates. 
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Selling the “Board of Directors” means 
Big Business on Midwest farms 


GOING PLACES WITH 
AVERAGE U.S. FARM |! 


1t°s time to be SELECTIVE in Midwest Farm Market advertising! 


64.7% 1 


MIDWEST FARM PAPER UNIT 


Farm Magazine “A” 7.9% 
Farm Magazine “B" 5.2% 
Farm Magazine “C” 6.2% 


Farm Magazine "D” 1.5% 


DEALERS’ First Choice 


Hardware wholesalers asked 
4,186 dealers: “In what farm 
publication do you prefer to see 
advertising for merchandise you 
sell?"’ Their preferences, based 
on 1,216 replies, are shown here. 
Other dealer preference surveys 
available on request. 


43% 


MIDWEST FARM PAPER UNIT 


bed ’ 

Farm Magazine "A" 14% READERS’ First Choice 
A survey of 6,049 Midwest 
Farm Magazine "B” 11% farms, supervised by Batten, 
. % Barton, Durstine & Osborn, 
=“ Inc., shows 38% more prefer- 
Farm Magazine"C” 4% ence for Midwest Unit Farm 
Papers than for all 4 national 

Farm Magazine "D" 2% {arm magazines combined. 


MIDWEST FARM PAPERS 


"48 49 "SO 'S! ‘S2 "53 ‘S54 
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RAIRIE #ARMER 


arm 
MAGATINES - 
ADVERTISERS’ First Choice 


Comparative Lineage 1948-1954 
(INDEX 1948= 100) 


MIDWEST #”2“ UNIT 


SALES OFFICES AT: 250 Park Avenue, New York 17, N.Y... .59 E. Madison St., Chicago 3... 
110 Sutter St., San Francisco 5 . . .672 S. Lafayette Park Place, Los Angeles 57 


SAN! ez i ef Eee 
AND: CG OG ££ ts 


DETERMINE YOUR SALES POTENTIAL 
in the Midwest by getting your 
copy of “1955 Buying Intentions” 
of Midwest farmers now. Also 
let us show you how easy it is 
to deliver your sales message to 
them through the Midwest Farm 
Paper Unit —one order, one plate 
at a substantial saving in rates. 
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CIRCULATION 
| 1,290,000 


Published monthly in five, 
separate, highly-localized 
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editions with editorial offices 
! at Birmingham, Raleigh, 
Memphis and Dallas. 
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The SOUTH is a huge, 16-state market 
with 14 MILLION households responsible for 
more than one-fourth of all U.S. retail sales. 


Yet some manufacturers do not get adequate adver- 
tising coverage of the nation’s fastest-growing big market 
because they overlook the basic fact that the South is far 
more rural than the rest of the country. 


On the map of the South (at left) the shaded counties 
are rural counties where most of the people live on farms or 
in places of less than 2,500 population. You miss most of the 
market if you concentrate your advertising coverage in 
the South’s 213 urban counties and neglect the 1,174 rural 
counties. 


Urban media have weak coverage in the rural South. 
More and more advertisers are turning to The Progressive 
Farmer to fill this major gap in coverage. That’s why The 
Progressive Farmer is now carrying more advertising linage 
than any other rural magazine. 


Here’s what happens to your total coverage’ of the 
South, urban and rural, when you add The Progressive 
Farmer to your advertising list: 


& The Progressive Farmer increases your Southern coverage 33.5% if you 
are using Life, The Saturday Evening Post, Look and Collier’s. 


¥ The Progressive Farmer increases your Southern coverage 33% if you 
are using Ladies’ Home Journal, McCall’s, Woman’s Home Companion; 
and Good Housekeeping. 


® The Progressive Farmer increases your Southern coverage 30% if you 
are using Better Homes & Gardens, Ladies’ Home Journal, Life and The 
Saturday Evening Post. 


6 The Progressive Farmer increases your Southern coverage 25% if you 
are using This Week, Parade and American Weekly, 


® The Progressive Farmer increases your Southern coverage 70.3% if you 
are using Family Circle, Woman’s Day, Better Living and Everywoman’s, 


IT’S EASY TO MISS a big, important market, if 
you fail to recognize the fact that the South is rural. 
IT’S EASY TO SELL the prosperous, up-and-coming 
rural South, if you place enough of your advertising in 
The Progressive Farmer. 


*All coverage figures based on Starch 49th Consumer Magazine Report Data. 
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... spending 


$7,000,000,000 


| HE Index of Buying Power in the $7 bil- 
= ion dollar Fresh Fruit and Vegetable In- 
a dustry is as simple as ABC—the 16,302 ABC 
circulation (net paid May 7, 1955 issue) of 
The Packer—the industry’s complete weekly 
Newspublication. 


These growers, shippers, distributors, 
wholesalers and retailers of fresh fruit and 
vegetables depend on The Packer for up-to- 
the-minute news of crops, market conditions, 
forecasts and new developments in their in- 
dustry. Regular Packer readers represent bet- 
ter than 85% of the industry’s buying power. 


The Packer’s growing circulation figures 
are an accurate index, too, of the progress 
made by this high- buying, ready -spending 
industry. Right now they indicate that in the 
past year the number of the top-buying- 
power leaders has increased by 1,182. . . bet- 
Be: ter than half a billion dollars in additional 
ee buying power for Packer advertisers! 


If you have something to sell to any or all 
parts of the Fresh Fruit and Vegetable In- 
dustry ... the time is ripe now... and The 
Packer will deliver your message directly to 
the men who make the decisions. 


THE PACKER 


201 Delaware Kansas City, Mo. 
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Advertising Age, October 17, 1955 


How Farm Picture Has Changed 


As of Oct. 1, the Department of Agriculture had issued pre- 
liminary farm census reports on 27 of the 48 states in the U. S. 
Because data on all 48 states is not yet available, it is not pos- 
sible to show complete figures for each state. However, the data 
on the 27 states does furnish an excellent yardstick for indicat- 
ing the changes that have taken place in the over-all farm pic- 
ture during the past five years. Presented below are 1950 and 
1955 totals in a number of categories for these 27 states, and the 
percentage changes that have taken place. It should be kept in 
mind that these are totals for the following 27 states only: Ar- 
kansas, Colorado, Connecticut, Idaho, lowa, Kansas, Maine, Mas- 
sachusetts, Minnesota, Montana, Nebraska, Nevada, New Hamp- 
shire, New Jersey, New Mexico, North Dakota, Oklahoma, 
Oregon, Rhode Island, South Dakota, Tennessee, Texas, Utah, 
Vermont, Washington, Wisconsin, Wyoming. 


‘maintain their gross income near 
‘the 1954 level by selling more, 
even at somewhat lower prices. 

With the population growing at 
the rate of 3,000,000 a year, pro- 
duction would have to increase 
15-20% in the next decade just to 
provide the same kind and amount 
of food which is available today 
on a per capita basis. 

But current prosperity has also 
changed the demand pattern for 
the products of the farm. People 
are eating more meat, eggs and 
other animal products. Fortunately 
for the farmer, these high protein 
foods offer by far the most prom- 
ising way of utilizing the enor- 
mous grain and forage potential of 
our farm lands. 


® Another factor which is im- 
portant to the farm is the govern- 
ment’s aggressive efforts to build 
export markets. While the U. S. is 
careful to assure other nations that 
it will not dump its huge sur- 
pluses on the world market, de- 


De iD at 


Per Cent 
1955 1950 Change 
Number of farms ...... 2,012,205 2,251,280 — 10.6 
Ave. size of farm 
SE Se 17,318 15,133 + 144 
Ave. value of land and 
buildings per farm .. $716,931 $520,065 + 37.9 
Farm expense for machine 
hire, labor, feed, gaso- 
line and oil ......... $3,897,405,354 $3,552,423,231 4+ 9.7 
Receipts from sale of 
dairy and poultry 
products and animals $6,415,900,000 $6,543,385,000 — 2.0 
Farms with product sale 
of: 
$25,000 or more ..... 69,530 58,836 + 18.2 
$10,000-$24,999 ...... 245,459 225,900 + 8.7 
5,000-$9,999 ......... 383,001 415,533 — 178 
Motor trucks .......... 1,377,474 1,123,466 + 22.6 
Ee 2,390,822 1,910,143 + 25.2 
Automobiles .......... 1,956,565 1,972,803 — 0.8 
Telephones (number of 
a er 1,133,524 1,029,431 + 10.1 
Electricity (number of 
a cass yo d 1,879,709 1,787,635 + 5.2 
Home freezers ........ 677,114 276,206 4145.1 
Milking machines ..... 386,898 340,229 + 13.7 
Grain combines ....... 565,825 441,873 + 28.1 
eee 336,888 246,104 + 36.9 
Pick-up hay bailers ... 217,583 84,840 +156.5 


ings are in excess of acreage allot- 
ments. 


® Meanwhile, the technological 
revolution, which results in more 
production from the same land, 
goes ahead oblivious to the theo- 
ries of the economists and politi- 
cians: 


e In 1954, 18% fewer farm work- 
ers produced 14% more output 
than in 1947. 


e Where 43 man-hours were re- 
quired to produce 100 bushels of 
wheat in 1940, now it takes 26 
man-hours for the same job. 


e In 1940, milk production per 
cow averaged 4,600 lbs.; last year 
it was 5,500 Ibs. 

Secretary Benson is one of the 
firmest believers that this techno- 
logical revolution is far from fin- 
ished. While the average cow gave 
5,500 Ibs. of milk last year, the 
record cow gave 42,805.6 lbs., proof 
that the average will be brought up 
substantially. 

Average cornfields yielded 37 
bushels per acre, but there were 
fields that produced 240 bushels. A 
new wheat variety produces 60 
bushels to an acre, compared with 
the present national average of 
18. The secretary anticipates steers 
gaining four lbs. a day instead of 
the present two; hens producing 
250 eggs per year instead of 180; 
strawberries that withstand, in full 
flower, temperatures as low as 18°. 


= If the farm real estate market 
is any indication, the farmer feels 
no fear about his future. In some 
areas farm land is bringing the 


debt, Federal Reserve concluded it 
is still fairly low in relation to 
current levels of farm income, the 
large volume of liquid assets held 
by farmers and the value of farm 
real estate. 


A Look at the Future 


Many factors work toward the! 
improvement of the farm outlook. | 
The strongest single bulwark is| 
the fact that the national economy | 
has been humming along, provid- | 
ing a constantly expanding mar-| 
ket. With record harvests in sight, 
most farmers are expected to 
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livestock 
states... 


now covered by 


WESTERN 
LIVESTOCK 


JOURNAL 


Effective with the January, 1956, 
issue, WESTERN LIVESTOCK 
JOURNAL combines with the cir- 
culation of WESTERN LIVESTOCK 
(Denver) to form one great 
livestock magazine. This will 
provide 17 state coverage of the 
West’s big livestock market — 
an area where 54% of the 
nation’s beef cattle enterprises 
of 50 head or more are located. 
WESTERN LIVESTOCK JOURNAL 
will have two editions: — Pacific 
Slope Edition and Rocky 
Mountains-Great Plains Edition. 


A Nelson R. Crow Publication 
4511 Produce Plaza « Los Angeles 58, Calif. 


WESTERN 


LIVESTOCK 


JOURNAL 


highest prices in history. Accord- ~~ —_—— 
oe to a recent Federal Reserve THE NEWS 
Board report, bidding for farm + 

land, particularly to enlarge ex- — 

isting units, has been particularly Box 250, Alexandria. } 


active over the past year, with 
prices generally back to the 1952 
peak. 

The farm debt equals only about 
11% of farm assets, as compared 
with 19% in 1940 and 21% in 
1930. While there has been an 


increase of about 10% in farm) 


Results Are What You re After 


NOEL ANDERSON, President, Merrill Manufac- 
turing Co., Des Moines, Iowa reports: 
schedule of advertising was placed in The REA 
News in 1954. For that year our sales increased 
more in Minnesota than in any other state. We 
continued this program with The REA News in 
1955 and indications are that our biggest gains 
will again be shown in Minnesota.” 


Official Newspaper of Minnesota 
Electric Cooperatives 


First in Seasonal Promotions of 
Electrical Equipment for the Farm 


“Our first 
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IS full name was Harry Sinclair Lewis. In 
Stearns County, Minnesota, they still call him 
Harry, those who knew him best. 


He was 35 in 1920 when “ Main Street’”’ came out 
and kicked up a storm that was more than local. 


He always said that ‘‘Gopher Prairie’ was no one 
place on earth, and that ‘‘ Main Street’’ was no one 
street—but the physical scene and framework of the 
book was his home-town, Sauk Centre, all right, 
building for building and block for block. 


He wrote “This is America—a town of a few 
thousand, in a region of wheat and corn and dairies ...”’ 


He also wrote, ‘‘ The City Hall is a wholly inade- 
quate, liver-colored frame coop. There is no public 
park. The town library spends only one hundred 
dollars a year for new books... Main Street is a 
welter of mud from curb to curb...” 
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LIVELY AND BRIGHT is the business section of Sauk Centre, Minn. The town capitalizes on its Main Street label. 


By RusseELL Lorp 


LIKE countryside towns, especially when they are place on earth, and that “Main Street” was no one 
well linked with good farming country close street, but a symbol of stuffy provincialism and small- 
around them. | think such towns and their close- mindedness—“a continuation of Main Street every- 

ly joined communities—where everybody is somebody where; ....a thick streak of cautious dullness.” But 
—lie at the heart of all that should be most enduring he was writing about Sauk Centre, all right, building 
in our Republic. for building, and block for block. So naturally the 

So I felt at home and at one with most of what I people there were furious, and a few still are. 

saw and heard in “Gopher Prairie” (Sauk Centre, It was said that this strange red-headed brat 
Minnesota) when Town JOURNAL sent me there to ob- who had gone away to be a writer had fouled his own 
serve what goes on by way of progress or decay, 35 nest and made mock of his own origins, and that he 
years after Sinclair Lewis put his home town on the would never dare show his face in Sauk Centre again. 
a map of the world with his book, Main Street. This made him laugh. Impish and taunting, but at 


Mor sand. He always said that “Gopher Prairie” was no one heart deeply fond of the place and its people, he came 
K str lace 6 
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S Sinclair Lewis said, Main Street is no one street and 
Gopher Prairie (Sauk Centre) no one place. 


Millions read the story of “‘ Main Street’’ as it was. This 
is the story of Sinclair Lewis’ home-town as it is. Millions 
of people in home-towns all over America will read all 
about it in the October issue of TOWN JOURNAL. 


They will see, mirrored in this town, the changes which 
have occurred in their own and take much added pride and 
pleasure in having it demonstrated in print that theirs is a 
most rewarding way of life. 


You will see a great opportunity. 


Much has been said and done about the great changes in 
agriculture—-the big and growing farm market. Are you 
overlooking the fact that the changes in agriculture and 
industry have meant even greater changes and greater 
opportunity in farm trade-center towns the country over? 


Sinclair Lewis made a fortune writing about Main Street. 
TOWN JOURNAL is making history writing for Main 
Street. There is a fortune waiting for you on Main Street 
in TOWN JOURNAL. 


Town JOURNAL Bini a RE 
The Family Magazine of Home-Town America PT tt Sh a Sa 
Washington Square, Philadelphia 5, Pa. 


Graham Patterson, Richard J. Babcock, 
Publisher President 
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DAIRYLAND surrounds Sauk Centre. The new depot of modern de- 
sign, with bright flower beds, is a far cry from the dismal layout that 
Dr. Will’s bride saw when she pulled into town on the “‘way train.” 


“Show us. Make us change,”’ Dr. Will pleaded 


home fairly often and was tolerantly and respectfully en- 
dured. At the end his ashes came home to stay. 

His full name was Harry Sinclair Lewis, and they still 
call him Harry there in Stearns County, Minnesota. The 
third son of a country doctor, he was born in Sauk Centre 
in 1885 and died in Rome in 1951. From his hometown high 
school he went to Yale and on into newspaper work to gain 
training as a writer. He ran a county paper in lowa for 
a while and hacked away at city reporting on papers from 
coast to coast. He worked for New York publishers, wrote 
six books of his own, no one of them of any particular 
power or consequence. 

He was 35 in 1920 when Main Street came out and 
kicked up a storm that was more than local. The critics 
called him everything from a crude cartoonist working with 
words to a new American Dickens. None of this displeased 
him. He loved to stir people up. He had struck his stride 
now, and struck it rich. Main Street sold enormously and 
kept on selling in repeated editions, here and abroad. It 
still does. 

By turns warmhearted and waspish, he wandered rest- 
lessly, here and abroad. But there was never a day, he con- 
fided to a friend in later life, when he did not think of the 
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A PLEASANT PLACE TO LIVE, as most countryside towns are. 
There’s space for arching shade trees, roomy frame houses, an ex- 
panse of lawn and a garden. Here you can keep a perspective on life. 


close-to-frontier values in the Sauk Centre of his boyhood. 

On my way west to Sauk Centre I reread Main Street 
for the first time since 1920. Carol Milford (so the story 
goes) wasn’t exactly a city girl, but she had been East to 
Chicago doing library work, and dreaming vaguely of a ca- 
reer in town planning or dramatics or aesthetic dancing, 
when Dr. Will Kennicott of Gopher Prairie met her in St. 
Paul. With a country practice that was netting him on 
toward $6,000 a year Dr. Will was definitely of the prairie, 
and an earthy booster of Gopher Prairie and the lands be- 
yond. 

“Best dairy and wheat lands in the state,” he told his 
intended in the course of his wooing. “Some of it selling 
right now at one fifty an acre, and I bet it will go up to two 
and a quarter in ten years.” 

When that failed to move her he spoke of the charm 
of lakes and wilderness close at hand. Or pleaded: “Come 
to Gopher Prairie. Show us. Make the town—well—make 
it artistic, make us change!” 

Or more proudly: “I feel I’ve got something to say 
around Gopher Prairie, but you take it in a big city of two- 
three hundred thousand, and I’m just one flea on a dog’s 


(Continued on page 99—see complete story Oct. issue) 


LIVED NEAR 
7th & MAIN 


«.. 


int 
: 


TOWN JOURNAL 


~ <, ie SS Eee renal oa /-< 4 & ne 
. ‘ : co Ae oe Se ee Sa RY a Vee es 5 Bee os 
=; hs yg ‘det ~ oat 5 haute 4 eg Lae . 
hi ‘ Sy nab p ibe > oo ih i AOS 3) eet Farias Bs, pe eer at i Res 
ar . ‘a = 7s. 4 ie ae ron a Sie ra -. eae | i, Fee: ee Se, of OF: SE 8 se Ay) ot ¥ ye - Bw rs Ah, Sete ea =. Pi al an” Was cad i ae poe a 
ia Be ee iy ees Ea ee Oe eee af fh ET ES EE Rl erp fy ctgeen meme te ee PEE She OOP tS OO to ei teetler ack Taek don Yipee a SE te), ah ep etn eet 5 Eta Buca fac tt Seite Bicae au a Bie ee ee ey 
oe ie eee arenas 5S Sameera? CS at 2 O0 ee ae WOR: OE a eee a Ae Pe Bose 8S es eee ¢ Bsc Bi a, ERT OR Ea eee SO ah SRY eS ome eats ep ETD PRS A Sie ee Ray Ur ap ee) one 
Sei Bee om a6 gf aaa | Bok | iS rs ae eoath ic wo. ee te Pe i Pe ek a Beg as i. ae Rare ante cs cnet te > eee: Be Ee Be Oe Ss, le sh a ae eee aay a Be EPs. eR le ace Ra on te 
fa ae de gee Pat 5 ae ase "i ™ 3 ee “4 ee ss op ea iy ate RR ER SRA 8 es <1 ys ; ae” 
tees obi Rac ana e ts watt be ee Pe ey Ne ena ey ER esr mer : ears ON Ree ae 7 ere Ns oo Lee e (Poe ae PARR cee 25 eee Ses ee ee oe ere toe Ge ers rena eh oe " 
ee 1 alle iat ie ea: i a > dN Re bs soni, vei Sd fa eG? os lo a ee ie le Boag. ioaainc esta! hOee Sia Sirgen orga og Tn ee bes gi, igen. Meet a earn, oe RSs OE ee nce a a acedac Ee Cin Ng pa een en oS RNR 
ae ets Rede SEs lit RRS swine ae Os Mae Sy sts adil irl s agen Galea Dae bess “i aaa a ec ahr — GE «ig 
i aoe, ——- Sey eae : res Beit: Se ae sae ala ea pies (eee et. P eee ee ae ee i i fier Sie <a ange SP oy oth * o une o 
- be as ll we ae 4 PA <% ie: tae # eae Bite ie ise we | wy Satay ee a as ee Pa + <a : : CES axe a Ce eee Fad ae pity % ee . oh a N © ay oe 
moe aes is - Sag ‘ a eee : oe. woe a me ea shige ty ; di: : Le ha ae re ae =o Pa Zi m Ba pager 479! se ine ee So Pes & 
ee a oe ee ae eee, aN. Oe Pe ee Oe oe og Sie ae Pah ee ey 
iy i ee, fs eek eegemer . ° eee ea ae 5 re Re gg ey ee . Se. ae aa: es fo ee ne weet ie —— 2 I i Ses a ie ati te 8 Soe ee 
Ri. ee | es eee Oe ce Do a eae oe Seca, gs Tisai al ee ae; oY coed ER ee eee + Pets ae af 
oe 5 ee 1 ieee Li *% SE mete eaee's < eae Re eam Fah eg ale hc ee te ke Piel yee ee a Pad YP = ee fe ee ee Mo. a oe a 
: ae cg Ege a ‘sae ee = gz whi: oes is dS a - a “ a pin . Le _ + oe Fr ye Ys, al - ~. 7 23 yon! “. * Tk urd HW gt, oie me ao dee A = Ae we . oe 4 Fa Pe t 
zee ei ae — es ee ee EET shhh eek ia Ctr vente PS ee te earls MSS es eM 8 2be qe RE ae eet =. Ps 
eae : ME ee rl EE 3. ere Oe Once! ee eee ee ee A OM eh tT 5 OR ee eee eee 
< ou: Sa ie Pee 7) : : eae se Se ha Get | 7 =e es Reet = “ tt. er “2 pee Sia te ee Oe tae RR (Fak Be Ee i Fe oe «4 Bhs ge8 2 me es Sere a Se FL Lay ao et Read J 
: we SR eeu 2 ee GS > : few re ee ee eee ee aa i ers. at. § ar eo ae a3 peh ae anes ct Rene ke tyes eee dae 
; “ " <A" 9S ae rae ho <i aes ae - ee s epee ‘ae eee Ls “ 3 a. Bees ats (Rees ae is Se tp 8S aa see hae eee re: Fee ye Pl age ami sis i oat St Ree i Sibel __ ier ‘i mh an E: arene 
— aw Ge re er ee. ee ae) Be haa Sec. We eee. 7 Se ae Sie a ae & aca hE wate ie Sole st ae an ae aes ee a i S25 
—— as eee te He a en AF Ee as es i. Se ay ee ae ¥ le a a Fe pee Pers ey ae yt ive ME oMing Ae gl Og he ois = ae er i goe) k 
ee : oa RSs, LiF jas ar te % ; te Se eet te ai <> Fie! S | =e A ‘ : ae oe 
i Sn OR eae : Shh ar 7 
. &§ - +) cece 4 BP -gere rae ppt og phe 
~ * ee ne dee : 
Pa ¥ 7. mee a ae ae eo bee tf 
- ance Te Za nN, Lt ae , 
: a it) 
Se gores it 
o 4 “a fe ef it} 
a ST te 4 ri. a ee 
. romp 2 ee TOFD BY Reais hi tut i. : if e re 
: an ‘Rie, a ae ene | Ss a ele i. gl y Pon) j nal “= a , f Z- 
-& i ee ‘eon ore ' ‘ae Seas. es . eer i. * 7 a} he , a oe 
“< o Be we ae ae eas a / We ae ee a) i = ys ho r * “a hp et a ¥, | : 
pe eee “thers £ | ag ees : Ped ‘oe are re. a) Me. 7 » wl 
oo “os 2.4 5 ij ui are oo a ‘ ’ oe i aR i nit OE er ae p stg 
ee: Se tie i} | ee, 5 : ea WTS WAMION Pe Ast - ve ar r & Vc ‘ 
-. eae Tah i <td * eee Ne “A ; ; Pe 
2 -| cer a ome is : 2 ee a i a —s. , . i. , ; “ 
We : i Be 7 4 Th Fae! Ba ee a J é | 6 —= LEWIS a 
oe ee ee iv oy al ¥ x = PA es F nt ve; >" r ' " 
; fea &. i: Ae otal ee a. ae “Sn S ar aT 7 Bs 0 § .' - i se 4 " ' ef ec *. ‘ “7 : “4  ” : Pan 
ee oie, ‘ ~~ a ot ee ee es pa bf a ie . , : ee _ a ! oe . be | 4%, tT 4 _ es 
iy a ea Ee ye F ae 3 eg ee eee e r, + Ae ae * a7” € ! 

i Se ee ee OS ee ae La: ; ‘ie hi Sys om 1). Dae 
Mae { ee 2 ba ae : ee ‘ ' z* 4 ” ’ ce PF : 
ee fo. a ee . — te le Y 
at igi <n eee ag Oe Sa * : ae — My Ph 26d Boi! e 

cee ar io F ; 4 SS i ay » ' : 7 
“y cs 7 ee oe ee” “ # ae owe tt . 4 week: ; 
- en ee cae ee ft 2 4 we =. ‘ a . a) 
: oe ; ee ee sa hy oie “ ; . phe =. bare : ae ) + te 1 * le « ta 
fad figs Let aia se p j at, . ee ee at, pF pa j 7 . ii —' oe @ 
1 Se os oR 4 Sat ae eee ! i oe e.# “em SP he | ' ee ’ rail ° P) “ ‘ 
ee aa ERR oon Rn. oe ae ee an” ~ . : : i ea Ug - he 4 » st 
a ge taaae >. we aw. > ee * : > : ‘ re : . . , | 5 - i 2 — 
7a op P et a i 2). a is ; / i t¢ r mat ‘ 4\ x ” : ‘g 7. we a "a re } v 
ye i RY saa bees a es een _ = ; aT Via a re : ry Se “i i, ° 4 ete ; —— aoe oz 
deci a aa hgh ae y Che be “it it gg i ~ * ‘i 8S ae ty” nn 44) » : : . x a 2) Eee *% j a 
are ar: ee ee eg . ae 4% % : ct: mie — ~ ‘ | ; pa ae _ 
se a _ ee . aa it a ted 3 ‘ 1 Vee 7 : ey ™ ; : eae -) fs om i. Ve ae P| .' 
ae Ye “ED init ee f ee ia 7 — +40 eee \ oh °F ey ae ee “ - 
ore, MNS aes ad es aN we hee: i [aa Ba i : ae 4 es — i ~~ 5. hagilleadere ay. g ae ie 4 
i ce Sn ee ae Ta pS ge, { a ta 7 a é ’ a oe Le = > r ee .. aaa : 
A ag Re a ia : phe 4 See. i ae : te el aaa ‘ ' ; Co : ay Bs ‘ $ 
7 s oo 54 ee Te elo a et : & ‘a # " fia , Ce oe 5 mr r } \ aes “ie r w 5 SS 3 © ° 2 : eri: <5 f 7 
> — /~ a oo - ee ) Coe . a sat “as ; ‘ + fe ™ “a Pig : pe ie gel M 3 " ee ce yet "s i nes = te ay Bt “ na 
5 iia ik ae an ym ae ae 4 a = ay " % 8 ts i ee oe ae a ‘a — gS iw¢ rae: Sy ee / ‘ I le 
ee * fit. ‘eee. ae ee a wa Se a > gh ae ee a reg . igh Kacey ‘ J) a  — t 
_ & es ae ee - <a eb | a fi ee ere ee: me en, 3 , ia Aim Bt 5 GF 
ey ) ge ie ee ee i r P pe yy Fw fi cege h iy Saa es ®t - Ts ‘wy . - . 
a oe aa ge ee Se a pee: ' * . we ea i . - !.. Baltes: : ” F Py . Pin . 
eee lS eS __ , 7 Ae ME Pen: thie a i 
ar eae ale g & eS ey ed >. eer 4 a 4 - ’ a ey SS = , y it ~ ' 
a Ne oy 1} a ——— ’ Ue, ee 4 ; ye Siam . 
Y +o Pe. ‘ = uae -- a A aes, ) : Pp Oy i 
eee eat Stet ee — hs \g 
Bs ph | 2 AES ll el ear. a ' —s ame * ' —_ . i i te, ’ ' a . 
Ag a TE gS aera ae 2 ES i +e. cola Seah Gl eee b aay - " tre hdd to ot ali Winn 
‘ ¥Pr: ‘S deke Ree  e i ee ee a aaa . ‘., i 2 CA a a ae 
¥ ?. Sige ae nae See Baas cat ee Ens ee we" 8 : rf " " pie : m. fen” ; ae a 
a eS rie oe } oa oS eS ey i | , = - — 
ee meer et ed MI ne ' sara, hye a | <3) t ia » si a “Ey j 
on ee pees ea - ah ~2 Reece bf ” a i 
heme ae ae ia Sane ssc Pa gst c! fale aS, e oe é / s + os 18s gi err * + Z fn 
Oo. ae ee ee aes ee Ie a : - : Ps ze t ee oe ee ee Sea 
Eee ae Or eee Pee Ii ne oe i aa ’ > es. j 7 ie 8 ee i eae # tg , 
ee Se ee I RR od ae one A Py Bh _—— ‘ ee ae ‘ ge 
[Room - See mee = went Vira Yee . ; ar 4 “oy eS 
a et eee 2 ae hei 7 ae £ : Bee Se hgh 
: ne a at awe pr tit a i ye fo) - < “~ ——*. ~ me Povey Spiess 
piu od etna cy ee eee ae Pee tei ES ee Le : eer a 
ear ies ie 4 oi as ea : ee ee Saag j 4 . : y 
— fc 8 Weds we < | 2 a 7 : ented -~, es 
sees eS. : 4 ‘ - « ‘ . 
fey : Hy : * | ee 4% Sete o- =: ed ; 
a ; x iis ff " i a , -~ ¥ J SER aR” pots owe forgo 
ig a eel , “s le ; St oa. (XY . ’ ~ y 
ee ; oa Beye 2 os , ~~ ae 4 . . 
See ia ‘ ty a 4 oe ae 3 al.” “ . ne ¢ _ a sia Qos em 
ee ta it ae ee og - : — ' * a oe aa 
ee eee Ce ee ' ae : r ” . ‘ 
e* eee ee oo ek aaa eo ie a ae pe at d ‘ 
ee), ani age iy he ina ae 
ee ee Be ee Se i 1) te 
‘+ Pos. _ he oe, etek sacha, WY ~~ a lik 
eas) a See + Sgn pe > 
3a a APH 
: eh é¢ oa 7 t, eee = “u~ ~~ . 
oS a ee "eS vgs, Fs 
ina: r ti i Se ge ee al Se ae 
— E's “tee! hae s tet a a 
eee ee “Feat — Mead a ae 
oe 0 mise ca. Alpe 8 i3"%3 | 
ee ot FEA 
ed Oe | 
sates Se col aoe 2 a j 
ee ee Ot A 04 eee 
- ¢ fe ae Fe ee ee / 
ee? et ‘sia. § * en } 
a gee: hinge 9 oe. ge ed ! 
a coil aa a tm 4 Soe 
ate ee a oe rd Lh pk tegen meat 2 ' 
|) a ree teat tte ‘ict Eglin ee he 
Ee 2 ee ae “tales ee eal ey =f 
er ge a 5 ah Seay pF eee oe, 
OO lie tras a at Nae oe le cn ti 
vias. 9 a : Les aideaige ™ vig son = TM ij 
ee EE co, ae eee ee ge ere 1 | 
ese Pe ge Gee AS | 
i mare Bie: Rll gee! ee ee ee eee 
= é eed - ae? 4 Pennine ee 
pe: ne sug ae Par FX «; ~ | 
ea rer pci) RP as ae. ae : eee i 2 
: a er ‘ees x eae Pod ee : he ay 
ERS at mie 5. aren agen. | 
ee ; 1: AER re et ea ao ee 
~~. 7 Pore Ss eS eee. ' 
Srey eet . fae “See +] 
| ec Naas Vo \ ie rec i} 
+ Dae Se ee ae Bt . P | 
a] i Gated SE Pad a od i : 
ass Be \ ae en ae a i 
- Shah i St eS eo | 
ee Pt ‘ : ? ras he F 
Bee Per eer ee 3 — 
mt: ee a oe oR nerd P Se 
Bie ao BP Rae SS Se ee ee (os nN 
— PONCE Fone ly. ae) oath, cee Fehules oAg 
at ar. . e<.. : : a aoe 
aa ‘ 1 ge ~ lees, FE) nn aD to» Ayia + a ee: 
ie ie qoute | 
+ AWat 4 j a + 7 wes 5 . 
Sa oan Og Mee Maan hae AF yy Bae 
lS Se ee ee Ce ee 
cee a ee ey ieee knee ‘ ; 
Ie isahae 71 al tune Mane fp Senteen | 
Le i Wl . i ot fy ee ee 
ease heh st a See ar. | 
Br fae eee i ag tes ee oe 2 rg se “ 
5 See ae ra i tee. 
eee |S ip ie ethic ihingn oe | 
Dp EL Een Ses Te 
haa coe is) (RE a eo” Sa ae 
Caer eos Res +e Noo i se lai a i ocr EAA fom 
Seem A ED ey ey doe ee ae 
are F ; ROP Mic At iy $F ad ' 
4 age : Pee wig as / 
= ie a 4 ' 
; i 
3 : : Be ia ' 
i Shae A | 
; BP ve: 
i th, lle aE ee Sie See 5 
te se sitet ees <a hmay ee ’ cape 
e, * ‘ as “85° ul ea 
— Be Ne At ea 
aa ae ee 
SS Bees 5 ae pas et ek eh 
ares ax ' ae . Neo marae | ee EE tres 
he * ‘np mete poe” MEL RE 
s ‘ a ez i we i eee si hanes i +e 
Si aya : 3, See ks eo) ae a z “a 
Mec t....x.,. 2. Cebaliee 28 
- i-¥ ee + i © bem: er et 
oe Jig WLS Sod ix 
A 4 < sy ys . we Tet = 
MBB eee Si ay | 
seach, : * * “ os e at aa) > . . 
Rea ; . eS —ni = ee ee $e — . _ ? — 
|) BR ae eae ———— —— | 
aa. « < — 2% ys Se ° oe ee Ss wee gl * 1 “ Ba ney Vie pie gle, uber ae" : oe Oetaane SSeee eos oe 
Es aS eee at * Pg 8 {er royul ‘- x Pp, ‘ +, > © ant 3 oe ‘ - | Se OO San ee 3 st er ee ga tae - a - 
: ; 7 # ‘ \ ges y : a ? ear fT kee “at ge ; ae = cole ie <5 Li 2 an 
a Ee Fi ot pthe tt Wie oa clit. tye? eye ee ba Le he =, ened a - io CO er Sone a OO, eee ee ca eee re 
ot aaa a oi .* i ei 5 os  @ a — a. - + me al bs ; ' oor ‘. ita Pe . i er CT &, tle ~ “ tacag 9, ae € ae De ae ees = 4 " 
a “J x cry he all Pay gh ides ite 5. a aS, he * ae SS pat SP ed tg be ie ania Oe Se oe ea bee et $ 
: a 4 s y Sat a ’ , a as t. 4 ae, 7 whe P = Pas are eee te . s a = _ tot e £. fra a Cee. > ; shared , o ae ae Pt 
a oe my ; “4 4 a ee ~ ~_ oi ag dt P seg ns Yt Se L er on er eee Ga etre se, i 
3 padky me APS Pao os ee ty 2 Ce 3 og OE Me gi 4, BO gr : . a, te je ka 7 ew ee seg ageeenge si 
—- alll 3 * \ oe : 4 7 GK sine , ‘ ie a tik he . ¥ ; = —_— = J 
: ‘ . Sin i a oe , bs ae? ew Pe a ie pe’ Ot 4 5 . ——_— en iv + a tee eee oe eS ee oe ee 
— x at ake Poies ae, eee Se : ‘ Se eae ook Ay, a S ei pin re i ee i oe, Oe ey te Pa pee oa <a oee* 
i i. oe ae 8S ae es r aquge howd pee So eho aes pee Te ae ee ad ie os ee . es oe 
| OAL Ray eee BS er Se Bt oo oe Ria a te eer | Oe ees, oh is: OBE Sic Bae eRe Tt ee = 
ee eas i. MY > *% - “ = {4 cas” -- at Te Sd ar ee eed 4 ee . ee ie: o ag rg > : = estas ee ie 2 9] e eee s) ; Pi = a 
eee Tt ee te + ean (SES ae ee eh Lone a aa f Man eS x = eee) weeeete aw rr pee te Pad oe ae Se OF 
eee At. al er ot Sen poems it Sed ai eaet seem Sod abo it ae be oe prs Om Beene cae, ky Ate. ae ee 
toys el : be a Peng Se a: Se s — iin . “ ee on ee ~ nia ’ i : a « iy PR. ow jth P pe t - _ ed dag — 4 az" an ae | fay 3 ' 
vor. > . = sO 5 ied al a mites cs. eee 9 e.” fem ae - > ene G . ’ * ex 2 Sr 4 . + - & > — oe tee me. aX + . rt Aww? pe ae Sarto 
RE SE Sty hs Bl ee Ai eee OF ee! ge pe ™ SSE RE oe SS a: oe = EL he ey hleiog — fies tebe gate esters OR BR so 
eae oe ’ a a a ayit : Me aa ae Ps] Ps * - i Wi oN m2 fae Prey ae ee oe oe m, ee et ee - 3 ny 
eee ae £ per) j *eeeet = & 5: ee hee ee ee ee 2 ig Sens re ae 4 ae "eS — i . tees, ae fe ex 
et etl ie. es. wt Bama de® ¢ sain «th 7} Zr ey ras bre et tes Ft Oe Cee ees fad 1 Se EP Abhay hendee  ae B eas! 
ee A S$ ail ; 2s 4 Eat me <5 9 ‘ ae lig Swe geass So-8 | —wt..7. aki as a Vat ie et i. canter +" oy : i, : : Bree Sheet : = Wr eta 
a oe Pie .¢ eS . $2 WS Pee OR EES Tee ee eee 5 3 Pt & a3 ait get ee eee > CES By ge Pe eee. cea! ae 7 
: ;: ae a ak: Ce gt cis te gaa = ues + eae Se Sea aoe ee Ee eae o 1474 ee ae ee nize eee Me? : al ee we eee oe ag Re 
st bo Sa oe i hBy nee : eee Pera: Bi = ry tae a é Std ae eee eS a ee Ce , Nek ‘ tal. Fe Ee yee ee 
: wg ¥ aa . aes bi cayeel . “ } ar 3 ey pane: ‘ 3 Bre 7, ap Se . 4, 4 — -e Sogn o STAR aes re 
ae. a ee wes , ~ ike A re te SES sae re ers 2: Ta Si) Tee ey a ee ee = ae “0s 
Be: hy < ; ‘ ; : : a4 ©: 9 = te fee ee ot. : Bice Ot 
a linge ‘ 4 oie a eee Tee .: bs a= Sy ¥ ‘ weg. ee 
Pee ag! : = ‘s = # oo 2 ee <n See = ns ee i a ee Pr. 5 ree 
ees “ a re Bi ROE PES BL et ag wed ips tee S ; er Sic eek teen Bee es Ee eee.) to asia ee ws 2 - eg 
= neprew ee ince boa Ai alge Meme Soar bdee Se cle ROR LER Gr. MINE Bog 51> we IMM ee, AI Aes lO PES Be 
eee eA. + Pde oP ad oj a NR, Eee? a De Sa Be NaN Dt a Se ae oh el SAP rea eg se oF tek Cee sey iy Ch ae RS ere TS ih fica Ae eae Fees re nee Fox erty 
Se a eerie tn Bg ae che Wi Cke BaD cae RA aS Re de ae ta ok et ge ats ge eel pa ag Began eaeeme ee oN Nome Opa Ba Ld pg poem PPE) gay hep ae ges) 5 ee age ea eee Hoth pea kd ocngeck >, We quee GOR Sepa 
Weems Gk ars Sy PR ad Rae Pee Seg Fae Be OER ae Eph LEME Ne ORD Bendy Ma Ent Sige Wh Rete at SAT Pek eG Ae Re ese eeemts Sd RON 8 goat UM ey Fag = RENE Nee SOD. ch aay tS Ma 8 A eS 
Se ST ok Sea Sees ee aS ea a A Sk PaO hae ys, ya ee Se tS ent aay BL eae ee 4 IEE ooh ie Ay, A NO ASS Sb ol BiG, Sal ce pig ag tS mel ee Mh hehe ot pe SR ee Se ® Bole, i a eet ace eae Ph fe a pee Pry ag HE meh 
bptet thes fore: es oo So ae SOME Papi ee Fede tres ery) TN eee ae Mgt Pugh Nt ey TF Se Ry bab A ts Raght Eoee SR Sm Done at Dee ie eee ae dia ts s ae Toy ie Pade So gaa ok eee A ea Te 
EMRE gS OES EE Eiuige) f PiO rt Ein TE aa ae ae te. Fhe ts aah Lg sakre’ Sea ee Chae nl CG Paige: ae re ne OR emg x ap cat Foy Sr Lee oy ee Me ee Be Sta oe TT we a ot Ape es ae oi ae eF oe, Te 
Weds Gees Adis fli Cl See P ee T  S e otek PPP Se ei eae aa Wee OM SEWER RRM Yat a a uy Ge ded ror) Peak ely ed me Rae Iss AL <8 Sh ahs te SE ee fm SS ee eS Be ES hope Kee lint fede tee Sky ae er he wee 
Py icin yes Ty ee ely, bare > ee Ee INE gt aa MN et Rie ages OR SO EE eee eS ae aie Rte ny ke Foe ei Ark A pha AAS ae, Waa PMT BC ah hai Ree aA ree MR mT Ag Oe Pe gl ae tie Pe Ee 


Ce see ae 
OT Boge URS 


YOUNG 
ENERGY HAS 
ROOM TO 
BOUNCE 


: ss a> 2 Ae 
jae Me. Sie gle SS Ps . a 


é 


BBE: ~eee:. : 
MODERN YOUNG WOMAN, modern parking meters, modern PICNIC BY SAUK LAKE as Girl Scouts and Boy Scouts 
cars, modern street lights give Main Street a different look than 


é try a little blanket tossing. The lake is a fun spot summer 
when Lewis stood zi about this same spot and derided the place. and winter, and many a family reunion is held there. 


SOCIAL CENTER for parties as well as golf, the Country Club offers family 
memberships at $50. “Don’t mention legs and all that immoral stuff,” Dr. 
Will once told his bride; shorts are commonplace in Sauk Centre nowadays. 


OCTOBER, 1955 


DOCTOR’S HOME out by the lake is ranch type, like 
most new houses in the town. The doctor, J. C. Grant, and 
two other MD’s practice together in a modern clinic. 
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Omething 
Indispensable” 
s GEORGE A. EpRe | 


_— Advertising Manas 


* American business institutions need 
little in the way of individual endorsements. 

Such, it seems to me, is the case of Advertising Age. 

But let me add a few vocal decibels: For those of us tucked 
away from the Madison Avenue- Michigan Boulevard 
beats, Advertising Age is something indispens- 

able. It brings ad facts, ad men and ad 

ideas to the by-stops with speed 


= and reading interest.” 


GEORGE A. EDDY ~ \ 


After graduating from Northwestern University, Mr. Eddy 


began his marketing career as a sales representative for the 


am ware 


Western Coca-Cola Bottling Co. During the war, he took time 


out to spend four years on active duty as a navy fighter pilot. 


impottauit to Aavertising Age 


He joined Parker in 1946 as a sales and advertising assistant, 


and was appointed assistant advertising manager in 1949. Here 


ce 
200 £. MLINOIS st. CHICAGO, ILUNOIS 


he initiated and developed a newspaper promotion technique, 


new to the writing instrument industry, which resulted in a 
highly successful program of retailer tie-ins with national 
insertions in Parker’s seasonal campaigns. Mr. Eddy was 


named advertising manager in September, 1952. 
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Advertising Age, October 17, 1955 


DEBTS AND MAJOR ASSETS OF AGRICULTURE 


Billions of dollars 


LIQUID ASSETS 


a7 51 


FISCAL PICTURE—The assets shown 
in this Department of Agriculture 
chart have represented about two- 
thirds of farmers’ total assets in 
recent years. Farm real estate val- 
ues are as of March 1, 1955, except 
the latest figure, which is for July 
1; liquid assets and debts are as of 
Jan. 1. Debts exclude price support 
loans of the Commodity Credit 
Corp. 


termined efforts are being made 
to assure a fair share of this mar- 
ket for the U. S. farmer. 

A network of agricultural at- 
taches has been assigned to diplo- 
matic missions to develop outlets 
for American farm products. At 
the same time the government has 
gone methodically ahead with a 
barter program which swaps gov- 
ernment-owned farm surpluses for 
strategic materials which can be 
stored away in defense stockpiles. 


® In the 12 months ending June 
30 there has been encouraging 
progress in the export field. Total 
shipments were valued at $3.1 bil- 
lion, up 7% from the previous sea- 
son, and 11% from the postwar 
low of 1952-53, but still consid- 
erably below the high earlier post- 
war level. 

Last season’s rise reflected in- 
creases in exports of fats and oils, 
some feeds and some food dona- 
tions for overseas relief. Wheat 
exports increased 60,000,000 bush- 
els to a total of 275,000,000, while 
exports of cotton and _ tobacco 
changed little. 


® Also contributing toward the 
long-run solution of the farm 
problem is market research and 
merchandising. In recent years, 
the farmer’s share of the consum- 
er’s food dollar shrank from 53¢ 
(at its wartime peak) to 42¢, as the 
consumer turned to _ prepared 
foods and other products involv- 
ing costly processing and distribu- 
tion. 

“Nevertheless,” Secretary Ben- 
son says, “farmers recognize that 
this new trend in food prepara- 
tion and distribution builds broad- 
er markets for agricultural prod- 
ucts. Market expansion means 
more consumer dollars for pro- 
ducers to share. And a smaller 
share of a larger number of dol- 
lars is preferable to a larger share 
of a few dollars.” 


® Under Mr. Benson’s guidance, 
agricultural industries turn in- 
creasingly to cooperative research 
and merchandising programs to 
develop broader markets. Several 
times in the past, the Department 
of Agriculture has encouraged 
special promotion campaigns to 
spur the sale of abundant crops. 
Recently, at Secretary Benson’s 
urging, sheep farmers voted to 
contribute toward a long range re- 
search and advertising program 
that will channel about $2,000,000 
annually into the promotion of 
wool and lamb for the next sev- 
eral years. 

A little over a year ago, when 
the government found itself buy- 
ing milk at an unprecedented rate, 
Secretary Benson cut the support 
price from 90% of parity to 75%, 
and encouraged the industry to go 


into a large-scale sales promotion 
campaign. At the time he com- 
mented: “Go to the railroad sta- 
tions in any large city and you will 
find machines dispensing cokes, 
orange juice, root beer, even hot 
coffee—but not milk.” 


® In the past year the dairy in- 
dustry has become a major ad- 
vertiser, and has actively attempt- 
ed to compete with the soft drink 
industry by offering milk in thou- 
sands of vending machines in office 
buildings, factories, schools and 
railway stations. 

Dairies are using quantity dis- 
counts to boost sales. Others offer 
milk in containers of various sizes, 
such as one-third quart, gallons, 
etc. Many restaurants have in- 
creased milk consumption by han- 
dling their milk in bulk containers 
and offering a second glass free. 

During the first half of 1955 con- 
sumption of dairy products turned 
noticeably upwards. Per capita 
consumption of butter rose 9%, 


1954 Compered with 1953 


CHANGES IN HARVESTED ACRES 
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Acreage allotment programs are 
largely responsible for a decline of 
about 19,000,000 acres in harvested 
acreages of wheat and cotton. The 
apparent shift from allotment 
crops to feed crops indicates little 
diversion to grass and summer 
fallow in 1954. 


reversing a long-term trend. The 
government’s stock of butter was 
reduced by 37%, while stocks of 
cheese and dried milk were down 
17% and 57%, respectively. 


IT TAKES 


COMMERCIAL 


FARMING 


TO MAKE FARMERS 


GOOD CUSTOMERS 


CAPPER COUNTRY 


PY 
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Big “commercial” farmers make 
big plans. And in CAPPER'S 
FARMER territory—land of big- 
scale, big-profit farming—every 
modern work- and time-saving 
product finds an alert and ready 
market. Higher than average in 
education, in cash income, in 
common-sense realization of 
their need for the products of 
American industry and com- 
merce, CAPPER’S FARMER sub- 
scribers are your best prospects. 


B Cap 


READERSHIP SCORES 
OF ADVERTISEMENTS 
IN PRAIRIE FARMER 
HAVE EQUALLED AND 
OFTEN EXCEEDED THOSE 
OF THE MOST WIDELY 
CIRCULATED CON- 
SUMER MAGAZINES! 


GET COMPLETE 


PRAIRIE FARMER’S 
Radio Station 


“The Voice of Agriculture” 


FORMATION NOW. 


59 East Madison St., 


RAIRIE 


1230 W. Washington Bivd. 


Telephone: MOnroe 6-9700 


IDWEST FARM PAPERS 
Chicago 3, Ill. 
250 Park Ave., New York 17 


or | 
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EDWARD S. TOW 
672 So. Lafayette Park Place, 


area FAM, JA 
subscriBeey my: 
ae . 


R 19 ISSUE 


nd, in every Estee, on 
tichest Farm Market. 


NSEND CO. 
Los Angeles 57, Calif. 


110 Sutter Street, San Francisco 4, Calif. 
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Tea [avaktyse The FARM MAGAZINE for 
y TRACTORES LATIN AMERICA! 


@ COVERS LARGE AGREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 
@ THE FARM TRADE 
@ OVER 24,000 AUDITED COVERAGE 


© GOVERNMENT AGRICULTURAL OFFICIALS 
Write for Market & Media File 

IMPLEMENT & TRACTOR INTERNATIONAL CORP.  Yansas ciry's mo, 

OFFICES: NEW YORK + CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 


sylvania. 


Michigan, Wisconsin. 


Kansas. 


* States included in each section are as follows: 


New England: Maine, New Hampshire, Vermont, 
Massachusetts, Rhode Island, Connecticut. 


Middle Atlantic: New York, New Jersey, Penn- 
Eastern Northern Central: Ohio, Indiana, Illinois, 


Western Northern Central: Minnesota, Iowa, Mis- 
souri, North Dakota, South Dakota, Nebraska, 


Mears cate” ‘qa ae 


Co s engaged in it. a 
mmercial Farms, The farm family with a cash Farm Population and Income 
income under $1,000 makes a poor 1954 . 
Some 2,000,000 Strong, |incrin’ ‘indeed for the autos: re- April 1, 1954 
- i Farm Population Total 1954 
Fill US. Breadbasket frigerators, and “ds ther £ that Total No. Personal Farm Per Cent 
| ‘ Amirken ‘ere tn of Population Persons Per Cent Income Income Farm 
: (Continued from Page 45) _| such wonderful abundance. Section of U.S.* (000 Omitted) (000 Omitted) of Total (000 Omitted) (000 Omitted) Income 
had yearly incomes of less than; It is obvious from these figures New Enciand 9.697 434 45 $ 18,893,000 $ 258,000 14 
$1,000. Another 1,300,000 had in-|on commercial and _ subsistence Middle Atlantic 31.199 1,491 48 65,601,000 755,000 12 
comes under $2,000. farming that when we speek of]] © wy. Central 32,274 3,722 1.5 65,234,000 2,850,000 4.4 
So subsistence farming is still|the farmer as a producer of food Ww N Gantees 14.432 3,360 233 24,012,000 3,529,000 14.7 
widespread in America. It is farm-|and fiber for market and a con- Br oy: , 
: : South Atlantic 22,280 4,493 20.2 32,746,000 1,931,000 5.9 
ing done on a few acres, often on| sumer of machines, petroleum, and 
: : : . E. S. Central 11,526 3,693 32.0 12,824,000 1,270,000 9.9 
poor land, with little equipment) household goods—in short, as an 
: : - ; eer 4 W. South Central 15,210 2,717 17.9 22,048,000 1,812,000 8.2 
and little return. And it is farming | effective unit in the American Mountain 5.591 7194 142 9,169,000 903,000 9.8 
that doesn’t produce a decent|economy—we have in mind the Pacific 16,179 1,186 13 34,841,000 7 41,000 5.0 
standard of living for the people|man who owns or operates one of Total U.S. 158,380 21,890 13.8 $285,368,000 $15,060,000 53 


South Atlantic: Delaware, Maryland, District of 
Columbia, Virginia, West Virginia, North Caro- 
lina, South Carolina, Georgia, Florida. 


Eastern Southern Central: Kentucky, Tennessee, 
Alabama, Mississippi. 


Western Southern Central: Arkansas, Louisiana, 
Oklahoma, Texas. 


Mountain: Montana, Idaho, Wyoming, Colorado, 
New Mexico, Arizona, Utah, Nevada. 


Pacific: Washington, Oregon, California. 


KANSAS MACK 
Western Film M., C. 


JOE MacCONKEY 
News, Sports Editor 


KTVH REACHES MORE KANSAS 
TV HOMES THAN ANY OTHER 
TV STATION! 


@ 4 out of the last 4 PULSE 
REPORTS show that KTVH 
delivers more homes in 
Kansas. 


@ 2 out of the last 2 ARB’s 
give KTVH a vast ma- 
jority of the rich Kansas 
TV audience. 


And Talk About Coverage — 


@ KTVH covers 2 times as 
many Kansas homes as 
Kansas’ largest news- 
paper...and reaches this 
audience with undupli- 
cated CBS coverage! 


Kansas Kitchen 


GENE McGEHEE 
Popular M. C. of 
Million Dollar Movie 


Kansas “‘Little Kids’ 


To Sell in Kansas...Buy KTVH! 


KIVH 


HUTCHINSON 
240,000 KANSAS “a 
WATTS 


cBSsS 
Represented Nationally by H-R Representatives, Inc. 


BASIC 


: Howard O. Peterson, General Manager. 


CHARLOTTE BRISCOE 


SAMMY SCARECROW 
Loved by Thousands of 


KTVH, pioneer station in rich Central Kansas, serves more than 14 important communities besides 
Wichita. Main office and studios in Hutchinson; office and studio in Wichita (Hotel Lassen). 


the 2,000,000 commercial farms. 

The division in American agri- 
culture between the commercial 
farms producing for market and 
the subsistence farms producing | 
for the families that live on them | 
is not clear cut. At the mid-point 
in the scale of farm earnings, one 
kind of farming shades into anoth- 
er. 
But to understand what farming 
is really like today, we do have to 
keep in mind the difference be- 
tween a commercial farm and a 
subsistence farm. We also have to 
remember that the number of 
farmers in the nation continues to 
decline. People, especially young 
people, have been leaving agricul- 
ture from both kinds of farms for 
many years, and this trend con- 
tinues today. Between 1947 and 
1954 our farm population fell off 
about 20%. 


® The commercial farmers, how- 
ever, who are staying in agricul- 
ture and successfully meeting the 
problems of changing markets and 
conditions, lead a better life than 
farmers have ever led in this na- 
tion—and probably in the world. 

They still have to gamble on the 
weather, as farmers always will, 
and their prices vary from year to 
year under a free economic system. 
Currently they are feeling the 
pinch of a price-cost squeeze. But 


| machines, fertilizers, and better 


breeds allow them to do a better 
job with far less drudgery. 

Brain power is taking the place 
of brawn power on these commer- 
cial farms. The ability to put in a 
hard day’s work is still important. 
In the scale of farm skills, how- 
ever, it is far less important than 
the ability to make wise manage- 
ment decisions—to buy and sell 
at the right time, use resources to 
produce the greatest possible in- 
come, handle credit prudently. 


@ If we take a look at some of the 
facts turned up by the 1954 Census 
of Agriculture, now being pub- 
lished, we notice the economic re- 
sources that the modern commer- 
cial farmer controls and has to 
manage successfully. In Iowa, for 
example, the average value per 
farm of land and buildings alone 
is more than $36,000; in Nebraska 
it is more than $34,000. These are 
predominantly family farms, in 
that most of the work is done by 
the farmer and his family, with a 
little extra hired labor, usually at 
harvest time. 

The 193,000 Iowa farms have 
312,000 tractors, 121,000 corn pick- 
ers, almost 85,000 motor trucks. 
Certainly Iowa and Nebraska 
farms are not typical of farming 
in all states. But they are typical 
of the family farms that turn out 


Advertising Age. 


Equi 
publication every Monday. 


Advertising Age 


Got a 


STINKER 


So impressive to look at—so ex- 
pensive to buy—boys in the depart- 
ment couldn’t operate without it—but 
somehow it 
room a mon 

Let’s face it: storage room isn’t 
free, depreciation is ticking away, and 
Stinker is costing you dough where he is. 

There’s an active market in used pa ag i 
ment, production equipment, business machi 
visual and audio machines, etc.—and one of the most 
visited by people with buying power is the 


Going to some 32,000 offices, plants, and homes of advertising 
and marketing executives, chances are that an ad under AA’s Used 
ent Section will bring you more buyers than you can 

. AA’s closing date is Wednesday noon, five days preceding 


in storage? 


ot moved to the back- 
later. 


equip- 
es, desks, office files, 
pular spots 
ed page in 


200 E. Illinois St., Chicago 11 


; = 471 Aig Batik Cat MA ais Bhi ae alta i, OR a laa 
po ean ae PR ch Pas hie Se eka ease a 
Yi 3 $ 7 : * ¥ : A Re Rey RR ie estos, C : 
Ape koa Oe Ae Eee itd Meat ae ae ee Bee i CN eee Soe BO ar ns tee ER ce Bp oo ts ak, Cee siege at ead : = Pp ete ae : 
eee ibaa ueeen eht BSN oe dae a }s. Pa pt : at yi ‘ es “pe Sik SE Ee . tj / ~ ie fC OR I = a» poe 
beh } pee * é A i / ’ j (heen 
a * Ad 4 =) Pe 
piles ci & ) 
=} | ee | 
a4 ee -! 
ge : : 
& a | 
_— a ES Ne ee ES ee . F : : 
ay “ i ; 
rec, 
: : i 
dy 
ge | | | 
| | 
: | 
m" 
o-% 
ee 
act 
. 
: ee eeeee—=~—-,—,—_,_,m—q0—6WwvmH—1v.vh"hea OO 
ey S 
*y 
“e BY 
| ee Pe i 
ane 
bi | . (— LL 
Oe ‘ 
EEO... 
ae | | 
ey | 
eas, | | 
Le | 
a { 
a | | 
Sesh 
* - 
- 
e 4 : 4 | 
ay f fs. " i & | 
i : bi . F 
4 : : 
. | : Po | . 
He a | 
q 9) 7 eg | | 
; | 
| ¥ or ee? © { 
i pi tat? 4 { 
GS, 
= 17 - 
‘A ! 
fi | 
| | 
* | 
a ' 
| | 
' 
A 
| , ee ‘ , 
eT 
s ' e y 
| 
: 
M > -. A > 
‘ s . =, * ' 
i i i/// a Q 7 
; 
; iy j a a~ KX | Ch) ) 
OF on i 
U 4 
Pe ie A al)! . | ik A 
aay, b reele 
h + * Oy) pa 
; ~ we EE | Q ; 
: stb & 
3 a 
@) = Sos r) 7 ®@) 
\ ‘ RE] Sess) : h 
| 
A | 
he | 
: » | 
roxas - 2% 
Bd : 
o 
. 
ee | 
ar 
ee . | 
! 
| aA AMNESIA i ER AN i a ih i ai NET as a ee 
- = 
; f a 
' eS 
| — 
os 
/ eas 
s s pias 
P = . ¢ ? & 5 : 5 % : et a 
* d ? . " : i. Fe ‘ / ele: 5%, r waa ye ti, tet ME, ee emi 8S. Fe Ri fe ah a i = dose vans we rita eat ee Bas 
Tee : xe ; ao, See. i aga a NEI SoBe Waaey So PaR LN ene RL, si the Slay Bae Cu ian a naa ca a eee i ON ids cud Se AS Ce eee tS Se a eget ie ee ct ee Oe a ieee 
Petar eM 7 Ac) a) eT 7. orgy © eee GD Pe ee Gy Lac Na OS Sai, 1 nt eae fos tee Nae Bn ea IE sr RA eT ten, kN ia Mey $5 i Ss a se Leg 
Pen aes COR eer. alt apie a ing oi oe 5 Sal 4 shia: Speer ee aa athe = £ aim UF ac ee Cece ‘ . ; eiteg Sere? 4 re ete Aor eat ek, a iu TEs, 8 ie eee " * + 5 ce eee ae eZ oR eee 
as i 7 u tf Sass ws Pi a a Tighe ere wes Po irae” Ffbenhy Pgh ae 8" ak ate aS ee tam OPS , ae we et oS” ihm 7 r Shy HOS ee Lag ober wes ie Me ACT We Bea Pate, Oo na eft oe as ee es te. ee ws oa eam et | i rea 
pA adios: hatte rw 2 fone toe” DEWE sae Re ee bee ee Bp ee be he EY pe 5 Sar A! ate eae Piet Bieaee Valiny Satan SOS 5 Sa Sac aee uaa FMa Ty fn Boer ere ee, Bin Pay na Se tT Were ie ie ee ey toe teat) Wek | New ES bake hoo Oh Ie ee 
Or a s Leese y te I ee’ a Atay © ieee, Sy ee ee Oe eee a REE a BaP ii ese ait ‘ paar tea fais £ya5 Sits pire eee Sele ne Sa ee ue 34S ae Se aaa Se: RAS, LE Oe Be ns aye “ ie oath ide woes Me eae PP ety ei ae 
RAM be st ein 4 > SNE Se ee ts Li Bey ts es Be gs an Be EA ee ARE 5 Bh 2 Bergh on tees OPE Soule te Semen eet ik U2 TN SAR aaa as yee as) ee OS es Be ee aig ME ee hehe a Eta ae 
Pie PRE aN oe ae = ae Sat HEROS sx ee Make Wee NEI cf ee alg oe: rs = Eee ig gre Teta tae pee Set So eee. Re ee ae. ee eee are eles a en? ee aw ay | $k. ei Se Se Materia eld," a ee a SN Fe eS im epee ERS a | eg 


Advertising Age, October 17, 1955 


most of our farm products and 
provide the biggest part of the 
farm market for manufactured 
goods. 

Even in these states there are 
some small, inefficient farms, and 
even some pockets where most of 
the farms are far below the state 
average. 


® The American farm home is go- 
ing through a process of change 
bringing immeasurable benefits to 
the farm housewife. More than 
93% of American farms have elec- 
tricity, and the use of electricity 
on the average farm has trebled 
since 1940. Electricity means good 
lighting, refrigeration, efficient 
stoves, water pumps, all the labor- 
saving equipment that saves the 
farm housewife from the hours of 
drudgery that filled her mother’s 
working day. Progressive farm 
women are insisting that their 
house be as well equipped and up- 
to-date as their husbands’ farms. 

Again it will pay us to look at 
Iowa and Nebraska. Iowa farm 
homes have 79,000 home freezers 
and 106,000 television sets, which 
means they have a far higher num- 
ber of the standard items like re- 
frigerators and radios. Nebraska 
farms have more than 37,000 
freezers and almost 34,000 televi- 
sion sets. What is true of the com- 
mercial farms in this region is 
generally true of commercial farms 
in the same class throughout the 
US. 


® Plainly the gap between city 


living and the level of living on 
commercial family farms is being 
closed. The city salesman drives a) 
recent model car; the farmer drives 
a similar car, and probably a pick- 
up truck or carry-all besides. 

The manager of a small city 
business has to keep books, stay 
up to date on developments in his | 
field, and meet competition; the 
successful farmer is in the same) 
position. The city housewife uses) 
half a dozen different machines to 
get her work done; so does the’ 
farm wife. City children go to cen-. 
tral schools where they are taught | 
in separate grades by well-trained 
teachers who use modern methods; 
so do many farm children in the 
better farming areas. 


| 
® Farm people, like city people, 
want the goods and services that 
will give them an increasingly high | 
level of living and allow their chil-_ 
dren to grow up healthy and well | 
cared for. Farming conditions dur- 
ing and since World War II have 
produced a nationwide commercial 
farm community able to afford the 
goods and services that constitute 
the American level of living. The 
transition from wartime to peace- 
time markets, with its necessary 
adjustments, is going forward 
more smoothly than in any pre- 
vious peacetime period. 


Mullen Named ‘Sunrise’ A. M. 
Florida Speaks Corp., St. Peters- 
burg, has appointed Edward F. 
Mullen national ad manager of 
Sunrise. Mr. Mullen has been di- 
recting the publication’s circula- 
tion promotion in Florida and the 
adjacent southern states for the 
past six months. He also has been 
with the Omaha Bee-News, Se- 
attle Star, South Omaha Sun, Chi- 
cago Homemakers News Bureau 
and Arthur H. Hagg & Associates. 
Mr. Mullen also will direct the 
activities of the magazine’s ad- 
vertising sales representatives. 


Aquatilter Buys News 
Aquafilter Corp., New York, is 
sponsoring five minutes of news 
commentary over Mutual. Time for 
the weekly Sunday series was 
bought through L. H. Hartman Co. 


Transtilm Names Zane 

John Zane, formerly with Dy- 
namic Films, has been appointed 
production supervisor of motion 
pictures of Transfilm, New York. 


LIVESTOCK FARMERS LEAD ALL OTHER GROUPS IN CASH FARM INCOME 


-MISC.CROPS & \. 
GOVT PAYMENTS. 


FRUIT . 
& TREE NUTS 


“VEGETABLES 


14¢ pairy 
PRODUCTS 


LIVESTOCK FARMERS ARE IMPORTANT PEOPLE 


ast year’s total cash farm income was 30 
billion dollars, but of course, this huge sum 
was not divided equally among our more than 
five million farms. Actually, a whopping 9 billion 
dollar chunk of it was received by a select and 
relatively small group — livestock farmers, the 
men on the stock farms and ranches who produce 
and fatten the cattle, hogs and sheep for the 
greatest meat-eating nation on earth. 


As shown in the above breakdown by the 
U. S. Department of Agriculture, livestock 
farmers receive 30 per cent of the total cash farm 
income from meat animal production alone — 
more than double that of any other branch of 
farming. 


The focal points of the livestock industry are 
the four basic livestock markets — Chicago, 
Kansas City, Omaha and St. Louis. Here supply 
and demand meet, prices are established for all 
livestock regardless of where sold and millions 
of dollars are paid daily in cash for livestock 
on the hoof. 


THe Corn Bett Farm Dates, one at 
each of the four “key” markets, present a 
complete and accurate day-to-day report cover- 
ing the trade in meat animals. This exclusive 


market reporting service, developed over a period 
of more than 80 years, is recognized as the 
standard of authority. THe Corn Bett Farm 
Daiies are geared to the special needs of 
the livestock farming business — from produc- 
tion, care, feeding and management through the 
all-important process of marketing the finished 
product. 


Livestock farmers are the backbone of Amer- 
ica’s farm buying power, topping all farm groups 
in land ownership, size of farms, value of build- 
ings and machinery, income and net worth. For 
effective coverage of this rich market there is 
no substitute for THe Corn Bett Farm Dames. 
Quality of readership is assured. Each paper 
commands the highest subscription price in the 
agricultural publishing field, $7.50 a year .. . 
without gimmicks. 

The sound values inherent in the system of marketing crops 


through livestock are described in an illustrated booklet, ''The 
Livestock Farmer.'' Send for your copy. - 


The Orn Belt Farm Dailies 


GENERAL OFFICE: UNION STOCK YARDS, CHICAGO 9 
CHICAGO DAILY DROVERS JOURNAL 
OMAHA DAILY JOURNAL-STOCKMAN 

KANSAS CITY DARY DROVERS TELEGRAM 
ST. LOUIS DAILY LIVESTOCK REPORTER 


THE-PUBLICATIONS-OF-THE-LIVESTOCK-INDUSTRY 


ate 


De arent ee of a in, ee SRE A ae f ; : 
Stay MAB RecA gtar e LS al ee PE aN ae j : ° ioe 3 
‘ a § : ; 5 ‘ / 1? acid wt 3 ¥ aos 4 
y "ope nipaemnilaiopepne ae oe gfe og : Poseghin SS 5. Super ae Bh Pag a me 1) Os Bee Reena ee AR Pee er ig Pope oy 5 RO OE Sr eke = 7 : nf iy 
’ : ‘ . 5 j <! xh { } F - alae - a ey 7 é : =! is ee ae i. 2 ee ee ae 
vF , . / ’ S . } y* a, : . ae a ee 
& f Oba 
“ eit ioe 
ae 2 
2 — 
a7 z : 
t 2 
a 
: 1] 2 
. | | 
é | ee | 
: / ie RO. ieee Do eee. ie : e , z LN Ai pa ial tae } 
ie ieee 2 rahe % ec ce [a OP oa eae cS ae: Billig. 3 OS er eee ee ‘eigen ee “Shs 
| ia ae oa ll LU! C—O a ~ G 
i, H | i mn i ee en Be ees Pea et © ; ee es "See ee Biba oe oe ioe el ae . Pane \ 
. \ : ae Bes ty Rees ea gsh at rier a is a am AR et ke ek emg d 
; pais Be ea ee career ae : a oc ae peer Ss re eee eck ee 
: | ; Engng ppb ee a is a as ae ets: ? ees at eek ee 
. ¥ : es - eee es ee ce ees Sie Ue. ee Pea eg 
f Se ies ate | ea ON fe ated Seah ae fo Saal Meee a ee i. 3 aria ct 
' J eee wa By sae ta . ache nes eS eels eek ag ro us 
; } en. ; Cs es 5 ee ht le oe + 
hi ae ae oe Ne ere ee Lai a = 
fe ebiea ~ “ is aa ve 
; & gs weer ere ae aise onan: 
‘ oe 7 sie re re eee 
: , A ee tee, a. «cand j 
we ; Bo ae, oe =F pe eel a 
, : = Me oa a> a Sy ee = pees pte. 
; ! 7 ek), came wo Rapaie 
f : Pt, ; 
: ‘ , Fine 
| : oe = | i oe eae 
\ Pe *G BS. Jneeee 
é ; pete ee 
: ee. oe - Seay ee . 
ae ee aie ; eS : 
% ee. ee : { a ie aie 
“a ee Re bide ors Re A ie 
{ or ee oe ae 4 ae ae ei 4 
gh ’ je z Byatt 
ar pa zm eae 
’ a Ba, soe eed 
‘ ee * a Na Maia F 
2 ii ae Be Net) Ween 
illo ee » a, Cs Seana 
| oe gh ae ; Te 
ie ER - ae 
ag Ae ne ete 
. + a 7 ‘ 
or fa ae _ 
Se eee =! 
a, Ke 4 ye, . 
Bee “ah 
= ae 
peal zt 
| eet. : ~ seat 7 
| ' t Ee 
| ae ‘ 4 
; or 
| oe aie at 
| seo i es oo 
{ | Ie ee re were 5 Saee 
? | P saree 2 ve : he 
ae AO , 4 POULTRY 5 
: ‘ P or E é i 2 ‘ ane ae 
; ‘ aos an Ro sects ae 
. | ie bi "2 % bas 75 
Pe ete hs shoe 
ae se a + ; > aie 
Paka ae ‘ g BACC € ¥ . _ pee: 
Miko pee eal a 4 ® : oie 
j Pe aed y 8 y A % rao 
y eee ‘ s Se Si 
» 
7 4 Hee, + : : : ae 
Hy | COTTON a 
i oo on : aera 
ae 3 : ee ey ee 
en <i: =e E GRAINS meen ee 
as n>, ele al mmm de acai i - 
a0 he a i Pee 
i Ce eae pea peer * - hae 
A a” i sted 7 ‘ ¥ ‘ + =a 
| { ha Be hh: eee oe  -@ ra 
te ee eee? 4 cae Ow 2) oa - 
: [ae ee ‘ xy 4 \y ea 
Baie ian Be is = Os i: 3 renee ae ; : 
ee a —* “ad eae Es al a nA “ , 4 Aor sa 2 
‘ c aoe ae ae % ‘S are ee Se eS ¥ 
- eT = see ; a : : as gar Ne | ne Aes 
nN Strate sss a Ta Pohae eke eae z a Te etches, as Rte |, b: 
Mie eS ee nr 2 Re es, emer tear Te ee gece Bet 
> Bijele ie ne eS ig BON c= Fe Tae a we eee eh ht SRO ThA a eee one ec 
if  ceaaleaaalll arama aH ae SR iy eae aS 
ro ae Br <n as pee he 
4 ‘a 8 ; : oe cg Sale 
ca - ee ne: * i. aaa Somer er 
ae ee ee rae fr res, soa ° / {pea « 
pe i. “co. alae hc haecuurels et i ae ee) Cae eee 5 Source oF ta wo ‘a ; 
Op teige Sie: Re ee ey oem nr euro NE) Po eae Cae si me 
EO Si eee coy oh Se oe Sh ey ee Pa A ee yan ae m3 es 
Pe. en eee eS ae ee: Bie Fok Ps a a ee ne: ere et ‘ ‘ - ARE fi 
: fee HE * ea aac s Sha eee gia ee ge Tt ty yore Be : ; Pati, : ‘ 
tee ee, ae ; Pace pe in ian ae Te rest in cc har oe Bey Citas eee > c " ‘ a oe 
alee 2 > ool Fei ? iter i Ce er tial ee Cae aah te Cee ere ye seg = 3 ree ee ; 
, 
| 
a 
‘s 
Re 
ie 
+ 
, * 
‘ P 
re 
# 
fe 
; { ‘ 
S 
} | me 
\ | 
pe 
os i 
ve Z 
: | 
tie 
4 | 
a 
oe 
; ; aa 
; | 
i + 
{ : 
iH | 
Pa | 
| 
é 
| | 
a | : 
a ] | 
2a < | * 
‘ | 
a, | j 
- ’ | 
a 
3 : | : 
| | ee 
ae } 
oy sf 
a } ' 
sem | 
7 
— 
‘ile . P * i 
Ae ) i ; aos Pirie Gergen say rae : J : ’ Ai : 2 Rie one 
eee Sih Fa Bae ets Wa eer ae REN AT ee ee ee a cad ee. eee RE els BF ese Si tie z : Ds ati be See i’ Ge 4 ree er, at : ar ie oS yee ai i, > eae : . See , 
NETS rant Regs (Peres es, ae hy NT acs Ee ca ES Bd ba pe Re cegeeees PC PUR, Fe Seek ok Pee pend ak ae a ee re Ser PEER Ss, Chicks ye : ey ed hee hae it syle Soke Me otis tae A EEE (aw eT BE Weccurn cm ig iris coe ftp wuy hc ste hy Sopa tenn 25 
piel cu ee SEN mee pees Mee Fae oe fae ea ig oye” BaGe a ty oe ak i Sa ba pic ae Bo A ee Se Re Bey eames Ea? pe the ot Aspe tC haa Dh Re ES ARS oo eee) Ora a ee eh ee etal Pitta eke eae thse SEN as Prat Bre mee we gs Ce oae eRe ena ry 
“ aed Soe eee Se a ge ke tae ae RT aed x 3 ATT ete ware Bue ee = Pr ti IS ge A ae. Be Pea Ste eS ee ee PVR NS ek = Set Le oN eee Be el aM / baie cS as Ch Lil be OD Seal: a nme Mann shai 4 kai came ee ah 8 One eer athe SON gee Need Se beat eS 
ask Ra ga tial ORS ee Gears ee ee el ae <Se ee ae, 5 bel eae Fo ee FO iat, eae anaes  patee, Pee ee di Lee my de ieee & Ne a RRs prey ed ee ae | arte f nlp as AP a arid =: Pie tee Sa Ne eR Ce Ste. : Sat aha. age Bet Ph. ee ie tp 
rom Se ae’, ey aoe Se ee Pe pee a SPE i eRe ered Ve me) OUR 6 0! Mame hel hg oe pee Se ee UB. ett htt 28 ae eee Ps Rees Ne eee SRM g or tN oe REN EMe | -) nate ees MERE a re we RAS RE hg ON Rg Me, ee, ne MO a 
Se fe noe Mk = pepe eS aL Sy odes oF eat Sn Bae . ee | Pad ahr? o eoreg Py et Waledes a By Be NERS ge ee ae eR ge Ae Re i ees Rene: same oe Sn Le ee a oe 3 Rae”. dling SS ee Reiter US lls A ami ee Ae ae Cole eat a Comings ere ee eae Sei Laie age beh Pa oe Pe aa Se ee, gee dt TGP en See ae Seat ys 2 
as Ser SE PIP PT Ms ret ag eT ek PEP ha EN: SONOS Ger Sa Ria COs toy ge Mi gre) nN e ee wR ey ln War eal e eee aay eh.” Ws Maes Tame an AAS nf a tae Dy pea aaeee 


; 
a 
x 
ie 
: 
* 


Electrified and Mechanized, Today's 
Farmer Buys a Wide Range of Goods 


(Continued from Page 45) 
World War II. Since then the 
number of tractors on the farm 
increased from 2,422,000 to 4,750,- 
000 at the beginning of this year. 
The number of grain combines 
jumped from 375,000 to 960,000; 
cornpickers from 168,000 to 660,- 
000; pickup bailers from 42,000 to 
450,000 and field forage harvest- 
ers from 20,000 to 200,000. 
The milking machine became a 
“must,” and the number of farms 
equipped with them zoomed from 
365,000 to 740,000. 


® Machines like the electric feed 
grinder have captured the farm- 
er’s imagination. Coupled with an 
endless belt, it turns out the feed 
and delivers it right to the hens, 
cattle or hogs, at whatever in- 


terval the farmer pre-determines. 

Such a system may cost in the 
neighborhood of $3,000, but it 
lightens the farmer’s load and 
eliminates the need for hired 
hands, who were formerly at the 
lowest end of our economic scale. 

Hay and grain driers protect the 
farmer from moisture at haying 
time, a menace that can reduce 
the value of his yield by 25%. 
Barn cleaners, silo unloaders and 
other “chore helps” are all in 
heavy demand, as the farmer dis- 
covers that money invested in 
machinery increases’ efficiency 
and pays dividends. 


® Preliminary results from the 
new Census of Agriculture show 
that the automobile is standard 
equipment on 80-90% of the farms 


in most states. Occasionally there 
are states where more farms have 
trucks than autos; and there are 
several states where a larger per- 
centage of the farms have tract- 
ors than trucks. 

Many factors have contributed 
to the break-through toward high- 
er farm living standards. Among 
them was the higher level of edu- 
cation among farm people, im- 
proved farm papers and journals, 
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Ze 
FARMS ang4VECTRICITY 


Percentage of Farms Receiving 
Contes! Station Service 


: ; > GE 90 & over 

radio and motion pictures, the au- GB 80.89 

tomobile, good roads, and im- Under 80 

proved farm income. 
U. 5. ANO STATE DATA ARE OFFICIAL REA ESTIMATES AS OF JUNE 30, 1953 

Farm Electrification 
U. & DEPARTMENT OF AGRICULTURE NEG. 1054-54(8) AGRICULTURAL MARKETING SERVICE 
None were more important, |electric appliances and equipment) for less than 5 years.” 


however, than the arrival of elec- 
tricity. Only 20 years ago, less 
than 11% of the nation’s farms 
were electrified. As recently as 
1950 only 77.2% had electricity. 
But now, over 93% of farms have 
electric service. 

“The potential farm market for 


is clearly tremendous,” the Ru- 
ral Electrification Administration 
says. “Almost 2,500,000 of the na- 
tion’s farms have received elec- 
tric service for the first time since 
the end of World War II, and 
nearly 1,000,000 of them have 
been connected to the highlines 


HOME-STATE FARM QUAD MAGAZINES PUT YOUR ADVERTISING 


in the billion dollar Farm Market o 


It takes more than just words in advertising to sell farmers. 
takes the right medium read by the right prospects. 
must be planted firmly in fertile ground for maximum sales germination. 


For words, like seeds, 


f WASHINGTON, OREGON, IDAHO AND UTAH 


FARM LIVING STANDARDS HIGH 
IN THE PACIFIC NORTHWEST 


It also 


Each year, more and more advertisers find profitable proof of this with 


home-state PACIFIC NORTHWEST FARM 


UAD 


MAGAZINES—The 


Washington Farmer, The Oregon Farmer, The Idaho Farmer and The Utah 


Farmer. 


‘ 
THE BILLION DOLLAR 
FARM QUAD MARKET 


Find that their advertising investments prove fertile, not futile 
. .. with each dollar coming back many times bigger in PLUS-profits. 
Why? Because with its local sales appeal, Farm Quad advertising takes 
deep root in the billion dollar Pacific Northwest farm market . . 
42% of all farms in the 11 Western states constitute a market as large as any 
Pacific Northwest metropolitan area . 
an average 33% more income per farm than farms of the other 44 states— 
EXTRA income equal to the earnings of 61,007 average U. S. farms! 


For your full sales harvest, put Farm Quad advertising to work for you 
too. By serving local, diversified state farming best with local, diversifi 
state farm news and information, Farm Quad. 
coveted reading preference—and confidence—of their home-state farmers . . . 
and unequaled covérage of their 194,107 farms with a combined circulation 
By impressing 
your sales story on the greatest num- 

r of Pacific Northwest farms wth 
eatest possible influence, Farm 


of well over 190,000! 


the 
Qua 


has what it takes . . 


for sale! 


. . and where in 1954 farms grossed 


magazines have earned the 


farm buyers take — what you have 


. where 


to make 


building booklet today. 


ADVERTISING REPRESENTATIVES 


FOR 
MAXIMUM 


FARM SALES 


COMPARED WITH NATIONAL AVERAGES 


41% more farms have telephones 

17% more farms have electricity 

23% more farms have automobiles 

23% more farms have electric washers 
133% more farms have electric water heaters 
61% more farms have milking machines 
13% more farms have grain combines 

29% more farms have tractors 

51% more farms have motor trucks 


Source: 1950 Census of Agriculture 


Selling Petroleum Products, Automotive or Farm 
Equipment, Automotive Accessories, or Electric 
Appliances? Write Advertising Manager for sales- 


Western Associated Farm Papers, Chicago, New York, San Francisco 


GENERAL OFFICES: Spokane, Washington 
STATE OFFICES: Seattle, Portland, Boise, Salt Lake City 


= REA estimates that farmers 
spend about $825,000,000 a year 
for electrically operated farmstead 
equipment, and perhaps more 
than that for household appli- 
ances. 

“Demand at this level or high- 
er can reasonably be expected for 
years to come,” REA says. “Past 
experience indicates that for ev- 
ery dollar invested in facilities to 
provide farmers with electric 
service the farmers spend around 
$4 for wiring, plumbing and 
equipment.” 

Relatively little information is 
available on actual purchases of 
electrical equipment for the farm 
and the farm home. However, 
power requirements for REA pro- 
grams have been more than dou- 
bling every five years, and are 
currently increasing at a rate of 
15% or more a year. 

While studies show that from 
75 to 90% of the electricity con- 
sumed on farms is used in the 
farm household, some REA sys- 
tems are now averaging 1,000 
k.w.h. per consumer per month, 
which indicates that the use of 
electricity for productive equip- 
ment is also on the increase. 


Appliances and Telephones 


One measure of the increased 
use of appliances in the farm 
home can be taken from the 
Census of Agriculture. In 1950, 
with 5,382,162 farms, there were 
3,160,141 of them with electric 
washing machines, 2,018,578 with 
electric water pumps, 936,066 with 
electric hot water heaters and 
650,512 with home freezers. 

Advance results from the 1955 
Census of Agriculture show that 
since 1950 the number of home 
freezers has doubled or tripled in 
virtually every state so that in 
most states at least one third of 
the farms have a freezer; in many 
states nearly half the farms are 
equipped with one. The 1955 
census does not cover other elec- 
trical appliances. 

Television set figures are also 
reported in the 1955 census, but 
are already partially obsolete be- 
cause of the recent rapid ex- 
pansion of tv in rural areas. Ad- 
vance census figures show that 
set saturation fluctuated widely 
by state last October, from less 
than 10% of the farms equipped 
with tv in wide-open Nevada, to 
better than 90% in densely popu- 
lated New Jersey. 

(Recent sample studies by the 
Census Bureau’s population divi- 
sion indicate that 42.3% of farm 
homes had tv sets in June, 1955.) 


® While the advance reports from 
the 1955 census do not pro- 
vide additional information about 
household equipment, they dem- 
onstrate substantial progress in 
many states toward bringing tele- 
phone service to the farm. 

More than five years ago Con- 
gress authorized a cooperative 
telephone program patterned after 
REA. However, this program has 
been slow in getting under way 
because private utilities have in- 
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tensified their efforts to bring 
service to rural areas. 

Results from the new census 
show that, outside of the thickly 
settled East where it is almost 
always available, telephone serv- 
ice is currently available to about 
one-half to two-thirds of the 
farms in most states. 

Texas and Tennessee, where 
service has been available to a 
smaller percentage of farms than 
in most states, showed the most 
progress, but many other states 
were showing definite gains to- 


ward improving rural telephone 
service. 


Farm Spending Patterns 


Except for a few scattered 
studies by state universities, no 
authentic large-scale investigation 
of farm spending patterns has 
been made by the government 
since 1935-36. 

Last year, however, the Agri- 
cultural Research Service worked 
out estimates of the family spend- 
ing pattern for farm families with 
household budgets of $2,000 and 
$3,000, which are believed to be 
applicable to many families in 
the north central region of the 
US. 

Based on actual studies made 
in Illinois in 1946, these expendi- 
ture budgets were prepared by 
projecting the 1946 reports on 
the basis of more recent informa- 
tion collected from a sample of 
account-keeping farm families. 


® According to Gertrude S. Weiss, 
assistant chief of the Department 
of Agriculture’s home economics 
research branch, about half the 
farm families in the northern and 
western states are spending $2,000 
or less for household operations. 

For the $2,000 family, which 
includes two children under 12, 
she estimates food purchases of 
$580, plus $780 worth of food 
grown on the farm and consumed 
at home, a total of $1,360 for 
food or $26 a week. 

For house operations, furnish- 
ing and equipment the family had 
$470, including $270 for fuel, 
light, refrigeration, telephone and 
household supplies. Clothing ex- 
penditures amounted to $260, and 
would be larger if the children 
were older, she said. 

A $250 allowance was made for 
transportation, including the share 
of the car charged to family use. 
Of the remaining money $140 was 
for medical care and $300 was 
used for recreation, education, 
personal care, gifts and welfare 
contributions. 


s The family with a $3,000 budg- 
et, which is only a small propor- 
tion of the total number of fam- 
ilies in the northern and western 
states, spent $790 for food, plus 
$870 of home grown food consumed. 
It had a 40% larger  hous- 
ing fund, totaling $670. Its cloth- 
ing budget of $350 was substan- 
tially above the lower income 
farm family, and it had $510 for 
transportation. 

“This estimate may be high,” 
Agricultural Research Service 
says, “but we know that farm 
people are putting a high value 
on trips for shopping, social and 
community affairs, education and 
vacation. 

“The transportation budget al- 
lows for the operation of the fam- 
ily car, plus bus, rail and air- 
plane travel. The medical budget 
of the $3,000 family is $190, and 
$490 can be spent for gifts, wel- 
fare, recreation, education and 
personal care.” 
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PERSONS SUPPORTED BY 
ONE FARM WORKER 


o © 


U. 5. DEPARTMENT OF AGRICULTURE 


1850 1900 1950 


NEG. 54(9)-909 AGRICULTURAL RESEARCH SERVICE 


IT TAKES FEWER—In 1840 each farm worker produced enough food, 
fiber and tobacco to supply himself and nearly three other persons. 
By 1900, one farm worker produced enough for himself and six 
additional consumers. In 1954 one worker produced farm products 


for himself and almost 19 other persons. 


1955 Farm Census 
Offers Wealth of Data 


WASHINGTON, Oct. 12—Here is a 
rundown on the information to be 
had from the 1955 Census of Agri- 
culture: 

Now being published (and due 
to be completed before the end of 
1955)—Individual leaflets for each 
of the nation’s 3,000 counties and 
48 states. Each leaflet gives com- 
plete preliminary information on 
number of farms, amount of acre- 
age and value, characteristics of 
the farm operators, data on house- 
hold and farm equipment, and 
complete breakdowns on produc- 
tion of livestock and crops, gener- 
ally with contrasting 1950 data. 
Leaflets are 10¢ each, with a spe- 
cial price for complete sets. 

Beginning in November (and 
due to be completed during the 
first quarter of 1956)—A series of 
consolidated state reports, provid- 
ing for each state final state sum- 
maries and details by county. Data 
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contained in these consolidated re- 
ports is similar to information in 
the preliminary leaflets, but rep- 
resents final figures, with each 
state and its individual counties 
collected in a single consolidated 
booklet. These 48 state consolidated 
reports, plus a U.S. summary, will 
eventually constitute Vol. 1 of the 
final report of the census. 

Starting early next year—A se- 
ries of 12 paper bound “separates,” 
each devoted to a major agricul- 
tural topic, such as number of 
farms, size of farms, tenure, crop- 
land harvested, facilities, livestock 
etc. These separates, collected in 
a bound volume, will become Vol. 
II of the final report. 

Price lists and order blanks for 
Census of Agriculture reports may 
be obtained by writing the Bureau 
of the Census, Washington 25, D.C. 


WABD Promotes Shear 

Buddy Shear, a veteran producer 
with WABD, New York, has been 
named executive producer-director 
of the DuMont tv station. 


Four A’s Elects Weber 

George H. Weber, v.p. of Cole & | 
Weber, Seattle, has been elected 
secretary-treasurer of the Ameri- 
can Assn. of Advertising Agencies. | 
He fills the unexpired term of the | 
late J. Paul Hoag, president of 


Hoag & Provandie, Boston. | 


“MICHIGAN FARMER Is Cut Out for Us,” 


Says George Farley, Calhoun County, Michigan 


MICHIGAN FARMER is tailored to Michigan agri- 
culture exclusively, packed with practices Michigan 
farmers find profitable, ““how-to-do-it” items, suc- 
cess stories. 

That makes MICHIGAN FARMER a standout—in 
reader interest, in preference among farm families, 
in selling effectiveness for you. MICHIGAN FARMER 
is read in 4 out of 5 Michigan farm homes, reaches 
them twice every month. For big, steady sales, 
MICHIGAN FARMER is “‘cut out” for you. 

Complete diversification is more widespread in 
Michigan than in any other state. It keeps big cash 
coming in every month as the great variety of prod- 
ucts is sold. There’s more money to buy the goods 
you sell—all the time. 

Get a bigger slice of the rich Michigan farm 
market. MICHIGAN FARMER brings fast, positive 


sales action at low cost. And so do THE OHIO ’ 
FARMER and PENNSYLVANIA FARMER also serving 
top-third income states. All 3 state farm papers are 
rotogravure printed, save you the cost of plates. 
Write 1010 Rockwell Avenue, Cleveland 14, Ohio, 


for the full story. 


East Lansing, Michigan 


PENNSYLVANIA FARMER=Harrisburg, Pennsylvania 
THE OHIO FARMER—Cleveland, Ohio 
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Publishers Review 
1955-56 Farm Outlook 


(Continued from Page 45) 
land, machines and investment.” 

Current trend, then, is toward 
fewer, larger, richer farms. 

What about the future? 

We believe the current trend 
will continue. Others in both gov- 
ernment and industry share this 
opinion. 


Richard J. Babcock 

Town Journal and Farm Journal 

Total farm income from crops 
and livestock in 1956 should 
amount to approximately the same 
as in 1955, but income per farm 
family should continue to increase. 

Next year should be another 
year of abundant production, bar- 
ring such natural disasters as 
drought, floods or freezes, and all 
evidence indicates that we are 


nearing the end of the drought 
cycle. 

Perhaps the most significant 
thing about the farm income situa- 
tion is the effect of continued in- 
dustrial expansion in countryside 
America. 

This is constantly creating new 
employment opportunities for 
many farm families. Some low-in- 
come farm families are selling their 
farms and taking industrial jobs. 
This means fewer farms, but big- 
ger ones; fewer families to share 
the farm income, therefore bigger 
incomes per family. 

It also means that many fami- 
lies with less than fulltime farms 
are adding factory income to their 
farm income. In terms of their 
ability to consume goods and serv- 
ices, many of these farm-and-fac- 


tory families are just as important 
- business as fulltime farm fami- 
es. 

The picture, therefore, is one of 
fewer marginal income families 
with low consuming ability, and 
more and more above-average 
farm families with capacity to buy 
the goods that marginal families 
could never purchase. 

What it all adds up to is this: 
Business will continue to be good 
on the farm for those who go after 
it. 


Victor Hawkins 
Capper Publications Inc. 

The revolution that marked the 
beginning of the great industrial 
age in this country has found its 
way into American agriculture. 
The big news in agriculture today 
is not the increase or decrease in 
number of farm units, but rather 
the big difference between farms. 
No longer can the business world 
look upon the farm market as one 
vast group of farmers... the basis 


of analysis today is the high-profit 
vs. low profit units. 

Farming today is a big, com- 
plicated, highly capitalized manu- 
facturing business. It requires 
technical, executive, mechanical, 
and financial skill to make good 
at this business. The “business 
farmer”...“commercial farmer” 

..“professional farmer”—the 
man who has entered farming as a 
full-scale enterprise to make his 
mark or fail—is the man who has 
dominated the farm market for 
the past 10 years. He is the one 
to whom 165,000,000 Americans 
look for the production of food and 
fiber. That he is becoming more 
and more important in the market 
place is well illustrated by figures 
released from the 1954 Census of 
Agriculture. 


® Of the principal agricultural 
states, Kansas was one of those 
for which complete figures are 
available. Some conclusions drawn 
from the findings for Kansas can 
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“THE OHIO FARMER Offers Easy Ways to Profit,”’ 


says F. D. Loudenslager, Marion County, Ohio 


It’s easy to understand why THE OHIO FARMER is 
so thoroughly read . . . why it’s found in 3 out of 4 


Ohio farm homes. 


Material in THE OHIO FARMER is confined to 
Ohio agriculture, conforms with Ohio’s specific 
crop and climatic conditions. In every issue Ohio 
farmers and homemakers find a wealth of new ways 
to make farm life more profitable . . . and pleasant. 

Ohio farmers diversify on a broad scale to keep 
dollars rolling in every month. Here’s the key to 
Ohio’s high farm income—a top-third state. 


The Ouio FARMER 


Cleveland, Ohio 


MICHIGAN FARMER, East Lansing, Michigan 


There’s an easy way to assure big, steady sales of 
the goods you sell. Advertise in THE OHIO FARMER 
and get fast sales action from big buyers with dig, 


steady cash incomes. 


At the same time, take advantage of the selling 
effectiveness of MICHIGAN FARMER and PENN- 
SYLVANIA FARMER, serving states with similar 


farm markets—big and steady. 


All 3 farm papers 


are rotogravure printed, save you the cost of plates. 
Get the full story, write 1010 Rockwell Avenue, 


Cleveland 14, Ohio. 


PENNSYLVANIA FARMER, Harrisburg, Pennsylvania 


Adewertising Age, October 17, 1955 


be applied to agriculture as a 
whole. 

There are 5,484 more farms with 
incomes of $5,000 or better in Kan- 
sas today than there were in 1950. 
And, while the total number of 
farms has decreased, the total 
acreage of land in farms and the 
average size of farms are greater. 

In 1954, there were 50,000,000 
acres of farm land in Kansas— 
some 1.4 million acres more than 
there were in 1950. The average 
size of farms in Kansas today is 
416 acres—46 acres greater than 
the average size of Kansas farms 
five years ago. 


® The increase in the size of farm- 
ing operations has brought about 
greater investments in the farm 
plant. The average value of land 
and buildings per farm in Kansas 
was $10,000 higher in 1954 than 
it was in 1950, raising the total 
value of land and buildings to 
$34,757 per farm. 

Mechanization was another ma- 
jor area of spending during the 
period 1950-54, as farmers in Kan- 
sas continued to add new machin- 
ery and new equipment to their 
farms. Today, compared to 1950, 
farms in Kansas have 29,821 more 
tractors (and 109,841 fewer horses 
and mules); 25,200 more home 
food freezers; 23,187 more motor 
trucks; 9,801 more pick-up balers; 
7,330 more corn pickers; 6,686 
more grain combines; 4,179 more 
milking machines. 

And, there are 13,982 farm fami- 
lies in Kansas enjoying electricity 
today who were without this con- 
venience five years ago. 


® In addition, farmers in Kansas 
stepped up their expenditures for 
operating the farm business. Last 
year they spent $21.6 million more 
on livestock and poultry feed and 
over $9 million more on gasoline 
and other petroleum fuel and oil 
than they did in 1949. All told, 
these two expenditures alone 
amounted to $154 million for the 
year 1954. 

Certainly these facts indicate 
that there has been an abundance 
of farm purchasing power avail- 
able during the past five years. 
The great increase in real farm 
wealth is divided among fewer 
farmers, making them wealthier 
and much more worth while as 
customers than was true five years 
ago. To illustrate: cash income 
(receipts from farm marketings 
and government payments) aver- 
aged $7,897 per farm in Kansas in 
1950; the average for 1954 was 
$7,917 per farm. However, now 
more than ever before, it takes 
selective marketing, aimed specifi- 
cally at the top-flight business 
farmer, to make your selling efforts 
pay off. To the marketer who fol- 
lows this course, the farm market 
for 1956 offers special opportuni- 
ties. 


The South 


Paul Huey 
The Progressive Farmer 

The South as a whole has en- 
joyed a remarkably good crop year. 
Per acre yields of cotton, corn, 
tobacco, rice, soybeans and com- 
mercial vegetables are the highest 
in all history. 

Our enormous feed crops and 
abundant pasturage has given new 
impetus to the South’s growing 
livestock industry. 

Farmers’ intentions to buy fore- 
tell new sales records in 1956 for 
many classes of merchandise. Dis- 
tributors and their rural dealers 
throughout the South are reporting 
excellent sales as a result of heavy 
marketing of crops and livestock 
at this time. The southeastern re- 
gional sales manager of a leading 
farm equipment company just told 
us that his firm-orders for 1956 are 
now 20% of his actual sales made 
through Sept. 15 of this year. 

All indications that we can de- 
tect cause us to be confident that 


ayrt bill 


Js ped alli 


Bee are ai asru mic OES oe AE SP ee Pe wo 
+: . RR SLi on! a vanacecioe Yoo TLS z . Le RE AR RRR TT 
Pas v WE, 8 4 ghar : s% \ ra : 5 J } “ ~ j ae Bas FEF : - ‘ mie We od if , ieee ee ee joedenrti = = Re 
a 3 tf ; ra 
a he ate ; 
Bs ‘eet ' 
era {4 
ae mn ae 
is Ae! go 
ue baa ' 
: 4 eee | t 
re i 
> | 
; . : 
2 | : 
} 
ro” ii 
4 a | 
-- | q 
= | 
Lat 
g ¢ 
J a) 
ied 
i. sgn + ) 
5 : 
; , 
4 
‘ a 
: ee : 
Ske a “tet. ‘ 
a my a . 7 wor rae “ & a s EDR a0 = “ PTT eR ae ? 
ik | TU) ee a a SA SO 6 
ee 4 4 N $3 S % e EA i * * . ; eae & * 3 j SB e 
si Je ial > i ee £42 Bhs Pg eee | ; : 
: i . Sas 4 : + £ ay 5 F * FS ; 
ni ' Bo a ; ary ‘ "4 i e% : ; , » Gt ; ; 
o cee ee q _ 7 ; a3 : " Bi: ee a 3 . ee | EE = iv 
rh Willson <a a ; bat = ie} | | se ss er ie 
itt P : — : | . ; : : ; i = . wae = ” x3 . 3 % 
ae A YS ' ; : eo : ca bed ?. 3 t 
| ‘ | " Z| ¥ ¥ ; ; J eas Pee : a 'e 3 ae 
- Venta 442 43 4a ee: . : } és ‘be Susi 
nig ae x { % ne i P bs 4° eR 
ae M ne 4 . % , [ - - j 
: a jr @ f mel 3s (J 
a hes i sf : " e ; 
ea jie VE rH ’ 
Be t S. + a. 4 
e ee ~ 3 Bish. na 
5 é : : a & in é 5 af Sun 
we , ee e ; Son” } y 4 
en. oe 4 z 7D ¢ 4 ec | F 
iia CORB 0 eine mo cig tan acmcenas — eae aoe - - Fn ft —_— | 
es * 8 | re es ; ee eee . _- : : oe i _— Ee be a . | \ 
i " eiiihien initiie RE ee Se RES |] ea SRS RS, Re ; ¥ PR ie peg ae pe : ‘ 
cee % | so ee «rere pitas: ‘ ; ’ : ei es 
: ais * ; eee oe oe ee ae : ius & ‘ : i é : - 
38 » : . ea ae nt ee 4 t : pe A a x if E ; 
: , ee ae <2 RIOR Bae es as ae —— £4 hk iT é ii é 
E i ue 3 § 
; i ee ' a oe : Be 1 a ae Gd :y 
‘4 ee — ” g pa 4 * ‘ tue 2% F ag 
mt —_ io ae aes Pe Tee . or. / oe ; ee ; i 
a y \ ‘ ' +29 Sa z=. r ee 2 6 koe. 
Se : 3 e oe oe - a me cenit ce y nce eae. b> : } E : x ‘. & 
x. | ; : come. i mt ale A ee, ee =a . £ pe x gy . d f 
ae ar : ergs _——-— f° ee ee : ; i ‘ ® oe ; 
a ay . aes. =— ”— ie . Et» ay 
oe s ; | eS, aaa coe aie 7 ~ F - * = ; at, 3 | 
ey ‘ ‘ ante Ree eae Ge paige 5 3 2 ee, » ‘ % 
ae : i —_— i. Se oi RE eng ara $%, ier Sofie , F Fh ; ey 8 Be 
ee 4 i. > ae Tajo kee pe NR ane See { La om: ’ a Ps 
“a + 6 5 oe a No ee ee erage: an st Pee y $ - + . 
ee 7 ee CRE Be a A ere ee ee . oj —* =  * vor > 
oe < 4 Pe Pe c _ Ag E Magan ey: ial By of sa s re. + aes - ; “age re x | 
a q > ei > “f >, Sa py tee yy ee BP ee FS ¢ 4 hz eo tS e 2) 2 } 
Pe a eh a a : co le Ey Cag Polen 5 iN ooh ae a OS ae E> ’ ioe ge Bice Ga a Ps 
a Pe eee: tie wie — ut rR oa seer ae Fu —— wae oes -. t 
% Pe ii is : 448% 4 ee Pee raw) pic ys aaa wast & as i ‘ F ¥ io Se ie Be . 
is ios ge iu Reece ius ie eae ; ee aa. ae - Fr ten ‘ 
i? Ne ae st LAD) £— ~eiet ee sh Ii e eee ee * " 
% bel te Bh sc we ay ' % SE | he a 8 _* a Fe — ee ee ( 
oh ae a) ta i rf 1? F ee 2 ll bi a ees i at i F — i bach a 5 
: se ie a ; ~ >) ow . 5 Oe ees ran 4 a ee , * a fs ae 
i e Dey wee ss ee ig eee Ma +e, % ns pa - oe ae oo aa pom) ‘e é rT ed a. 7 <n ; yo é 
2 whe ty it eee oe ae i alt 3 ey kg Oe 70 Apes es S — a e ni outing 4 
Ce bei Ped 2S Sige oe Bo ae ee ek ae , ash —— ee be ‘ el \ 
. ie ooo a 2 eee Bie at a aan ea., ied 7 4 a 2 en ees 4 : 
Ma : Soe aa en | et RM ae on IGE TE 8 Paes s Po a = ‘ Brn ee F ee - 
i ee ee - = By —... >. 8 “ oe , Pew Tak eee a : ae ni : : 
pie a i es 7. ae Se = Vy _——- 
ee Rei t . + es a ee tage ei shea So sith Dae RM i 5 ——— é 
weer: ee 8S ae ae a oe ii ee earner Pipe ein Det a Byte: Wiac Re ric pen oe iy a ~a j A eee | eS ug H Es ' 
se wee * arg se Sey = ore a Ce ecg er ——— ee | 
oe ahs i ts cae hee — ee ee Bia hice me ale hy ; - ae eT ee : 
“ 1 eee a Mr Pom : cae eh am Sat Ss a ee ‘ Rae a ne 
Bi! late RE! a Cah 1 ata yi ie <<a SU seaeore Ge Tee ty ee ammmee fr mg 
ae wees ok a a ei 4 —- nel ener, Sale a ney kad 8 ae GEAR, a, es var mee Ft ee) eee 
hk a Y a) ‘ sane 4s : i 
=. oe rigs _ oe ¥ piglet ‘ sas = viiad =: Salar Rea galling. pe | ee aaa Mme Es Ca ae soe pat i \ 
f 49 rae leds Ae ie iene eee ae ie eis ce lana ee a ase ake = os “te cae oe a ed eae ; ee | 
3 tae Pal on ae pede er eg = ee am eg STs gS Sei aa ame ae aS fy eer ee a ar. us al Ea ; TL REOAC yo ae ‘ Hi 2° aan, a 
¢ oy. ae oe pg ee ee | | 
if oe ae s Gg SP (i Sc en ae ea ne Bee Ee ae | 
Es ieee? ag CRT he See eer; CUt—( itis = RR SER Star i ie a «So mene tee 9 at eee ee : : 
sad = i, SCO get ep, GE sass” T ae if os ae ae REG Fag se | RS 4 eat pee. ify aes POA ae Peete oso 
; : gag oe tae | ea a <a si eg ee faa gee he eae, es Bee oe 
Pe = ii ed PST ‘- De ee Sgt a ee eae es Ge gt ee i * : 
si ooh igi ete a et ee gee: “ranges ag ER OES aire oi aah ae Siar ogee Rian eo “aha | 
a Te sin a ee “ie. pie Cae re oe se pee qn sen ee aes i Pe ee Re Ge oS. ame pare a sas | 
7 Pan . Fl see ns ae hr. Se ee gar A ~ ORe ea Si are ‘ oe ge eas ae Ge i ic 5 ee re 
sal Ma ig Ti enemas se hs PG SS i rs at 
. ON © ets Re ee ee Me ee ce | 
aero dk eae ey aS. a ss Na aon RI ae ee oy ong. | a ee eh ot necks > om : _ Ne oe oe. 
| oe ee. eee we ol ee 4 ee 5 aes Le ay 
= ia ae A 4 4 ee = “ 5% ae Nae” % is ae ee ee eee Es ig = an cia mete ow ee 
eee > ae x a a ae ee oe new oie. SB oS le g ecm) Ct SR ier i ES aceite i 
ee age wee a OR GER hig eae o'er ee ‘ eo ieee ; 
‘ : : Bry «as zane Pie pe & Pei ‘ ee Se hy Piola ak ee. Sa a | tna a rg ae - ; 
= oar ; a La i ra ‘gee ileal ieee vs or ge gt SEO ra a zee ie . ie i ae ¥ | 
On eae Hee Te 1 5 ated = seen Coe ates ee ete ae >) Be: ee PE 5 a . as | 
F : ; ‘ is P “ ; me ee he ee 
. 7 
; 
4‘ 
ee Pe 
¢ ’ 
we 
us 
i 
e a 
9 | 
| : | 
| " 
4 | Sad A 
: 
4 | 
| ; 
= i 2 
: 
; | ve 
: | 
| 3 
, , tp. 
; : ; é : : j A re ats 4 Btn ee 
s <i 3 . pas ik eee 2 Nek. 4 Si emer « } steer ey ee ee tt a er BEE get Bret ake 2s ae eee, Bae he) Se ee 
ws a “ Leet E 2 Le oe oe ee dae oct Yay cama Clana ii) a ‘catia ae oe ar hee wits 5 er ee garam Bokg Dap Wes Se eR Re ne eee y|* | ie ais ee Gea 2% A AG Cea RE © RSET SOAR BIR ie eae Gs dn IN ee 
etopme st Phatpee A: and OE Pleo We arek i te hts se te ees ame Bal ne hake ewe eM Ba tey eS Ay Be ee eas aes Pov we ko bak Tet igie. . deal porece Pech os fogs ee 4 ep ne Roi ny Soe 2 Ser te ps SR 
iS Das ae te AA, Os ee lM eh GEE TEM Ste ay he pa ge Fe Nee ee Me Mee SR eM es eee nee ee aie Gh Ween aes Le ae ee tT aT ie iri kee ae eon, fat hs Le a POA ke Na eae Be ag Zee aby), aI WRAL ae ogy. Brae tae Tao Se De ae Make ee lee 
eee Ef Feiss: # fae ome ar 5 keg OS oe Renewed thee: SEE Carat ie gre eh Sona oy Da RSS 4) MRR ea ERS eee eee See gg pers ia nena: Fi ee ee oa %: Age SS JED. Be nbriet ae ey ory Gate oa eas 
‘ne eae he aa ee Ta ha pari ag Pe ee PN thd Rhee, seas ged me eee eg Ng penance ee 8 qd Ly ae aan a ie a ia BAC me Me ce gt ee TR US. ee eS he Aine Rae Se mae Caan ya, eens OT ae eG Pa ae Be Res nie ign # hE Se ar Shem Rae Al "a he aes 
ee 4 ye GEER Br US SS Sa le Oe ee Bee ears, terest 6! Sak te ae sn ai eee ae FUP PE rere be = sod Beata coh Mpc ite 2. Pe Rae ice ene EE NS ay a OR Ree le gy ee RT ge TEKS 3 
| oh es aa hey & Fe Fe SG | hte BE Dros ck 4 cabin gn Pee Oe Gh eee & 6 ep ae HEE +, Le ey ca NS oe OM wy IR Ee are Mas eae ee Ped ae pe co Laas pe es ee eS ES a ae = oh ae Siig ce Ok Bee te Thy Beihai eo Lad a me FE 


| 


Advertising Age, October 17, 1955 


1956 will bring almost spectacular 


gains over 1955 in southern rural 
trade. 


Thos. J. Anderson 
Farm & Ranch—Southern Agri- 
culturist 


Acreage restrictions, labor short- 
ages and lower farm prices for 
some farm products aren’t slowing 
the boom in southern agriculture. 
Farmers are merely shifting their 
methods to adjust to changing con- 
ditions. Even with higher prices for 
some machinery, southern farmers 
are mechanizing and diversifying 
more than ever. 

The postwar trend to rapid de- 
velopment of the South’s undevel- 
oped agricultural opportunities 
hasn’t slacked. Southern agricul- 
ture has come a long way in recent 
years. (The South’s agricultural 
income in 1954 was almost as much 
as the nation’s agricultural income 
in 1940.) 

But the exciting thing is not 
what we’ve done, but what’s ahead 
—the great potential. Unlike some 
other fully developed and matured 
sections of the nation, the South’s 
greatest future lies before it. 


The West 


Don Derry ‘ 
Western Farm Life 


The outlook for all areas of the | 
West is good with the possible ex-_ 
ception of isolated areas such as 
the southwest corner of Colorado, | 
the extreme eastern border of New | 
Mexico. The only producing seg- | 
ment of the western economy that | 
is in any particular difficulty is 
the sheep and wool producer. The | 
economics of that phase of western 
agriculture leaves much to be de-. 
sired. The trends are going to be 
toward a tighter management and 
to pointing up and bringing into 
sharp focus greater over-all effi-| 
ciency. 

Another trend will be a move- | 
ment away from the marginal 
farm and toward larger and more | 
economical units. Marginal farms 
will be picked up by the larger | 
farms and operated on a more ef- 
ficient basis. 

The end result of these trends 
will be fewer but larger ranches 
and farms and greater production 
through more efficient use of ma- 
terial and modern equipment. 

It might be interesting to note 
that the average farm income for 
1954 in Wyoming was $10,226, and 
in Arizona $35,235. The average 


Farm Facts in WREX-TV Land 
Farms with TV sets....... 44,697 


Farm population. ... ..167,366 
Gross Farm Income 
. . SS eee $622,927,000 


WREX-TV serves over 44,697 
farm homes almost wholly de- 
pendent on Channel 13 for 
good signal service and rural 
coverage of market informa- 
tion and farm news. 


WREX—supreme in this rich 
agricultural apna TELE- 


.CBS-ABG, AFFILIATIONS — 


represe 


farm income for the eight western 
states is $10,405, as compared with 
the national average of $5,605. 


New England 


Adrian H. Lindsey 
New England Homestead 


The index of gross income for 
Massachusetts’ farmers has in- 
creased during 1955 and it is likely 
to show no falling off during this 
year and the early part of 1956. 
Dairy farmers’ incomes have re- 
flected a strong consumer demand 
in both fluid milk and milk prod- 
ucts. Egg prices took a sharp up- 
turn and prices are expected to 
remain considerably above the 
very low quotations for 1954, so 
both meat and egg prices should 
be favorable. Turkey producers 
will do well but broiler prices can- 
not be expected to continue at 
present levels. Lower feed costs, 
present and future, further im- 
prove the favorable picture. The 
apple crop is good and incomes 
will be favorable, which, however, 
is in contrast to the poor expecta- 


tions of potato and onion grow- 
ers... 

Practically the same conditions 
exist for the other New England 
states, with the exception of potato 
expectations. Adthough true that 
very hot July weather and below 
normal rainfall reduced the opti- 
mum growth of potatoes in the 
three New England states of Mas- 
sachusetts, New Hampshire and 
Connecticut, more normal weather 
in Maine, Vermont and Rhode Is- 
land assured high production pota- 
to prospects in these states, and ac- 
cording to a release issued by the 
New England Crop Reporting 
Service of the U.S.D.A., a 29% in- 
crease in potato production over 
1954 was forecast for New England 
as a unit. 


New Jersey 
Wm. A. Haffert Jr. 
New Jersey Farm & Garden 
New Jersey and Delaware, al- 
though not considered a “farm” 
area in the sense of the Midwest, 
offer a barometer as to what will 


‘happen to agriculture under in-|feeders are making man-and-wife 


tensive “hothouse” conditions. In-| care of 10,000 layers increasingly 


centive of being in the center of 
world’s largest consumer market 


commonplace; “Captan,” a wonder 
fungicide developed in New Jer- 


has spurred its 30,000 farmers to|sey, is restoring apple market to 
earn highest-income-per-acre in| New Jersey and other eastern 
America, third highest ($13,596) | growers; one man to 20,000 broilers 
per farm despite average of only | 


69-acre farm. Higher income helps 


offset high land, tax and labor| 


costs. 

Even in the shadow of Phila- 
delphia and New York wholesale 
produce markets, giant food proc- 
essors like Campbel’s, Seabrook 
Farms, etc., continue to win acre- 
age; irrigation is now considered 
necessary instead of luxury be- 
cause of disastrous losses from just 
one high-cost season crop failure; 
pressures developing for on-the- 
farm or farmer-operated packag- 
ing facilities instead of expensive 
in-city chain store warehouses; 
slow but sure trend to specialization 
within dairy industry—one farmer 
grows feed, another does the 
milking, a third raises replacement 
stock; bulk feed and automatic 


(four times a year) in Delaware 


‘an accepted standard...pace in- 


creasingly to larger and fewer 
farms, eventually mechanized to 
the point where unions are certain 
to make bid to organize at least 
some workers. 


Ohio 


Earl W. McMunn 
Ohio Farmer 


In common with the rest of the 
country, farm income in these 
three states [Ohio, Michigan and 
Pennsylvania] is off 2 or 3% for 
the first half of 1955. Farmers gen- 
erally accept the fact that better 
management is required to make 
a profit. Efficient farmers are still 
making money. Agriculture is var- 
ied in all these states. Few of our 
farmers have all their eggs in one 
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1956 PENNSYLVANIA FARM SHOW 
Previewed in January 14, 1956 Issue 


To Be Mailed Eorly 
Janvary 3, 1956 


Closing Date 
December 16, 1955 


“If It’s in PENNSYLVANIA FARMER It’s Practical,” 


Says B. Snavely Garber, Lancaster County, Pennsylvania 


Every time a Keystone-state farmer picks up PENN- 
SYLVANIA FARMER he finds something of value— 
something he can apply to his farm. PENNSYL- 
VANIA FARMER is specially edited by men thor- 
oughly familiar with Pennsylvania agriculture. No 
wonder PENNSYLVANIA FARMER is the favorite in 
4 out of 5 farm homes! 


Whenever you chart Pennsylvania farm income 
one fact stands out. It’s unusually steady, month 
after month. It’s right up there, too! Pennsylvania 
is a top-third state in farm income, a result of 
planned diversification. There’s no dependence 


on a single crop for a full year’s income. 


Your most practical way to reach this prosperous 
market is PENNSYLVANIA FARMER, published 
twice monthly to keep farm news—and your ad- 
vertising—timely. You even save the cost of plates. 
PENNSYLVANIA FARMER, as well as two com- 
panion papers circulating in steady income areas— 
THE OHIO FARMER and MICHIGAN FARMER—are 
rotogravure printed. Get the selling story on these 
three low-cost mediums that produce a high number 
of customers with big buying power. Write 1010 
Rockwell Avenue, Cleveland 14, Ohio. 


Harrisburg, Pennsylvania 


THE OHIO FARMER, Cleveland, Ohio 


ENNSYLVANIA FARMER 


MICHIGAN FARMER, East Lansing, Michigan 
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Helps Dealers and Salesmen In 


This County Count Analysis of the Weekly Star Farmer is your assuranc 
coverage of Missouri, Kansas, Oklahoma and Arkansas. It's PROOF to yiay 
homes provided by any medium. A tremendous merchandising tool becm 


LEGEND: 


FIRST FIGURE— Number of Farms (1950 Census) 
Second Figure— Number of Weekly Star Farmer Subscribers 
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Third Figure—Percentage of Weekly Star Farmer Subscribers i 
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You can buy Weekly Star Farmer in one 
package (total circ. 480,471) or by 
separate editions. 


circ. 


Kansas Edition .... . 136,632 
Missouri Edition ... . 195,524 
Ok.-Ark. Edition ... . 148,585 
ALL Editions ..... .480,741 


Fits Any Distribution 


or Soles Problem These Circulation Figures Prove 


Weekly Star Farmer Selling Power 
in Each Dealer's Trade Area 
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This Expanding Farm Market! 


to dealers that you are buying the most intensive possible farm market 


ur salesmen that your message is going to the greatest number of farm ; 
ause of proved coverage density at local level. 


a ae aa It's a LOCAL Proposition . . . 
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480,741 Paid Subscribers ~~ ~~ Largest Weekly Farm Publication in America 
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basket. Their income is from a va- 
riety of crops and livestock prod- 
ucts. 

We hear little demand for direct 
aid from the government. Most 
farmers are confident of their con- 
tinued ability to make a living by 
their own efforts. They may “play 
it a little closer to the belt,” but 
they will continue to be a good 
market for a wide variety of prod- 
ucts during the year ahead. 


lowa 
Larry K. Klepfer 
Wallaces’ Farmer and Iowa 
Homestead 
Farmers in Iowa and surround- 
ing territory will market a very 
large volume of livéstock products 


in the year ahead. Iowa hog mar- 
ketings will be over 21 million 
head, probably the highest on rec- 
ord. Cattle feeding is also at record 
levels. 

Prices will be lower on hogs than 
for the last year. And price mar- 
gins on cattle are also expected to 
be less than farmers received last 
year. So the total money received 
by farmers for livestock will be 
below the total for the past year. 

Feed costs, however, will be 
lower on items bought by farmers. 
Protein feed prices are sharply 
lower than one year ago. So farm- 
ers’ costs of producing the live- 
stock sold will be down. 


Grain farmers will have lower are felt in the southern one-third 


volume than one year ago, but, 
prices will not go down as much 
as formerly expected. Drouth in| 


the western Corn Belt and lower 
support levels are the causes. 

On the whole, it can be said that 
the price squeeze will continue. 
But in the next year, efficient op- 
erators in this market are expected 
to have sufficient buying power to 
continue purchasing as usual. 


James H. Charlton 
Iowa Farm Bureau Spokesman 


An extremely hot and dry sum- 
mer has cut Iowa’s crop prespect 
on an average of anywhere from 
30 to 60%. The worst conditions 


Why the Leaders Advertise in 


The Largest 
Monthly Publication 
Devoted to the 
$10-Billion a year 
Feeder-Farmer 
Market. 


For More Information About 
This $10-Billion Market... 
and how you can reach it 


. send for 
these FREE BOOKLETS... 


1. Facts Booklet on the 
$10-Billion a year market 
served by the NATIONAL 


most effectively . . 


LIVESTOCK PRODUCER. 


PRODUCER. 


Marketing Live Stock 
By the Calendar. A 
32-page fact book 
now in preparation— 
available January 1, 


1956. 


Results of the Daniel 
Starch Survey of the 
April, 1955 issue of the 
NATIONAL LIVE STOCK 


NATIONAL LIVE STOCK PRODUCER 


READERS WITH BUYING POWER 


Year in—year out, war, postwar, or depression; it’s the 
live stock farmer who has the greater income — and 
spends the most money. And, 76% of the nation’s live 
stock farmers are in the 15 state area where the NATIONAL 
Live Stock PropuceER concentrates 80% of its circulation. 

The average subscriber to NATIONAL Live Stock PrRo- 
DUCER is an outstanding prospect for all products. . 


—farms about 490 acres 

—Grosses $35,000 to $50,000 annually 
—nets about $10,000 annually 

—has subscribed for over 7 years 


. He— 


Is it any wonder that advertisers in the NATIONAL LIvE 
Stock PRODUCER are reporting outstanding results? You 
can reach more real prospects with your advertising 
dollars in the NATIONAL Live Stock PRODUCER. 


National Live Stock Publishing Assn. 
139 North Clark Street 

CHICAGO 2, ILLINOIS 

Telephone CEntral 6-2068 

Teletype CG679 


ORES RAP PS) Oo Se 


ae Sd otoudsiaiiionne 


Advertising Age, October 17, 1955 


AYYTi rvTTl 


1920 1930 1940 1950 


Pi PYY ed PVT OT CVE TT TUT ET TT 


SPRICES RECEIVED BY FARMERS 


U. & OEP ARTMENT OF AGRICULTURE 


U.S. PRODUCTION AND PRICES 


To OF 1947-49] | | 


100 + 


Aili 0 


@rane OuTPuT 
@ WHOLESALE PRICES OF MANUFACTURED AND MINERAL PRODUCTS 
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1920 1930 1940 1950 


tinpusTRiaAL PRODUCTION 
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1954 ESTIMATED 


NEG. 1023-5418) AGRICULTURAL MARKETING SERVICE 


In agriculture prices have varied much more and production much 
less than in industry. These variations show up particularly in per- 
iods of recession. In the 1948-49 recession and in the recent down- 
turn, farm output was well maintained while grower prices declined. 
On the other hand, industrial output was cut back sharply while 
prices of industrial products were fairly well maintained. 
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of the state where certain areas 
have a prospect of little or no corn 
whatsoever. 

The small grain crop generally 
was quite good and in a large per- 
centage of the state it was a bump- 
er crop. That, of course, was before 
the hot weather settled in for its 
long stay during July and August. 
As a consequence of this, farm 
credit has tightened up consider- 
ably and hog prices during the 
past summer have been at their 
lowest point in 10 years. The pros- 
pect for the fall and 1956 spring 
crop is essentially the same, which 
means a record number of hogs 
going to market. 

The prospect of a reduced crop 
coupled with lower livestock prices 
has put the farmer into a tighter 
cost-price squeeze than ever be- 
fore. His general income continues 
to decline while the cost of the 
products that he buys continues to 
rise. Those economists who paint 
a somewhat rosy picture out here 
are either disillusioned or don’t 
know the true story. It’s not a dis- 
mal picture by any manner of 
means but it foresees a highly com- 
petitive market for manufacturers 
and suppliers of goods and materi- 
als for Iowa’s agricultural market. 


J. A. Russell 
Iowa Farm and Home Register 


The area served by the Des 
Moines Sunday Register and the 
Iowa Farm and Home Register is 
one of the richest food producing 
sections of the United States and 
the world. 


Iowa leads all other states year 
after year in production of corn 
and other feed grains and in pork 
and beef and also is a leader in 
dairy production. 

The industry of the state is very 
closely tied in with agriculture 
with a large amount of employ- 
ment in meat packing plants, other 
food processing firms and farm 
equipment manufacturing. 

The volume of livestock produc- 
tion is very high in Iowa and 
farmers will be sending to market 
a large number of meat animals 
during the year ahead. 

Feed supplies are ample even 
though the corn crop this year will 
fall somewhat short of the bumper 
yields of a few years back. Old 
corn on hand will provide enough 
for feeding and the oats crop was 
much better than usual this year. 

Farm land prices have held 
steady for the last couple of years 
and advanced a little during the 
period from the fall of 1954 to the 
spring of 1955. : 


Herb Plambeck 
Station WHO, Des Moines 


Probably any market outlook is 
going to be tempered by this phe- 
nomenol drop in the stock markct 
[following the President’s illness], 
but otherwise crop production this 
year is likely to be the second larg- 
est on record despite heat and 
drought. Iowa leads the nation in 
cash farm income, even though the 
figure will be $100,000,000 less than 
last year. 

In the nation, farmers’ receipts 
from marketing so far this year 
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Do more business with 
more Wisconsin dealers 


ADVERTISE IN THE 
PUBLICATION THEY PREFER! 


Over 4 to 1 prefer 
WISCONSIN AGRICULTURIST 


WISCONSIN 
AGRICULTURIST 


FARM 
MAGAZINE 
A 
Shown here are results ofa 
FARM study in which appliance 
MAGAZINE dealers were asked, “In what 
B publication do you personally 
prefer to see advertising for 
aia the merchandise you sell?” 
Cc : Other dealer preference stud- 


ies available on request. 


WISCONSIN DEALERS PREFER to see 
advertising of the products they sell 

in Wisconsin Agriculturist and Farmer because 
they know it’s the farm publication their 
customers prefer. It’s read by 9 out of 10 of the 
best farm families in America’s Dairyland. 

The Wisconsin ‘‘Ag”’ is the one farm 
publication that gives you complete coverage 
of the state where farm income is almost 

$1 billion a year. Write us for more facts about 
how the Wisconsin “‘Ag’’ can do a 
down-to-earth selling job for you. 


ee Pe ne ee ees: 


WHY READERS 
PREFER THE “AG” 


‘*Wisconsin ‘Ag’ gives us 
farmers what we need to 
know now. More than once 
the ‘Ag’ has come up with 
the answer and saved me 
a lot of time and trouble. 
That’s why I save my cop- 
ies.”"— Daniel Drew, Route 
1, Milton Junction, Wis. oe 


griculturist 


AND FARMER fits tein; wisconsin 
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are down about 4% from the first 
eight months of last year. Farmers 
aren’t going to be buying much 
machinery, with prices taking a 
7% hike as a result of higher steel 
prices. They will continue to buy 
the essentials, such as feed, fer- 
tilizer, etc. Their wives and chil- 
dren will continue to buy appli- 
ances, clothes, etc. 


Arkansas 


W. C. Pope 
Arkansas Farmer 


Crop prospects in Arkansas for 
1955 are the best in many years. 
Acreage controls in cotton and 
rice are a major factor in the out- 
look. The major trend to irrigation 
is expected to continue as a means 
of producing more on less acres. 
More fertilizer will be used. Mech- 
anization will continue to take 
the place of a declining farm pop- 
ulation. 

Arkansas is a major grain-pro- 
ducing state and on-farm storage 
of grains is expected to continue 


irr rt Soe Set 
fs By S, 


increasing. Competition in the Ar- 
kansas farm market is becoming 
keener. Livestock is on the increase 
as part of the readjustment to acre- 
age controls. 


The Dakotas 


J. P. Maloney 
The Dakota Farmer 


Dakota in 1955, as it has for the 
past several years, harvested an- 
other bumper crop and Dakota 
farmers look to 1956 with confi- 
dence and optimism. 

Continuing purchases of farm 
machinery and equipment, larger 
farms, increased use of fertilizer, 
increased consumption of commer- 
cially prepared feeds, more land 
under irrigation through the effects 
of the great Missouri Basin proj- 
ects, more diversification, ever in- 
creasing purchases of labor saving 
devices for farm and farm home— 
are the trends in Dakota. 

1956 should be another excellent 
sales year in Dakota for firms sell- 
ing to the Dakota farm market— 


the largest mass market in Dakota. 


Wisconsin 


Larry S. Klepfer 
Wisconsin Agriculturist 


Wisconsin’s farm economy is 
based on the dairy cow. While 
many other farm areas are now 
dropping in net income, Wisconsin 
is holding its own, or even im- 
proving. 

This market suffered its heaviest 
blow a year and a half ago when 
milk prices took a sharp drop. 

We feel this market has been 
through the mill and is now on the 
rebound. 

The outlook is hopeful. We ex- 
pect next year to be an improve- 
ment over 1955. 


Nebraska 


Tom Hickey 
Nebraska Farmer 


Nebraska is a big, rich agricul- 


tural state and one among those 
which has a billion dollar or more 
of annual farm income. Nebraska 


FARM COMMODITY PRICES 

AND LAND VALUES 

INDEX I T T 
Prices rec'd by farmers 
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ranks particularly high in such 
crops as corn, wheat, oats, alfalfa 
hay and wild hay. 

In beef cattle it is second in the 
nation and Omaha is the number- 
one beef slaughter market in the 
world. It is now considered the 
leading livestock market in the 
world, having recently passed Chi- 
cago. In hogs, Nebraska ranks 
high, too—usually fifth or sixth in 
the nation. 

Irrigation is booming in Nebras- 


ka. It has more underground water 


than any other state, and more 
miles of rivers. The river valleys 


E.1.DuPont...... 


& Co. is one of the largest U.S. 


corporations...with 


annual sales of $1,687,000,000 in 1954, or 9.6% of 


the chemical industry's total.* 


Size and sales, however, are no accurate indication 


of Du Pont’s contribution to the national economy. 


Size is not always an index of value. For instance, one 
magazine with only 1,300,000 circulation represents 
an $11 billion market. The market is the country’s 
best farmers—42°%%, of all farms earning $10,000 or 
more, and 26% of all US commercial farms. And the 
magazine is SUCCESSFUL FARMING. 


SF farm subscribers have larger investments in 


land, buildings, machinery and livestock, better 
farms, better yields. They account for 57% of the 
hogs, 38% of the cattle and calves, 33% of the poultry, 
44%, of the eggs, 44% of the dairy products, 53% 

of the corn harvested. Big producers, they are big 


earners—with an average cash 


income from farming 


around $10,000 for several years past. 


To find new sales, and to ba 


lance national 


advertising schedules, you need SUCCESSFUL FARMING. 
No other medium has as much influence with its 


audience. Ask any SF office. 


*Source: Chemical Week, and FTC, SEC 


MerepitH PUBLISHING Company, Des Moines... 
offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco, and Los Angeles. 
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Advertising Age, October 17, 1955 


are broad and fertile and lend 
themselves well to irrigation. Last 
year Nebraska farmers paid out 
over $19,000,000 of their own mon- 
ey for new irrigation wells and 
equipment. 

Nebraska has a bright agricul- 
tural future, particularly in view 
of the noteworthy trend in irriga- 
tion. 


Illinois 


Vern Anderson 
Prairie Farmer 


We are closing another year of 
high production. Automation of 
farm operation has gone into high 
gear. Manufacturers on the whole 
have had a successful sales year 
this year and are girding them- 
selves for the highly competitive 
year of 1956 which it will surely 
be. 

As in newspapers and general 
magazines, we now find that the 
trend in farm publications is to 
the use of multiple pages by man- 
ufacturers, for making their big 
“smashes” to influence farmers. 
There was a time when full pages 
were regarded as being the largest 
units of advertising in the farm 
press, but two, three and four- 
page advertisements are now be- 
coming highly popular with manu- 
facturers as a means of dominating 
in their fields. 

The food chains are credited 
with beginning this trend in news- 
papers, from which it spread to 
more general use in general maga- 
zines, and now in the farm press 
we find such industries as farm 
implement, feed, hybrid seed corn, 
antibiotics, hormones, petroleum 
products, and institutional mes- 
Sages using multiple pages to get 
their complete stories across to 
farm families. 


Alabama 


W. T. Maynor 
Alabama Farm Bureau News 


That 1955-56 will be a prosper- 
ous period for Alabama’s rural 
areas is evident on every hand, 
with an excellent cotton yield, an 
unprecedented corn crop, and cash 
coming in from other crops and 
livestock as a result of the best 
growing season in many years. 

Official estimates of 1955 farm 
income are not yet available, but 
county agricultural agents report 
prospects exceptionally bright, and 
business already is feeling the im- 
petus of the year’s harvest season. 

Good cars, television sets, mod- 
ern kitchen appliances, fashionable 
clothing and other things that 
make for comfortable living are 
commonplace. They have taken 
their place along with modern 
farm equipment, thus making the 
farm family as good a customer as 
their urban neighbors. 

The Alabama Farm Bureau 
News reaches more than 70,000 of 


are people who are, generally, 
ready and able to buy the things 
that are available to raise their 
standard of living. 


Kentucky-Tennessee 


Roy H. Matlick 
Kentucky-Tennessee State 
Farm Paper Unit 


My idea of the outlook for the 
Kentucky and Tennessee market is 
as follows: 

The sales of feeds, fertilizers, 
dairy equipment, tractors and 
other farm implements will con- 
tinue to increase, because beef pro- 
duction, dairying, corn and hay 
production continues to increase 
as it has been doing for several 
years. 

Because Tennessee and Ken- 
tucky rank fourth and sixth re- 
|spectively among the 48 states in 
number of both farms and rural 
families, and approximately 95% 
of all farms are electrified, electri- 
cal appliance sales will increase 
very noticeably. This is more of a 


the best of these farm homes. These 


Sa 
Be 


_ 


’ 4 aes 
ee eee ¥ ‘ ye , ‘ . 7 - ey pa <5 ree 4 > + J ge 35-59 x 
Ree dy f : - , oe . fc DEK, J % , es bs, 
Pe ae r 
ae Bes sets 
bit 6 meeey 
= BR eeeeeeeerrr—“(twsSCstsS | e 
‘ | = 
oS ca 
| : | | 
ie } e 
9 | ~ 
af F 
ste 
‘ | : 
a H "i : 
ee 4 | i 
: oe | ss 
Lt 
a —— 
Pre | De Pe 
Ct ae CD ; 
ey | | 
a's | | 7 : 
ae - 
Pe : 
Gahi3 2 
sis) ee, 
: : Po : : 
- ai EEE nen ereEEnnenE ee i 
i a Pay | i. 
ce @ ow). 2o a i . 
Bo — : 
E . | 
: ; 
ee 1 
a. wee ee 1 | 
tae g | 
2 
2 \ | 
ee ae ; 
4 i | of 
e : 
q ‘ fi, GEE ai | j 7 
3 f = | 
i im | 
” A } 
: iY V4 \ \ 
y o « : 
7 —t . 
F 7 : 
BY C4 SY * ’ 
i < < >. ~~ 
a ~ ~ ~~, \ 
- = YOSSSS 
, 
ix a = . ry 
: a — | 
ie = 
eRe : - wr. ——4 _- | 
ale f\ e + | 
ay \ a | 
: 4 ib y : 
ii ha ~ he | 7 . 
i oo y i . at ge , ne = 
Ta ¥ Sar. || J, Be, in ie ' 
2 ‘ = | = - a wpe 
‘ r Li ls a |= fa 5 
4 OS Sek ad a | 
al . / > ‘ | 3 TS ee > 
ak af £ A. 3) . ihe, VW, Bite € r ' 
a ; fi jee | |) Ao . S ‘ F 
Fee f | FRED ee! : al ‘ 
iy ey . i ic "hal y bs ie: 
Set 7 b-2. ae | 
a = wih. oe i 1 
. * | ene ys “> ce “Sy 
; » , jt a <a ame ' x > ; 
‘ Ss He ~~ ai? & 
4 * ™ - - — § Sm, : 
e ' | i 2 
As Lane ami 04 ; | 
a. ‘ a ‘= gh bot 
a ~ . a 
nes oo ee 
oid nt i! \ s . 4 
: = | PL | | = 
f ast * \ : y 
e > : = i _ ii 
erg? ‘ LL 
. ’ 
‘ Ce 
3 
S. ee 
= ee i 
ae ' 
a 
- 
c 
“iy . 
i 2 , : j 
ee, ee 
aoe \ 
i ee 
: Be a 
Fi ee 
: = -- es 
i 4 a : 2 | 
vi ed , ete 
is taco C ~ | 
nae Sa "th , \\\\ ‘ ie ; 
pf Se. ie \f ~ ee 
7 il \ 
tA a, . be 2 - . “4 } 
= e — » : 
: : ~~ 
lf : a a= || 
| iyo " : | 
ya 4. . s 
“rien Ao ' 
s 2 7 
oN ° % ps er ‘ ‘ i 
4 M+ pal! %. \ a; | 
: ew rs } 
: , 
gb 
= ‘ 
s : = | Pp 
OEE bay : . it Ae erie ane a2 eer ee ceed ma St FLL hE Reape srg tein ef RS cy SPORE le tte es Sire Beinn, = Sole ee Pela NL aD a Ap nae CPIOA Emaar ko Ear ae ee Rare = “a et ne ae 
Boag se Ieee ae ay ee Ce SEE te hy, cls Ae Ti NP A 6 ale te a rata a ee Ba ae UE AER IN ol te EAE BOE, Ae a Mi Ria aS So). eae gees ae Sy, ates by Ean! Br dag Ge sa: 
yO toe eas he ane eee BN emt Pt cabin Saks Set Reed eee woe hes ERPs ae ae ed fF tN pee WE pkg ge ee Ba a igs GL het Eee et a! ae ee a Pras Ae pie ~ Seer tae oe Cal eer ee ci at Pg ad? es raph > apa Pg aie Waka tee CERES a Ne Ie Te eer 
> BS ae A Raa ares agit he ies Ae Lele aeee + fo ts PY Oat ea ee sass ee Reel Ss ao pee RAST eR De nn ee eat CY ee ok ere Deen teens ke DR ee FE Patas is apes 2S Sas dl ear hati ie dees ee ee SS et el ae ee ee eS Re Spy Sek ey iba teat Pt eee atok puna f 
Pg, 9 ge Sena ay Eee ches Ba be Cok san A Ir Sek ie See ae Rev sans Mee Pans Dein dl Ata ak as Come eaten Lg tL Oh Me Die a al at ps a Yn Pun poe we ene ep Jor i ee oda ie aed <param De ut sts, gle MEE Tae te Lt Tere MPA ha aa Taps ae, 
ab ie as elie pee ee iat tae wee hee Nar Saget RUNG cat ag go eS eens grime ee CR RE ee my BRE OU Sa cbeg hey ON cae IW LIMO R Mi eR AT SL Py one ns akg Sigh oe ME oly. tyke ae big age Eee Se #. pe Sr Se ee eS me PCRS CPR a orien Sh RR eh Oe SOMES wee Aap ma 
ye eee § oA Sg Fb" Ae TE oh ee ei ty hana Aan MES YRS carmen eel epee Wi” RN aaa AMES Clak® Baal saan AD iN: Swe Nero CAP Wes eae Cigke Oy wre Pareles Cis Wem EG / Bt Eke eure MRS CLE ee Pe a ne fb arith ee yO ae See Bee ot EEE Sie. nn eae Poa? SRY 
Pee Bs Bis 2h oes z Bohs Ordered ach oe wae kee ay as SL aay: SOL A Geen i Sameae fe Ra Sae tN oS r a Bi sate ake, Boas Rages ae hs i = SEF AEE Fee POPS IOS ate eee oe ee Be Na ms Soc Sur Rae GOR Sane ean 25 ae nae ier a Sie We et Cae Rana So Pal hae ea ey, | ete 


PSs 5 Geen ead 


~ SE Bh ik ae : Ste 2) Bene ae 


No other farm magazine, regardless of size, can touch 
FARM AND RANCH for EDITORIAL VITALITY. 


Farm magazines today are the farm family’s best source 
of information — not entertainment. FARM AND 
RANCH is pioneering in the South by giving our 
readers concise, easy-to-read, usable information with 
particular emphasis on how, when, where and why- 
to-do-it—"“the latest first.” 


FARM AND RANCH has abandoned verbose, out- 
moded articles that look impressive to the layman but 
don’t actually help the farm family do a better job. 
We name our own editorial targets and boil all infor- 
mation down to its hard-hitting essence. 


Editorial vitality cannot be judged by number of pages. 
It’s results that count. In 1954 FARM AND RANCH 
readers ordered 210,607 patterns and over 9,400 house 
plans. Based on amount of space used for patterns 


New York—Bob Finn 
Chicago—Dan Doody 


EVALUATION—exeept size—the South’s 


BIGGEST farm magazine?! 


The Trade Paper of the Southern Farm Family 


(figured at the line rate), our cost per pattern sale was 
31¢. Can our competition do as well? 


FARM AND RANCH stands virtually alone in 
Southern agriculture as the ardent champion of free 
enterprise. 


Publisher Tom Anderson’s editorial page, “Straight 
Talk” is undoubtedly the most-quoted in the farm 
field. Compare it with the fence-straddling editorials 
of the competition. 


FARM AND RANCH’S editorial vitality has helped 
it attract more primary readers per copy (ten years 
and older) than any other major magazine. 


FARM AND RANCH’S printing and mailing schedule 
is over twice as fast as our Southern competitors—our 
late pages four days from typewriter to reader—giving 
our subscribers the benefit of late information and 
giving you all-at-once impact throughout the South. 


FARM AND RANCH reaches 1,300,000 families and 
has more circulation in the South than any other 
magazine. 


The Starch Consumer Magazine Report shows that 
these subscribers are as prosperous—actually more so 
—than those of the Southern competition. In 1954 
FARM AND RANCH sold 390,000 subscriptions— 
85,000 more than ever before in history—and more 
than have ever been sold by any other Southern maga- 
zine. These subscriptions were secured at 33.7% less 
expense than the year before. Production for the first 
six months of 1955 exceeded 228,000—another new 
record—at still less cost-per-order. 


FARM AND RANCH has the lowest page-per-thou- 
sand cost ($3.10) of any Southern farm magazine. 


More coverage—more response—more sales—at less 
cost! 


HOTT G01 RRATIOR — 1. scars sisssinsnac ace ciel 


Thos. J. Anderson, Publisher—Nashville, Tennessee 


Atlanta—Bill Jones 
Dallas—Dick Jeffrey 


San Francisco—Smith and Hollyday—Bill Smith 
Los Angeles—Smith and Hollyday—Hugh Hollyday 
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virgin market in this respect. 
The potential for irrigation sales 
is quite evident. Farmers here have 


IN TWO SHORT YEARS 


more than 35,000 leading vegetable 
and potato growers subscribed and 
“ys or AMERICAN VEGETABLE GROW- 
R. Such preference of a large majority 
of the largest rae clearly estab- 
lishes AMERICAN VEGETABLE GROWER 
as the favorite vegetable magazine. 
35,000 VEGETABLE GROWERS 
who monthly read AMERICAN VEGE- 
TABLE GROWER represent a choice 
agricultural market for advertisers. 
AMERICAN VEGETABLE GROWER is the 
only vegetable magazine whose circu- 
lation is paid and verified by Audit 
Bureau of Circulations. 


Published Y 
AMERICAN FRUIT GROWER 
PUBLISHING CO. 


Vain te Grover 


learned irrigation pays for itself 
even without a drouth. 


Texas-Oklahoma 


Dewey H. Neal 
The Farmer-Stockman 


Agriculture in Oklahoma and 
Texas is fashioning its own rain- 
bow and planting its own pot of 
gold. 

Irrigation, which takes the 
“whether” out of weather, is crop- 
refreshing news in the Southwest. 
Both flood type and sprinkler irri- 
gation are adding certainty to 
yields and number of crops in an 
already diversified farming. Ton- 
nage of commercial fertilizers is 
growing as irrigation makes water 
dependable. 

Along with this is a trend to 
improve feeds and feeding prac- 
tices. This has brought the revenue 
from livestock abreast that of all 
crops combined. 

Recent reports from 186 banks 
serving the farming areas of Okla- 
homa show deposits of $241,788,- 
500. This is per-bank spendable 
deposits of $1,299,938. 


I. E. McWhirter 


Texas Ranch and Farm 


All of Texas has recovered from 
the terrible drouth years extend- 


jing from 1950 through 1954. Rain- 


fall over the state during 1955 has 
been from good to far above nor- 
mal. It can be said now that the 
drouth is broken. Yields in virtual- 
ly every category will show de- 
cided increases with the one ex- 
ception, wheat and oats. Livestock, 
cotton, maize, peanuts, hay, poul- 
try and vegetables are in better 
production than for the past five 
years. Increased buying of machin- 
ery, equipment for farms, ranches, 
poultry, dairy industry is the best 
proof of these statements. Yes, 
business on Texas ranches and 
farms is very good. 


Colorado 


Jim Austin 
Colorado Rancher and Farmer 


Scattered late summer rains 
over much of Colorado improved 
range and pasture conditions. Cat- 
tle, calves, sheep and lambs are 
in better condition than a year 
ago. Present condition of most 
livestock is close to the ten year 
average. 

Soil moisture is more favorable 
for fall planting of winter wheat 
than it has been in several years. 
More Colorado farm acreage is 
devoted to wheat than any other 
single cash crop. 

Colorado ranks third among all 
states in number of irrigated acres. 


INDIANA— 


OHIO— 


A NEW TYPE SERVICE FOR ADVERTISERS 
OF PRODUCTS FOR FARM USERS 


Is Available Through 


LOCAL FARM WEEKLIES ASSOCIATED 


This group of six rural weekly publications offers: 
1. A “test plot” for advertisers who wish to sample a cross section of agricultural 
consumers before launching a large scale campaign. 


2. An “out” for smaller companies who have limited budgets and wish to get the 
“mostest for the leastest” in farm coverage. 


3. The maximum in “reader interest”. These farm weeklies are preferred reading 
in most farm households where they circulate. 


4. No “waste coverage” such as encountered in daily and weekly newspapers. Over 
90% of circulation goes to active farmers. 


5. The convenience of placing ads in all papers of the group with one order, one set 

of copy and layout, one invoice and one check. 
Here are the papers, by states with location, area served and guaranteed circulation: 
Eastern Indiana Farmer, Knightstown, 7 counties 
Farmer's Exchange, New Paris, 6 counties 
MICHIGAN— Farmer’s Advance, Reading, 5 counties 
Farm and Dairy, Salem, 8 counties. 
Miami Valley Farmer, Fairborn, 4 counties 
WISCONSIN—- Farmer's Friend, Green Bay, Northeastern Wisconsin 


TOTAL 
For Rates and Other Information Write to 


LOCAL FARM WEEKLIES ASSOCIATED 


P.O. Box 322, Goshen, Indiana 


For individual listings see ‘‘Farm Publications'’ in SRDS 


6,000 
7,000 
3,000 
10,000 
6,000 
8,000 
40,000 


highest rate of increase in all 


states. 


Montana 


Larry Gill 
Montana Farmer-Stockman 

Insofar as the agricultural out- 
look is concerned, Montana stands 
in an enviable position throughout 
its agricultural front. Montana is 
one of the largest wheat producing 
states of the nation. Its 1955 crop 
was one of the largest ever pro- 
duced. 

Montana also ranks very high 
in the production of beef cattle. 
Its October, November and Decem- 
ber income from this source is ex- 
pected to be larger than the 1954 
returns. There are more than 225,- 
000,000 acres of irrigated land in 
Montana and northern Wyoming, 
which produce beets, small grains, 
hay, potatoes, and other crops. 
These acres shall also be turning 
in a higher than usual annual pro- 
duction. 

Staff members of the Montana 
Farmer-Stockman expect a decided 
upswing in the number of cattle 
on feed within the boundaries of 
the state within the next few 
years. 


Pacific Slope 


Gordon Monfort 
Farm Management 


1956 should be a year of econom- 
ic pressure on all farms. Moderate 
declines in farm prices and ex- 
pected rises in farm cost, plus re- 
stricted acreages in cotton and 
wheat areas will apply the pres- 
sure. 

However, a majority of Pacific 
Slope farmers feel they can apply 
counteracting measures and come 
out with about the same gross and 
net as last year. Some expect great 
net incomes. 

The counter-attack will take the 
form of greater and more up-to- 
date mechanization, perhaps the 
largest use of fertilizers in the 
West’s history, further diversifica- 
tion of cash crop farms with live- 
stock, and use of substitute crops 
for cotton and wheat where pos- 
sible. 


Dairying 
A. H. Tabelle 
Hoard’s Dairyman 


The economic position of the 
dairy farmer has shown substantial 
improvement relative to other 
types of farming enterprises in 
1955. While the price index (prices 
received by farmers) of all farm 
products decreased from 249 on 


Aug. 15, 1954 to 233 on Aug. 15, 


Last year L-P gas sales increased | 1955, 
39.5% over 1953, chalking up the) products increased from 235 to 249 


initials Pe 


~ 


9 eee 
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Advertising Age, October 17, 1955 
the price index of dairy 


in that same period. The price in- 
crease from July to August, 1955, 
was the second consecutive month 
in which prices of dairy products 
increased more than seasonally. 

Continued progress in increased 
consumption of dairy products 
will be made due to (1) increased 
population, and (2) expanded pro- 
motional efforts of the industry 
itself. The outlook should continue 
to improve for 1956. 

A continued strong trend of con- 
solidation into larger herd operat- 
ing units is evident in the dairy 
farming business—as is character- 
istic of all agriculture. The selec- 
tive segments of the farm market 
are becoming more well defined 
and this, in fact, is simplifying the 
farm marketing job. 


Richard Crow 
Western Dairy Journal 


Western dairying generally is 
following the trend throughout the 
nation—more cattle and fewer 
herds. The drift is to larger opera- 
tions where closer marginal oper- 
ating profits still can make dairy- 
ing a profitable occupation. Along 
with this is an ever increasing pro- 
duction per cow, and moderniza- 
tion of operations to save on labor. 
More consciousness prevails on the 
part of dairy farmers to run their 
business on a business-like basis. 
Here the role of cost accounting 
and per-cow returns begins to play 
dominating roles in management. 

All in all, the western dairyman 
has had some precarious moments 
in the recent past, but quiet pre- 
vails on the “price-war” front, 
and profits slowly are coming back 
on the ledger. Those who have 
suffered seem to be mainly the 
inefficient or marginal operators. 


Fruit Growing 


E. L. Meister Jr. 
American Fruit Grower 


The outlook for the industry of 
commercial fruit growing indeed 
looks most optimistic. The present 
increases in population and the de- 
cline in the number of commercial 
fruit growers in the United States 
indicate that those growers now in 
business are going to enjoy ex- 
tremely high prices during the 
years to come. 

The rapid acceleration of mech- 
anization on the nation’s fruit or- 
chards strongly demonstrates that 
the market of commercial fruit 
growing is keenly interested in 
this phase and that this is a trend 
of real importance. For example, 
the commercial fruit industry is 
now the most highly mechanized 
in all of agriculture, and income 


(Continued on Page 74) 
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Available Data 
on Farm Markets 


No. 500. Fruit Trees and Acreage 
by Counties in Prairie Farmer 
Land, 

Prairie Farmer has available six 
data sheets showing number of ap- 
ple trees, number of peach trees, 
tomato and potato acreage, number 
of silos, and farms with electricity, 
by county, in Illinois, Indiana, 40 
counties of Wisconsin and 16 coun- 
ties of Michigan, designated as 
Prairie Farmer Land. 


No. 501. Farm Machinery in Prairie 
Farmer Land. 


This group of 12 data sheets in- 
cludes number of farms in the 
U.S., by states, with figures on 
number of corn pickers, combines, 
grain binders and other farm ma- 
chinery in Prairie Farmer Land as 
well as by states for the rest of the 
country. Issued by Prairie Farmer. 


No. 502. Petroleum Survey. 

This survey report, issued by 
Prairie Farmer, covers information 
on automobiles, trucks, tractors, 
gasoline, motor oil, lubricants, 
anti-freeze, LP-gas, and farm own- 
ership among subscribers in IIli- 
nois and Indiana. 


No. 503. Iowa—2,600,000 People. 
The Des Moines Register and 
Tribune reports on Iowa’s place in 
the nation’s agricultural picture, 
value of the state’s agricultural 
and industrial production, buying 
income, sales and many other in- 
dices—in this 42-page folder. 


No. 504. Colorado Rancher & Farm- 
er Data. 


A 1955 buying intentions survey, 
and data sheets on number and 
size of farms, purchases, livestock 
population, crops, etc, are offered 
in this loose-leaf file folder by 
Colorado Rancher & Farmer. 


No. 505. New England Farm Mar- 
ket. 


New England farm income, acre- 
age, production and total value of 
crop production, dairying, live- 
stock, poultry and many other 
facts and figures on New England 
farming are shown in this folder 
issued by New England Homestead. 


No. 506. Iowa Farm and Home 
Register 1955 Feed Survey. 


This survey, made by the re- 
search department of the Des 
Moines Sunday Register and the 
Iowa Farm and Home Register and 
supervised by the 1955 Feed Ad- 
visory Council, reports in detail 
on the feed-buying practices and 
problems of Iowa farmers. It in- 
cludes preferences in feed packag- 
ing, brands of feed or stock and 
poultry, etc. A section is given to 
the use of commercial fertilizers. 
Issued by Iowa Farm and Home 
Register. 


No. 507. Iowa Farm Market Data. 


This folder, issued by Iowa Farm 
and Home Register, contains a 
county tabulation of Iowa farm 
market figures, including number 
of farms, average income, crops, 
livestock, poultry, and farm ma- 
chinery, along with circulation fig- 
ures for the publication. 


No. 508. There’s Gold in the Grass- 
roots of the Great Northwest. 
Western Livestock Reporter of- 
fers a file folder of data about the 
publication—the area it covers, its 
readers, advertisers and circula- 
tion. 


No. 509. Dakota Market Data. 


The Dakota Farmer has issued 
this market study showing the Da- 
kotas’ rank in state tabulations of 
total acres harvested, harvesting of 
individual crops, livestock, etc. It 
includes a table showing seasonal 
activities of Dakota farmers. 


No. 510. 1955 Market and Reader- 
ship Study. 

Iowa Farm Bureau Spokesman 
has issued this report on a survey 
among Iowa farm families. It cov- 
ers size and ownership (or rental) 
of farms; production and market- 
ing of livestock; brands of com- 
mercial feed supplement used; 
building and remodeling inten- 
tions; farm machinery—ownership 
and plans for replacement; hob- 


TO OBTAIN MARKET DATA USE THIS COUPON 


Readers’ Service Dept., ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Please send me the following market data (insert number of each item wanted): 


bies; and readership preference. 


No. 511. Texas Ranch and Farm 
Data. 
Texas Ranch and Farm, pub- 


lished by the Fort Worth Star- 
Telegram, offers a folder and data 


sheets mapping the 138 counties oy intial cae 
covered, with figures on farms, 
value of products sold, livestock a ee 
and poultry, ranch and farm ex- 
penditures, equipment on ranches Address .... 0... . sees ce cues 
and farms, etc. A county tabula- 
tion of circulation is included. City & Zone................. 


Coe eee eee ese eee eee Ste Hee HHS ee FSFE HeeFHSFHsSeS FESS HTHTSFHHES O88 


eo COO OOHRS ESOEH OES HH SHEHEHHHEEHS HTS HSHSHSHHSHEHHE HH HEHEHE EHH HEHHHHHEHHHEHSHHHSHEHSSHHees 


No. 512. Consumer Survey of the 
Farm Youth Market. 
The National Future Farmer, 


This coupon not valid after November 7, 1955 


... Voted the MOST HELPFUL 
Publication by the Entire 


FARM EQUIPMENT INDUSTRY! 


DEALERS... 


45% MORE DEALERS VOTED IMPLEMENT 

& TRACTOR AS THE ONE MOST HELPFUL 

TRADE PUBLICATION 

In May and June, Erdos & Morgan Research Service surveyed by mail 
5,085 Dun & Bradstreet rated farm equipment dealers throughout the 
U. S. 27% response was received with 1,282 expressing their preferences 
for farm equipment publications they find most helpful in their business. 
To eliminate any possible bias, Erdos & Morgan rotated the positioning 


of the magazines on their questionnaire and reproduced the front covers 
of each publication for the same month. Here are the findings: 


WHICH FARM EQUIPMENT PUBLICATION IS 
MOST HELPFUL IN YOUR BUSINESS? 


Among Dealers Replying: 


IMPLEMENT & TRACTOR voted “most helpful”........... 35.1% 
Farm Implement News voted “most helpful”................. 24.3% 
Farm Equipment Retailing voted “most helpful”.............. 18.9% 
No preference, equal, don’t know, etc.............00ceeeeeeee 21.7% 


Among Dealers Receiving All Three Publications: 


IMPLEMENT & TRACTOR voted “most helpful”........... 34.0% 
Farm Equipment Retailing voted “most helpful”.............. 24.9% 
Farm Implement News voted “most helpful”................. 19.5% 
No preference, equal, don’t know, etc...............0000 eee 21.6% 


Among Dealers Receiving Only 1&T and FIN: 


IMPLEMENT & TRACTOR voted “most helpful”........... 53.6% 
Farm Implement News voted “most helpful”................- 27.6% 
No preference, equal, don’t know, etc.................500005 18.8% 


Among Dealers Receiving Only 1&T and FER: 


IMPLEMENT & TRACTOR voted “most helpful”........... 61.5% 

Farm Equipment Retailing voted “most helpful”.............. 22.2% 

No preference, equal, don’t know, etc.............000000ceeee 16.3% 
Publication Received By Respondents: 

Paran Tangle Ween s o's so o'v'n'd Ses Woden wadiccccccce 78.6% 

TRGPLEEDGEINT & TRACTOR 6 aon icc icdcwcccdicccccccccess 76.9% 

Farm Equipment Retailing...............00cccceccccceee® 69.3% 


For top readership, 
place your advertising in... 


SURVEY-PROVED “MOST HELPFUL” 
FARM EQUIPMENT PUBLICATION 


according to a nation-wide independent survey by 


ERDOS & MORGAN RESEARCH SERVICE, specialists in reader studies 


MANUFACTURERS... 


IMPLEMENT & TRACTOR IS PREFERRED 3 TO 1 
BY MANUFACTURERS AS THE ONE MOST HELPFUL 
FARM EQUIPMENT PUBLICATION 


In July, Erdos & Morgan Research Service surveyed by mail 522 engi- 
neers, executives and officials of all the full-line farm equipment manu- 
facturing plants. 55.2% response was received with 288 expressing their 
preferences for farm equipment publications they find most helpful in 
their business. To eliminate any possible bias, Erdos & Morgan rotated 
the positioning of the magazines on their questionnaire and reproduced 
the front covers of each publication for the same month. Her are the 
findings: 


WHICH FARM EQUIPMENT PUBLICATION IS 
MOST HELPFUL IN YOUR BUSINESS? 


i ks i iy 7 ley tS e oe hd) eer 44.8% 
Darah Eatehomoent Made. coo cose cdenscccnscvcedb abe beseces’s 11.8% 
Rate TRRGEOGT no oc cc cd tec ccccccciciadscscsceven 10.8% 
Farm Meawlgemoent Retailing. 000 ccc ccccccccscccvccccoscsse 0.7% 
No preference, equal, don’t know, etc ........6.0000000s sees ane 
PUBLICATIONS RECEIVED BY RESPONDENTS 

TRE Te OG TI Oe 00 nc Kccdv agen ndad piv eccecees 98.3% 
Pak: Benes FORE. oo oo cecnccccntabkesdae thb desk sabes 68.1% 
Re OOTER, oc ccccccceccodtenetweds eaceevosen 37.5% 
Farm Equipment Retailing..............cccceeeeseeeeeees 31.9% 


In addition to reporting an overwhelming prc ‘erence on the part of man- 
ufacturing personnel for IMPLEMENT & T-2ACTOR, this study also 
demonstrates the leading and intensive covcrage IMPLEMENT & 
TRACTOR has at the factory level among m°n who make “original 
equipment” buying decisions. 


INDEPENDENT RESEARCH BY EXPERTS 


Erdos & Morgan Research Service, New York, is an independent market 
research organization, specializing in publication preference surveys by 
mail. Their standing is best indicated by their clients — Time, Life, 
Wall Street Journal, Business Week, Barron’s, McCall’s, New York 
World-Telegram & Sun, Popular Science, etc. 
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Farmers of America, has issued 
this report on the farm youth mar- 
ket showing, with replies to a 
questionnaire, age, number in fam- 


ily, farm magazine readership, 
family ownership, and future 
plans. 


No. 513. Facts about the National 

Live Stock Producer Market. 

This brochure, published by Na- 
tional Live Stock Producer, tabu- 
lates the Census classification of 
farms by types, and goes into great 
detail on figures to show the mar- 
ket for all sorts of goods on live- 
stock farms. Tables show value of 
land and buildings, cropland acre- 
age, ownership of trucks, tractors 
and other farm machinery, etc. A 
map shows where the country’s 
livestock farms are, and coverage 
by the publication. 


No. 514. Buying Better Farming, 
Better Living. 
This is the second edition of a 
study made in ’51 by Successful 
Farming in which subscribers were 


which is published by the Future | 


asked what they had purchased in 
the past three years and what they 
plan to buy in the coming year. 
Covering much of the same ground 


as the earlier study, this shows 


the Successful Farming farm sub- 
scriber among the best customers 
in the country for appliances, tv 
sets, paint, furniture, draperies and 
other products for the farm and 
home. 


No. 515. Length of Life Survey. 

This is one of a series of continu- 
ing studies by Successful Farming 
covering a cross section of sub- 
scribers. It reports on per cent of 
families who keep copies for future 
reference and who pass them 
along; the amount of clipping, sav- 
ing, or destroying that goes on; 
length of time copies are saved; 
per cent of references to back issues 
and what was looked for; and per 
cent of references to advertising 
in back issues and what was 
sought. 


No. 516. Successful Farming Con- 
sumer Panel Studies. 


rye 


Successful Farming offers the | 
second in a series of consumer | 
panel studies, containing a map. 


showing distribution of panel | 
members, summary of grocery | 
shopping habits, families with 


children, and record of purchases. 


No. 517. Successful Farming Basic 
Data Book. 

Basic data on the farm market 
and Successful Farming are con- 
tained in this brochure issued by 
the publication. It includes statis- 
tics on family makeup, farm in- 
come, ownership, and facts about 
editorial and advertising linage 
classifications, rates, etc. 


No. 518. When Is a Farmer Not? 

In this folder, Successful Farm- 
ing provides a Census yardstick 
for measuring the nation’s 5,382,- 
162 farms, and shows, in graphs, 
where the country’s commercial 
farms are, classified by value of 
farm products sold. 


No. 519. Fruit Facts. 


American Fruit Grower has is- 


sued this brochure, which it de-| 


scriptively subtitles “The Man, the 
Market, the Magazine.” Its con- 
tents report on fruit growing as a 
business, its standing in ownership 
of machinery and in acreage, val- 
ue, etc. Graphs and tables indicate 
purchasing power, homes with 
electricity, and many other market 
details. 


No. 520. Nebraska Farmer Data. 

Nebraska Farmer has available 
a fine folder of data sheets about 
the market and publication. It cov- 
ers a ten-year record of cash farm 
income; Nebraska’s rank in agri- 
culture; cattle, poultry and crops; 
motor vehicle registration, by 
counties, and many other details. 
Included is a survey report on in- 
tentions to build and remodel, and 
purchases of furnishings and 
equipment planned for home and 
farm. 


No. 521. Farm Petroleum Market 
Survey. 
Nebraska farmers report on 
ownership of passenger cars, 


‘CONSUMER MARKETS TABULATIONS, 1954 


KEYSTONE 


FARM HOUSEHOLDS 


i NON-KEYSTONE KEYSTONE % 
| U. S. TOTALS COVERAGE COVERAGE OF U. S. 
FARM POPULAT 559, 109, 449, i 
RM POPULATION 24,559,100 5,109,500 19,449,600 79. 4 | 
6,307,470 1,373,080 4,934,390 78.2 


FARM RADIO 


HOMES 6,099,100 


1,329,670 4,769,430 


($000) 


! 


GROSS FARM INCOME 


33,133,071 


@WRITE, WIRE GR PHONE FOR 


CHICAGO 


NEW YORK 


111 West Washington St 580 Fifth Avenue N 
STate 2-6303 PLaza 7-1460 

LOS ANGELES SAN FRANCISCO 

3142 Wilshire Bivd. 57 Post Street 


DUnkirk 3-2910 


i" TAKE YOUR CHOICE 


A handful of stations or the network... 
. it's up to 


a minute or a full hour. . 
you, your needs. 


i" MORE FOR YOUR DOLLAR 


No premium cost for individualized pro- 


gramming. Network coverage for 
than ‘'spot’’ cost for same stations. 


i" ONE GROER DOES THE JOB 


All bookkeeping ond details are done 
by KEYSTONE, yet the best time and 


place are chosen for you. 


SUtter 1-7440 


8,986,733 


24,146,338 


experience.* If you 


Check the chart above and see the most 
amazing coverage figures in all your media 


have a product or 


products you want to sell by the carload, 
boatload or trainload to this rich and ready 
market, KEYSTONE will crown your sales 
efforts with glory and profits. There’s 860 
Hometown and Rural American Stations 
at a cost per 1,000 families so low that 

you won’t believe it until we prove it to you. 
Just ask us . . . we'll be glad to show you! 


*Standard Rate and Data Survey 
made this year from late 1954 figures. 


COMPLETE MARKET INFORMATION AND RATES 


cereal amernete pues 


Advertising Age, October 17, 1955 


trucks, and tractors in this market 
study by Nebraska Farmer. Num- 
ber owned, make, year of manu- 
facture and purchase, and mileage 
in last 12 months are shown. The 
fuel section covers kinds and 
brands of motor fuel and motor oil 
used, frequency and place of lub- 
rication, fuel for cooking and heat- 
ing, home heating equipment, etc. 


No. 522. These Are the Facts. 

The Kentucky-Tennessee State 
Farm Paper Unit has issued this 
booklet about Kentucky-Tennessee 
agriculture and The Kentucky 
Farmer and The Tennessee Farm- 
er. Figures are shown for number 
of farms, acreage, crops and live- 
stock, cash farm income, ownership 
of machinery, what farmers of the 
two states buy and what they sell. 
Seasonal planting and harvesting 
tables are included. 


No. 523. Some of the Things Mon- 

tana Farm Families Plan to Buy. 

Buying intentions of Montana’s 
farm and ranch families are re- 
ported in this folder issued by 
Montana Farmer-Stockman. Items 
include household equipment and 
supplies; farm machinery and 
equipment; automobiles, trucks, 
accessories and petroleum prod- 
ucts; livestock and poultry feed 
and supplies; food products and 
building materials. 


No. 524. Commercial Fertilizer Sur- 
vey. 

A mail survey conducted by 
Wisconsin Agriculturist & Farmer 
among Wisconsin subscribers is re- 
ported in this folder issued by the 
publication. It shows per cent of 
farmers who use commercial fer- 
tilizer, the types used, place of 
purchase, amount used per acre, 
method of application and months 
in which it is applied, crops for 
which it is used, and other details. 


No. 525. Petroleum Products Sur- 
vey. 

In this brochure, Wisconsin Ag- 
riculturist & Farmer reports on 
passenger cars, trucks and tractors 
owned by subscribers, with infor- 
mation on number owned; make; 
year of manufacture and purchase; 
total mileage in the last 12 months. 
Kind of motor fuel and motor oil 
used is shown, as well as fuel for 
cooking and heating, and kind of 
heating equipment. 


No. 526. Home Convenience and 
Appliance Survey Report. 

Wisconsin Agriculturist & Farm- 
er reports on a subscriber survey 
which shows per cent of farms us- 
ing electricity and gas; extent of 
plumbing systems; ownership of 
electric and other appliances, heat- 
ing systems, etc. Makes of all these 
items are shown. 


No. 527. Buying Intentions of Farm 
Families in Wisconsin. 

Wisconsin farmers report on in- 
tentions to build and remodel, 
paint, repair and install general 
improvements for home and farm 
enterprise. Plans for purchase of 
home conveniences and furnish- 
ings, as well as for automotive and 
tractor equipment, are shown. Is- 
sued by Wisconsin Agriculturist & 
Farmer. 


No. 528. Wisconsin Livestock Pop- 
ulation. 

A table and series of maps issued 
by Wisconsin Agriculturist & 
Farmer provide a county count 
of all cattle, milk cows, horses and 
mules, hogs, stock, sheep and 
chickens, as of Jan. 1, 1955. 


No. 529. Wisconsin Crops. 

Corn, alfalfa hay, barley, oats, 
rye, wheat and soybeans are cov- 
ered in this crop report issued by 
Wisconsin Agriculturist & Farmer. 
There are county tabulations 
showing acreage, yield and pro- 
duction (in bushels or tons). 


No. 530. Salt Surveys. 
Wisconsin Agriculturist & Farm- 
er has made two surveys—one, 
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Advertising Age, October 17, 1955 


among Wisconsin feed and grain 
dealers on the sale and use of trace 
mineral salt, and the other, among 
farmers to learn about their use of 
plain and trace mineral salts for 
livestock feeding. Both are avail-| 
able from the publication. 


No. 531. Automotive Repair Sur- 
vey. 

Ownership of automobiles, 
trucks, tractors and gasoline en- 
gines among Wisconsin Agricultur- 
ist & Farmer subscribers is shown 
here, with information on repairs 
(who does the work), overhauling, 
and parts replacements. 


| 


No. 532. Redecorating and Painting 
Survey. 

This survey by Wisconsin Agri- 
culturist & Farmer reports on the 
number of Wisconsin farm people 
who plan to do interior or exterior 
decorating of their homes, or who 
plan to paint any of their build- 
ings. It indicates what months the 
work will be done, length of time 
since the previous job, brand of 
paint last used, and type of paint 
preferred. 


No. 533. Pigs and Hogs Raised, 
Feeds Fed, Point of Purchase. 
Number of pigs and hogs raised 
by subscribers, details of the feed- 
ing program and where feeds are 
purchased are reported by Wiscon- 
sin Agriculturist & Farmer. 


No. 534. Dairy Cattle Raised, Feeds 

Fed, Point of Purchase. 

This report on dairy cattle, feed- 
ing procedures and place of pur- 
chase is similar in format to the 
one listed above. Issued by Wis- 
consin Agriculturist & Farmer. 


No. 535. Chickens Raised, Feeds 
Fed, Point of Purchase. 

Third in the series of “how 
many,” feeding, and how and 
where feed is purchased is offered 
by Wisconsin Agriculturist & 
Farmer. 


No. 536. Wisconsin Farm Income. 
Wisconsin Agriculturist & Farm- 
er has a data sheet tabulating an 
estimate by Agricultural Market- 
ing Service to show a county count 
of 1954 cash receipts from market- 
ing and government payments. 


No. 537. Tractors, Automobiles and | 
Trucks. 

Maps issued by Wisconsin Agri- 
culturist & Farmer show county 
figures for number of farms, trac- 
tors, automobiles and trucks in 
Wisconsin. | 


“BUYING BIBLE’ 
of the fabulous 
SOUTHERN CALIFORNIA MILKSHED 
The California 
DAIRYMAN 


Read and believed by every dairyman 
in the nation’s highest producing, most | 
progressive milkshed. The “buying | 
bible” of the Southern California dairy | 
industry. 


100% COVERAGE 
Carefully controlled circulation assures 
complete advertising coverage in the | 
number one “big money” dairy indus- | 
try market. | 


PINPOINT CONCENTRATION 
The only strictly local publication in | 
the highly specialized Southern Cali- 
fornia milkshed. Affords pinpoint con- | 
centration of advertising sales effort 
at the local level. 


| 
| 


| 
Member of Verified Audit Circulation (VAC) | 
Write or phone for rates 

and detailed market information 


The California 


DAIRYMAN 


P.O. Box 666 © Paramount, California 
Phone: NEvada 6-1948 


Eastern Representative 
Norris H. Evans Co. © Upper Montclair, N. J. 


Phones: Montclair 2-6951 © New York: Plaza 5-1127 


No. 538. County Analysis of Live- 
stock on Farms. 
Western Farm Life offers U.S. 


Census of Agriculture figures in a_ 


county analysis of livestock on 
farms in what the publication des- 
ignates as the Sure-Crop Area: 
Colorado, Wyoming, Utah, New 
Mexico, Montana, southern Idaho 
and western Nebraska. 


No. 539. Population in the Sure- 
Crop Area. 
1950 Census figures are used for 
a county tabulation of population 
in the states of the Sure-Crop 
Area. Issued by Western Farm 
Life. 


No. 540. An analysis of Irrigated 
Farms. 

Irrigated acres in the Sure-Crop 
Area are listed by states and coun- 
ties in this report issued by West- 
ern Farm Life. 


No. 541. Acreages and Number of 
Farms Reporting Leading Crops. 
This is a county tabulation of the 
number of farms and acreage un- 
der cultivation in the leading crops 


of Western Farm Life’s territory. 


No. 542. 1954 Analysis of Cash Re- 
ceipts. 

Cash receipts from farm market- 
‘ing and government payments— 
/1954—are shown in this tabulation 
‘issued by Western Farm Life, with 
‘the figure for the Sure-Crop aver- 
age and the national average per 
farm. 


No. 543. Schedule of Sure-Crop 

Area Farm Activities. 

This month-by-month tabulation 
presents a picture of the year- 
’round activities in Colorado, Wy-| 
oming, Montana, New Mexico, | 
Utah, western Nebraska and south- | 
ern Idaho. Months of peak and | 
lesser activity are indicated. 


No. 544. Farm Electrification by | 

States. 

Western Farm Life has published | 
a tabulation of farm electrification 
by state, for the U.S. It shows total 
‘number of farms and farms on) 
/power lines (U.S. Census of Agri- 
‘culture, 1950), and figures from 
Edison Electric Institute on num-. 


67 


Available Farm Market Data 


To secure copies of data listed, 


use the handy coupons 


ber and per cent of farms on pow- 
er lines for 1951. 


No. 545. An Analysis of Farm Land 
Use. 

A map of the Sure-Crop Area is 

included with a tabulation showing 

number of farms, average acres, 


acres in crop land and pastures, in 


this report issued by Western Farm 


| Life. 


No. 546. 21st Annual Agricultural 
Reference Book. 


Acreage, production and value. 


of farm crops; number and value 
of livestock and livestock products; 


and number and value of poultry 


and poultry products are tabulated 


this report on a cross section of 
subscribers in Colorado, Wyoming, 
Arizona and New Mexico. It covers 
ownership of automobiles, trucks 
and tractors, showing number, 
year, make, etc., and use of motor 
fuel and motor oil. It includes in- 
formation of cooking and heating 
fuel and equipment, fuel storage 
on farms and farm acreage. 


No. 548. An Analysis of Farm 

Ownership. 

This folder issued by Western 
Farm Life contains state tabula- 
tions of farm ownership of trac- 
tors, trucks, grain combines, 
milking machines, home freezers, 


,automobiles, pick-up balers, elec- 


in this illustrated folder about the |tric water pumps etc., along with 


area covered by Western Farm 
Life. 


data on number of farms for the 


publication’s area. 


No. 547. Farm Petroleum Market|No. 549. What’s Being Bought in 


Survey. 
Western Farm Life has issued 


1955. 
Pacific Northwest Farm Quad 


WHO'S HERB 
BACK FROM RUSSIA! 


OU’VE read a lot recently about the twelve 
American farm experts who toured Russia, 
while twelve Russian farmers studied American 


agriculture in Iowa. 


We of WHO are tremendously proud that our 
own Farm Director Herb Plambeck was chosen 
as the only radio farm news man to accompany 
the American delegation. He took pictures and 
made on-the-spot recordings. All of Iowa is now 
hearing the results of all this on WHO and 
WHO-TV—and in Plambeck speeches before 
dozens of farm organizations, etc. He is making 
recordings for the Voice of America, and his ma- 
terial is being widely used by the networks, the 
U.S. Department of Agriculture, etc. 


Herb took the bulk of the pictures appearing 


Mig” FREE & PETERS, INC., National Representatives 
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in the September 19, 1955 
ing on page 164. 


PLAMBECK 


issue of LIFE, start- 


Why was Herb selected? In addition to being 
the favorite farm commentator in America’s 
most productive farm area, he was recommended 
by the U.S. Department of Agriculture and by 
the nation’s largest farm organizations. 


Herb’s Russian tour is a tremendous “plus” 
for WHO listeners and advertisers. It’s the sort 
of “plus” you always expect—AND GET— 
from Iowa’s most important station. 


BUY ALL of JOWA— | 
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Announcing 


Farm 
Power 


A new national trade 


magazine for merchandis- 


ing farm electrification 
FIRST ISSUE—JANUARY 1956 


(Closing date— 
December 15, 1955) 


initial circulation — 
6,000 net paid ABC 


to the management of: 


@ Private Utilities 

Rural Electric Cooperatives 
Public Power Districts 
Public Utility Districts 
agricultural engineers 
vo-ag teachers 

country agricultural agents 
home demonstration agents 


also: electrical equipment manufac- 
turers, farm equipment manufacturers, 
dealers and distributors; government 
agencies 


q Farm Power* 


416 E. State St. Ithaca, N. Y. 


*formerly Co-op Power 


ea. eae 


Farm Income may be 
down BUT 


Farm Cooperative 
$ Volume has 


1. Increased for 10 consecu- 
tive years 


2, Reached an all-time high 
You Can Get Your Share 
Of This $12,500,000,000 
MARKET 
through 


Cooperative 
Digest 


the only national trade 
magazine for farm cooperative 
management 


CIRCULATION - 7,000 + NET PAID 


Issued monthly—closes first 
of current month 


Write for rate card, 
current issue, and market 
and media data to 


Cooperative 
Digest 


THE NATIONAL MAGAZINE 
OF FARM BUSINESS 


416 E. State St. Ithaca, N. Y. 


ROY H. PARK, Incorporated Publisher 


Available Farm Market Data 


To secure copies of data listed, 


use the handy coupons 


(Washington Farmer, Oregon 
Farmer, Idaho Farmer and Utah 
Farmer) reports on replies to a 
questionnaire sent to a cross sec- 
tion of subscribers covering pros- 
pective purchases. Items range 
from food and other household 
items through rubber boots, farm 
machinery, automobiles and ac- 
cessories, to “wire, barbed.” Pages 
include a check of items actually 
bought by respondents, 1949-1954, 
inclusive. 


No. 550. Switch to Greater Appli- 
ance Sales. 

This bulletin, issued by Pacific 
Northwest Farm Quad, compares 
national averages with Pacific 
Northwest farmers in ownership 
and production. Tables show brand 
preferences and per cent of farms 
buying specific brands of appli- 
ances in 1954, and figures are pro- 
vided to show the potential for 
electric appliances. “Worth culti- 
vating” are the key words. 


No. 551. Contains More TBA. 

The market for tires, batteries 
and accessories in the Pacific 
Northwest is described in this 
booklet issued by the Pacific 
Northwest Farm Quad, which re- 
ports on ownership of automobiles, 
tractors, trucks and other farm 
equipment. Brand preferences and 
per cent of farms buying in 1954 
are tabulated. 


No. 552. Automobile Sales Shift 
into High. 

Automobile, truck and tractor 
ownership in the Pacific Northwest 
farm market is reported in this 
brochure issued by the Pacific 
Northwest Farm Quad. Pacific 
Northwest farmers need more and 
buy more at a greater rate, the 
booklet says. 


No. 553. Petroleum Sales Gush. 


Pacific Northwest Farm Quad 
reports on the highly mechanized 
farm market covered by the Wash- 
ington Farmer, Oregon Farmer, 
Idaho Farmer and Utah Farmer. 
The market for petroleum products 
is shown in ownership figures for 
automobiles, trucks, tractors and 
other farm equipment, and a report 
from distributors about petroleum 
sales in the area. 


No. 554. Agricultural Data. 

Total farms, irrigated farms, 
acreage, crops, livestock, farm ma- 
chinery and other details about 
the Pacific Northwest are reported 
in maps and tables in this booklet 
issued by the Pacific Northwest 
Farm Quad. 


No. 555. Fertilizer Consumption. 

Capper-Harman-Slocum Inc. has 
issued a map and tabulation for 
Ohio Farmer, Pennsylvania Farm- 
er, Michigan Farmer—the tabula- 
tion showing leading grades of fer- 
tilizer by regions, and the US. 
map indicating increase in fertiliz- 
er consumption, 1944-1954. 


No. 556. The Three Farmers. 
This brochure contains a study 
of farm income and livestock pro- 
duction in the U.S. Replete with 
graphs, tables and maps, and is- 
sued by Capper-Harmon-Slocum 
for Ohio Farmer, Pennsylvania 
Farmer and Michigan Farmer. 


No. 557. The Ohio Farm Market. 
Here’s a basic report on the Ohio 
farm market, issued by Capper- 
Harmon-Slocum for The Ohio 
Farmer. It covers data on popula- 
tion, facilities and equipment; 
feeds; livestock and livestock prod- 
ucts; farm income and buying pow- 
er; fertilizer and crops; and in- 
formation about the publication 
(editorial, advertising, and circula- 


THUMB | 
THRU" ic; 
TEST 


content of each! 
Place 


unchallenged! 


NOTICE . . . how early in the 
issue FER editorial meataeial 
begins. 


NOTICE... how advertisements 
in FER are positioned opposite 
live editorial material. 


NOTICE... the attractive use of 
type and attention-getting page 
layouts. 


NOTICE . . . how each FER 
illustration is carefully chosen 
and expertly presen to cap- 
ture reader interest. 


NOTICE, 


FARM EQUIPMENT DEALERS KNOW WHAT 
BOOK IS BEST FOR THEIR NEEDS! 


And You'll Know the One Best for Yours . . . 
When You Make The Revealing 


you want to check such statistics as circulation, 
cost-per- pier PR a area of distribution, and all 

ures you use to judge me cotoes in the farm equipment field. 
F EQUIPMENT 


final test—the most a of yp a study of the editorial 


regular issues of all the national trade publications in the 
| field side-by-side. Turn the pages one-by-one. FER stands out— 


IN SHORT, HOW THE ENTIRE ISSUE IS KEYED TO THE DEALER'S 
DAY-TO-DAY PROBLEMS SO AS TO BE MOST STIMULATING, OF MOST PRAC- 
TICAL INTEREST AND OF MOST VALUE TO HIM! 


eeeeeed | 


FER has added an even dozen new readership-building features. These, with 
FER'S already established popular editorial features, build the type of heavy 
readership traffic that makes your advertising EXPLODE with impact! 


FARM EQUIPMENT 
RETAILING ) 


2340 Hampton Ave., St. Lovis 10, Mo. 


the other meas- 


G stands every test! But the 


NOTICE .. . how every editorial 
department fills a distinct and 
separate dealer need . and 
how FER’s merchandising and 
management ques are 
presented in easy-to-read, un- 
derstandable style. 


NOTICE ... how ev FER 
article presents a timely and 
practical profit-making idea. 


NOTICE . . . any feature article j 
and the way it mirrors FER’s 
closeness to dealers. 


tion). 


No. 558. The Ohio Farm Petroleum 
Market. 

This report, published by Cap- 
per-Harmon-Slocum for The Ohio 
Farmer, covers passenger cars, 
trucks and tractors, with data on 
ownership, make, year of manufac- 
ture and purchase, etc. Use and 
brands of motor fuel and motor oil 
are reported, as are fuel for cook- 
ing and heating, and kinds of home 
heating used. 


No. 559. The Pennsylvania Farm 
Market. 

Farm income and buying power; 
population, facilities and equip- 
ment; feeds, livestock and livestock 
products; and fertilizer and crops 
are reported in tables and maps in 
this study by Capper-Harmon-Slo- 
cum for Pennsylvania Famer. 


No. 560. Pennsylvania Farm Petro- 
leum Market. 

Facts about ownership of autos, 
tractors and trucks, use of motor 
fuel and motor oil, fuel for home 
heating and cooking, etc., are 
shown in this report issued by Cap- 
per-Harmon-Slocum for Pennsyl- 
vania Farmer. 


No. 561. The Michigan Farm Mar- 
ket. 

Population, facilities and income, 
feeds, farm buying power, live- 
stock and livestock products, fer- 
tilizer and crops, with information 
on Michigan Farmer are shown in 
this brochure issued by Capper- 
Harmon-Slocum. 


No. 562. The Michigan Farm Pe- 
troleum Market. 

Ownership of autos, trucks and 
tractors, with figures on makes, 
year purchased and year of man- 
ufacture, and use of motor fuel and 
motor oil, are tabulated in this re- 
port by Capper-Harmon-Slocum 
for Michigan Farmer. The report 


and heating, kind of home heating 
equipment used, etc. 


No. 563. Food Products Purchased 
by Southern Farm Families. 
This is a continuing study of 
types and brands of food products 
and beverages used by Progressive 


includes data on fuel for cooking) 
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Farmer subscribers, and reports 
as of the summer of 1954. The ma- 
terial includes family data: reader- 
ship, farm residence and owner- 
ship, size of town, where food is 
bought and kind of store. 


No. 564. Household Products Pur- 
chased by Southern Farm Fam- 
ilies. 

Types and brands of drugs, toi- 
let articles and household supplies 
used by The Progressive Farmer 
subscribers are reported in this 
study issued by the publication. 
The format of the report is similar 
to the one above, showing data on 
families, residence and ownership, 
etc. 


No. 565. Southern Farm Petroleum 
Market. 

Purchase and storage of petro- 
leum products is reported in this 
study issued by The Progressive 
Farmer, based on a cross section 
survey of subscribers. It includes 
information on ownership of autos, 
trucks and tractors; use and pur- 
chase of motor fuel and oil, and 
fuel for cooking and heating, kind 
of home heating equipment, and 
other details. 


No. 566. Motor Vehicle Registra- 
tions Related to Magazine Cir- 
culation in the South. 

A map of the 16 southern states, 
indicating rural and urban coun- 
ties, leads this brochure issued by 
The Progressive Farmer. Tables 
for the total and for each state 
show ownership of passenger cars 
and trucks, and circulation of ur- 
ban magazines and farm publica- 
tions. Graphs and tables show 
number of cars purchased, with 
each region’s percentage of the 
nation’s total. 


No. 567. In Neighborly Touch with 
the Rural South. 

This booklet highlights the edi- 
torial story of The Progessive 
Farmer, illustrating local and 
southwide editorial linage by edi- 
tions and by subject—tobacco and 
cotton production, women’s and 
young people’s features, etc. 


No. 568. A Study of Advertising 
Coverage in the South. 
The Progressive Farmer has is- 
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Advertising Age, October 17, 1955 


sued this folder showing southern 
market factors such as households, 


trucks and passenger cars, retail | 


food sales and television sets in 
counties of various populations. It 
includes circulation figures for a 
list of national magazines and The 
Progressive Farmer. 


No. 569. Dixie Data. 

The Progressive Farmer has 
available a number of data sheets 
covering sales of electric appli- 
ances; pulpwood production; fertil- 
izer consumption, livestock, num- 
ber of electrified farms. 


No. 570. ‘Power-full’ Farming Con- 
tinues Upward Spiral. 

Capper’s Farmer offers three 
folders: “All Tractors on Farms, 
July 1, 1954,” “Wheel Tractors on 
Farms, July 1, 1954,” and “Tractor 
Moldboard Plows on Farms, Jan. 1, 
1954.” Each contains regional maps 
with figures on the number of 
farms, number of tractors, per cent 
of U.S., and the number per 1,000 
farms. 


No. 571. Home Convenience and 

Appliance Survey. 

Wallaces’ Farmer and Iowa 
Homestead has issued this report, 
which is second in a continuing 
series. It covers use of electricity 
and gas, plumbing (water supply, 
heaters, etc.), ownership of house- 
hold appliances, type of heating 
system, etc. It includes information 
about subscriber families, farm 
ownership or rental, acreage and 
size of family. 


No. 572. Petroleum Products Sur- 
vey. 

This survey report by Wallaces’ 
Farmer and Iowa Homestead cov- 
ers ownership of passenger cars, 
trucks and tractors, with informa- 
tion on number owned, year of 
manufacture and purchase, and 
makes; use and brands of motor oil 
and motor fuel. Included is a re- 
port on subscribers’ use of fuel for 
cooking and home heating, water 
heaters, fuel storage, acreage and 
number living on farm. 


No. 573. Automotive Repair Survey. 

Ownership of automobiles, 
trucks, tractors and other farm 
machinery is reported here by 
Wallaces’ Farmer and Iowa Home- 
stead, with information about 
farmers’ overhauling, repair work 
and replacements, and where re- 
placement parts are purchased and 
how many. 


No. 574. Commercial Fertilizer Sur- 
vey. 

Use of commercial fertilizer by 
a cross-section of Wallaces’ Farm- 
er and Iowa Homestead subscribers 
is reported in this booklet. It shows 
what types were used, methods of 
application, terms of payment, and 
number of acres fertilized. 


No. 575. Redecorating and Painting 

Survey. 

This survey was made by Wal- 
laces’ Farmer and Iowa Homestead 
to obtain information on the num- 
ber of Iowa farm people who plan 
to do interior or exterior decorat- 
ing of homes or paint any of their 
farm buildings. Months in which 
the painting or wallpapering is 
planned are shown, with length of 
time since the last work was done, 
brand of paint last used, and type 
of paint preferred. 


No. 576. Chickens Raised, Feed 

Fed, Point of Purchase. 

Wallaces’ Farmer and Iowa 
Homestead reports here on the 
number of chickens raised, types 
of feed, methods of feeding and 
where and how often feed was 
purchased. 


No. 577. Pigs and Hogs Raised, 
Feeds Fed, Point of Purchase. 
This Wallaces’ Farmer and Iowa 

Homestead report is similar in for- 

mat to the one above, showing 

number of animals, type of feed 
used and method of feeding, and 


place of purchase. It also shows | 


69 


| type and size of bag preferred, and 
frequency of visits at the feed deal- 


e's place of business. TO OBTAIN MARKET DATA USE THIS COUPON ia 


No. 578. Beef and Dairy Cattle 


= 
Raised, Feeds Fed, Point of < 
pose Se Readers’ Service Dept., ADVERTISING AGE | | 
The third of the series, this re- i re 
port by Wallaces’ Farmer and Iowa 200 E. Illinois St., Chicago 11, Ill. es 
Homestead covers the number of 
beef and dairy cattle, kinds of Please send me the following market data (insert number of each item wanted): 


feed purchased, and place and fre- 
quency of purchase. 


No. 579. 1955 Buying Intentions of 
Farm Families in Iowa. 
Wallaces’ Farmer and Iowa 

Homestead offers this report on 

Iowa farmers’ plans to build, re- 


model and redecorate; to purchase TED Fete. ccc c ccc cncee eect ennesehesseeens heasecess neeeeeeaheee TORO cc ccccccccccvcscscctsecesees 
appliances, furnishings and con- 

veniences; and to add new farm RPM PPELESERURELES ETT Tee OTC ee re ne ies erin Be eee 
equipment, build, repair or make 

other improvements on farm build- PIUUE Faas cess ccc ccccesecbsws see skedacedeydnugeeiel stiedGeeeeeeek bette tent ane 
ings. 

No. 580. Iowa Cash Farm Income. 2 ef XPPITTTITTTTTTT  TitiTiii tt) ee GOURD cscs. covonnenctenane) shaee 


This data sheet, issued by Wal- 
laces’ Farmer and Iowa Homestead, 
provides a county tabulation of This coupon not valid after November 7, 1955 
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! 94,403,000 BIGGER 
Mim ee BIGGER! 
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LAST YEAR, from the good earth of Oklahoma and 
Texas, farmers “reaped’’ receipts amounting to two bil- 
lion, four hundred ninety four million, four hundred and 
atin! three thousand dollars. This was from crops and livestock. 
NOW —the new 1955 census shows there are about 
411,971 farms in Oklahoma and Texas. . . which means 
a per-farm cash-income (mostly spendable) of $6,055.00. 
This is all above the home-living these farmers raise in 
milk, butter, beef, pork, eggs, vegetables and other “eat- 
ables” that never get acquainted with the grocer’s shelves. 
Figured by the MONTH, this is an income of $505.00 per 
farm! A very nice target for advertising dollars that have 
a way of earning manufacturers a profit when invested 
in Farmer-Stockman advertising. 


OKLAHOMA 


——— 


TEXAS 


pores ~~ si 


~S 


the Sarmer-Steckman 


1ut-sFarmer-Stockman 


“iia OKLAHOMA CITY, OKLAHOMA © DALLAS, TEXAS | 


422,295 SUBSCRIBER FAMILIES 
IN THE SOUTHWEST 


Owned and Operated by The Okiahoma Publishing Company: The Daily Oklahoman, 
Oklahoma City Times, WKY, WKY-TV, WSFA, WSFA-TV. Represented by The Katz Agency. 


Sp pada yeamigss esagecmeiecalepin a “ } Se eo gk ara | ie 4, rag ietienaphtes « See eae ne Ere. * os Payee ee ae Parte if “iP. « - a ; ghee y: i 
, , 4 Bt Ee { . } . nfs "i 4 <~ ” ¥ eo pe P J 8 Bi Feat J es orn Cag nie ldo $ oe F 3 53 * iP ; t Fe martin ~ Rey, "ae i 
ie | { : OP I 
| eo 
a | oer 
TT iat 
| eee = . 
| Be | . 
| | 
Y er's y = 
; 
| ee 
| 
| 
im | 
# : 
_ = 
F 
i | i 
| FF 
' 
i 
A 
4 
4 
ME 
os | : 
{ | ‘ 
a 
} i 
| 
nf | 
- a 
{ | 
| we’ 34 * ra 
~ 
} oT a - ar, ’ } 
Pe. 2 Va La i 
} {| ' 
y @ 
; | 
' q 
' ; 
\ { Li 
’ 1 = - : 4 
47 eS CU ET) Ser aN ae a 
SS | 
. "s 
{ 4 a ti 
.- 7; a | 
4‘ 
| \. f hie, 
a ¢ /] 
| Ny. Wf Ty | OY DX 
we FN 
: 4 
, } Pe “ J 
} | ¢ ee 3 , / 
} : oo Ms. ee eee Pod ™! ‘ 
° og ee ~ & sp “Eee . 
A, OO ns ga ea. 
| | , oe, 4 | 
‘ ¢ i steele 
’ aa : 
_ ee P| 
| 
| | 
\ 
5 
y 
iW 
| 
J 
.| 
< } 
' 
q 
M 
: 
i} ; 
i | 
| | f 
| — 
T c : 
ee 
, 
| | 
| 
| ee 
| 
: bids. Be ene 38 es cs gibate POR Cer ae rene IE EER ha OT hag tt oh a ee - a SORE = IR ERI gaa Bie Teta tie ieee. tangas HRT hin, OR Ep ons par: Siete, ge ete Se EEE ee MeL Ne 2 eR a) 
: r z at Aer “at ae See) a z wR, THe Ute ot uae % fsa nah ts Ar ae ea i Cid oer See — ret pp we ¢ ok m3 i re tt me hte Te ey eT eas i Ch a eit vigaet eke ry re if Cee is 2 dhs > Te ee ean é es a ee ae pee xi ie % ae pert am a Sy . ¥ Pay ve e 5 ye 
< (ee a sa tS oe aad cece Mee RAPE: Phy oh ees ties ae i Soa ek Sonat Wile gt on eae tate eS EES OE Wikis > Baas sein: {Sone aes cate Be Pare es ae Fish te Ditch To ee Tet te SGT aly Geto Sees * Sa 
pee Shs her PR. © lap SIP Ne | ee Mtge a RS ca SSOP iat TY ign Ok Mia) > Li agnealat OPEL PRR MRIS ATP cay alle WE ae ca Ses Pde ee a oo ae eM Fak Pe Pees gee ON Pe SINE as ge Pk in 1 ee hie TESS LP Trt a NE Th ay" See ae MONG Nak ol ae Say 


<—s 
a . 


- 8670 


To secure copies of data listed, 


“ Available Farm Market Data 


use the handy coupons 


Agricultural Marketing Service's 
estimates of Iowa farmers’ 1954 
cash farm income from farm mar- 
ketings and government payments. 


No. 581. Iowa 1954 Crop Produc- 
tion. 

Soybean, oats, wheat, corn, hay 
and other crop production is shown 
by Iowa counties in these data 
sheets issued by Wallaces’ Farmer 
and Iowa Homestead. 


No. 582. Machinery on Iowa Farms. 

Wallaces’ Farmer and Iowa 
Homestead offers six data sheets 
containing maps of the state and 
showing county figures for the 
number of farms and the number 
of tractors, trucks, automobiles, 
corn pickers, pick-up balers and 
combines on Iowa farms. 


No. 583. Livestock on Iowa Farms. 
These data sheets issued by Wal- 


EXPAND your sales 


(as leading advertisers 
— like B. F. Goodrich 
and General Motors — 
are doing) 


in the 
FARM YOUTH market! 


(Future Farmers — 
average age 16.7 — are 
America’s most prom- 
ising new market 
today) 


The LARGEST publication 
in this field 


(tops in circulation — 
175,000 paid — tops in 
readership — 4.28 
readers per copy— 
and still growing ) 


in 1956 


(... to reach more 
readers...more often) 


to 
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(giving you more op- 
portunities to reach 
this growing young 
market with buying 
ideas . . . looking for 
new products) 


. +. to build your sales 
through The National 
FUTURE FARMER 


Write for your copy of 
“Second Consumer Survey 
of the Farm Youth Market’”’— 
available Nov. 15. 


The National & 
Future Farmer 


Owned aud Published by the Future Farmers of America 


Box 29, Alexandria, Virginia 
Phone Edgewater 9-5133 


laces’ Farmer and Iowa Homestead 
contain state maps showing num- 
ber of farms and number of hogs, 
number of-pigs saved during 1954, 
cows and heifers kept for milk, 
cattle and calves, and number of 
chickens raised, by county, on Iowa 
farms. 


No. 584. Petroleum and Automo- 
tive Markets Reported by Kan- 
sas Farmer Subscribers. 

Kansas Farmer has published a 
subscriber survey covering auto- 
motive equipment and petroleum 
products. Use and brand prefer- 
ence of products used in cars, 
trucks, tractors, home heating and 
cooking equipment and water 
heaters are covered. Fuel storage 
capacity on farms is shown, with 
tenure and size of farm. 


No. 585. Petroleum and Automo- 
tive Markets Reported by Mis- 
souri Ruralist Subscribers. 

The research department of 
Capper Publications has issued a 
report for Missouri Ruralist cover- 
ing automotive equipment and pe- 
troleum products. Data on use and 
brand preference for products used 
in cars, trucks, tractors, home 
heating and cooking equipment 
and water heaters are included. 
Fuel storage capacity on farms, 
tenure and size of farm are cov- 
ered. 


No. 586. Ownership of Electric 
Ranges. 

This is a release which compares 
the ownership of electric ranges 
among Capper’s Farmer subscrib- 
ers with that of all U.S. families. 
Available from the research de- 
partment of Capper Publications. 


No. 587. Ownership of Electric 

Heating Pads. 

Ownership of electric heating 
pads among Capper’s Farmer sub- 
scribers is graphically compared 
with that of all U.S. families in 
this release available from the 
research department of Capper 
Publications. 


No. 588. Ownership of Home Freez- 
ers. 

A comparison of home freezer 
ownership among Capper’s Farmer 
subscribers and all U.S. homes is 
made in this data sheet. Available 
from the research department of 
Capper Publications. 


No. 589. Ownership of Electric 

Toasters. 

This data sheet, issued by the 
research department of Capper 
Publications, shows a comparison 
of ownership of electric toasters 
among Capper’s Farmer subscrib- 
ers with all U.S. families. 


No. 590. Ownership of Electric 
Food Mizxers. 


Published by the research de- 
partment of Capper Publications, 
this graphic presentation compares 
ownership of electric food mixers 
among Capper’s Farmer subscrib- 
ers with that of all U.S. families. 


No. 591. Horses and 
Farms, Jan. 1, 1955. 
Illustrating the shift in animal 
power to machine power, this fold- 
er shows the number of horses and 
mules on farms for each state, and 
for nine standard geographic divi- 
sions. Prepared for Capper’s Farm- 
er by the research department of 
Capper Publications. 


No. 592. Hybrid Corn (Acres Plant- 
ed), 1955. 

This folder, issued by the re- 
search department of Capper Pub- 
lications for Capper’s Farmer, lists | 
acres of all corn planted, acres of 
hybrid corn planted and per cent. 
of all corn planted to hybrid. Data | 
tabulated for each state and stand- 
ard geographic division. 


Mules oun 


No. 593. Farms on Power Lines, 
Dec. 31, 1954. 

The importance of availability 
of electric power in determining 
the degree of farm modernization 
is shown in this folder issued for 
Capper’s Farmer by the research 


department of Capper Publica-| 
tions. It shows the number and per | 


cent of farms on power lines for 
each state and for standard geo- 
graphic divisions. 


No. 594. Cattle on Farms, Jan. 1, 
1955. 


This folder, prepared by the re-| 


1951 and 1954, the research depart- 
ment of Capper Publications will 
publish, in November, a series of 
eight data sheets which illustrate 
graphically the number of addi- 
tional owners of various plumbing 
fixtures among Capper’s Farmer 
subscribers in three years. Prod- 
ucts covered are pressure water 
systems, mechanical water soften- 
ers, septic tanks, bathroom fix- 
tures, flush toilets, lavatories, 
bathtubs and showers. 


No. 599. Farm Market for House- 
hold Appliances. 


Color charts will be issued in 
November to show the number of 
additional owners of home freezers, 
tv sets, electric toasters, food mix- 
‘ers, coffee makers and deep-fat 
‘fryers among Capper’s Farmer 
‘subscribers in three years. Pre- 
pared by the research department 
|of Capper Publications. 


No. 600. Farm Market for Home 
Improvements. 


The farm market for home 
insulation, interior paints and wall- 
to-wall carpeting is graphically il- 
lustrated in three data sheets pre- 


of Capper Publications for Cap- 
per’s Farmer. Based on subscriber 
studies conducted in 1951 and 1954, 
the material shows the number of 


pared by the research ag yo 
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No. 606. Reader Facts on Hatchery 

and Feed. 

Hatchery and Feed, dealer pub- 
lication for hatcherymen and feed 
retailers, has issued this folder re- 
porting on characteristics of the 
| publication’ s readers. The report 
covers size of business, what is 
sold, area covered, equipment and 
supplies used, feed sales, feed bag 
| preference, non-poultry items sold, 
and other details. 


| 


No. 607. Report on Broiler Grow- 
ing. 

Broiler Growing offers this re- 
port on reader characteristics, in- 
cluding families; occupations other 
than poultry raising; buying of 
equipment and supplies; chick 
transportation; how chicks are or- 
dered and where they are bought, 
and other details. 


No. 608. Report on Turkey World 
Subscribers. 
Families, turkey production in 
1954 and planned for ’55, methods, 
feeds, equipment, etc. are covered 
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additional owners among subscrib- | 


‘ers in three years. Available in| 
November. 


No. 601. Farm Market for Home 
Heating Equipment. 
Illustrating the big farm market 


search department of Capper Pub- for home heating equipment is this 
lications for Capper’s Farmer, tab-| series of seven data sheets showing 


ulates the number of cattle and|the number of additional owners 


calves on farms and their farm|of various heating systems. Data 


value. Data are shown for each! are based on studies made among 


~~ Florida Cattleman 
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state and nine geographic divisions. 


No. 595. Sheep on Farms, Jan. 1, 
1955. 

Number of sheep and lambs on 
farms and their farm value are 
listed in this folder issued for 
Capper’s Farmer by the research 
department of Capper Publications. 
Information is shown for each state 
and nine standard geographic divi- 
sions. 


No. 596. Chickens on Farms, Jan. 1, 
1955. 

Number of chickens on farms 
and egg production figures are list- | 
ed in this folder issued by the re-| 
search department of Capper Pub- | 
lications for Capper’s Farmer. 


No. 597. Hogs on Farms, Jan. 1, 
1955. 

The research department of Cap-_ 
per Publications has issued a tab- 
ulation of hogs and pigs on farms 
and their farm value. Figures are 


listed for each state and nine) 


standard geographic divisions. 


No. 598. Farm Market for Plumb- 
ing Fixtures. 
From subscriber studies made in 


Capper’s Farmer subscribers in 
1951 and 1954.by the research de- 
»/ partment of Capper Publications. | 

Available in November. | 


No. 602. Automotive Equipment 
and Supplies. 


per Publications will have an ex-| =, Magazine penalties. 
tensive report available in Novem-_ t Sete, 

ber on automotive equipment and | a DX ps 
supplies reported by Capper’s' ; 
Farmer subscribers. ationaty. or os 

+ Srucks, tractors, stationary or % of Florida’s cattle 


/mounted engines and power lawn) 
/mowers will be covered. Details 
about make, year of purchase, 
‘number owned, fuel used, repairs, 
| ete. are included. 


/No. 603. Our Agricultural Economy. 


The research department of Cap- 
‘per Publications offers copies of, 
‘an address before the National 
Power Use Workshop, Inter-Indus- 
try Farm Electric Utilization Coun- 
cil, by Victor Hawkins, director of | 
research, Capper Publications. | 
‘Charts accompanying the address 
classify the 3,072 U.S. counties ac- 
‘cording to “customer potential.” 
Counties are classified in quality 
groups on the basis of income, de- 


'gree of mechanization and con- 


120 Soe. Hubbard Lane 


If You Want to Reach 
75,000 Hig 


Kentucky Farmers 


Get Select Coverage 
in the 


KENTUCKY 
FARM BUREAU NEWS 


For information & rates write 


Whayne McGinnis, Adv. Mgr. 


h Income 


Louisville 7, Ky. 


‘sumption of petroleum products. 


No. 604. Poultry Processing and 
Marketing Market Data. 


| Basic data for Poultry Process- 
ing and Marketing are given in 
this data folder issued by the pub- 
lication, with figures for broiler, 
egg and turkey production, produc- 
tion of commercial frozen foods, 
and production of liquid eggs and 
‘egg solids. Market characteristics 
are described, along with informa- 
tion about the publications. 


No. 605. Subscriber Facts on Poul- 
try Tribune. 


This folder, issued by Poultry 
Tribune, reports a subscriber sur- 
vey covering families and where 
they live, poultry raised, farm op- 
/erators and acreage, feeds, meth- 
/ods, equipment, buildings, 
facilities and so on. It includes fig- 
ures on crops grown, livestock 
|owned, farm shop and farm equip- 


ment owned. 


These three individually-edited 
j 1 local magazines afford intensive 
“+ coverage of this fast-growing in- : 
“dustry... buy them in combina- 
vs tion at rates which avoid single- 


The research department of Cap- 


home | 


ae nt in 49 counties. 
Federal census counts 
3200 livestock farms in 
these counties. Florida 
| Cattleman has 5,377 paid 
| subscribers in this area. 


Reach the man in the 
Southeast who is building 
the New Cattle Industry. 
| iestire Livestock Jour- 
na Po ag om ee 
in Alabama, Georgia, the 
Carolinas and fringe 
states. “Specialized Mar- 
ket Coverage” and no 
waste circulation. 


Coastal Cattleman and 
Stockman covers the Gulf 
Coastal Plain—(Eastern 
Texas, Louisiana, Missis- 
sippi and Arkansas). This 
area raises 30% of the 
nation’s beef. Surveys 
show that 65% of our 
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in this report issued by Turkey} 
World. 


No. 609. Automotive Equipment 
Market. 

The farm market for automotive 
equipment, supplies, accessories 
and fuels is shown in a series of 
four data sheets issued by the re- 
search department of Capper Pub- 
lications for Capper’s Weekly. 
Size of farms and ownership of 
autos, trucks and tractors among 
subscribers is compared with na- 
tional averages. 


No. 610. Ownership of Home Freez- 
ers. 

On a per 1,000 home basis, own- 
ership of home freezers among 
Capper’s Weekly subscribers is 
compared with that of all U.S. 
families. Available from the re- 
search department of Capper Pub- 
lications. 


No. 611. Ownership of Electric 

Toasters and Food Miers. 

Ownership figures for electric 
toasters and food mixers will be 
published by the research depart- 
ment of Capper Publications in 
December. Charts will compare 
ownership of these appliances 
among Capper’s Weekly subscrib- 
ers and all U.S. homes. 


No. 612. Ownership of Vacuum 

Cleaners. 

The high rate of ownership of 
vacuum cleaners among families 
in rural communities and farms 
will be shown by a data sheet to be 
issued in December by the research 
department of Capper Publica- 
tions. Ownership among Capper’s 
Weekly homes will be compared 
with that of all U.S. homes. 


No. 613. Electric Range Ownership. 

Ownership of electric ranges 
among Capper’s Weekly subscrib- 
ers is compared with that of all 
U.S. homes in a graphically illus- 
trated data sheet to be available 
in November from the research de- | 
partment of Capper Publications. | 


No. 614. Electric Heating Pad Own- 
ership. 

The research department of Cap- 
per Publications will issue, in No- 
vember, a data sheet comparing 
ownership of electric heating pads 
among Capper’s Weekly subscrib- 
er homes with that of all U.S. 
homes. 


No. 615. Electric Water Heater 
Ownership. 


a) ~' 


Pointing up the value of rural 


and farm families as water heater 
prospects, this data sheet compares 
ownership of electric water heat- 
ers in Capper’s Weekly homes with 
that of the nation as a whole. 
Available in November from the 
research department of Capper 
Publications. 


No. 616. Ownership Report on Fu- 
ture Farmers. 

Available after Nov. 15, this re- 
port by The National Future Farm- 
er will show ownership of radios, 
bikes, pens, watches, cameras, eic. 
among its readers. 


No. 617. Farm Market for Anti- 

Freeze in Kansas. 

In November, Kansas Farmer 
will publish three graphically il- 
lustrated data sheets to show the 
extensive use of anti-freeze by 
subscribers in their automotive 
equipment for the years 1950 and 
1954. Prepared by the research de- 
partment of Capper Publications. 


No. 618. Farm Market for Automo- 
tive Equipment in Kansas. 

A series of four data sheets will 
be issued by Kansas Farmer in 
November comparing ownership of 
automotive units—autos, trucks 
and tractors among subscribers in 
1950 and 1954 with that of all 
farms in Kansas. Available from 
the research department of Capper 
Publications. 


No. 619. Farm Market for Anti- 


Freeze in Missouri. 

The year-’round use of automo- | 
tive equipment on Missouri farms | 
is illustrated in a series of three | 
data sheets prepared for Missouri 
Ruralist by the research depart- | 
ment of Capper Publications. The | 
use of anti-freeze in autos, trucks 
and tractors is shown for the years 
1950 and 1954. Scheduled for dis- 


tribution in November. 


No. 620. Farm Market for Automo- 

tive Equipment in Missouri. 

Missouri Ruralist will publish 
three data sheets in November 
which will compare ownership of 
automotive units—autos, trucks 
and tractors—among subscribers 
in 1950 and 1954 with that of all 
farms in Missouri. Available from 
the research department of Capper 
Publications. 


‘Redbook’ Promotes Orde 

Bert Orde, member of the sales 
staff of Redbook, New York, has 
been appointed director of sales 
development. 


Near the Top 


Any Way You look at it 


Although MINNESOTA stands 13th among 


the states in the total number of 


economic importance rates 


It is 5th in total agricultural income with 
$960,000,000 and an average of $5,366 per farm. 


2nd in number of milk cows 


4th in value of dairy products sold 


2nd in number of turkeys raised 
5th in number of hogs 


6th in value of livestock products, other 


than dairy and poultry 
4th in number of tractors 
3rd in number of corn pickers 
3rd in acres of alfalfa cut 


and under the tenth position in most of the 


factors considered important to 


of farm equipment, feeds, fertilizers, in fact 


anything the farmer and his wife 


The addition of MINNESOTA FARMER to 
any schedule helps bring coverage of this 
important state up the level it deserves and 
in line with that given to many states of less 


economic importance. 


Editorial Qualit 
Quality writers 


considerably 
higher, according to the 1950 Census. 


produced by a staff of 


farms its 


the sales 


purchase. 


Pate nee 
Life 


How to Make Use of 
New State, County 
Farm Census Reports 


The following report on Iowa’s 
agriculture was prepared by Frank 
R. Wilson, retired director of in- 
formation of the U.S. Census Bu- 
reau. Mr. Wilson points out that 
a similar report can be prepared 
for any state or group of coun- 
ties simply by writing the Census 
Bureau for the preliminary state 
or county bulletins now being 
released from the 1955 Census of 
Agriculture. 

WASHINGTON, Oct. 12—You 
don’t have to tour the farm belt 
to reach impressive conclusions 
about the farm market. 

As every experienced research 
and promotion manager knows, 
the facts and figures about the 
earning and spending powers of 
the American farmer are readily 
available from the Bureau of the 
Census. And this year the facts 


|are particularly fresh, because the 
‘bureau is currently engaged in 
the release of the 1955 Farm Cen- 
‘sus, providing voluminous detail 
‘about the farmer’s progress right 
down to the county level. 

| From a reading of some of the 
‘preliminary reports, by county or 
by state, media people can com- 
‘pile instructive information about 
ithe particular markets they are 
considering. 


® As an exercise in what can be 
done readily on the state level 
(and the same thing can be done 
for an individual county or group 
of counties) let’s take a look at 
some of the information about 
Iowa which can be had from the 
preliminary report on that state: 

Because the farmer turns over 
his capital only once a year, his 
“net sales” generally do not show 
up as dramatically as the net sales 
of big corporations. Yet it is in- 
teresting to note that Iowa farm 
properties, with approximately 
/200,000 “stockholders,” have a net 


working capital greatly in excess 
of the total of three of the nation’s 
greatest corporations combined— 
American Telephone & Telegraph, 
General Motors and U.S. Steel. 
Moreover, the net equity of Iowa 
farms—land, buildings, livestock 
inventories, crops on hand, and 
machinery and _ facilities, less 
mortgage debt, is close to $10 bil- 
lion, compared with $7 billion for 
AT&T, $3.1 billion for General 
Motors and $4 billion for US. 
Steel. 


® Because they can turn over 
their capital only once a year, 
forward-looking Iowa farmers 
turn enthusiastically to ideas that 


EXCLUSIVE RURAL 
MARKET IN TEXAS! 
64,642 Texas farm and ranch fam- 
ilies read TEXAS AGRICULTURAL 
each month. For rate information 
write Adv. Mgr., Texas Agriculture, 


Dept. FB, Box 489, Waco, Texas. 


HES DISCOVERED ... 


IOWA'S BEST 
FARM PAPER 


“More careful media analysis.” That was the hue and cry 
among agency experts plotting future courses at a summer 
advertising convention. Look closely at the Spokesman’s ad- 
vantages in the Iowa farm market. 


Analyze our weekly coverage of 150,000 farm families to- 
gether with our low rate. No weak spots. Uniform border-to- 
border coverage of the entire state. 


Analyze our testing advantages through our series of 12 
separate weekly editions. The advertiser can cover all of Iowa 
or only part of it depending on his sales and distribution 
problems. 


Analyze our localized appeal, and the number of local pic- 
tures of farm people. In 10 months this year, 1,872 pictures 
appeared on our 100 county pages. 


Analyze the quality of our coverage. Our last survey shows 
the average size of our readers’ farms to be 208 acres. The state 
average, according to the last census, is 179.9 acres. 


The Spokesman stands alone in its field. We invite critical 
comparison. Want more details? We’d be glad to send them. 


Firm Borsau Spoxesyay 


“IOWA'S ONCE-A-WEEK EVERY WEEK FARM PAPER” 
GRUNDY CENTER, IOWA 
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will increase their productivity. 
Even the tycoons from AT&T, 
GM, and U.S. Steel might learn 


some new angles on efficiency by | 
sitting down with Iowa farmers, 


as the Russians did. 
Since 1950, 


203,159 to 192,933, but average 
size of farm increased from 169.7 
acres to 176.5 acres, as farmers 
acquired whatever land _ they 
could in order to get more effi- 
cient use from their machinery. 
With 94% of the state’s land in 
farms, there is competing demand 
for more space for roads and for 
industrial expansion. 


s With increased mechanization, 
Iowa used a total of 1.7 workers 
per farm (181,916 operators, 48,- 
022 hired workers and 110,625 un- 
paid family workers). Expendi- 
ture for hired labor dropped from 
$68,289,822 in 1949 to $52,828,058 
in 1954, but expenditures for gas- 
oline and oil jumped from $75,- 
392,916 to $84,272,290. By own- 
ing more machinery, farmers cut 
their cost of machine hire from 
$37,365,503 to $31,723,092. 

Farmers also turned to produc- 
tion aids. Expenditures for ferti- 
lizer and lime amounted to $50,- 
000,000, a new expenditure which 
has not turned up in significant 
amounts in previous reports from 
Iowa. 


w These 340,563 Iowa farm work- 
ers, with the finest mechanical 
equipment in the world, harvest- 
ed 529,892,244 bushels of corn, 
221,524,400 bushels of oats, plus 
impressive quantities of wheat, 
barley and rye, and a bumper 
crop of soybeans. 

Among a long list of additional 
products was 40,000,000 lbs. of pop 
corn—enough to make 10,000 mo- 
tion picture theaters uninhabit- 
able for months. 

But Iowa’s major farm income 
is from conversion of crops into 
meat, poultry, dairy and other 
food products. In this process, 
farmers increased their purchases 
of feed from $234,133,345 in 1950 
to $320,855,507 in 1954. 

Total receipts from sale of live 
animals (there is a complete 
breakdown by type of animal for 
those who want it) was $1,170,- 
811,174 . . . and this does not in- 
clude $53,200,000 from whole milk; 
$62,500,000 from sales of butter 


fat, nearly $10,000,000 from sale 
of chickens, and $64,000,000 from 


the number of 
farms in Iowa has shrunk from 


Oravisual 
all-purpose 
porlahle 
Whiteboard 


easel 


Model A302 


Replaces blackboard. Use large clean 
paper pads—which we stock. This 
versatile ali aluminum easel is also 
equipped for showing turnover charts 
or cardborad charts. Rugged yet light 
in weight. Folds like magic for easy 
carrying or storage. Thousands in use 
the world over. 


Many other models available. 
Write for free catalogue. 


ORAVISUAL CO. 


Box 609 A 


the sale of 238,000,000 dozen eggs 
—enough eggs to supply six dozen 
for every family in the U.S. 


= After these sales, Iowa still had 
6,062,002 cattle (second only to 
Texas, which has 8,239,805 on five 
times as much land), 13,283,683 
hogs, more than 1,000,000 sheep 
and 30,000,000 chickens. 

In the process of gearing them- 
selves for production-line farm- 
ing, Iowa farmers became the na- 
tion’s largest consumers of farm 


machinery, and _ possibly the 
world’s best-housed farmers. 

Iowa has been purchasing trac- 
tors at a rate of 20,000 annually 
since 1950, and now has 311,722 
on 161,357 farms. (Only 96,584 
horses and mules remained on 
Iowa farms, less than one-half 
horse per farm.) Iowa farmers in- 
creased their ownership of motor 
trucks from 62,612 to 84,678 in 
four years. . 


ws Automobiles numbered 225,496 
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on 178,203 farms. Expensive grain had piped running water systems. 
combines increased from 36,000 to|Over 188,000 farms had electricity 
88,328; corn pickers from 92,504\and 168,414 had telephones. 


to 121,078; pickup hay balers from 
13,192 to 38,284. 

Farms equipped with milking 
machines increased from 42,305 
to 48,447. Power feed grinders 
were on 79,629 farms and home 
freezers increased from 30,427 to 
78,618 in four years. 

Electric pig brooders were on 
18,088 farms; forage harvesters on 
13,829, and 135,293 Iowa farms 


‘Travel Guides’ Taking Ads 

English-language editions of 
“Fodor’s Modern Travel Guides to 
Europe” are open to American ad- 
vertisers, according to McVey As- 
sociates, New York, representative. 
In 1956, the volumes will have 
special advertising sections in the 
front of each book. Closing date is 
Nov. 10. 


St. Petersburg, 2, Fla. | 
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Radio, TV Stations 
Plan Wide Coverage 
of Farm-City Week 


New York, Oct. 12—Radio and 
television stations and networks 
throughout the U. S. are planning 
extensive coverage of Farm-City 
Week, Oct. 23-29. 

This coverage will include pick- 
ups of many of the thousands of 
local events and panel and inter- 


view show appearances of leading 
Farm-City dignitaries. Quiz shows 
will use Farm-City Week contes- 
tants; comedy shows will feature 
special gag and sketch material, 
and musical-variety programs will 
spotlight numbers with a bucolic 
slant. 


® Farm-City Week is being ob- 
served to dramatize the close 
dependence of farm on city and 
city on farm. The week will en- 
deavor to create mutual respect 


by acquainting each group with | leading farm organizations, in- | 
the activities and problems of the dustrial concerns, farm papers, | 
other, stressing the importance of radio and tv stations and maga-| 
each to the well-being of the) zines’ Among them are the 


nation. Foundation for American Agricul- 


| : : 
= The thousands of local Farm-| U® erg me ors 


| ~ . 
City Week events are planned to Counetl laternatienel. Go ee 


. : | Kiwanis 
increase understanding between . 
farm and city dwellers. Most of partment of Agriculture, Assn. of 


. 
these local events are being super- | American Railroads, General Mo- 


vised by the more than 4,000 clubs | tFs, International Harvester, Gen- 
of Kiwanis International. | eral Electric and Sears, Roebuck & 


Farm-City Week is sponsored by | ©°- 


ANEW. 
APPROACH? 


+ 


The “tote” board where the “pay off” is posted 
on six* leading Southern markets reads like 


this for 


1954: 


Based on Sales Management's Survey of Buying Power—1954 


These rankings are based on total dollar 
volume by classifications in trading 
areas as defined by the United States 
Department of Commerce. 


Winning tickets in the sales race in this 
great Mid-South market—read C.A.P.S. 


*Win, Place and Show Memphis— 
Atlanta—Louisville—New Orleans 
—Houston—and Dallas 


Two Dailies and the South’s Greatest Sunday Newspaper 


THE Cheer AM -” MEMPHIS Pees Mhnarar 


SCRIPPS-HOWARD NEWSPAPERS | 


Here’s one that will give you 
that pleasant feeling! Pontiac 
has six services under one roof 
that function as a source for 

| ideas; photography; the proper 
art medium; outstanding 
typography and the necessary 
photoengravings and 
electrotypes of true quality. 
YOU can buy one or all and 
benefit from our 41 years 

of experience. 


Write or call and let us 
tell you more. 


UNIFIED 
SERVICES 


COLOR PROCESS 
ART WORK 
TYPOGRAPHY 
ENGRAVINGS 
PHOTOGRAPHY 
ELECTROTYPING 


812 WEST VAN BUREN ST. 
CHICAGO 7, ILLINOIS 
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It Takes 25,750* Caterpillar Employees 


...fo build Peoria-made 
‘‘Cat’’ Tractors and Diesels 


*3,556 more than one year ago. 


13-county PEORIArea . 
tion ratio-to-homes . . . 98.3%/,. 


EORIA JOURNAL STA 


Represented Nationally by WARD-GRIFFITH CO, inc. 


IRST Jn [Minos 


Bit. When it Comes to COVERAGE 
ONE does it in PEORIA 


The Peoria Journal Star effectively penetrates the rich 
. » Metro. Peoria daily circula- 


eRRERAES SN, 


R 
Daily net paid 100,000 plus Sunny 


smciPr 
CHICAGO 


Publishers’ 
Review 


(Continued from Page 64) 
figures for this group clearly show 
that they are ahead of all other 
segments of U.S. farming. 


Livestock 


J. W. Sampier 
National Live Stock Producer 


In good times or bad Americans 
spend 5%% of their disposable in- 
come for meat. That amounts to 
about $12.8 billion a year for meat. 
Try as they may the cow, the sow 
and the hen just can’t meet the 
production pace being set by Mr. 
and Mrs. America. As our popu- 
lation increases we notice a firmer 
bedrock of support under the live- 
stock market due to the fact that 
we have more mouths to feed and 
bodies to clothe. 

Noteworthy trends in our indus- 


number three of a series: 


advertisers’ confidence: 
honest measure of publication’s value, SALES-WISE! 


Many smart advertisers, especially those with 
limited budgets, concentrate on doing a thor- 
ough, penetrating job in one medium, rather 
than spread themselves ineffectively thin in sev- 
eral. While advertising can’t be played as a game 
of “follow the leader’, under normal conditions, 
and in view of a limited budget, any advertiser 
determined to get the greatest value out of his 
advertising dollars puts his money into the publi- 
cation carrying the greatest volume of industry 
advertising. It’s a sure bet that these x-number 
of advertisers, including the industry’s leaders, 
couldn’t be wrong . . . strong testimonial to the 
specific publication’s selling power. 


In the restaurant field, AMERICAN RES- 
TAURANT has been the “leader” for thirteen 
consecutive years. Advertisers have placed more 
pages of advertising in AMERICAN RESTAU- 
RANT than any other book in the field! And 
each year, this “pace of leadership” has increased 
steadily . .. dramatic evidence of the effectiveness 
of ARM's “service by penetration” policy . . . 
the DIRECT sales approach that assures you of 
genuine sales results, not vague claims. 


This direct, penetrating sales approach en- 
ables advertisers to “tailor” their copy and sales 
approach to the specific segment of the market 
they want to reach. For example, if your sales 
approach is directed to the restaurant-hotel seg- 
ment, it can be “tailored” to their easily identi- 
fiable like characteristics . . . “quality products” 
... “sound merchandising” . . . “increased con- 
sumer traffic” . . . “increased profits”, etc. 


Summarized, AMERICAN RESTAURANT’s 
story of “service by penetration” is simply this: 
SELL restaurants (commercial and _ hotel) 
ALONE and you've captured two-thirds of the 
entire away-from-home eating market. And only 
AMERICAN RESTAURANT can offer you 
complete saturation-penetration of this DOMI- 
NANT segment of the entire $16 billion mar- 
ket! 


Each year, more than 300 individual adver- 
tisers use AMERICAN RESTAURANT to 
reach the restaurant market, more than use any 


other book in the field! 


Each year, more food companies and associ- 
ations advertise EXCLUSIVELY in AMERI- 
CAN RESTAURANT than in any other book 
in the field! 


This is ARM’s record . . . advertisers’ testi- 
mony to the value of our magazine. It constitutes 
an endorsement by successful manufacturers and 
suppliers who serve the restaurant industry— 
whose continuous, ever-growing support of 
AMERICAN RESTAURANT is the most vivid 
“proof of product” we can submit for your con- 
sideration. 


AMERICAN RESTAURANT will gladly 
stand aside and let the advertisers themselves 
answer the question of which magazine most 
effectively sells the restaurant field. Their answer 
for thirteen consecutive years has been AMERI- 
CAN RESTAURANT magazine! AMERICAN 
RESTAURANT magazine, Patterson Publish- 
ing Company, 5 South Wabash Avenue, Chicago 
3, Illinois. 


Advertising Age, October 17, 1955 


try that should be watched include 
the voluntary advertising programs 
being sponsored by the livestock 
‘industry itself to help move meat 
| products. Sheep growers have 
voted for a $2% to $3 million a 
_year fund for this purpose, and I 
‘suspect the beef cattle men and 
the hog raisers will be getting into 
|this picture very shortly. The beef 
‘industry is making giant strides 
‘in this direction. 


Norman Warsinske 
Western Livestock Reporter 


In the range cattle producing 
areas of the Northwest, with 
abundant moisture, and the result- 
ant excellent feed conditions, cat- 
tlemen are looking to the future 
with renewed confidence. Never- 
theless, the livestockman is facing 
a price situation that calls for 
some shrewd planning. 

In a tightening economy, the ac- 
cent is on increased efficiency— 
how to produce more for less to 
offset the price drops. 

Livestockmen are being urged to 
gear their operations to the most 
efficient, lowest cost production 
possible. The trend definitely is 
toward larger volume. That means 
many ranchers and farmers are 
expanding their operations. 

Cost of farm labor continues 
high; consequently the rancher and 
farmer must be on the alert for 
time saving, labor saving devices 
and methods. 


Forrest Bassford 
Western Livestock Journal 


Western beef cattle and sheep 

producers are anticipating slightly 
higher markets in late 1955 and 
early 1956. Two reasons: 1. Con- 
tinued high consumer income. 2. 
Most intensive producer-packer- 
retailer “red meat” sales campaigns 
in history are planned for fall and 
winter, 
_ With some unavoidable costs ac- 
tually advanced and with no start- 
ling market gains in sight, produc- 
ers are almost unanimous in 
seeking equipment and methods for 
greater efficiency, higher produc- 
tion per acre and per animal unit, 
and with less labor. 

This, and drouth experience 
are rapidly bringing more irrigated 
pastures and feed crops, more sil- 
age, more brush clearance, more 
re-seeding and husbanding of 
grasslands, as well as greater use 
jof antibiotics and the use of sup- 
/_plemental feeds. 


Poultry 


Leslie Watt 
Watt Publishing Co. 


The remainder of 1955 and early 
1956 should be one of the most 
profitable periods which poultry- 
men have experienced. 

Poultry income is derived from 
three main products—eggs, broil- 
ers, and turkeys. 

Egg prices are running consider- 
ably above a year ago, and are ex- 
pected to increase even more with- 
in the next few months. 

Broiler growers in 1955 have en- 
joyed the best year on record. 
Prices have been stable at a prof- 
itable level, while production has 
set an alltime record. There is 
every indication that 1956 also will 
‘be a profitable year. 
| Turkey growers will market 
‘about 4% fewer birds this year 
than in 1954, but expect to receive 
considerably better prices. Produc- 
tion in 1956 should show an in- 
crease. 

In addition to receiving higher 
prices for their products, poultry- 
men have seen their production 
costs go down materially. For ex- 
ample, feed, which accounts for 
well over half of products’ cost, is 
down about 10%, so profit margins 
are even higher than prices indi- 
cate. 
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RK T IN DAILY CIRCULATION 


6 Day Average 
Daily Circulation* 


The HOUSTON POST Monday thru Saturday 202,456 
Monday thru Friday 205,043 


Houston Chronicle Sturday 189,433 202,441 
Monday thru Friday 122,967 
Houston Press Saturday 110,742 120,929 


*The daily averages shown for the Chronicle and 
Press are their exact six-day averages computed 
by The Houston Post from five-day, Monday 
through Friday, and Saturday only averages 
submitted to the Audit Bureau of Circulations 


LLLSL in 1955 uINAGE GAINS) 


NEWSPAPER LINAGE PER CENT 
The HOUSTON POST 2,713,698 18.90% 
. Houston Chronicle 2,304,563 11.26% 
Houston Press ~ 476,306 7.94% 
t Forage geen He ng pes py 


Does not include American Weekly, This Week, 


EIRST IN EDITORIAL WORD COUNT 


@ A new study by Price Waterhouse & Co., one of the 

| *% world’s leading auditing firms, covering the first four 
& oe months of 1955 proves that THE HOUSTON POST 

contained 11.2% more news and features than any other 


Houston daily newspaper. More news and features mean 


| MORE NEWS 


“ and FEATURES more intensive readership...more intensive readership 
| means more responsiveness to your advertising message. 
" | Get up-to-date on Houston, where the trend is to the POST. 


Your Moloney, Regan & Schmitt man, or your HOUSTON POST 
salesman can give you the new facts. 


Written and Edited to 


Merit Your Confidence 
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Albers Milling Sells 75 Different Types of 
Feed by Aiming Ads at Specific Markets 


Los ANGELEs, Oct. 12—The mar- 
keting of more than 75 forms of 
feed, which do not all have paral- 
lel distribution, has presented Al- 
bers Milling Co. with an increas- 


ing number of distribution and 


merchandising problems in the 
past few years. 

For many years, the 60-year-old 
company, a subsidiary of Carna- 
tion Co., has held national leader- 
ship in specialized feed sales, such 


as calf feeds and rabbit feeds. Al-| 


bers calf feeds have distribution in 
all 48 states; rabbit feeds are dis- 
tributed in 36 states. 


8 Albers has major plants in Los 
Angeles and Oakland in Cal.; 
Portland, Ore.; Seattle, Wash.; 
Kansas City, Mo. The company’s 
general line of feeds such as for 
poultry, hogs, dairy and cattle 
feeds are distributed in the im- 
mediate area of these plants. 
Because of this limited number 


|of plants, and the growing domin- 
ance of freight rates as a factor 
in feed distribution, one over-all 
advertising and merchandising 
program is not practical. For this 


grams in three areas: (1) Calf 
feeds and rabbit feeds on a na- 


ations, and (3) Kansas City oper- 
| ations. 


‘acquisition and holding of good 
dealers. This is a slow process. 
Good dealers usually have been in 
‘business many years and are 
strongly established in their areas. 
Such a dealer has the confidence 
of the farmers in his area, who de- 
pend upon him for guidance in the 
matter of feeds. He can usually 
sell any top quality name brand 
that is backed with aggressive ad- 
vertising and merchandising. 

As a result, advertising, mer- 


reason, Albers plans its sales pro-| 


Aes, 


chandising and selling effort to 
dealers places strongest emphasis 
upon consumer advertising and 
promotion. Calf feeds are adver- 
tised in such national and regional 
magazines as Capper’s Farmer, 
Hoard’s Dairyman, Prairie Farmer, 
Progressive Farmer and Successful 
Farming. 

Rabbit feeds are advertised in 
American Rabbit Journal, Nation- 


| al Rabbit Raiser and Small Stock. 
| tional basis; (2) West Coast oper- 


On the average, these publica- 


/tions are scheduled for six inser- 


tions a year, ranging from two- | 


® The first consideration is the) 


thirds pages to full pages. 


® Some 12 state farm magazines 


are scheduled for similar space | 


about four times a year. In the 
Midwest, three magazines will car- 
ry one ad a month. This is a spe- 
cial campaign in support of the 


Kansas City operation which was 


begun in 1950. Supplementing this 


is the use of radio on eight sta- 
tions. Local radio has been used 


successfully where the general line 
of Albers feeds are distributed 
and sold. 


All ads are specific to one form |, 


of feed, depending on the area cov- 
ered and the season. This applies 
to national advertising also. About 
the only “umbrella” or institution- | 
al phase of Albers advertising is | 
the recent addition of the phrase | 
“A Carnation Product” on Albers | 
feed packages. 
Direct mail and personal selling | 
contracts are used to call the at- 
tention of dealers to all advertising, 
and Albers sends dealers tear 
sheets of all ads. 
Because of the importance of 
dealers, Albers has used many 
‘dealer incentive programs, and 
'plans to continue them. There is 
| usually one a year, in the spring, 
when the feeding season starts. 
Prizes such as an automobile, 
freezer, tv set and other substan- 
tial merchandise are offered. 
® As a means of creating interest 
in Albers products in a new area, 
or to introduce a new feed prod- 
uct, special store promotions and 
regional eontests directed to con- 
sumers have proved to be effec- 
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Many advertising campaigns to industry 
are spotty because, after space in 
selected media is bought, there is little 
budget left to fill market gaps. In this 
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way important coverage of promising new 
and hidden markets gets left out. 

Because Industrial Equipment News 
saturates ALL 452 MARKETS in 
industry, you can broaden and round out 
your coverage, find and sell new markets, 
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Themes Publishing Compeny 


i at a cost of only $150 to $160 a month. 


| Industrial 

| Equipment 
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FOUNDED 1933 
Details? send fer complete DATA FILE 


461 Eighth Avenue, New York 1,N. Y. 
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—" 
Your young stock can profit from this< 
tewghest test for any calf feed weed 


Quote everaged 17 de. gow per Gey Mere 9 hee you cae sere on fhe 


ton Regine Oh Catt | Kem Cy Met 


QUADRUPLETS—This ad, which ran in 

farm publications in September, is 

an example of Albers Milling ad- 

vertising to specific markets. Copy 

features survival of quadruplet 

calves fed on the company’s calf 
feed. 


tive. 

Rather than use circus selling 
methods, and premiums not allied 
to the feed business, Albers has 
concentrated on service and items 
useful to farmers. 

For the past two weeks on the 
West Coast its ads have been of- 
fering a plastic two-quart poly- 
ethylene calf feeding bottle for $1. 
This is half the cost of pail for 
feeding. It also is offering a 50¢ 
coupon for redemption on pur- 
chase of Suckle, a milk replace- 
ment in feeding. Albers reports 
that response is so good it will 
make the offer nationally next 
spring. 

Erwin, Wasey & Co. handles the 
account. 


15 Dailies Join BotA 

Since First of Year 

| Fifteen dailies have joined the 

Bureau of Advertising, American 

Newspaper Publishers Assn., since 

the first of the year. They are: 
The Pioneer, Bemidji, Minn.; 

Sunset News and Telegraph, Blue- 

field, W. Va.; Eagle and State Trib- 

une, Cheyenne, Wyo.; Daily, Deca- 


bw Ala.; Chronicle, DeKalb, IIL; 
|Facts-Review, Freeport, Tex.; Ban- 
|ner, Greenville, Tex.; Record, Hic- 
kory, N.C.; State Times, Jackson, 
Miss.; Journal & Courier, Jackson- 
ville, Ill.; Dispatch, Lexington, 
N.C.; Commercial, Pine Bluff, Ark.; 
Rocket & Miner, Rock Springs, 
Wyo.; Times-Gazette, Shelbyville, 
Tenn., and the Advocate, Victoria, 
Tex. 


Broughton Dairy to D’Arcy 

Broughton Farm Dairy Inc., 
| Marietta, O., has appointed D’Arcy 
Advertising Co., Cleveland, to 
handle its advertising. Broughton 
|Dairy, which recently acquired 
|additional dairies, distributes milk 
and milk products in Marietta, 
‘Cambridge, Gallipolis, Parkers- 
burg, Huntington, Charleston, 
|Sistersville and their surrounding 
|areas. A regional and local adver- 
ttising program is being planned to 
run in newspapers, outdoor post- 
ers, radio and tv. 


Toledo Adclub Elects 

Harold F. Tenney, Beeson-Rei- 
chert, has been elected president of 
the Advertising Club of Toledo. 
Other new officers are Jack Solon, 
Jack Solon Associates, ist v.p.; 
T. R. Chick, Electric Auto-Lite Co., 
2nd v.p., and Leon Schaffer, To- 
ledo Chamber of Commerce, sec- 
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Advertising Age, October 17, 1955 


MILWAUKEE, Oct. 12—A steady 
advertising program in midwest- 
ern farm publications and in na- 
tional farm magazines and maga- 
zines in allied fields is helping the 
Harvestore division of the A. O. 
Smith Corp. to show a steady in- 
crease in sales. 

The Harvestore is produced at 
the company’s Kankakee, II11., plant 
and is made of steel with a pro- 
tective glass coat inside and out. 

Though somewhat similar in 
shape to the conventional silo, the 
other differences in its construc- 
tion and use are sufficient, A. O. 
Smith feels, to make it a wanted 
item for many farmers. 


® Harvestore ads are running cur- 
rently in The Farmer (covering 
Minnesota and part of the Dako- 
tas); Hoard’s Dairyman; Iowa 
Farm & Home Register; Michigan 
Farmer; Ohio Farmer; Prairie 
Farmer, and Successful Farming. 
Ads also are scheduled in County 
Agent & VoAg Teacher and Jour- 
nal of Soil & Water Conservation. 

Peak sales of the product are in 
May, August and September, so the 
advertising is more concentrated 


Here's how Harvestore dows it for 
John and Bernord Weaver of Marian County, Ohio 


~~ hos tom 
A ens orittoang tome nay 


Ge 80 weres or SOO # pays te own « Horvestors 
fer onty 87.75 a mah. vow non owe one 


AND THEY PULL—This ad, which ran 

in Successful Farming, and all 

other Harvestore ads have cou- 

pons, a device which has had “ex- 

cellent” results, the company re- 
ports. 


at that time. Ads are all couponed, 
and L. E. Sneyd, advertising man- 
| ager, reports the conversion rate 
4 (of inquiries into sales) is “excel- 
lent” and the inquiry quality 
i “marvelous.” 

Besides its magazine advertising, 
SY) the company conducts a regular 
H, direct mail program to prospects 
thru its dealer organization. 


® Selling points used by Harve-| 
store include: 1. The glass protec- | 
tion on the steel eliminates all but 
a minimum of maintenance, since | 
the Harvestores are vermin and. 
fireproof. | 

2. They are virtually hurricane’ 
proof and require no painting. 

3. The structure loads from the 
top and is unloaded from the bot- 
tom with a mechanical unloader, 
thus saving labor. The sealed con- | 
struction excludes air, prevents 
spoilage and results in a higher 
quality feed. 

Mr. Sneyd and Leon Owen, ac- 
count executive for Klau-Van Pie- 
tersom-Dunlap, which handles the 
Harvestore account, say the farm 
market for the Harvestore is the | 
2,000,000 dairymen, feedlot oper-| 
ators and beef raisers who rep- 
resent the top money earners in| 
the field. 


= The Harvestore appeal, how- 
ever, according to Mr. Sneyd, is 


=), Steady Advertising, Revamped Dealer 
= Setup Increase Sales for Harvestore 


not that it is a luxury item—de- 
Spite its average $6,000 price—but 
rather that it is an investment that 
will help the farm operator to 
create new efficiencies through la- 
bor and crop savings. 

The company originally started 
distribution nationally from the 
factory after the Harvestore was 
first introduced in 1948. A. O. 
Smith then handled installation 
and other work involved in plac- 
ing the structure after the product 
had been sold. That presented a 
large problem, as installation crews 
had difficulty in covering so much 
territory. 


® To get away from this problem 
—and to cut costs—the company 
limited the area for direct factory 
sales to the Midwest, with A. O. 
Smith still handling service and 


erection. |rectors and to the executive com- 
The next move was to establish|mittee. Mr. Hatch, was exec. v.p. 
a dealer organization in four states|of D. P. Brother & Co. before join- 
—Wisconsin, Minnesota, Iowa and|ing Kudner earlier this year. 
Illinois—with the company still; Jordan T. Hargrove has rejoined 
taking full responsibility for de-|Kudner as an account executive. 
livery and erection after the sale|He has been with Kelly, Nason 


was made. This plan was expanded | Inc., New York agency, for the past 


How to Get 
NEWSPAPER PUBLICITY 


Editors indorse practical new hand- 
book by top newspaperman e« Guide 
to best results in dailies, weeklies « 
Send $1 to 
Mack H. Williams 
390! Meadowbrook Drive 
Forth Worth, Texas 


later to include a fringe area in|several years. 


The latest move in Harvestore 
distribution has been to set up a 
dealership arrangement in which| 
the dealer has full responsibility 
for selling, financing, erection and 
servicing. This is expected to speed 
expansion toward national distrib- 
ution. 


the Dakotas, as well as the states 


of Indiana, Ohio and Michigan. 
DAVENPORT, IOWA 


a“ 


Harvestore sales last August 
were more than $600,000, the big- 
gest one-month total in the divi-| 
sion’s history. 


PLANS SET FOR NEW 650-HOME 
ADDITION! 


DAVENPORT TO PROVIDE ADDITION- 
AL 1000-CAR PARKING SPACE! 


ALCOA ADDITIONS TOTAL $62 
MILLION! 


NEW $100,000 TRAFFIC CONTROL 


SYSTEM PLANNED! 


. » »« AND — DAVENPORT NEWSPAPERS ARE... 


Kudner Elects Hatch to 

Board; Names Hargrove 
Clarance Hatch Jr., senior v.p. of | 

Kudner Agency, New York, has| 

been elected to the board of di-| 


in advertising lineage 


DAVENPORT NEWSPAPERS — 


FIRST in Quad-City circulation — in Quad-City advertising !ineage — 


in ALL IOWA! 


The MORNING DEMOCRAT 


The Evening DAILY TIMES 


The Sunday DEMOCRAT & TIMES 
Represented Nationally by Jann & Kelley, Inc. 


AND THE - 


. 


CITY of the FUTURE! 


Vy 


Ohio is an agricultural state and Columbus is in the center of one of 
its best farming sections. The farms in the 12-county Retail Trading 
Area compare favorably with the best of the nation in value, produc- 
tivity and income. 


Nearly two-thirds of all families in this rich 12-county area are regular 
subscribers to The Columbus Dispatch. Here is your opportunity to 
cover the entire market with ONE media—ECONOMICALLY. 


The Columbus Dispatch 


& New York 


"Ohio's Greatest Home Newspaper” 


Represented Nationally by O'Mara & Ormsbee, Inc. 


+ Chicago o Detroii @ Los Angeles © 


San Francisco 
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Butler Finds Testimonial Ads Do Best Job 
of Selling Steel Buildings for Crop Storage 


Kansas City, Oct. 11—For the 
past ten years, Butler Mfg. 
Co. has made extensive use of 
‘farm magazines and journals to 
reach farmers in all sections of the 
U. S. 

Butler, which has its main of- 
fices here, also has branch offices 
and plants in Minneapolis, Bir- 
/mingham, Houston, Galesburg, Ill. 
and Richmond, Cal. 

For the farm field, the company 
manufacturers steel buildings for 
corn or grain storage, steel grain 
bins, hog feeders, elevators and 
grain loading equipment. The prin- | 
cipal product is steel storage build- 
ings. 

Edward Brennan, of Aubrey, | 
Finlay, Marley and Hodgson, But- | 
ler’s agency, told AA that the| 
copy used in Butler’s ads is tai- 
lored for the kind of farmer that 
will read it. For example, copy | 
written for rice farmers differs | testimoniALs—Butler Mfg. Co. finds 
from copy written for corn farm- that testimonial ads like this one, 


ers. which ran in Farm Management 


——— 2 jg and Western Livestock Journal, are 


‘ 
governed by the weather, crop | moss. eff rie bende tte steel 


volume, economic conditions and | 
available storage space, Mr. Bren- | . 
nan said. The agency and the| worth while, because of savings 
company admen must always be | 0" damage to crops in storage. For 
on top of farm conditions in all | this reason, testimonial ads are 
sections of the U. S. in order to| Used extensively—and effectively 


} 
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Cal Poly expands Ag prograr 


_with modern tarm bulidings | 


How to 
reach more 
families in 
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COLLIER’S........14.9% 


LOOK........................10.5% 
PARADE .................76.3% 


This is the picture of Parade coverage* with the 


Arizona Bailn Star 


Represented Nationally by Cresmer & Woodward, Inc. 


It is much the same in all Parade cities of origin 


parade 


The Sunday Picture Magazine with a minimum of 
20 percent coverage in more than 2400 markets 


*Metropolitan County Area— Pima 


Jarade parade parade parade parade parade parade 2 


pied apesed apesed apesed apesed apesed apesed apesed 


present the most effective ad pro- 
gram, he said. 

In addition to ads in farm papers 
and magazines, Butler also uses 
large quantities of direct mail, and 
prize contests are run at intervals. 
|Butler also participates in co-op 
/newspaper and spot radio ad pro- 
|grams with its dealers. The com- 
|pany also exhibits equipment at 
| state and county fairs. 
| Since Butler makes a high- 
| priced, top quality storage build- 
jing, the company’s principal job 
is convincing farmers that the 
extra money they will pay for the 
equipment will be more than 


—by Butler. 


| The publications used regularly 
| by Butler are Better Farming 
|Methods, Capper’s Farmer, Farm 
Management, Farm Quarterly, Na- 
tional Future Farmer, Progressive 
Farmer, Successful Farming and 
Western Live Stock Journal. Butler 
also uses 19 state farm papers. 
The men who direct Butler’s ad 
| programs are Chris Stritzinger, 
| Butler director of advertising and 
sales promotion; Ken Hill, account 
supervisor, Aubrey, Finlay, Mar- 
ley & Hodgson, and Mr. Brennan, 
assistant account supervisor. 


|Goodstein Bros. Introduces 
Ford Thunderbird Coats 

Goodstein Bros. & Co., New 
York, maker of men’s coats, has 
introduced—with the cooperation 
of Ford Motor Co.—a line of Ford 
Thunderbird suburban coats and 
| topcoats. Promotion plans call for 
a four-color page in the Jan. 9 
Sports Illustrated, radio and tv 
spots, display tie-ins with Ford 
dealers and a 25-word statement 
contest, open only to coat purchas- 
ers, with a Thunderbird car as top 
prize. 

Henry Bach Associates, 
York, is the agency. 


New 


Phoenix Mutual Elects Noyes 


C. Russell Noyes, advertising 
manager of Phoenix Mutual Life 
Insurance Co., Hartford, has been 
elected secretary of the company. 
In addition to his present duties, 
| Mr. Noyes also will direct the com- 
|pany’s public relations. Reuel S. 
\Kaighn, director of sales promo- 
tion, was elected assistant secre- 
tary. At the same time, Richard N. 
Boulton was named manager of 
sales promotion, and Robert M. 
MacGregor was appointed manager 
of publications in the company’s 
sales promotion and advertising 
| divisions. 


Vignolle & Powell Adds Two 
Wolfschmidt Vodka Ltd., New 
| Haven, Conn., has appointed Vig- 
'nolle & Powell to handle the initial 
| Public relations phase of the three 
city advertising campaign to run in 
Los Angeles, Long Beach and San 
Diego for Wolfschmidt vodka. The 
agency also has been named to 
handle promotion for the Califor- 
nia Sports Car Club road races 
near La Jolla Oct. 23-24. Vignolle 
& Powell handled the drive for the 
200-mile NASCAR stock car race 
held Oct. 16 at Las Vegas race 
| track. 


Blainé-Thompson Adds One 

Blaine-Thompson Co., New York, 
has appointed William A. Johnson 
an account executive. He formerly 
was v.p. and director of Halsted & 
Van Vechten, Red Bank, NQ., 
agency. Blaine-Thompson has been 
appointed to handle advertising, 
merchandising, sales promotion 
and public relations for Gretchen 
Grant Kitchens Inc., Jersey City, 
maker of frozen food specialties. 
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a Great Brand 


PRIDE OF BRAND FEATURED—Connecti- 
cut Mutual Life Insurance Co., 
Hartford, Conn., in its advertising 
of mortgage loans to cattlemen 
and ranches, places great emphasis 
on the fact that its specialists are 
men of character and experience. 
Wilson, Haight, Welch & Grover, 
Hartford, is the agency. 


Conn. Mutual 
‘Sells’ Loans via 
Farm Papers 


HARTFORD, CONN., Oct. 12—Con- 
necticut Mutual Life Insurance 
Co.’s ranch loan service, which is 
advertised extensively in farm 
publications, particularly in the 
West, has produced satisfactory re- 
sults for the company, according to 
q H. Martin Tenney, v.p. in charge 
of the program. 

While there is no way to tell e e 
how many applications for loans BR b b y 
meted pry ne naa 5 igger incomes create better buyers... 
j from the advertising, Mr. Tenney o e e ene 
Says, executives of the company d 78 % ¥ Ch A ¢ | 
are convinced that the advertising an oO ° icago merican ami ies 


has produced many inquiries re- 


ulting in substantial loans. 4 000 25% $7 00o0* 
' Briefly stated, the ouabens’s earn over $ f a year, ° top tf 

advertising attempts to convince 

readers of ranch and cattle maga- 


zines that when they need money, 


they can get better, faster service Whether r sales goal is quantity or quality, you’re reaching the right 
and greater understanding of their hethe ates 8 q Y q YY 8 gnt, 
problems from the experienced . : os : . ; ‘ ‘ 

ranch loan specialiats thet reore- ripe market with advertising in the Chicago American. Chicago American 


sent Connecticut Mutual. col 
| families need more because they’re larger. Nearly half (47.1%) of the home- 
® They are not fooling about | 


speed, J. W. Mason, v.p. of Wii- delivered households have four or more people (22.7% more households of 
son, Haight, Welch & Grover, Con- baa , ; 
necticut Mutual’s agency, told AA. this size than the Chicago Metropolitan Area average). 


“I know of cases,” he said, “in 
which several hundred thousand 
dollars has been delivered in And Chicago American families can pay more for what they buy. 78% have 
three or four days.” The company’s 
specialists, Mr. Mason said, are 
well known and respected in their 
areas for knowledge of agricultur- | 


incomes over $4,000 a year, while only 59.5% of Chicago area families have 


al and ranch financing. that high an income. As a matter of fact, one out of four Chicago American 

All of the company’s ads carry 
the names and addresses of its families earn over $7,000 a year. 
representatives. Some of the ads| 
also include photos and biograph-| whe Chane & a 
: | ‘ ’ meric 
a 2 po eee ee Promote any product, sell any service, you’ll peak profits when you reach nev Polit study of home- 

is ¢ “1: . Vv ouseholds w 

Oe ee got yaar these need-more, have-more, buy-more families. They'll readily respond to provide theee tind other 
pride in your ranch, your cattle | xg i : } important facts to help 
and your brand,” one of the ads your advertising ...in the Chicago American. you accurately evaluate 
says, “so we take pride in our rep- the. Chletge Aimestenn 
utation for integrity.” The ad mesial, tok ter aa 
points out that the company has - hi ’ 
been in business for over 100 years contac e cago 
and that it expects to be around for American or your Hearst 
a great many more years. Advertising Service rep. 


® Media used include the tol-| 
lowing: American Cattle Producer, | 

i tockman, Farm Manage-. ; 
ete varie Cattleman, New Represented Nationally by Hearst Advertising Service 
Mexico Stockman, Sheep & Goat 
Raiser, The Cattleman, Western 
Livestock Journal, Western Live- 
stock Reporter and Wyoming 
Stockman & Farmer, 
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How Would You Feel IF 
Your Product Was 
BANNED IN BOSTON? 


Yes, suppose you were not allowed to 
advertise and promote your product in 
any way in the City of Boston! 


Actually you are imposing upon yourself 
a restriction 5 times that great if you are 
not using The WORKBASKET as an advertising medium. Yes, according to the 1950 
census the Boston population was 801,444, yet the population in The WORKBASKET 
subscriber households alone is 4,050,000, or more than 5 times that of Boston. Don’t keep 
banning your product from this terrific market of proven all-women buyers! Get all the 
facts today from your nearest Workbasket representative or direct. 


The WORKBASKET 


HANDCRAFT eee CAT 1 0 8 
543 Westport Road 
Kansas City 11, Missouri 


A MOD ER N 


Pfizer Stresses 
Quality in Feed 
Supplements Ads 


New York, Oct. 13—Convinced 
that advertising can never be bet- 
ter than the product it is trying 
| to sell, Chas. Pfizer & Co. for sev- 
eral years has based its advertis- 
‘ing on quality of products and 
service. 

_ It believes that service is essenti- 
ally helping the industry sell more 
feed. 

This service, according to Ber- 
tram Larson, advertising director 
|of the company’s feed supplements, 
has been developed in three ways: 

1. Through consumer advertis- 
ing, an effort is made to sell the 
grower on formula feeds and sup- 
_plements. 

2. Through consumer advertis- 


Look 
at all 3 


Harry Botsford, one of the na- 
e tion’s distinguished food writers, is 
inl @ DAILY NEWS exclusive. Every day. 


Philadelphia 


And you'll buy 
the News! 


Only 3 daily newspapers to blanket this 
dollar-rich market . . . no wonder it’s easy to 
rack up sales in Philadelphia. And at such 
low cost ... when you team the DAILY NEWS 
with either of the other two papers. 

The DAILY NEWs and 
one other: that way lies 
machine-tooled econo- 


my. For the DAILY NEWS 
wraps up a “tight little 


they discovered the ef- 
fectiveness of the new 
DAILY NEws. That’s why 
our sparkling tabloid is 
making such phenome- 


island” all its own, a 
magic market of some 
185,000 families (many 
with two or three weekly 
pay-checks). Free spend- 
ing families who believe 
in our paper. That’s 
DAILY NEWS-land, and 
you can buy it for a song! 


Alert advertisers have 
done a double-take since 


nal linage gains. In the 
first nine months of 
1955, we gained well over 
1,000,000 lines! 


Newspapers do a re- 
markable job of selling 
Philadelphia. If you can 
afford all 3, you’re in 
clover. But all you really 
need is two. And one of 
them has to be the new 
DAILY NEWS. 


NEW YORK: Williom A. Moher 
415 Lexington Ave. 
Murroy Hill 2-9197 


CHICAGO: J. J. Twomey 
333 N. Michigan Ave. 
Andover 3-5270 


DAILY «; NEWS 


Philadelphia’s Picture Newspaper 


DETROIT: Charles J. Sheppard 
1061 Penobscot Bidg. 
Woodward 2-3080 


*Total Daily Advertising— 
Media Records 


J 
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SUCCESSFUL ADS—Chas. Pfizer & Co. 
uses arresting red and yellow in 
its farm paper advertising and in 
outdoor posters. These media are 
supplemented with radio and tv 
spots in major markets to promote 
the company’s vitamin and other 
feed supplements. Leo Burnett Co. 
is the agency. 


ing the company attempts to build 
a market for specialty feeds and 
high level foods. 

3. Through business paper ad- 
vertising, to acquaint the manufac- 
turer with the potentialities of new 
| types of feed and to offer Pfizer's 
help in getting into business with 
| that feed. 


® The company’s health line was 
introduced in 1954. Supplementing 
other media, the company inau- 
gurated radio advertising, modest- 
ly at first, which now has grown 
to 29-state coverage. In addition, a 
| stream of direct mail, with at least 
one mailing a week, is directed to 
the feed industry and to animal 
health distributors. 

The program has one purpose, 
to sell Pfizer products. This year 
the company started television ad- 
vertising, and is using commercials 
/on about 40 tv stations. 

Advertising a farm product on 
tv is in many respects no different 
than advertising any other con- 
sumer item, Mr. Larson says. The 
time the commercial goes on, and 
the program that precedes and fol- 
lows the spot, are all-important 
| factors, however, he believes. 


# “Since our tv promotion is a 
60-second spot campaign,” he says, 
“you can readily see the impor- 
tance of at least the latter two 
| points. Most of the shows that pre- 
'cede or follow our spots have ex- 
cellent ratings. This is insurance 
|that when our spots go on, the 
farmer will have his set on. 
“Farm advertisers,” he says, “do 
not want to go beyond 10 p.m. 
because farmers go to bed earlier 
than city folk, and get up earlier, 
too.” 
| One of the original problems 
| that faced the company with re- 
| spect to advertising, AA was told, 
was how to advertise a product to 
|the farmer that the farmer can’t 
| . : 
| buy. Broken down into its simplest 
'terms, Pfizer wanted the farmer to 
ask his dealer for a feed that con- 
ee Terramycin. 
| ® The ads were designed to create 
consumer preference for Terramy- 
_cin. They were originally, and stil! 
are, based on factual data. Copy is 
|usually sparse, with emphasis on 
‘charts, which in effect let the farm- 
er make up his own mind about 
' the product. 
| Leo Burnett Co., Pfizer’s agency, 
conducted a research study before 
recommending the company’s ad- 
vertising campaign. Illustrations 
| suggested were in red on a yellow 
background. This was based on a 
recommendation by a color psy- 
| chologist, who recommended yel- 
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low and red because of their easy 
identification, their stopper effect, 
and their virile quality. 


® Publications used include Farm 
Journal, Progressive Farmer and 
Successful Farming, as well as a 
number of state farm papers and 
other agricultural and business pa- 
pers. 

Last March Pfizer used five 
pages each in several of these pub- 
lications, as well as radio and tv 
spots and outdoor advertising in 
major poultry markets to open up_ 
the market for a new type of feed. 

The company maintains an agri- 
cultural research and development 
center at Terre Haute, where thou- 
sands of animals are tested regu- 
larly in studies to determine better 
feeding practices and better prod- 
ucts. Results are published in sci- 
entific journals and are reflected 
in data used in the company’s ad- 
vertising. 


CARL V. HAECKER 


PHILADELPHIA, Oct. 11—Carl V. 
Haecker, 59, manager of displays 
and sales promotion for Radio 
Corp. of America, died here Oct. 7, 
in Presbyterian Hospital, where he 
was receiving treatment for a heart 
ailment. 

Born in Eureka, Ill., Mr. Haecker 
started his business career in Chi- 
cago, where he became display 
and store planning manager for 
Montgomery Ward & Co. Later he 
was assistant director of advertis- 
ing for W. T. Grant Co. 

Mr. Haecker was an authority 
op store merchandising, promo- 
tions and point of sale displays. 
He was a board member of Point- 
of-Purchase Advertising Institute, 
a v.p. of National Display Assn., 
and a member of the steering com- 
mittee, Assn. of National Adver- 
tisers. He formerly served on the 
board of National Retail Dry Goods 
Assn. 

Mr. Haecker held an award for 
distinguished service from the New 
York Sales Executives Club. He 
was a frequent contributor to busi- 
ness papers in the merchandising 
field on effective sales methods 
and was widely known for his 
speeches on merchandising before 
various retail groups. He also con- 
ducted sales promotion clinics for 
New York University. 


GEORGE BLAKE 


New York, Oct. 11—George 
Blake, 38, founder and president of 
George Blake Enterprises, film 
producer, died Oct. 7 of a heart 
attack. Born here, he was gradu- 
ated from New York University in 
1938. He quickly won standing in 
the motion picture field as a writ- 
er, director and producer of indus- 
trial films. In 1945 he produced 
several films for Universal Pic- 
tures, and from 1945 through 1950 
he directed a candid camera series 
and other short subjects for Co- 
lumbia Pictures Corp. Mr. Blake 
founded his own company in 1951. 
He was a member of the American 
Society of Composers, Authors & 
Publishers. 


JAMES RODGER 

Toronto, Oct. 11—James Rodger, 
42, production manager of Foster 
Advertising, was killed Sept. 30 in 
an automobile accident near Hunts- 
ville, Ont. He had been on a fish- 
ing trip. Prior to his association 
with Foster Advertising, he was 
with J. Walter Thompson Co. 


EVERETT R. BUTTERFIELD | 

DesPLAINES, ILL., Oct. 11—Ever- | 
ett R. Butterfield, 47, midwestern 
representative of C. V. Mosby Co. 
publications, died Oct. 7 of a heart 
attack while returning from a 
business trip to his home here. A 
graduate of the Fort Worth Col- 
lege of Pharmacy, Mr. Butterfield | 
was at one time exec. assistant to 
the medical director of Bristol- 
Myers Co. During World War II, 
he was chief pharmacist of the 18th 


field hospital and the 371st staging 
hospital at Kanchrapara, India. 
From 1951 until last June, he was 
eastern representative of the Jour- 
nal of the American Dental Assn. 
Since then he had been with Mos- 
by, St. Louis. 


Grant, Detroit, Names Three 

Grant Advertising, Detroit, has. 
appointed Robert nRosekrans and | 
Edwin B. Grauer copywriters. Mr. 
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Roy Inc., and Mr. Grauer previous-|homes, has appointed Marsteller,|Formerly with the Chicago office 
ly was with J. Walter Thompson | Rickard, Gebhardt & Reed, Chi-|of Free & Peters, radio and tv sta- 


Co. Grant also has appointed 
James A. Berg to the promotion 
and merchandising department of 
its Detroit office. He previously 
was assistant to the director of ad- 


cago, to handle its advertising. The 
‘company has begun expanding its 
distribution to a national basis. 


Builder and shelter publications, 


‘newspapers, radio, tv and direct 


vertising of Fruehauf Trailer Co.,| mail will be used. 


Detroit. 


Tilton Homes to Marsteller 


Rothlin to Needham, Louis 
Richard G. Rothlin has joined 


Tilton Homes Corp., Rochelle, the account executive group of 
Rosekrans formerly was with Ross |Ill., builder of pre-cut, packaged | Needham, Louis & Brorby, Chicago. 


tion representative, Mr. Rothlin 
will work on the Household Fi- 
nance Corp. account. 


‘Leader-Post’ Raises Rates 


Effective Jan. 1, the Leader- 
| Post, Regina, Sask., will raise its 
rates for general advertising from 
15¢ to 17¢ per agate line. Classified 
rates will also go up at the same 
time. 


It’s a Series of Hour-Bgng Coast-to-Coas 


Ss 


o xo Son 
Mis ete ot. pare 
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t’s. 


It’s LIVE! 


oa 


NEW! 
NETWORK! 


elecasts 


of the One and Only Grand Ole Opry! 


WSM’s Grand Ole Opry stars rolled ’em in the aisles from coast- 


to-coast for 30 years on radio. Now Purina sponsors a series of Opry 
Spectaculars—one every fourth week starting October 15th—bring- 
ing the Grand Ole Opry cast of 125 entertainers to 130 markets 
coast-to-coast via the ABC-TV network. It’s further recognition 


of the potent selling power of the Grand Ole Opry. 


WSM-TV 


CHANNEL 4 - NASHVILLE, TENN. 


NBC-TV AFFILIATE 


Clearly Nashville's +1 TV Station 
Irving Waugh, Commercial.Manager 
Edward Petry & Co., Inc., National Advertising Representatives 
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we|farmer reads the same magazines 
Better Vegetables with Less Work | and newspapers, and sees the same 
, Arcadian _|movies and tv shows, that city 
— people do. With these demands on 
\his time, Mr. Waugh believes, it 
\takes advertising with a punch to 
‘catch his eye. 
Allied’s approach to farm ad- 
mest me ao ee | vertising, however, is not simply 
en se ae |jazzed-up copy and use of gim- 
|micks, Mr. Waugh says. Essentially 
ithe company’s advertising attempts 
to be educational. 
In reaching the farmer, the basic 


idea of the advertising is to couple 
hard-hitting consumer ad tech- 
niques with economic themes. In- 
troduction of the cartoon-type 
character, Mike, the Soil Microbe, 
is an example. 


® Illustrations are used extensive- 
ly, text is big, and headlines are 
favored. Some testimonial ads, of 
course, are still used, but they are 
kept to a minimum. 


The company has adopted the 
use and special folders have also 


uniform brand name Arcadian to 


cover all of its agricultural prod- 
ucts. Supporting the brand name, 
the company about a year ago 


noeetaeRbeeiateinlpondibbiabbeonnpntings 
Advertising Xoe, October 17, 1955 
been introduced. 


For the most part the company’s 
advertising has been more or less 


adopted a new emblem design, re-| seasonal and on a market by mar- 


designed its packaging, and started 
using new ad signatures. 
Promotion to dealers also has 
been stepped up. Hanging mobiles, 
rubber floor mats, equipment pen- 
nants, and Day-Glo signs have all 
been introduced during the past 
year. Newly designed literature, 
reproduction ad mats for dealer 


ket basis. But developments indi- 
cate that it will become national 
in scope within the near future. 


® In addition to local farm maga- 
zines, Allied uses about 200 week- 
ly newspapers, supported by local 
radio spots in the South and the 
Midwest. 

The current advertising is pay- 


THESE PAY OFF—Allied Chemical & 
Dye Corp.’s nitrogen division finds 
this type of advertising pays off. 
Inquiries have multiplied, ferti- 
lizer sales have increased and 
Starch readership ratings have 
been high. Albert Sidney Noble 
Advertising is the agency. 


Allied Chemical 
Uses ‘Hoopla’ to 
Sell Farm Market 


New York, Oct. 14—During the 
past year Allied Chemical & Dye 
Corp.’s nitrogen division has in- 
troduced some new gimmicks in- 
to farm chemical selling. 

It has used lots of advertising 
hoopla, in the form of balloons, 
airplane skywriting, and papier- 
mache ears of corn at state fairs. 
In addition, it has created Mike, 
the Soil Microbe, as a character in 
its printed advertising, and it has 
introduced new copy slants. 

John Waugh, director of adver- 
tising for the division, says that 
for 30 years chemical advertising 
to farmers has leaned heavily on 
testimonials, scientific appraisals, 
and helpful hints. These ads have 
been over-written and lacking in 
sparkle, he feels. 


® Farmers are no longer isolated, 
Mr. Waugh points out. Today’s 


Best 
BurFrALo 


eS 
for RESULTS — 


@ Traceable results 


prove that the Courier- 
Express is your best 
Buffalo buy for sales in 
the rich, 8-county West- 
ern New York market 
where annual spendable 
income totals nearly 244 
billion dollars, 


ROP COLOR 
available both 


daily and Sunday 
BUFFALO 


COURIER-EXPRESS 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 
Pacific Coast: DOYLE & HAWLEY 


i 
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Precision metalworking is the 
major production operation 

on almost all products 

of Blackhawk Manufacturing 
Company, Milwaukee. 

This growing company identifies 
itself as the “world’s largest 
manufacturer of hydraulic tools.” 
The Blackhawk line includes 
jacks, “Porto-Power”’ remotely 
controlled hydraulic jack 
equipment and pipe benders, 
plus hydraulic cylinders, pumps 
and valves. Illustrated here 

in a modern Blackhawk plant is 
a battery of automatic 

screw machines used for 
manufacturing thousands of parts 
for the products 

this company sells. 


Every metalworking company is in business to manufacture products they 
can sell successfully . . . and the first and biggest order of business is to 
keep Production supplied with everything it needs. 


At the Blackhawk Manufacturing Company, for example, 96.97% 
of every purchase dollar is invested in the machinery, equipment, 
materials, and supplies used by Production. | 


WE 


...the production way 


The McGraw-Hill Magazine of Metalworking Production, 
Published every other Monday 
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Advertising Age, October 17, 1955 


ing off, Mr. Waugh says. Inquiries 
have multiplied, fertilizer sales 
have increased, and Starch read- 
ership surveys have given top 
— to several of the company’s 
ads. 

Albert Sidney Noble Advertis- 
ing is Allied Chemical’s agency. 


This is SeaPak’s first coordi- advertising has also been placed in 
nated campaign. Before naming the trade papers and magazines. 
Ayer earlier this year, SeaPak ad-' 
vertising was handled on a local 8 SeaPak president J. Roy Dug- 
basis by a number of different gan, noting the start of the drive, 
agencies. said, “The frozen seafood industry 

{ne campaign is concentrated|has come of age, and brand loy- 
on three products of the SeaPak|alties are developing. So SeaPak 
line: Qwik-Cook shrimp, breaded |is picking this time to start adver- 
shrimp and breaded raw fish/|tising its brand widely and con- 
sticks. Ads and tv commercials |sistently.” 
will feature cartoons by California! Although fish actually was the 
artist Harry Diarnond, a specialist first food to be preserved by freez- 
in illustrating cook books. SeaPak |ing when the quick-freeze indus- 


SeaPak Sets Print, 
TV Drive to Establish 
Brand Identification 


PHILADELPHIA, Oct. 12—SeaPak 
Corp., St. Simons Island, Ga., 
branded. frozen seafood . packer, 
has launched the heaviest year- 
around advertising campaign in its 
history, with newspaper advertis- 
ing in 24 markets and tv spots in 
15. N. W. Ayer & Son is the agency. 


‘Motel’ Names Representative 

Motel, Chicago, has appointed 
Porter Wylie, New York publish- 
ers’ representative, to represent it 
in New York. 


urchase dollar” 


No wonder, then, that Production’s engineers and executives have Metal- 
working’s most important buying voice. 


No wonder, either, that American Machinist is the most powerful advertis- 
ing force in America’s biggest industry. It is edited exclusively for Metal- 
working Production . . . gives Metalworking Production the most help... 
attracts more production-responsible subscribers than any other metal- 
working magazine .. sells Metalworking Production with unmatched im- 
pact and long-sustained results. 


to bigger sales in Metalworking 
McGraw-Hill Building, New York 36, N.Y. 


Member of the Audit Bureau of Circulations and the Associated Business Publications 


83 


try began in the late 1920s, other 
quick-frozen products developed 
faster. Fish did not become an im- 
portant part of the industry until 
about five years ago. 

SeaPak, which developed a 
flash-freezing process which re- 
duced freezing time and preserved 
the fresh flavor, was founded in 
1949, when the upsurge in the fro- 
zen fish business began. 

From 1950 until the end of 1954, 
the industry as a whole tripled its 
sales. In the same period, SeaPak 
increased sales 20 times over its 
first full year of business and is 
expected to double or treble sales 
again this year. 


Gering Names Langevin 

Paul R. Langevin has been 
named advertising manager of 
Gering Products Inc., Kenilworth, 
N.J., maker of plastics for indus- 
trial and consumer uses. Mr. Ger- 
ing was formerly sales promotion 
manager of the building materials 
division of Bolta Products, a divi- 
sion of General Tire & Rubber Co., 
Lawrence, Mass. 


Ne. 7 


RUDOLPH 


THE RED-NOSED 
REINDEER 


@ Rim 


SANTA 
CLAUS 


FROSTY 


Santa Claus, 

Rudolph the Red-Nosed 
Reindeer and Frosty the Snow- 
man balloons have great popular 
appeal with millions of young- 
sters. These quality Oak balloons 
in several shapes and sizes are 
truly outstanding for winter pro- 
motions. Order as soon as possible 
for Christmas use. Write for de- 
tails and prices. 


World's Largest 


Manufacturer of — 5) — 
Toy Balloons. A eos > 
— ee ee 


‘lly OAK RUBBER Co 


Ravenna Onio 
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Wildroot Elects 3 V. P.s 
Wildroot Co., Buffalo, has elected 
three new v.p.s to its 5-man execu- | 
tive committee. Harry J. Lehman | 
Jr. was elected v.p. in charge of 


Paul Klemitner Adds One 

Flint, Eaton & Co., Decatur, IIl., 
pharmaceutical maker, has named 
'Paul Klemtner & Co., Newark, to 


handle advertising and marketing 


public relations, J. Ward Maurer | for its line of pharmaceutical spe- 


is v.p. of advertising and Albert E. 
Ritchie is v.p. in charge of sales. | 
The other members of the commit- 
tee are Harry J. Lehman Sr., pres- 


| cialties. 


‘CBS Boosts Campbell, Davis 
Wendell B. Campbell, formerly 


named to the new post of v.p. in 
charge of CBS Radio Spot Sales, 
New York. Mr. Campbell’s former 
duties will be assumed by J. Kelly 
Smith, administrative v.p. Robert 
F. Davis, previously assistant re- 
search manager of CBS Television 
Spot Sales, has been named re- 
search director of the division. 


ident, and Robert E. Schwartz, v.p. in charge of station adminis- 'Buttalo to Have New 


exec. v.p. 


tration of CBS Radio, has been 


You Bet 


Here Type Can 


J. M. BUNDSCHO, INC., Advertising Typographers 


180 North Wabash Ave. * RAndolph 6-7292 * Chicago 1 


We Set! 


Serve You 


Television Station 

Frontier Television Inc., Buffalo, 
N.Y., a new corporation formed by 
three local men, has filed an ap- 
plication with the Federal Com- 
munications Commission to build a 
television station in Buffalo. 

The corporation seeks channel 59 
u.h.f., previously held by WBES- 
TV, which telecasted only three 
‘months in 1953. Officers of Fron- 
|tier are Bernard I. Obletz, Teck 
Drug Corp., president; Richard S. 
‘Levy, W. Bergman Co., v.p., and 
Daniel A. Roblin, Buffalo House- 
wrecking & Salvage Co., secretary- 
treasurer. 


Credit Expert 
Warns of ‘Mild’ 
Buyer's Strike 


New York, Oct. 14—A “mild 
buyer’s strike” and “added wage 


'demands” might result from price 


increases in the next few months, 


/predicts Henry H. Heimann, exec. 


v.p., National Assn. of Credit Men, 
in the current Monthly Business 
Review. 

Mr. Heimann warned that if 
prices seem out of line to consum- 
ers or if “an attempt is made to in- 
crease profits beyond the added 
costs and a fair return,” both the 
consuming public and labor will 
move in. 

“The necessities of life can hard- 
ly be dispensed with,” he says, “but 
they can be used in limited quan- 
tities. And the semi-luxuries and 
luxuries of life can be—and usual- 
ly are—left on the merchant’s shelf 
when they are over-priced. 

“Fair values and sound pricing 


adi Negro ~ ml - 


“wisi 


ICAGO: 1820 S. Michigan Ave. + CA 5- 90C 
NEW YORK: 55 W. 42nd St. + LO 


... another reason why 
your advertising to the Negro 
in Ebony brings immediate 
and lasting results 


Advertising Age, October 17, 1955 


1956 


NEW pOSTER—This official 

Father’s Day poster, released by 

the Father’s Day Council, covers 

three generations, grandpa, father 
and son. 


will insure the consumer using his 
purchasing power and will contin- 
ue the nation in a state of prosper- 
ity,” Mr. Heimann asserted. 


® “The whole pricing policy can 


Mm \be stabilizing to the economy if 


soundly conceived, but highly in- 
flationary if in excess of needs, 
and very deflationary if it causes 
consumers to withdraw from the 
market,” he explained. 

Mr. Heimann said that the politi- 
cal economy of this era is putting 
the voter in the position of voting 
in terms of his special interests 
first and the interest of the nation 
after. 

“A true conception of the politi- 
cal economy today is frankly and 
rather brazenly paraded before us 
in the various tax readjustments 
proposed,” he says. 

“There should be no tax relief 
until we live within our income,” 
he insists. 


#1 |Canadian Brewers 


brary than 


EBONY magazine. 


There are more facts on Negro life, customs 
and mores packed in EBONY’s research li- 
anywhere 
States. This up-to-the-minute research facil- 
ity gives EBONY magazine unique editorial 
flexibility unmatched by any other Negro 
publication in the world. 
EBONY reader interest is your positive guar- 
antee of high readership of your ads in 


the United 


else in 


The high pitch of 


Let an EBONY repre- 


sentative call on you and show you how you 
can increase your sales to America’s 16 mil- 
lion Negroes by the use of EBRONY—Amer- 
ica’s time-proved Negro advertising medium. 


FREE! Let us send you 
a copy of this fact-filled 8- 
page brochure on EBONY'’s 
sensational progress dur- 
ing the past 10 years. 


Are ‘Brazen,’ Says 
Church Official 


TORONTO, Oct. 11—The word 
“brazen” has been leveled by a 
church official at Canadian brew- 
eries and distilleries that use Buf- 
falo tv stations to get around the 
Canadian prohibition against liq- 
uor advertising. 

Dr. A. J. Wilson, of the United 
Church’s board of evangelism and 
social service, and editor of United 
Church Observer, warned that 
church officials are prepared to go 
to Buffalo to try to prevent liquor 
advertising on Buffalo stations 
which are heard in Canada. 

He told the Toronto East Pres- 
bytery that the liquor and beer ads 
on the Buffalo stations “have a tre- 
mendously powerful influence on 
Canadians.” 

Dr. Wilson also warned that 
brewers and distillers are making 
“serious attempts to influence Ca- 
nadian powers in control of the 
air waves.” 

The United Church, he added, 
will join the National Council of 
Churches in the U. S. in its efforts 
to curb the radio and tv time de- 
voted to beer and liquor selling. 


N. Y. Publishers Elect 

George W. Helm Jr., a _ v.p. 
of Westchester County Publishers 
Inc., White Plains, has been elected 
president of the New York State 
Publishers Assn. James H. Righter, 
assistant business manager of the 
Buffalo News, was elected v.p., 
and Fritz S. Updike, general man- 
ager of the Rome Sentinel, was 


named secretary-treasurer. 


Celanese Corp. Names Lufkin 
Willfred W. Lufkin Jr., for the 
past three years president of Well- 
ington Sears Co., will join Celanese 
Corp. of America, New York, Nov. 


‘lasa v.p. He also will serve as 


president of its foreign trading 
subsidiaries. 
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A NEW SUPER SALESMAN IS COVERING Cane 


ALL-ARIZONA 
COVERAGE 


fh lh 
I : \ = Starting Sunday, October 16th — the beautiful, brilliant, 
ALL- ARIZON A all-new ARIZONA DAYS & WAYS, locally-edited Sun- 
FD iT0 R | AL day magazine of The Arizona Republic, took over the top 
/ co NTENT ——e selling role in one of the fastest growing states in America. 


Printed in flaming roto-color, it offers advertisers a med- 


ium of exceptional coverage and assured pulling power 


COLOR AND 
PICTORIAL 


The new ARIZONA DAYS & WAYS began where its 
EXCELLENCE 8 
» fl 


in the youthful, vigorous, billion-dollar Arizona Market. 


predecessor, printed by letterpress, left off . . . with a 


tremendous heritage of family readership in 93 per cent 


SU PERB of all homes in fabulous Phoenix* and in one out of every 


ADVERTISING two households in all of Arizona! 
| * ABC City Zone 
REPRODUCTION 


ah 


Plan your schedules now to include ARIZONA DAYS & WAYS. 
Write, wire or phone for rates and complete information. 


merce THE PHOENIX REPUBLIC AND GAZETTE. 


saa Meets. BeZONA® >. 
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\Wyler Offers Rain Hood 
Premium in Soup Promotion | 
Wyler & Co., Chicago, maker of | 
packaged soups, bouillon cubes,| 
dehydrated vegetables and drink | 
a mixes, this month launched the| 
biggest promotion in its history) 

with a schedule of newspaper ads| 


THE BoA DUSTR Y Ps telling women they can get a rain 


All the TRADE — and the Trade ONLY hood free with the purchase of 


by oimmee a ee se 4 Wyler’s soups. The polyethylene | 


plastic rain hood is attached to the 
outside of the carton containing 


12,500 selected and controlled circulation to Boat and Motor two envelopes of the soup. 


Distributors, Jobbers, Dealers, Boat Builders, Yard and Marine 


Operators and Naval Architects. Wyler describes the rain hood as 
“the hottest premium to ever come 

PUBLISHED TIMES WRITE US FOR INFORMATION | |Our way. It costs the dealer noth- 
A YEAR ing, and it costs the consumer 

JAN. 10 © MAR. 15 ABOUT THE TREMENDOUS nothing.” Schwimmer & Scott, 


APR. 15 @ MAY 15 @ JUNE 15 GROWTH OF THE PLEASURE Chicago, is the agency. 
AUG. 15 @ OCT. 15 @ NOV. 15 


WEW YORK—CHICAGO BOAT INDUSTRY. Leslie Joins G. M. Bastord 
SHOW ISSUE JAN. 10, 1956 Bruce Leslie, formerly editor- 


writer with Warner Inc., has 
THE BOA TING INDUSTRY Nj) joined the public relations depart- | 


Neall E Habe 
Ba 8505 Pleasant Street St. Joseph, MICHIGAN ment of G. M. Basford Co., New| mies _ ee 
York agency, as an assistant ac-| CONGRATULATIONS—A. W. Neally, v.p. of Batten, Barton, Durstine & 
‘count executive. Osborn, Los Angeles, congratulates Trevor Evans, Pacific National 


Advertising Agency, Seattle, on 
wry. MY | his election to the 1955-56 Pacific 
KWowatts one, fine Region board of governors of the 
‘Peer American Assn. of Advertising 
Agencies. William E. Haberman, 
L. C. Coles Co., San Francisco, 
*We ought to know... we were the new vice-chairman, looks on. 
first with the most. ..316,00 watts. 


Fedders-Quigan Tops 
Harvester—in Novel 
Plane Ticket Derby 


NEw York, Oct. 11—Leave it to 
the ad business to come up with 
al ® new records to break. 

What Batten, Barton, Durstine & 
Osborn calls “the largest commer- 


But in Louisville Sie cial airlift in history” went into 


operation last week, with Fedders- 


Quigan Corp. flying distributors 
4 | and dealers (with their wives) | 
= rogramming pays 0 e down to Jamaica for one-week ex- * Fh 
pense-paid vacations won in a 
sales contest. 

Fedders-Quigan, room air con- 
ditioner maker, awarded the free 
trips on a quota system, based on 
number of units sold. Some hot- 
shot dealers were able to earn two, 
three or four vacations, and they 
passed these out to their salesmen, 
friends and relatives. 

As a result, between Oct. 4 and 
Nov. 9, the company will ferry 
some 2,500 persons to Jamaica. ; 
They will be airlifted from 23 : 
cities. : 

And, as BBDO proudly points ' 
out, this breaks the record set last 
year by International Harvester 
Co., which flew 1,500 “sales incen- 
tive” winners to Nassau. 


es 


Hanson & Hanson Adds Two 

Hanson & Hanson, Chicago, has 
been appointed to handle advertis- 
“THE HERBIE KOCH SHOW" ing and merchandising for Daubert 
10:00—10:30 P. M. Chemical Co., Chicago, formerly 
Senday Non-Rust Chemical Corp. The 
(Market's only live Sunday company makes rust preventive 
oils and compounds, packaging ma- 
terials, automobile undercoatings 
and sound deadeners. Magazines, 
trade publications, and radio in 4 
selected markets will be used. The | 
agency also has been named to i 
* handle advertising for the Aircraft | 
e °¢@ . 9 components division of Dunbar | 

A re y 0 U p dg rt j C | p atl ni g HY Kapple Inc., producer of metal hose 

and fittings for the aircraft indus- 

try. Trade publications will be used. 


musical, with the nation’s 
largest studio organ.) 


Fuller Joins Stephan Lion 
Jim Fuller, formerly head of 
Graphic Workshop and recently 


VICTOR A. SHOULIS, Director released from active duty as a It. 


NEIL CLINE, Siation Mgr. Your Sales Mess e Deserves commander in the U.S. Naval 
Represented Nationally by Harrington, ie — ye vy? cage Pater cow “ee 
Righter & Parsons, The Impact of Programming of Character + New York advertising ar 


Associated with The Courler-Journal 
& The Lovisville Times 


agency, as a sales representative 
and associate. 


CFCY-TV Appoints Rep 
CFCY-TV, Charlottetown, Prince 
Edward Island, Canada, has named 
All-Canada Television its national 
representative. 


BASIC CBS-TV NETWORK 
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F ‘ANAGER QUALITY CONTROL + RESEARCH DIRECTOR «+ MILL SUPERINTENDENT 


Talk to all lewels of metalworking managemert... 


Build the strenath of | AL a 


into your advertising program 


The power to make decisions affecting you 
and the sale of your product is in the hands 
of an ever-growing number of men in the 
Management Group. To sell metalworking 
you must talk to management men atall levels. 


STEEL talks the language of the Manage- 
ment Group. Its editorial approach is tuned 
to the management interests of administra- 
tive, production, engineering and purchasing 
men who read STEEL regularly. These are 
the men participating in buying decisions 
for over 96% of metalworking’s entire vol- 
ume. No other metalworking magazine deliv- 
ers so many influential readers each week 
—no other so effectively sells all levels of the 
Management Group! 


Edited for metalworking men at every management level 
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Von Maur Joins Depicto primarily concerned with the de-|of the public relations company | 
Jack R. Von Maur, previously| velopment of visual sales training|bearing her name, has joined 
with the marketing services de-| and promotional programs. Wamsutta Mills, New Bedford, i 
partment of McCann-Erickson, has | Mass., 
been appointed exec. v.p. of Depic- | Saland Joins Wamsutta 
to Films, New York. He will be! 


in the new position of 
director of public relations for 
Lillian S. Saland, formerly head | decorative fabrics. 


‘ 
aE eet 


Redpath 
PLANS—These gentlemen, all chairmen of the Chicago Off-the-Street- 
Club 1955 Christmas Party, gathered at the University Club to dis- 
cuss plans for the annual fund raising event for underprivileged 


Crawford J Knowlton 
children. They are Hank Crawford, J. Walter Thompson Co.; Bob 
Johnson, Merchandise Mart; Don Coleman, American Dairy Assn.; 


Arch Knowlton, American Home Magazine; Jim Shelby, MacFar- q 
land, Aveyard & Co., and F. L. Redpath, Time Inc., who is general 


chairman. The event is sponsored by the Chicago Federated Adver- 
tising Club, and this year will be held at the Conrad Hilton Hotel 


Shelby 


on Dec. 7. 
‘Fishing Tackle’ to Dennett 


Dennett & Associates, Chicago, its 
Fishing Tackle Trade News, midwestern advertising represen- 
Wilmette, Ill., has appointed Don 


tative, covering Illinois, Indiana, 
Michigan, Minnesota, Iowa, Mis- 
it ce a souri and Wisconsin. 
& eee ee Gee er ee 
4 AGAZINE CLASSIFIED 
ms 


— BIGGEST — 
— BY THE MILLIONS — 
Rates & Data for the asking 
PUBLISHERS CLASSIFIED DEPARTMENT 
9 S. CLINTON ST., CHICAGO 6, ILLINOIS 
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Canterbury Press Moves nase 

The Canterbury Press, New Brown & Williamson 
York, publisher of Bebidas, Bever- Tobacco Corp. 
ages, Elaboraciones y Envases, La F 
Farmacia Moderna, La Tienda and 
Radio y Articulos Electricos, has 
moved to 370 Lexington Ave. 


EMERY M. LEWIS 


-_— 


Bigger oad Bigger! 


in over 100,000 TV homes 
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‘Lumberman’ Adds 2 Offices 


Products Merchandiser Oct. 


Advertising Age, October 17, 1955 


Vance Publishing Corp., Chicago, 
will open two new offices for 
American Lumberman & Building 


15. 


Donald O. Carlson, formerly in 


American Lumberman’s Chicago 
headquarters, has been named 
eastern editor, with headquarters 
in New York. Dexter W. Johnson, 
previously managing editor of 
Western Building, is new western 


editor, with offices in Portland. 


Siesel Adds Two; Names One 


Heifetz Co., maker of contem-| 


porary lamps and lighting fixtures, the Wool Bureau, has joined the 
and Foretrends, Heifetz’s national _agency’s publicity staff. 


|distributor, have appointed Harold 
J . Siesel Co., New York, to handle 


he advertising. 
Evelyn Enright, formerly with 


& WILLIAMSON TOBACCO CORP. 


ITS LARGEST CIGARETTE PLANT 


EXECUTIVE OFFICES IN LOUISVILLE 


“We selected Louisville for our largest factory, and later for our executive offices, because it had all the 
promise and potential of becoming a vigorous midwestern industrial center. It was situated in the heart 
of the largest Burley tobacco markets, and offered excellent rail and water transportation and an 


abundant labor supply. Today, Louisville is one of the largest cigarette manufacturing cities in the 


world, and four out of the six largest cigarette companies in America operate plants here. 


“Brown & Williamson has continuously expanded its manufacturing capacity in Louisville, especially 
during the past few years to supply the increasing demand for filter tip cigarettes. I would say that 
Brown & Williamson is a good example of Louisville’s remarkable industrial growth and progress 


in the past three decades.” 
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One of the largest manufacturers of prefabricated 
houses, United States Steel Homes, Inc., is putting the 
finishing touches on an expansion program that will 
double the production capacity of its New Albany 
plant in Metropolitan Louisville. The company, form- 
erly Gunnison Homes, Inc., is the housing subsidiary 
of United States Steel Corp. The plant expansion in- 
cludes additional shipping facilities and new machin- 
ery and improvements in its current mass-production 


lines. 


Forty-six million magazines and newspaper supple- 
ments a month roll off the presses of Fawcett-Dearing 
(pictured above) and Standard Gravure Corporation 
— two of the nation’s busiest rotogravure printing 
firms. Fawcett-Dearing’s 260,000 sq. ft. plant employs 
1,600 people, paying them over $8 million a year in 
wages. Standard Gravure, besides printing Locally- 
Edited Supplements for thirteen metropolitan news- 
papers, prints about 4 million catalogs a month in its 


recently expanded plant. 


LeUE LOUISVILLE foe all iti. worth / 


A Major American Market Where One Daily Newspaper Combination Reaches 99% of the People 


Che Convier-Zournal - THE LOUISVILLE TIMES 


382,689 Daily Combination * 313,261 Sunday * Represented Nationally by The Branham Company 


It's Complicated, 


But You Can Get 25¢ 
If You Are Patient 


CAMDEN, Oct. 11—C. A. Swan- 
son & Sons, Omaha, and Campbell 
Soup Co., Camden, joined forces 
last spring and it didn’t take them 
long to hatch what is probably one 
of the most complicated coupon 
deals of all time. The offer is now 
being promoted nationally, as in 
the accompanying Life ad. 
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oS Rare Oldtime Goodness 


in Swenson Frozen Pies 


TURKE Tr 
Ste = 


The deal, well calculated to be- 
fuddle the most determined con- 
sumer, runs like this: 

1. You run out and buy any 
Swanson frozen pie—chicken, beef 
or turkey. 

2. You also buy two cans of 
Campbell’s new frozen soups. 

3. Then you save the special 
coupon in the Swanson carton, or 
in lieu of that, the package and 
flap with Sue Swanson’s picture. 

4. You also save the embossed 
Campbell soup can tops. And be 
sure you get the tops, because they 
are marked with the words, “per- 
ishable—keep frozen,” and with 
the special Campbell code “which 
appears on the top of the can only 
and not on the bottom.” 

5. Next you find an outsize en- 
velope, fill with the coupon and 
can tops, and send the precious 
collection to Dept. FS-1, Box 243, 
Camden 1, N. J. 

6. For complying with these 
simple ground rules, you get— 
guess what?—25¢ in cash. 

7. This offer expires on Dec. 1. 
And, oh, yes—this will dismay mil- 
lions—there is a limit of “one re- 
fund per family.” 
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Sam Posen, President, _ 
‘Beltone Hearing Aid Co. 


minox 


camera 


because, as a precision- 
minded scientist, he 
appreciates the exact 
engineering that created the 
world's tiniest camera. 

Mr. Posen uses his Minox 
to microfilm intricate 
electronic circuits, case 
histories, displays, meetings, 
and to record family events. 
fast /3.5 lens. 

all speeds to 1/1000 sec. 
weighs but 21, oz. 


minox III-S with 13950 


chain and case 


WORLD'S MOST 

FABULOUS GIFT! 
at all better camera dealers! 
for literature, write Dept. M 


KLING Photo Corp. 
235 Fourth Ave. 
New York 3, N.Y. 
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MILLION DOLLAR 
FOOD MARKET 


A million thriving 
residents plus 22 
million visitors make 

the Gold Coast one 
of the Nation’s top 
food markets— 
all year round. 
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asasum 


_ capita drug sales. 
“while total sales on the 
_ Gold Coast ad exc 
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alesense in Advertising... 


The Colonel's Lady and Judy O'Grady 
Are Sisters Under the Skin 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 
me 20 years ago, or thereabouts, a 
yall coach (I think it was Francis 
nidt) declared that his team (Ohio 
e) feared not the mighty warriors of 
re Dame. “Rockne’s boys,” said he, 
“put on their pants the 
same way my boys do 
—one leg at a time.” 
There seems to be 
a notion among some 
admen that the readers 
of certain publications 
—The New Yorker and 
Fortune, for example— 
put on their pants two 
legs at a time, or in 
ames D. Weef = some other unique and 
tinguished way. The assumption is, I 
»pose, that the sort of advertising ap- 
»ach we commonly see in Life, Post, or 
ok would be a waste of ammunition in 
1e chip periodicals such as the two I 
ve mentioned. The fellas who read these 
2 books are Yankees, ain’t they? With 
* 4s assumption I am only slightly in 
reement. 
Before me is a copy of the October For- 
ne, so let’s focus our attention on it. 
1ere are 250,000 readers, subscription 
id newsstand. What manner of men 
: they? Well, they are undoubtedly 
nkees, as Fortune says they are, in the 
se that their number includes board 
iirmen, presidents, and top executives 
every category of business. But in no 
1er sense are they unique, in my opin- 
1. They are just plain, everyday human 
ings who are motivated by the same 
ges that motivate truck drivers and 
cktie clerks. Just as Ike does, they like 
play golf and bridge, and they enjoy 
out fishing and coddling their grandchil- 
‘en. A lot of them go to the horse races, 
._ do Gil Hodges, Jackie Robinson, and 
uke Snider when the opportunity af- 
rds. 


Be that as it may, my major disagree- 
nt is with another assumption. I refer 
the notion that the Fortune reader 
iks down his nose at humdrum conven- 
nal advertising. Like the spoiled toddler 
‘hao must have cinnamon sugar on his 
vast, the finicky blue chipper is repelled 
{ordinary nuts-and-bolts copy, no mat- 
*er how wholesome and digestible it may 
be. Hence it is that a considerable number 
of Fortune advertisers are addicted to the 
disingenuous oblique approach. The sub- 
ject of the advertisement may be, say, im- 
proved petroleum processing, a topic ob- 
viously too earthy and unappetizing for 
Mr. Blue Chip’s weary taste buds. So 
what we give him is the Universal Oil 
Products page you see reproduced here. 


The real piece of news is buried deep in 
the text—namely, “Rexforming, UOP’s 
latest contribution to improved petroleum 
processing. A radically new method for 
making 100 and higher clear octane gas- 
oline.” 

One of the great weaknesses of the ob- 
lique approach is the fact that almost al- 
ways it is non-selective, or nearly so. The 
objective seems to be that of attracting 
the attention of as many readers as pos- 
sible, regardless of whether or not they 
are logical prospects, as against capturing 
the interest of certain readers who are 
potentially in the market, sooner or later, 
for the advertised product or service. 

A case in point is the Lummus page, 
shown here. Since 1904, Lummus has de- 
signed, engineered and constructed over 
700 major installations for the petroleum 
and chemical industries. A headline pin- 
pointing this fact, or some other pertinent 
and impressive fact, would screen out the 
non-prospects and seize the attention of 
potential customers. Of Fortune’s 250,000 
readers, it is possible that only a couple 
of thousand have any genuine interest in 
what Lummus has to sell. If it were my 
ad, those are the guys I’d shoot for. 


® It seems that a new “National Housing 
Center” is maintained in Washington, D.C. 
Buried in fine print in the Barrett ad is 
this invitation: “When you’re next in 
Washington, make the Housing Center a 
‘must.’ ” Here “‘is contained all the latest 
information needed by home owners and 
every segment of the home building in- 
dustry.” None of this news—which is in- 
teresting and important—is revealed in 
either the illustration or the headline. (I 
thought the headline referred to a super- 


NEWEST THING IN MOTOR CARS 


(when UOP developed its iret refining process) 


This racy air-conditioned model was the New Look in 1915 gas bugges 
' nope 


te 
automebde manufacturers to make svaiimble engines with 
power and you the motormt = to enyry more plensurable driving 


SRIVERSHL GIL PRODUCTS Company 
30 ALGONGUIN FOLD, DES PLAINES, LLMMONS, US A 
Porty Yours of Leadership in Petroleum Refining Technology 


STORY BURIED—The news, here, that Rex- 

forming is “UOP’s latest contribution to 

improved petroleum processing,” is rel- 
egated to small type at bottom right. 


1,350 F.0.B. KENOSHA 


READ ON—Halfway down the lengthy copy 

block, the reader finds the pertinent facts 

in this story, which might have made an 
effective headline. 


market development.) And except for the 
logo, nothing in the ad reveals the fact 
that the real subject of the ad is roofs. 

The Lukens color page is, I imagine, 
an “institutional” effort at building pres- 
tige for a fine organization, Lukens Steel 
Co. of Coatesville, Pa. It is another ex- 
ample of what happens when advertisers 
embrace the myth that the fellas who read 
Fortune are a special organic species like 
Casey’s Yankees. 

But all is not lost in the advertising 
pages of Fortune. I submit herewith two 
color pages that I wish were mine. The 
Bundy Tubing page is 100% selective. It 
is discriminative, seeks only the attention 
of the relatively small group of Fortune 
readers who have an immediate or poten- 
tial interest in tubing. From the stand- 
point of craftsmanship, the ad is superb. 
The Atlantic Papers page is right on the 
button. It will be passed up by those read- 
ers of Fortune who have no interest in 
paper, but who cares? The writer of this 
page assumed, I am sure, that Fortune’s 
readers “put on their pants the same way 
my boys do—one leg at a time.” 

The Colonel’s Lady and Judy O’Grady 
are sisters under the skin. 


\ _—n soe 
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ON THE BUTTON—These two ads stand out b 
and their fine craftsmanship. 


SUPERMARKET?—A lot of space is devoted to 

an illustration which gives slight clue to 

the Barrett Roofs story told in small type 
under the “shopping center” headline. 
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COOP STEELS « WEEDS. PLATE CURFER . FOR QUALIFIED Toure mtaT Sereres 


INSTITUTIONAL—Lukens Steel’s color page is 

called another example of what happens 

when advertisers consider Fortune readers 
a special breed. 
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On the Merchandising Front... 


Wallace Sterling Trade-In Plan Is 
Lesson for ‘Exclusive’ Items 


By E. B. Weiss 
Merchandising Consultant 


When Wallace Sterling announced, a 
few months back, that it intended to pro- 
mote a trade-in plan—for sterling silver 
—I presume some of the sterling tradi- 
tionalists worriedly glanced upward to 
make certain that the heavens had not 
cracked open. I know that some five years 
ago when, in a conversation with a ster- 
ling silver executive, I mentioned that 
outmoded sterling patterns in homes con- 
stituted a market stumbling block, and 
that an industry could not accelerate ob- 
solescence through design advances with- 
out leading right up to a trade-in, the 
observation was greeted with total in- 
credulity. 

There is something of a moral for a 
number of businesses in the inevitable 
march of sterling toward the trade-in 
concept—a moral, or a suggestion if you 
will, that need not necessarily involve 
the trade-in concept. I have reference to 
the almost complete destruction of “class” 
lines in merchandise that is taking place 
with astounding speed in this country. 
For example: 

Mink was the mark of those who had 
social prestige. Today, it is the mark of 
those who aspire to social prestige—which 
involves a constantly expanding percent- 
age of our total population. Those who 
have social prestige will now be com- 
pelled to turn to chinchilla. 


= The Cadillac was also, at one time, the 
mark of those who, by the accident of 
birth, had social prestige. Today, it is the 
mark of those who try desperately to get 
a foot on the slippery lower rung of the 
social ladder. Those who have social pres- 
tige will (I believe) turn to the Lincoln 
Continental. Even the super-exclusive 
special line that Cadillac is bringing out 
as its competitive retort to the Lincoln 
Continental will not (in my opinion) 
placate the bluebloods who now find that 
the Cadillac tends to detract from the so- 
cial prestige of the 400. 

Actually, it will become increasingly 
difficult for our native aristocrats subtly 
to publicize their Olympian aloofness 
through possessions—for the very simple 
reason that more and more millions of 
families are accumulating incomes and 
assets that permit them te indulge their 
social aspirations particularly by certain 
merchandise acquisitions. Our motiva- 
tional research experts (who, I note in 
AA, begrudgingly confess that motiva- 
tional research is not “quite” a science) 


Employe Communications... 


could, I am sure, put this observation in- 
to even less understandable language; I 
suspect they probably have already done 
so with some frequency! 

But from the merchandising viewpoint, 
it appears to me that a number of adver- 
tisers have overstayed the “society” mar- 
ket, as the sterling producers tended to do. 
In the broad field of home furnishings 
there are a number of examples of manu- 
facturers whose operational programs 
show varying degrees of unawareness of 
the remarkable changes in our social 
structure, sired by the remarkable changes 
in our income structure. In other broad 
merchandise classifications similar ten- 
dencies to overstay social exclusivity are 
clearly evident. 


# In a nation where the swimming pool, 
once the ultimate as a mark of social 
height, is now becoming the possession of 
the hoi polloi, it is abundantly clear that 
class merchandise markets are breaking 
down quite democratically. In the case of 
the swimming pool, it was new blood in 
that industry, with new and dynamic 
ideas, that finally convinced the tradi- 
tionalists that new markets had opened 
which demanded new concepts. 

As one browses through our class mag- 
azines, one sees numerous examples of 
merchandise lines that are still being ad- 
vertised and marketed as though only the 
400 would or could acquire them. One by 
one, these relics of the mauve decade will 
find if they don’t come up to date, as the 
sterling industry now shows signs of do- 
ing, that newcomers will enter the field 
and give our growing millions of nouveau 
riche merchandise and labels that will 
gratify their social ambitions. 

Simultaneously, I believe that some 
manufacturers and some retailers whose 
labels never conferred social status on the 
purchaser will find that their markets will 
tend to shrivel in ratio to the expanding 
social ambitions of our working millions. 
That is, their markets will tend to shrivel 
unless these organizations now take steps 
to develop something approaching social 
desirability for their labels. 

This nation has unquestionably em- 
barked on a huge program of keeping up 
with the Joneses—and, if the fantastic 
statistics still being projected for the next 
decade are even remotely correct, that 
competition in social status will acceler- 
ate. The masses now aspire to class mer- 
chandise, and what has happened to ster- 
ling will happen to a growing circle of 
formerly “exclusive” merchandise. 


Are Stockholder Reports Useful 


for Employe 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

The authors of this department for 
some years have published a monthly 
report to management on developments 
and trends in employe communication, 
and one of the publication’s extra-curri- 
qular activities is the sponsorship of a 


Distribution? 


contest for annual reports to employes. 
The contest winners for 1954-55 reports 
have recently been announced. 

Nobody knows actually how many re- 
ports for employes are prepared by com- 
panies around the country. It is clear, 
however, that this fairly recent entrant 
to the field of employe communication 
is on the rise. The general quality im- 
proves from year to year. Management 


still fights shy of discussing profits with 
candor, and management fails in several 
other ways to present its story forcibly 
and understandably, but things are look- 
ing up. 

There is a sharp division of thought 
among assemblers of employe annual re- 
ports. One group vigorously insists that 
the annual report to stockholders can be 
—and should be—sufficient to serve the 
needs of other groups, including employes. 
The other group, with equal firmness, 
contends that stockholder reports are 
tailored to a specific, special audience, 
and that they cannot be _ sufficiently 
broadened to interest employe groups. 
The latter group holds that a highlight 
version of the stockholder report, local- 
ized to employe interests and presented 
graphically to earn attention, is what the 
employe wants and what the employe 
will read. 


® In this year’s report contest, stockhold- 
er reports were admitted for the first 
time, with the express stipulation that 
they must have been issued also to em- 
ployes. It is significant that entry after 
entry in the stockholder report bracket 
was eliminated in the race. There was a 
strong belief among the judges that the 
majority of stockholder reports were not 
meaningful to employes, that the lan- 
guage was often over the head of the 
typical employe reader, that the basic 
editorial approach was wrong for em- 
ploye groups. There were exceptions, of 


Looking at Radio and Television... 
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Advertising Age, October 17, 1955 


course, but in the main it was agreed 
that the stockholder medium didn’t do 
the job for employes. 

Management possibly should do a little 
worrying in this connection. If the stock- 
holder report is in fact unintelligible to 
employes, then there seems to be littk 
gain in distributing it to them. The com- 
pany even runs the obvious risk of en. 
couraging employe skepticism if the re 
port isn’t understood. To make the stock 
holder report available to employes, as 
supplement to the employe report, is 
step in the right direction. But to ask tl 
stockholder report to carry the load alor 
is apparently asking too much. 


® The winner of the contest this year wi 
Aluminum Co. of America. Significantl. 
the report to Alcoa employes involve 
not one device, but four. The report 
employes was given orally, in person-t 
person group meetings; the stockhold 
report was made available to employe 
and the presentation was topped by 
splendid color motion picture highligt 
ing the year’s activities. The picture cc 
cluded with a brief accounting of 
year’s business, and employes receive 
booklet in which the essential facts 
the picture were provided. 

The moral seems to be: If you’re g 
to publish a report to employes, do i 
thoroughly and as painstakingly as 
would prepare a big sales campaign. 
first has as much chance of paying of 
the second. 


Spots, or TV Program? 


By The Eye and Ear Man 

The burning question of spots or a 
television program continues to puzzle 
the agency and client with limited tele- 
vision funds and a big competitive job to 
do. The incidence of growth of the mag- 
zine principle in television compounds 
this issue and makes the problem more 
complex. 

It now looks as though about 90% of 


all sponsored programs on all major net 
works will sell two or more products. I 
the great majority of cases the program Hm . 
will contain at least three differer HRM o 
product sells in each half hour. In th as 1 
daytime, most quarter-hour program 

have three product sells, and some, eve J 
more. 

If this premise is accepted—and it 

only necessary to look at your televisic 


teen : anid 


Just Looking... 


A psychiatrist I know—in a purely 
non-professional way, of course—sug- 
gests that American advertising is 
afflicted with something closely re- 
sembling schizophrenia. | 

The schizophrenic, he explains, is 
out of touch with his environment. He 
has lost contact with reality. He has 
withdrawn into a private world of his 
own. 

A lot of advertising, my friend seems 
to think, meets these specifications. 


s He cites, as examples, the pop-eyes 
and idiotic grins, the silly situations 
that have become almost the standard 
idiom of our copy. 

What resemblance, he asks, have all 


By Walter O’Meara : ; 
these tiresome cliches to life or ac- ¥ 
tuality? 3 
And what about those miracle prod- a 
ucts and amazing developments an: s . 


sensational values that are miraculou 
and amazing and sensational to no or 
but a few bemused copywriters? 
Not to mention the utterly unbeliev 
able dramas and situation comedies 
to pick one example from tv—that 
often serve as vehicles for the no k 
unbelievable commercials? 


a My friend the psychiatrist says th: 
all these manifestations are clinical 
evidence that a lot of advertising now- 
adays is, as they say, pretty “far out.” 
Of course, he’s only kidding—I hope. 
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program which re-creates the fairy 
stories loved through the ages. 
In presenting it WWDSU-TV renders 
real service to a large 


New Orleans audience. 


(Latest Pulse Rating: 25) 


4 


3 i POPC ee a 
\ ' 


| alain ven 


4 oe om |) ag aoe Le ' ) i ee ae” BP ae se 2 ee P| are Wrote a © ae i rn Fee so — *, — Sir ee ae oe ee _ Lonel 
eee. asia: ie a Oe I ee ica Pe ga ales res ee ees hs ee ee nee Te er aR STE TSAR ee 
ieee, ee, —_ aa lela Bi See ie eee ee a oy i age eee ‘ t ae i 
ee eae oer au 2 (tees Gee tt ae ae ig Soh fa maeGe na FEN nef 
Sra eee se em a esa roe oo, ards ee ea ae oo Re $f 2a fe Se elaine So is eee ape gtik sales ee oer! ; Se 6 E rey 
ta saad Se Se rem ee fee neve 2 arn 3 Ro ae ne a oh. gee eee : ‘ vor ee ty ' 
A: Se 
ons 
bE ie 
ie 
at 
es 
ee 
Sipps 
ee 
‘Te 
ii 
a 
ieee 
“, ete 
pack 
eed 
Bl ja 
re 
ey 
oe 
is a 
que a f 
te se 
Si 
ae 
Par, 
bee 
(eee 
"Soa? 
nee es he a 
ae re es ae 
= ; : a > ES Ah . 
a a ae 
ics 2, Ro aa . 
uci Fee yee ee SOT ae te Q 
ae Sh esi: eT 
se ie eee 
Sh Mages a ik te Ctra Th a eee 
he es her, yer mae. 
ae oe ae oe ite ie _ se ae 
oe eo = Ref. - eelor: San Be toe Mee ee Fs 
as aes Ce Ae ee a ene <5 i 
ee ey. a Fe damier eae Te ae ness. a 
ee ete pedir les Se Na aig. 4 ' 
nico a Aa Sg ; 
(meer PR. en Rg 8 x Ton icf ar 4 w ; 
eet : We dit peta en ea, Ga 
cae Bk eons) ca, eo ae an J 
ens: ue coe - . 
ae : % = 
are. — . 
en 2 we 
Sie! Pee eS , 
cae, oe eee hc 
tee % i calms... 
Pci Bs en ie ; 
eo Fp: ene ea Ta " 7 
a) hee : Sete ree Be . : 
ce See Bo cee We Bi a ‘ 
ane Mgr oe Same re ard a y 
_— See et et Ae — 
ae: eS » ‘ee a 
ceil e. o ie, ® . 
“ PRCT a ee Ge: ee 
Pee Sees ee ee a ee a 
, ae eed J — 
shai: a Se a oe je iV oe 
Me ee a er een ee ae “ae o 
2 seme eR Aye rire 2 RS Pe oe ae . eA _ 
ae IN oe ae wee ——— 
he EO CO le Pee a 
, Cav Ble ee , fo a ee Se] ; 
pores Soe ae” ae ag ” 
aS at a Eero ie = 
ee i, acylates - Sein ee 7 
a wer See ee 7 i a : . ; 
ck a ne ok f 
Runes a : ; 
Me oe . ‘e* * f 
Se e go ee J $ - bs ? > 
a “ v XM oe % / 
al ; x ‘me ¥ -— Ss at 7“ \, // “ 
4; < ae Gily . ’ 
¢ to a7. 4 on 
Br = ™~, ~ ; : V/ 4 “a ~*~ 
. : r : / f ‘ 
- & - q : ’ Z P, i 
a “6 oe ~ x } ine ~ 
es de : j ? i C7 
a eas > = . % % ; } s 
ee a a, bee << ” n . _ 
Pe mi 4 tae iy 3 “ aie . " 
eas —< « = | 
poe ave am 3 oe ~e of J a ee - * 
me alg $ 2 . tal ’ } 4 aT 
oe aes ; “a ° wy is j P —  & 
re ee i ai ey, . ‘a J . ve 
Sg al SS ne x ie 4 : ™ a a 
oe .™ tis % e a Y = * 
Ayn ° % 4 P. J , 4 P 
"3 ae ‘ iz a se a a i —_ Pay ; 4 ) * t 
ee “ at Wy ’ owe i ai ' J 4 ' 
Z 2 e be ~’ : _ és a % q . ; 
ie ee as * Sf : — Sa 
ae | Pek he te vit" f , Bo : 
as me _> " ~, é = 
aa a ¥ P hn 
j 4 a ; 4 7 ' ~~ iP - 
> eu 2 iiss, . 4 
a Fe I 77 ia ; “ 5. ‘ 
F ‘. Pe gg < \* , 4 j : ‘ 
“ , P es ’ %, & yo ey : , f 
i 7 oe f ii 
: of * ¥, , Va / — 
: a j n ’ . ‘ - 
- ry - % * 
ees — ry : a : ch ; ¥ 2 
ie a , 7 * - 4 i 7 <x Pr 
‘ 4 os id p~ - “s 
. wr . i 4 = = s a _ 
le Pi a Oi E ‘ gh 4 m4 er &, 
a . # Oe a ' + 
Ph = ‘i - : . ’ . “4 
; a ; ; ; 4 a ee x a i 
Cid @ ; ene - 4 ‘ ag ° a ; ¢ 
<i : F “2 2 a & . 
Tig 4 , © 
By. 4 iy fj i 
ee ; iid = re. ‘ 
ee P a. wae s & 
ea ea 4 a” et . . -* 
ie ie 8 ga ss : 
SP cea, | — : iv Mw 
; shoees a a fu] gs ™ rts “ 4 
. re pis " ¢ wat: % . ’ — q 
' a 2 ae P P ; ” Pad ail és = , 4 
8 ‘4 5 x F 
ay F “Z . ail ; 
" : 4 > ® } : 
—e : . n _ Z y a 3 k 
oe q ¥; : 3 ‘ : 
“i sine eee Se a Wee le geetyiel oe oo fa mg ay a ‘ le ixee ae gs ee " iy Bick a f ar 2 ee a J = ’ 
& eka ee ee ae ee ay ee 2 aes Sere oe Pe ee ceo ale tale ia ee setae, A al, TY Se anal uy irl oe i as =, ee : 
o%.. ee Parks) os as ' Si ta : m7 Ey ye : se = SRS ‘eh bed oe Ss - s Nae ; i en aS : ee hy ee 
oe. lS ear ‘ee a: ore aa ae f oe ripen © ie a Wit cc yh ; 7 —- awoke Ben ga ee 
pies Pecan) 3 ‘ eg oe ee : aS. tei ie ae ae i ae A rears. F heapy oan ere Ser ee ; eee bite ee ae ey : 
ens ti ai pe iio, i cee ee j oe ee = ee. ra ae Piece, PR MN ne. 
ee ee : i ia tt ane OSS a ee a eer Stee. ncggenee Pe ee o ay Sage 4 ‘ ? eye : 


Fs ae ie ae “—— Be er eet RRR aN alae Te 12 a) etiam aa ; ees MS OC eee a ie iy an meee as aie ee 
a gies Se ae eae aren gee, ea re ee are eee oe > = 2 ieee Pete, oS cae : Meg) a ” Bas ae eee 
ty op ys  * See dice i uct ce has Neal ae iin ag See tien OE: Tee ea inte on oe sete = ae ae eee a 7 
ty eo eae: ae gee eas: Ses Viet pet yet ane pea Rie ; << eee Z ers a ay ea ae aa 5 ee a ee ules. 
Pre « ae) od eee ae: is ti Pi ee ae = hs <q pit aes ed ee pee a. or alee co) ge i Be ae pe © ees bs eh i 2 
LEE SR a eer cor cee Nees, ate aa Tas aes 2a, Same ie cre ee tn = Os ar gaa eam ele See ae! ee ee 
AOL or reo am eer Ba a a Oe ees: ele Ae 2a Be nt air ar ae eo OE STERN ain teety ee ras ee ae, Tt epee ieee = 
aide ae i z is oF = ai ee, ae ana iy Yee fh 5 4 ae cee See Se ee agence - wr ab “Ss a! pause: foe pit Noe at 
: : oS ae ae 5 ae Be Rae ee Eee ae oe ae 2g Be ep etage eS 
s re ae ee arch i Ea a oy : 5 % On ae * eK < ens Me: : ie - 7 Peis & as bs a nee oe eee 
ae gk IE a a ci See 2 2! Seam? se SM * ee ee ae pee 43: = : Lager” 2 aaa pte ae 
: 1 q c = ¥ : < Pe ok ee =k ae cea s ere per cab — 
ee: 
Pes 
Bye 
“Sota 
eon 
E "aoe 
; anes 
te kk 
Pet 
en 
” co 8. 
at ee 
* 9 Ree 
eee 
on are 
bt igs 
eae 
i 
“ i, 
4 . ‘ oe 
Bie po 
‘ Puen 
‘ x atts 
+ : a 
N _ 
. - 
4 £ 
Og cee 
ees 
: ~ vee 
; € es 
| > 4 eS ° ans 
e ; ne aes 
j ge iy 
.* & ; — Brae a, 
- _~ . ; 
. emai : 
a) . oe . oy 
ie aay Ce yee 
; ee Le ; ‘ es 
¥ Es ; t Be 
a he Cady 3 * ee 
- «+ , = 
oo Ps; giles aia . x ee 
vag a Ss 
-“ _ esti: 
j ¥ ie oe * a 
, pe. me — oe sai a ~ a 
F pees co ee 
: em ed sane 
[i * ¥ a 
: 7 ee pr ap ‘ o>» gt cae 
eee * % vo 
«% oe i. “ 7 a ae 
_ i poe 
- ape ' a, hee 
Zz a Ye “4 % BS 
. y A call Pipes 
oe 
ve? : jet 
yy eo 4 a, 
Se 
> ‘ Vl 
* PEs: 
’ - ; ree 
9 . ce 
. * Taecigt ies 
4 . wv ‘ ety es 
| ——— — 
: ay ee ‘ es 2 a ees 
& Le ; eS eel 
es aie Barer tor A ‘ oes 
- . we. em Se, a ee ) eho. 
oe ee peekens : 4 Ra ee “hy, . SE 
filmy atc eh ee 5 di ee a rea 
bars). ee ce L, y a i hata 
a sh oe J ea We i ae. eae uae 
— ; «wk: floes 
, a garee a : a 
5 % aes Ni, P ie ees ak 
i i ; j be aria a. 
7 > : ‘ ( 
M bie 1 tae 
“ek 7 : fe ee 
~ # # a = ae ae 
5 ; , es cc (a ae 
a ; aa a3 : ae 
: , y ore 
: ai ; ~ ee 
Bs F eS . Soe 
" 7 ‘ , as 
é r 5 alls 
e ree 
; ” eee 
£ : sats i 
we 
y ; 
: , oe 
| oi 
. a re 
~*~ . "- $ Fg ! 
: ; "" 4 - >, Pe 
a £ Suey eset 
ie ae pia 
3 @ a et * 
> . J ein 
4 I aan * 
a F mn ! 
ee : eee ee . é i ie 
aes ers Wh Ai SAR Nm Sh ee ee Ses arnt igen ig cr eee ie oem i ee eae ey ee ee ee gs eg 
He gee ool coe, ieee ae eh ie, : Zz = ee ey Ae eee ears ; ieee os ee 3 ES aaa aie, re ot ee 
re Mh eins Meee en sy a a SPE eS Mic 0 We eS ee ee a a ee a oa ee ae ie? ee ee ee Oe 
en ee eer eed RRR EELS SASS pa Ses SS ld oO a Sa ce Re ean AG) remem Stars mee ge ane oe. > ge 


The New Orleans TV audience has shown 
by its warm response that WDSU-TV's unsponsored 
programs not only fulfill a station's public 


responsibility, but satisty a public need. 
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That is why the Nagic vee 


is not for sale. 
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Advertising Age, October 17, 1955 


set to determine the extent of the “spots 
within programs” use of television—the 
choice between a saturation campaign 
using 20-second or 10-second spots, and 
a program can sometimes favor the 
spots. 


® Formerly, the smart advertiser could 
pretty clearly see his way clear to prefer 
a program to spots. The reasons ad- 
vanced for this were: 

1. There was, and is, an indication 
borne out by Starch and other research 
groups that there is considerable activity 
in the home from the time one program 
ends to the time another program begins. 
Water studies at the pumping stations 
in Toledo bear this out. This would tend 
to favor the use of commercials in the 
middle of programs over opening and 
closing commercials. 

2. There was a strong belief—before 
the Philip Morris’ “I Love Lucy” divorce 
—that the program had great influence 
on the sell and that the environment of 
the commercials was very important. 
These were the days of the one-brand 
sponsorship. 

3. Spots appeared in the middle of an 
extraordinary amount of frenzied selling, 
which included double and triple spot- 
ting in most areas. 

4. It was considered a more important 
way to sell if the commercial appeared 
in the body of the show and in the out- 
door posters to the point where people 
might refer to the show with the client’s 
name. 

How things have changed! The Philip 
Morris example clearly demonstrated 


that the program had little to do with 
the sales success of a product. If the 
product was not right or not priced 
right, or was inadequately distributed, or 
not supported at point of sale, or was 
sold via the wrong kind of commercial, 
no program in the world could help sell 
it. 

The American public has been speed- 
ed up a little and conditioned to leave 
the room in the middle of the show as 
well as at the end. The multiple spots 
now occur even in the middle of a spec- 
tacular like “Skin of Our Teeth” or a 
movie like the ABC Sunday night series. 
More and more commercials appear as 
spots. 

Even the importance of the program 
and the identification with it have been 
diminished by the sharing of programs 
to the point that the character of the pro- 
gram is less important than the circula- 
tion it delivers. Are spots the answer? 

Probably not. Even with the great 
changes that have occurred in the tele- 
vision picture, a full minute spot in a 
program in prime time with a highly 
measurable audience on a Nielsen aver- 
age audience basis appears to be more 
desirable than a saturation use of spots. 


® It is a rare and familiar brand or 
service that can be sold in 20-seconds or 
ten-seconds. It is also a very unusual 
commercial that can attract an audience 
and drive home a point in such limited 
time, fighting, as it must, for the at- 
tention of the audience in the first place. 
This above all is a major consideration 
in the use of spots; can you tell your 
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LUCKY STRIKE MEANS FINE TOBACCO! 


One of a series of paintings of the tobacco country by America's foremost artists 
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message adequately in a limited time? 

Importance—both with the consumer 
and within the sales organization—can 
rarely be attained by the use of spots. 
Programs can be promoted, even if it is 
half of a program or a third or even a 
quarter, but spots are difficult to en- 
shrine. 

Every time the quantitative measure- 
ment looks good, along comes a “$64,000 
Question” to demonstrate what a pow- 
erful advertising medium television can 
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be if you hit the jackpot and have a 
complete and exclusive opportunity to 
sell on behalf of a single company and 
are not afraid to get in there and slug. 
Can it be that, with the use of multiple 
commercial techniques on the part of 
everyone else, the smart advertiser of 
the future will reverse the trend and use 
complete hard-sell for a single product 
on a single television program, even at 
the cost of frequency and extension of 
audience? Could be. 


Looking at the Retail Ads 


SOUTH HOME AVENUE 


ar 


Looking North from Devon 
PAVED WITH CONCRETE IN 1928 


Rugged concrete stands the test of time and traffic: 
Concrete streets, such as the one shown above, deliver 
year-round, all-weather service without costly shut- 
downs for repairs. They cost you, the taxpayer, less 
per year. That's because concrete's first cost is mod- 
erate, its maintenance cost very low and its service life 
much longer than other pavements designed for the 
same traffic. The result: low-annuval-cost streets. 

Concrete streets are safer too! Concrete’s highly 
skid-resistant surface grips tires firmly, enabling 
drivers to stop quicker in emergencies. That's an extra 
measure of protection for both motorists and pedes- 
trians. Coacrete’s light-colored surface reflects up to 
four times more light thao dark-colored pavements. 
This means added safety at night—and saves on street 
lighting bills as less lighting is required. 

If your street needs paving, insist on the very best. 
Insist on safe, durable, low-annual-cost concrete. 


PORTLAND CEMENT ASSOCIATION 
111 West Washington Street, Chicago 2, Illinois 


A nation! organization to improve and extend the uses of portiond 
coment and concrete through sctentific research and engineering feild work 


{ST ON CONCRETE STREETS FOR SAFETY AND ECONOMY 


“Boy That's Tobecce!” Pointed trom life wn the tobocco country by tomes Chopin. 


IN A CIGARETTE, IT'S THE TOBACCO THAT COUNTS 
t ... 0nd Lucky Strike meons fine tob 1 independ: b experts—bvuyers, 

*, hn see us tly poy the price to get the finer, 
the milder \eof ... These men make Lucky Strike their own choice by more 
than 2 to }. ‘ 


Isn't thet worth remembering... worth octing on...next time you buy cigarettes? 


With men who know tobacco best — it's Luckies 2 to 1! 


MOST EXPENSIVE AD?-—According to Daniel Starch & Staff, this Lucky Strike ad, with 
minor variations, ran 179 times in Collier’s, Life, Saturday Evening Post and Time 
from August, 1942 to May, 1947. It ran in four colors, 110 times on inside pages and 
69 times on back covers. A rough “average” of the four-color r.o.p. rates of these pub- 
lications for the period in question indicates that the space cost for these insertions 
was approximately $1,846,385. This may possibly make the ad the “most expensive” 
advertisement ever run, in terms of cost of space used. And, by the same token, to 
run the ad the same number of times now in the same list would cost not $1,846,385, 
but $4,124,876. 


By Clyde Bedell 
(Mr. Bedell is a consultant in 
creative advertising and adver- 
tising training.) 


An old selling stratagem or principle 
of persuasion (well proved by many 
who have learned to sell the hard way 
without knowing they are according 
with sound principles) is this: “Local- 
ize.” It is important in the sense that 
another principle, “Personalize,” is im- 
portant. 

Localizing ads is usually a_ tedious 
chore for the national advertiser. It re- 
quires a little more adeptness and 
thoughtfulness and willingness to ar- 
range details than many ad creators can 
muster as they create their ads. But I 
suggest retailers note this localization 
and profit from the example occasion- 
ally. 


= The ad illustrated here is exceptional. 
It is a swell job. 

Run in a Chicago suburban (Park 
Ridge) weekly paper—with a local street 
name—the other day, it must have had 
very high attention value. We love our 
tree-lined streets even when the trees 
are small, as in this ad. 

And then having read “South Home 
Avenue, Looking North from Devon,” I 
defy any reader to refuse to read or to 
fail to see “Paved with Concrete in 
1928.” 

That means this advertiser gets a 
pretty good run for his money, whether 
anyone reads more copy or not. 


Thus the advertiser has accorded with 
another sound idea; “Get the story across 
in the display type if possible.” Of how 
many ads, retail or national, can that be 
said? 

This advertiser only needs to take 
fairly decent snapshots, properly identify 
them, and run them in their appropriate 
towns and cities—while the body copy 
remains uniform for a great many 
places. 


® I have often wondered why more 
money is not spent in this manner than 
in some of the diffuse and remote ways 
money is spent by large advertisers who 
are trying to sell ideas. 

Advertising does not sell a mass of 
people at one time. It must work—it al- 
ways must work—one man or woman, 
or one family at a time. “What happens 
when a flitting eye passes over a page 
on which our ad appears?”—is a good 
question to keep in mind as creative 
processes generate and are executed. 

Localizing provides “focus.” It is an 
acknowledgment of the highly local sit- 
uation of one man or cone woman at a 
time facing newspaper pages. 

The copy in the above ad is good, too. 
If specific figures supporting the “low 
annual cost” statement could be given, 
it would be stronger. 

I wonder, though, if the average per- 
son whose street is “about to be paved” 
knows how to “insist on the very best.” 
In small cities, should readers be told 
to talk to their councilmen, mayor, city 
manager, and so on, specifically? 
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The NEWS of the ROCKIES 


Our September Publisher’s Statement 
will be the 34th consecutive statement 
with a gain over the same statement 


the year before. 


Credit Men Pooh-Pooh Fears that 
Consumer Debt Nears Danger Point 


(Continued from Page 3) 
$30 billion. 
It declares that some economists 
misrepresent the situation “by 


adding the total mortgage debt of | 


$76 billion to the credit consumer 
debt of $30 billion.” 


® Paul L. Selby, exec. v.p. of 
NCFA, reported that credit is 
merely “keeping pace with the na- 
tion’s economy as a whole.” He 
pointed out that the reasons for 
borrowing have changed consider- 
ably in recent years. 

“Formerly, people borrowed out 
of necessity,” he explained. “Today, 
they feel their economic prospects 
are good enough to warrant their 
carrying more debt in order to 
raise even higher the already 


world-high American standard of 
living.” 

(The consumer finance people 
meeting here were also citing ap- 
provingly a recent talk by Arno 
H. Johnson, v.p. and research di- 
rector of J. Walter Thompson Co. 


'The ever-optimistic Mr. Johnson 


told a mutual fund convention that 
“consumer credit could safely ex- 
pand 60% by 1956 without exceed- 
ing the 1940 ratio of consumer 
credit to discretionary spending 
power.” ) 


® Through vigorous advertising 
and a new emphasis on public re- 
lations, NCFA member companies 
have been steadily expanding their 
business. The association says 
that the consumer finance industry 


Advertising Age, October 17, 1955 


“now handles about 40% of all 
/cash instalment personal loans in 
the United States, as against 381% % 
two years ago.” 

NCFA says the industry now 
lends money to some 10,000,000 
persons. The clients are mostly 
families with incomes between $3,- 
500 and $7,500. 

NCFA lists six principal reasons 
why borrowers come to consumer 
finance companies: (1) conveni- 
ence; (2) to increase living stand- 
ards; (3) to have the use of goods 
and services now and pay for them 
out of future income; (4) to ac- 
quire equities; (5) to pay past-due 
and accumulated debts; (6) to 
meet emergencies. 

The four-day convention here 
was featured by how-to-do-it ses- 
sions, with the main facets of the 
consumer fimance business ex- 
plored by executives of various 
loan companies. 


® A revealing indicator of the 
credit industry’s prosperity (and 


TO DETERMINE in what respect well-read advertisements 
differ from poorly read ones, McGraw-Hill Research made a 
study of all advertisements on materials handling equipment 
which appeared in a McGraw-Hill publication during one 
year. Then, 100 of these ads that ranked lowest in readership 
were compared with the 100 that were highest. An analysis 
of readership scores shows that the highest rated advertise- 
ments average 2s times higher readership than those in the 


lowest readership group. 


COMPARISON: When these two groups of advertisements 
were compared according to color, bleed, size, copy, illustra- 
tion and headline it showed that the best read advertisements 


predominate in the number that — 


* Have color 

* Have bleed 

* Are larger in size 

* Are directly informative on the product 


* Have illustration featuring product in use . . . showing 


people 
* Mention product or advertiser in headline 


CONCLUSION: This study of Starch Readership scores 
(covered in Data Sheet #3012) demonstrates that the proper 
use of the factors listed above have an important bearing on 
the readership of business publication advertisements. 


TO SERVE YOU: McGraw-Hill Research is one of the 
services maintained by the McGraw-Hill organization for its 
advertisers. If you want facts on subjects related to advertis- 
ing performance and effectiveness, ask your McGraw-Hill man. 
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M-GRAW-HILL 


Ry FOR BUSINESS 


vicGRAW-HILL 


PUBLISHING COMPANY, INCORPORATED 


INDUSTRY PAY TO READ McGRAW-HILL BUSINESS PUBLICATIONS 


330 WEST 42nd STREET, NEW YORK 36, N.Y. 


ABP 


OVER A MILLION MEN IN BUSINESS AND 


THESE FACTORS INFLUENCE 


a 


OF BUSINESS 
PUBLICATION ADVERTISING 


Rating 


COMPARISON OF 
ADVERTISEMENT READERSHIP 
BY PHYSICAL CHARACTERISTICS 


CHARACTERISTIC @HEST LOWEST 

aps ADS 

COLOR 4-Color 7 0 
2-Color 45 15 

Black & White 48 85 

BLEED Had bleed 9 3 
No bleed 91 97 

SIZE OF 2 Pages 14 0 
SPACE 1 Page 81 6? 
Fractional 5 37 

PEOPLE IN Product with people 70 50 
ILLUSTRA- Product without people | 28 | 26 
TION No people or product 2 16 
Nothing featured 0 5 

People without product 0 3 

HEADLINE Product 57 40 
Tradename 20 12 

- p> sehen Advertiser 57 24 


100 because 
headlines 
may mention 


Company other 
than advertiser 4 3 


more than one 
element.) 


No company trade- 


name or product 24 41 

No headline 1 7 

COPY Product copy 89 66 
Institutional 21 

No copy p 

Literature offers 0 8 

FEATURE Product featured 98 76 
OF ILLUS- Product not featured 2 19 
TRATION No feature 5 
TYPE OF Product in use 71 42 
PRODUCT Other product pictured | 27 34 
PICTURED Product not featured 2 19 
No feature 5 


growing respectability) was pro- 
| vided in a talk by Irving S. Mich- 
elman, v.p., Signature Loan Co., 
New York. Mr. Michelman glee- 
fully pointed out that “second- 
story locations are on the way out.” 
From time immemorial, loan com- 
panies have been identified with 
second-story offices. 

Mr. Michelman reported a grow- 
ing trend toward ground-floor lo- 
_cations, especially in the western 
states. He pointed out that these 
locations have superior advertising 

facilities. Mr. Michelman said the 
movement to the ground floor is a 
sign that customers are no longer 
ashamed of borrowing money and 
are therefore no longer interested 
in the privacy provided by a sec- 
_ond-floor office. 

\@ Gerald A. Waindel, advertising 
and public relations manager of 
| Associates Investment Co., South 
Bend, Ind., offered some tips on 
| how to select advertising media. A 
frequent winner of Direct Mail Ad- 
_vertising Assn. awards, Mr. Wain- 
del supported direct mail as the 
best single medium for loan com- 
_ panies, particularly in combination 
with classified newspaper ads. 

_ Mr. Waindel denied that con- 
/sumers are getting too much mail 
_at home. He cited a recent survey 
which showed that the average 
“household gets 3.2 pieces of mail 
per day and he said, “I don’t think 
this is too much.” 

More than one speaker cautioned 
the money-lenders to steer away 
from gimmicks and flamboyant 
advertising. Emphasizing that 
“we've got a legitimate business 
and we perform a necessary serv- 
ice,” Mr. Waindel warned that con- 
sumer finance companies must 
“keep away from the almost truth- 
ful and misleading ads that have 
been the bane of this business.” 


® William A. Lotz, former agency 


man and advertising manager of 
Local Loan Co., Chicago, suggested 
that companies make careful 
| checks to determine the pulling 
power of each medium they use. 
He recommended the use of refer- 
ral slips to ask loan applicants how 
they heard of the company. 


Gabriel Co. Names Keeling 

Gabriel Co., Cleveland, has ap- 
pointed Keeling & Co., Indianapo- 
lis, to handle an expanded pro- 
gram of advertising for shock 
absorbers and related automotive 
products. Hubbell Advertising 
Agency, Cleveland, formerly han- 
dled the account. 
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June 30, 1953 


December 31, 1954 June 30, 1955 


The Supermarket News audience is getting 


BIGGER ALL THE TIME 


In the first six months of 1955, the average total paid circulation of 
Supermarket News increased by 4,806, reaching 34,370.° This is the 
highest paid circulation ever attained by any publication serving the 
supermarket and retail grocery field. 


In fact, every A.B.C. Publisher's Statement by Supermarket News 
since the initial one covering the period ended June 30, 1953, has 
chalked up such gains that Supermarket News, the youngest of the 
Fairchild Publications business papers, is making publishing history. 


A unique reader service has made this phenomenal paid circulation 
growth possible. Only Supermarket News supplies the decision-mak- 
ing executives of the industry with a complete and objective report 
of important developments within the industry each and every week. 


Editors and reporters in the New York headquarters, reporters in 30 


Supermarket News 4 Fairchild publication +7 £. 12th Street, New York 3, N.Y. 


® A.B.C. Publisher's Statement for period ending June 30, 1955 


news bureaus and over 400 correspondents write and edit hundreds 
of news and merchandising stories each week, providing the industry 
with a service it has long needed. The industry has responded by 
making Supermarket News the number one paid publication in the 


field. 


Supermarket News has more paid subscribers among owners, cor- 
porate executives, general managers, sales and advertising managers, 
buyers, district managers, supervisors, other headquarters officials 
and offices of supermarkets and other food stores operated by chains 
and independent retailers than any other industry publication. 


In planning your 1956 trade media schedules, compare all publica- 
tions in the supermarket and retail grocery field. We believe you will 
agree that Supermarket News should be your number one choice. 
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Privett Weber 


TOP BRASS—Agency principals attending the 1955 
western regional meeting of the National Advertis- 
ing Agency Network at San Francisco are John A. 
Privett, Mogge-Privett, Los Angeles; George H. 
Weber, Cole & Weber, Seattle; Galen E. Broyles 
(meeting chairman), Galen E. Broyles Co., Denver; 


Sidney Garfield, Sidney Garfield & Associates, San network. 


Hoyt Preston Gould 


Smith Isaacs 


Brown 


DON’T FORGET—The Denver Post’s Palmer Hoyt, chairman of Brand 
Names Day—1956, reminds his planning committee that April 18 is 
the big day. Pictured here at the group’s first meeting at the Savoy 
Plaza, New York, are Norman B. Smith, Sunshine Biscuits; Harry C. 
Isaacs, B.V.D.; Henry E. Abt, Brand Names Foundation; Martin C. 
Dodge, N.Y.C. department of commerce; Hal Davis, Kenyon & Eck- 
hardt, and Carlton Fishel of Trifari, Krussman & Fishel; Seymour 


Boker Amon Evans Rasmussen Patterson 


CONCLAVE—Enjoying themselves at the meeting of the Southern Newspaper Publishers 
Assn. in Hot Springs, Ark., were Silliman Evans Jr., and Amon A. Evans, Nashville 
Banner & Tennessean; Frank Powers, Knoxville News-Sentinel; Mark Ethridge and 
Lisle S. Baker Jr., Louisville Courier-Journal & Times; Milton Rasmussen, Parade 


Ingram 


Francisco (host to the conference); Norton W. 
Mogge, Mogge-Privett, Los Angeles; Ross H. Ryder, 
Ryder & Ingram, Oakland; Dan. T. White, White & 
Shuford, El Paso; Arlyn E. Cole, Cole & Weber; 
Robert L. Ingram, Ryder & Ingram, Oakland, and 
Frank G. Japha, executive secretary of the agency 


Silliman Evans 


ee 


Taylor O'Donnell 


Fishel 


Japha 


Garfield Mogge 


ae 


Advertising Age, October 17, 1955 
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McCain Brock Keller 


WHO’S CRAZY NOW?—The first fall meeting of the North Texas chap- 
ter, National Industrial Advertisers Assn., was sparked by a one- 


act play, “Who’s Crazy Now? or Ulcers, Their Care and Cultivation,” 


PS See ee es a os Ba 
nae : i ts ee ee ae cr re 
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Cochrane Berry Eiges 
Abt Dodge Davis Fishel 


Hallock 


Preston of Arndt, Preston, Chapin, Lamb & Keen, Philadelphia; L. 
O. Brown, Dancer-Fitzgerald-Sample; Charles L. Gould, New York 
Journal-American; James M. E. Mixter, Baldwin Piano Co., Cincin- 
nati; Nathan Keats, Brand Names Foundation; T. J. Cochrane, New 
York Daily News; Donald C. Berry, McKesson & Robbins; Sidney 
Eiges, National Broadcasting Co., representing Kenneth Bilby; and 
George Hallock, Brand Names Foundation. 


Powers Ethridge Jones Cope Phillips 


by the members of the chapter. In this scene, Ken McCain, ad man- 

ager, Briggs-Weaver Machinery Co., eyes the sales manager’s 

daughter, Dee Brock. Clark Fishel wrote the play. Other cast mem- 

bers are Bill Taylor, Don L. Baxter Inc.; A. J. O'Donnell, ad manag- 

er, Fort Worth Steel & Machinery Co., and Brooks Keller, Fine Arts 
Litho Co. 


LITTLE PIG READS ADS—That’s the way 
George Levine (left), manager and 
principal owner of a_ recently 
opened unit of Penny Markets, 
Minneapolis independent food 
chain, rewrites the old pig-goes-to- 
market nursery rhyme to merchan- 
dise his advertising in the Minnea- 
polis Star. With him is John Craig, 
retail food account supervisor for 
the Minneapolis Star & Tribune. 


Beaumier Papert 


Publications Inc.; Hugh B. Patterson Jr., Little Rock Gazette, new treasurer of SNPA; 
Richard L. Jones Jr., Tulsa Tribune and World; Millard Cope, News Messenger, 
Marshall, Tex.; Loyal Phillips, St. Petersburg Independent; W. R. Beaumier, Daily 
News, Lufkin, Tex., and S. W. Papert, Texas Daily Press League. 
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To sell more where more is sold 


if’s FIRST 3 FIRST! 


The 3 compact city and suburban areas of New York, Chicago and Philadelphia — 

where 18% of all U.S. Retail Sales are made — deserve and reward a heavier advertising 

effort through First 3 Markets Group because in these areas the family coverage of 

General Magazines, Syndicated Sunday Supplements, Radio and TV thins out. In these most profitable 
markets there is no substitute for FIRST 3 MARKETS’ more than 3-of-every-5 family coverage. 


Your advertising in FIRST 3 MARKETS will not only reach and sell the heavy spending shoppers 
along Fifth Avenue, State Street and Market Street, but in addition will influence the families 

who shop along the many Main Streets of the Industrial NORTH and EAST. 

In 309 counties — where 28% of Total U.S. families account for 31% of the nation’s retail sales — 


FIRST 3 delivers 49% average coverage of all families. 


To make your advertising sell more where more is sold... it’s FIRST 3 FIRST. 


Circulation in excess of 6,000,000. 
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The group with the Sunday Punch 


EGY 


Rotogravure * Colorgravure 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 + Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 + Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 
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New York Sunday News 
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Coloroto Magazine oy 
Chicago Sunday Tribune a 
Philadelphia Sunday Inquirer ‘ 
“Today” Magazine . 
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Federal Reserve Replies 
to E. B. Weiss 

To the Editor: We have read 
with interest the article on depart- 
ment store statistics by E. B. Weiss, 
which appeared in the Aug. 29 is- 
sue of ADVERTISING AGE, and I 
want, at the outset, to assure you 
that we always welcome published 
comment about this or any other 
statistical series for which we 
have a responsibility. At the same 
time, I do think it appropriate for 
us to offer some comment on Mr. 
Weiss’ article from our point of 
view. 

The Federal Reserve System has 
been publishing department store 
statistics since 1919. The first se- 
ries compiled were those on total 
monthly sales and stocks. The pro- 
gram has been gradually enlarged 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


so that now data are also provided 
for more than 100 departmental 
breakdowns, for merchandising se- 
ries such as those on orders and 
receipts, and in the credit field. 
There is no other current statistical 
series in the retail field that ap- 
proaches the amount of statistical 
and geographical detail offered by 
the department store figures, and 
I am sure you can appreciate that a 
considerable expenditure of time 
and money is required for the sys- 
tem to maintain the series. By the 
same token, the spirit of coopera- 
tion shown by the stores cannot be 
over-emphasized, for we are well 
aware of their burdens in this pro- 
gram. Necessarily so, it is these 
burdens which sometimes prevent 
respondents from reporting the 
kind of data required by the sys- 


tem’s series. 

The several series have under- 
gone periodic revision over the 
years, each revision resulting, we 
feel, in more accurate and mean- 
ingful figures. The staff at the 
reserve banks and the board con- 
tinually strive to better the statis- 
tical techniques and concepts used 
in constructing the series. A num- 
ber of significant improvements 
have been made, particularly in 
recent years, and we believe the 
series currently are reliable indi- 
cators of the universe they are de- 
signed to measure, i.e., department 
stores. 

In this connection, it should be 
noted that the system does not as- 
sert that its department store fig- 
ures reflect movements of total re- 
tail trade, or for that matter, 


movements of any particular sec- 
tor of retailing, other than depart- 
ment stores themselves. We do feel 
that department stores are a unique 
and important field of retailing 
and that statistical information on 
department stores, when used with 
other retail trade data, is a val- 
uable aid in interpreting trends in 
consumer spending. In many local- 
ities throughout the country, de- 
partment store data are the only 
retail figures available. Moreover, 
they generally are available more 
promptly than total retail sales 
data. For these reasons, busi- 
ness men and analysts are prone 
to use our department store figures 
as measures of general trade move- 
ments, particularly in the short 
term. It may be noted, however, 
that in our statistical press releases 
and in our own analyses the board 
and the 12 banks are careful to 
designate the series as “depart- 
ment store trade” data. 

The system is constantly endeav- 
oring to improve its statistical pro- 
gram and these endeavors are 
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“Business Publications 
Save money and make money” 


says FRANK M. FOLSOM, President, RADIO CORPORATION OF AMERICA 


“Regardless of title,” Mr. Folsom continues, “every 
business executive has the same job: To make 
decisions that save money—and make money. 

“To make the right decisions, you need all the 
information you can get—about products and proc- 
esses, markets and men. 
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“That’s why we read business publications so 
carefully—advertisements, as well as articles. They 


keep us posted.” 


Business publications are a management tool. 
They’re read for useful, timely information. It’s 
no wonder advertisers find business publications 
provide a direct sales route for any product or 
service of benefit to business or professional men. 


NATIONAL BUSINESS PUBLICATIONS, INC. sas « stroct, w. w., washington 5, D.C. + Sterling 2-7535 


The national association of publishers of 173 technical, 
professional, scientific, industrial, merchandising and 


marketing magazines, having a combined circulation 


of 4,098,937 .. . audited by either the Audit Bureau of 
Circulations or Business Publications Audit of Circula- 
tion, Inc. . . . serving and promoting the Business Press 
of America . . . bringing thousands of pages of special- 
ized know-how and advertising to the men who make 


decisions in the businesses, industries, sciences and 
professions...pin-pointing the market of your choice. 


Write for list of NPB publications and “Here’s How” 
booklet, “How Well Will We Have to Sell Tomorrow?”, 
by Ralston B. Reid, Advertising & Sales Promotion 
Manager, Apparatus Sales Division, General Electric 
Company, Schenectady, N. Y. 


Baik 


y, te aa 
mS 


Advertising Age, October 17, 1955 


greatly aided by critical review 
and suggestion on the part of users 
of our data. Often by such means 
we are able to make our statistics 
more helpful to other users. With 
particular respect to our depart- 
ment store series, we recognize 
they are not perfect and may not 
be ideally suited to many purposes 
for which they are used. With this 
in mind, an ad hoc system commit- 
tee was established early last year 
to conduct a critical and extensive 
review of the department store sta- 
tistical program. At various stages 
in this review, help and advice will 
be sought from the trade, its repre- 
sentative organizations, specialized 
consultants, and Government agen- 
cies. It is expected that the com- 
mittee’s findings will provide the 
basis for making these series more 
useful to all concerned. 

I should note, in conclusion, that 
we have not heard directly from 
Mr. Weiss regarding any of the 
matters he discusses. We are al- 
ways receptive to letters containing 
suggestions and inquiries regarding 
our statistics and will always ac- 
cord such letters prompt and care- 
ful consideration. 

RAuPu A. YOUNG, 

Director, Division of Research 

Statistics, Board of Governors 

of the Federal Reserve Sys- 

tem, Washington, D.C. 


a * . 
Let's Get the Richards 
Straightened Out 


To the Editor: Your Sept. 26 is- 
sue carries, on Page 80, a story 
headlined, “Syracuse Agency Prin- 
cipal Sues for Stock Buying 
Rights.” 

The Richards Advertising Co., 
subject of the story, is an outdoor 
plant, not an agency, as stated 
both in your headline and in the 
story. 

There has been so much confu- 
sion for so long between this com- 
pany, which is an advertising 
agency, and Richards Advertising 
Co., which is not, that we hate to 
see a story like this add to it un- 
necessarily. There is no connection 
whatever between the companies, 
and their Richards is not related 
to our Richards. 

It would help to straighten 
things out if you would print this 
letter. It would further be appre- 
ciated if, in any follow-up stories 
regarding Richards Advertising 
Co., you would clearly designate 
them as an outdoor plant and not 
as an advertising agency. 

STEPHEN M. Wess, 

Vice-President, Richards & 

Webb Inc., Syracuse, N. Y. 


o o + 
They Keep It in the Family 


To the Editor: Noted with inter- 
est the Sept. 26, 1955, feature, “Ad- 
men Have Their Day as Models.” 

At Burndy, we’ve long realized 
the potential of keeping it in the 
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family, as the enclosed ad series 
shows. Our models are Ed O’- 
Rourke, label and packaging su- 
pervisor, and Jack Stansberry, co- 
ordinator of display & trade show 
material. 

In the past we’ve run the gamut 


t i tate Ext es at Be fe” 
Re et Fi, S tke gion e he 3 Ge Tee ink Bin A fig roe =% Ss fees y - ofbnp mie: eas ee Owe) Fae ee ne ema aloo, Serereee OH IG BS CG . " Be aes ae = eases 
e's SR Lee by SAR Sa NE ot oA ae aa eee "3 “ ails BS aa firing, es te! Pe nl Hie Pre Se fis Fb eee ee IN : 7 x ae = “d - ' atl 
ek Ser a ‘ y R ~ ¥ ‘ : ’ . , f iain oo 
ria. a 7 . 
7 ie cs 
gg ie . : 
oi 
oe : 
. = ee cs 
: fs 
| ‘ 
ee | 
ep 
| Fs 
m 
| 
° ‘ 
ee nn *O ee Te Ey) acters z Se A. a eee eee an oa : 
ae ae ee eee ee? eS tee. ee ie ae ar ae , ean saa - ee i ee Oe eee g: 
4, ee RSL ae SR. Se ae Se eS ee Senate ae et oe awn AX ak 
- 1 a See eae ee ae Cee ; . tot © io Berk Dae ait ge 
eee eh pee a es pf imams ses si ae palit a teams ya epee f ar a ie ee “ta >= 
aoe oes age ane She & gal | Be ee ee 2 een _, wots 5 ya) ee ee Ss ECT 
TS gee way eee. ae ee 
Pare . “~ Fe. le ae ee as = EO oe : aca “ee ope. tees 
pre i a Cee. hay: Pr ose elena i ee: eee | a ee Wm Og i ae Snes 
Caf oa Sar ao ues, * eee a ‘ a i ee te jae oo ee ee 5 eee hag 
eee cig ies fo Sage ee Wn " op P pee cog ane” a a ee . tier Bs: % 
ee es fee fe ee ee ee RS 8 ee 
rs Se ee eee Res it fo igh tage i ae ea cet Ge re Sa 
iS ae as if 2 ae el vie Moe ‘a Bee - ea ee i ae Be ce ers : ny 7. Lot . - See a. a 
ee x oc eed oe Page Ce eh ns - OD. tele) acts pif eS PE 1 Bek > i rie ata 
Be, a I ees, SRO, Ch ee Beg Pee rae a aes, \ — Papa 
ae oe be dt tag Pie a eee - * ok RUST ais te Cf ae ee: a ee oa ae co . oe 
i aS "Eee OE RTs. ‘ : oe pe ee eae ee ear ie 2 ee en See ee 
. a er 2 Sa ha tnsy SC tka al ee Nee oe ‘ ee oe 
E a ha Sy le : i ae 5s rae Ex f 
& " : ~ a J . a ee ae ket TR 
=: eet ke Te r - ee ee Vee 
4 i ‘ "he stan ‘ : bi ‘ BUNS pail Aue: E Ee a * 
y; : z .< 4 . 5 mu ev ye a 4 a . 
. Hs ei a» ane ; a a we ae : a +4. is _ 
es : pa el ko. ee en eee : efeas a ae Pe rye rom ee a Es 
a . gniet ee te , oy. F ot lial ih Pst. B20 hee Reo ae . A Salle 
ak eee Besta ae) 8 Py —_— gage Gee a ee 0 MN 
oe j ; 5 = ea, fo, tay Cae : Pe eg ee i le : oe ag C eae ee RoE stk 
z ‘F . ‘hae, seg F Sec gt. ae ee we Sages Ree Peer ee 0 ee ee oe 
7 zt " ee Ps: 1 a 
i aaa ee oe , 0 Hes — bill Hit , 
= coc cat ae . . . 
aes PR meme ee ee ethene te ell lll ii ili . + a CEN NS BN SR NN ee 5 a ee ae ee Se Se eee ee! 
> = on noes ee & - + omen ae Spanenee eaten : — | 
-, a ee . Bes NR een an - 
a: _ ee? CIMT: ‘ 
“4g 4 i ea lglg eae a > i ror ' te ae — seeomge 20 — 
' 4 a onntin : Sc nL ge ne — — -_~ wr — 
f : haastecesastatapecnenasat SOARES es fetes SS ‘ * 
* Pe i. et ae “Sa ee See ¥ i} 
‘ ae 3 he ' ¢ . ‘ "ade We > i ile oe - ae 7 ¥ 
a2 , cm J yal aie 4 ee ] Bn ee age a ees | , , * ' eo 
. - 4 ¢ g ih. em ; : f fos 
: e Z 7 rs wa Se, Co , “ i ~*~, be y no | 
' : , bad Lent >) ae ag Be ee i = a ; > a “he 
bi ey POS Be = ~~ as 
4 4 ™ a. we. 4 68 “ie o_ F. wee , 72 are Me, jm fe 1 Ge 
> < SS has” = ‘“« aes ey oe = and = Poet: Fae Me & » oe ait ‘ “ es Ls | 
oa _— a. * +7 ge dee a i a ees eae a be. ni ie Sea aga | 
; * ’ ie! Mh : ee mm. c% i gre am Mai 8 = _—~—naeraenercnanenemannanteesetinee anette es inn: nega . } 
. ma bs € Z - . hie 2 he ¥ ae ak own “ 
‘wet naman ; z me! te o eS i, Seas i ee . " : ' | 
—_ oe é “Ml eee Fe ee eee ss ome st oe 8S ae 68 Ome ss ome 8 
_ ‘ ab tas Pe ee 2M 
ee ae = ‘, yy ee 
‘ , be . 2 WM, : NR Si 2 | 
: Wy ae = w N, ‘ee “ - highest «Cape SS yr ae 2 - 
Jt ee a as ee $3 vend ma Sg Ae cee a NE ew, Sine 
~ Oe ~ ee P re", ae oad oe Pars ¥ 0s 6 i a pede « ee ee i ee 
d bear pe : ‘ ase : : PEE et ee Nee 
a —_— sae fas * . Mi Seis nl mtn > ee ar 
2 a a Se sj * a, 5 ee Sr ae is ae ane Pe ney eee | 
hips ; Bs : eS eats it NE Oe I lag las ea SAIN, Acie ee aaah 
‘hai G4 i. ae x +a ra oy : . ma ee ’ ia go Bea cree OS paar a nee 8 gil 
Rea ie a were: — 4 oe ; a ps Mais” ie NT 
ee Tee la a" ae a . a gf. Se ae . oie Lib * ek ee eee eS. a 
¥ Apes ° Pee. Sires ee a i 6: - | ea z, © yb we EPS ats Oe a Wee es ep i. 
wD) oe i gi - ——- ee = ei | ages * ped Bees te BE oe a a 
; ‘ ers. = 4 Oy re are : ie dike: Mae nee gt Oe Bi. 
oe =e ; ’ ‘on the” Pi —— — ier - alle ee PR Wie ie SF 
‘iia : Z 3a “< ; — et ee eS Pa < gia Sat oo Sok cites ee ee te 
Re os .)6 i ta eo Ry =z ———e eS ea SO See . 
iron : ai . oe 24 . : el pee oP 0 ad ee ee OR ON a ee 
‘ , 4 ; § cn P . Ss tee oe eee : os 4 ‘ * ; 
: 5 A oy ; 4 , % r 
| Po 
| | 
“ ee 
neon sen thorey Gaines ir | be %& 
_* eis 
ee ~ ‘a 
met D # om 
=“. 
navt FO mma 
ee ee 
se | 
——— 
=== 
pth —t4 
SS i 
s | 
anaes , 
i 
eae ae ® ° Ss. . b: r . . : ; 
a Mt eda. La = si 4 ; * —- v - . on a My e be eens # Ay Se F ners wr t ee sr4 > Ls oy . : os . ’ J tine * 4 2 - 7 ee 
Fes gl et Ce Fd ¢ ES eae "og J ee NR oo SRF Se eee oe 2 ee see an : eee ie ek A " SE at ote soe ry Se EA eg NT nt Lo ; aes “= ey eat OR a th, Ne cae AEP eee 5 
FD ote ig ae : By ER Sy Sear Mase Ala a » ate ae ~ oe ee i 2 SS a 5 oS ae wa i % Gh Lhe Sete; See apes SO ee Ae ay DAE! tig kt. ; ye pote eelige SPL , rane + ee a ah yey PPRER Yee eS Ah pe Ge Oe. te Pe Re Fie oe 
ap nS | tag. ie Ee lads, Digerati ie ya : “ SRE GF oe Span ale. me : Br ah Vee Waa ae a tes tye eee Be Pt . i - - Pee te 63 , te La ae eR a Me SP gm Re ge gl Pe ae 9 0 ane ep ene 
PTS ors CaS Pane Boat oF eae HGEY ¥ =e oye a Sig SE alee = Win ee . — Pore toe ini fa a. $ Bae ta 2 iat See Bast: iY? ae§ . pase 2 ae oe Sh oie A EES bg Bing SA x Bear A 2 VS ae pit af Ue. a Beeps Jeg. as P48 . Pe ke ae 
ney es R ae ed a ie ei at OM eee ts ee ed 2 pha ae meee OE Foy or Shee oF et et oO ee id oe ee eee = oe et ee Sy oa Es PE Cee EET He RO Ae Na ee ay ON cal Sate ‘ SEBS ghee ME See ams 285 5 arr yyee Ee lt, Cote geet hio ie, Farsi... OE Sh a yet 
Mee > bis erie sf be Dale ae Nigh aah Sa A ee se Raat tg ok ee ee fe i y Bs Oe Cees dete en us. See er See ‘oe = “eke Pa nteefue (RE set eater iis er © eg ek Depts %, at ow he rt Fase Sree ST gn Sn a ae, Nets ig os >? eee” , a 
eg ee aks ee SF witha aE eS 2 5 aE ale AER oe Sy Se woah a Coe ee eam ha eats Vig ae ao TR ie ge ee ape IN are, ar ec ad ie em a ag a ee ARS a i Oe el a nee ES RE, ee LBS hte PA oy oe NE. te Peek eens Aber runs Pe Een pl tas cena PC try? She 
9 Ai eek iems nS ioe (ae Be eat oe pi rae eg a rere. art Ne Ebr ad Seyi st eb. Re Ls Std ua ee Ne oh PS ONS ae ’ Alege = han Pile aM ase aye ee Cpe tint am eee 
Se pial yO crete, at ete 4 ed, ete ae et eee § a ace ° ¥ ea, 2 fo eee ee date ee : Se gh ee ne Clare rs ares | 4 % bet pee a i Oe me, oe 5 2 ¥ ee ee eee ig i? a Sr 


Advertising Age, October 17, 1955 


of the department, from the ad 
manager to the secretaries, in var- 
ious national ads. The basic as- 
sumption is, of course, that our 
people are more familiar with the 
product, but we don’t overlook the 
point that our advertising dollar 
can be stretched in this manner. 
Gary E. SINGER, 
Advertising Department, 
Burndy Engineering Co., Nor- 
walk, Conn. 


* 
Another ‘Model’ Checks In 


To the Editor: I got quite a kick 
out of reading the story on “Ad- 
men Have Their Day as Models,” 
which appeared in ADVERTISING 
Ace Sept. 26. 

This was especially interesting 
to me because on many occasions 
in the past I have found myself 
standing in and filling in and mod- 
eling for some of our clients. Usu- 
ally, this was caused by last min- 
ute changes in plans. To exhibit 
my talents, I am enclosing a proof 
of an ad and one of a mailing piece 
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in which I appear. I am happy to 
report that in both cases our ad- 
vertising proved successful in spite 
of me—certainly not because of 
me. 
LLoyp S. HowaArp, 
Lloyd S. Howard Associates, 
New York. 


Another ‘Amateur’ Poses 

To the Editor: Your page, “Ad- 
men Have Their Day as Models” 
in the Sept. 26 issue was most in- 
teresting. 

It captured our attention because 
recently our art director, Carson 
Symmonds, also posed for one of 
his own productions, a mailing for 
Winer Mfg. Co.’s Stratojac. 

I’m for more “Amateurs Barge 
) Ta 

Epwarp A. GROSSFELD, 

Grossfeld & Staff, Chicago. 


Readers Continue Comment 
on Politz’ Speech 
To the Editor: I noted with in- 
terest your recent article, “Politz 
Calls Motivation Research Fake.” 
In reading the article I found 
considerable discrepancy in respect 
to the sincerity of Mr. Politz’ 
speech and the impression con- 
veyed by your reporting. 
RICHARD FEHR, 
Vice-president, Director, Pub- 
lic Relations, Doherty, Clifford, 
Steers & Shenfield Inc., New 
York. 


To the Editor: Dr. Politz’ indig- 
nant solicitude for the innocents of 
Madison Ave., hornswoggled by the 
snake-oil salesmen who call them- 
selves motivation researchers, is 
interesting for its anachronistic 
charm, polemics being so widely 
deprecated nowadays. His argu- 
ment, on the other hand, is tire- 
some and even naive in part. 

As one example, he seems to 
miss the point about uncovering 
unconscious motives. He is reported 


of finding them. As a matter of 
fact, even the non-specialist, the 
average person (often no mean 
psychologist), easily detects in you 
and me motives of which we are 
ourselves unaware, i.e., uncon- 
scious. An unconscious motive is 
not necessarily deeply hidden ex- 
cept from the person holding the 
motive. We don’t see our own “ig- 
noble” motives, but our friends 
often do. 

Actually the chief difficulty is 
in evaluating the relevance of the 
motive(s) to the product. Here’s 
where the motivation people and 
the creative people should perhaps 
work more closely together. 

His recommendations concerning 
quantification are well taken; it is 
probably true that many motiva- 
tion researchers do not yet make 
optimal use of the powerful tool of 
statistical technique, partly as a re- 
action against the kind of thinking 
still unfortunately common among 
the less rigorous and sophisticated 
research organizations) that cham- 
pions big samples for the sake of 
big samples and nose-counting for 
the sake of nose-counting (“des- 
picable” nose-counting) . 

As Dr. Politz says, the pendu- 
lum has swung to motivation re- 
search. In the past, this sort of 
swing has been inevitable; the only 
time the pendulum stopped swing- 
ing was when the clock broke 
down. Chauvinism for a point of 
view was acceptable, even respect- 
able. 

But the day of the pendulum 
clock is passed; these timepieces 
survive as antiques, curiosities, 
museum-pieces, valued for their 
aesthetic qualities and their senti- 
mental associations. There’s no 
good reason to reject perspective 
and to adopt an extremist position 
for either the quantitative (tradi- 
tional) or qualitative (motivation 
research) techniques, since they 
are complementary rather than 
competitive or mutually exclusive. 
In the last analysis, Dr. Politz has 
already demonstrated his accept- 
ance of the pregnant expression, 
“If you can’t lick ’em, join ’em,” 
by employing motivation research 
in his own organization. 

GERALD ALLEN, 
Chicago. 
. 


To the Editor: I read with con- 
siderable interest your report of 
the speech given by Alfred Politz 
before the American Public Rela- 
tions Assn. I attended the luncheon 
meeting at which Mr. Politz spoke, 
and found myself in complete 
agreement with his objective view- 
points. However, I doubt that I 
could have agreed with him had 
his speech conveyed the impression 
which you reported. 

Several of my colleagues and I 
have become quite concerned about 
the intemperate use in advertising 
of such words as “science,” “scien- 
tific fact,” “proof,” “research,” etc. 
These words have specific mean- 
ings in our language. Their mean- 
ings would have to be stretched to 
the breaking point to include many 
of the “scientific facts” “proved” 
by certain kinds of market “re- 
search.” 

I give Mr. Politz great credit for 
clearly upholding the principles of 
science as we speak of it in aca- 
demic circles. After hearing his 
speech I thought that I might once 
again be able to recommend the 
advertising field as an area of en- 
deavor to our graduating students, 
instead of advising them to avoid 
it. 

ROBERT J. WILLIAMS, 
Department of Psychology, Co- 
lumbia University, New York. 

- * + 

Safety Beats Luxury 
in ‘Popular Science’ Poll 

To the Editor: You remarked in 
the editorial entitled “Safety in 
Auto Production,” in the Sept. 26 
issue of ApvERTISING AcE: “Where 
automobiles are concerned the 


as stressing the profound difficulty |American public has clearly dem- 
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onstrated that it has little interest 58%. The most popular other item Chicago Office Moves 


in being safe or sane.” This opin-| was a car radio, favored by 43%. 


ion has been widely held, but we 
have recently turned up evidence 
that it is mistaken. 

In the June issue of Popular 
Science Monthly, we listed 20 auto-| 
mobile accessories or “extras” and 
asked readers to choose the ten 
that they would prefer to have on 
their next cars. Ten of the items 
were existing luxury or comfort 
features; ten were safety improve- 
ments that have not been standard 
equipment. No prizes or other in- 
ducements were offered for partic- 
ipating in this poll, but the mail 
poured in. More than 5,000 persons 
filled out the questionnaire which 
we published and mailed it to us at 
their own expense. 

And safety won by a landslide. 

“Crash padding on the dash- 
board” was favored by 97% of the 
participants in this poll; “shock- 
absorbing bumpers” by 91%; “safe- 
ty belts” by 88%; “pop-out wind- 
shields” by 87%; and “collapsible 
steering columns” by 83%. The. 
least popular “safety” item was a_ 
padded steering wheel, favored by | 


The Chicago office of Oral 
Hygiene Publications has moved 
to new quarters at 224 S. Mich- 
igan. 


VoLtTa TORREY, 
Editor, Popular Science Month- 
ly, New York. 


“IT'S EASY TO GUESS WRONG 
ABOUT SEATTLE and TACOMA” 


“In the food business it’s easy to ‘guess wrong’ . . . make 
wrong decisions . . . resulting in costly mistakes. And 
to look at Seattle and Tacoma on the map, it’s easy to 
make the wrong assumption ... to assume that mer- 
chandising and advertising in the Seattle area influences 


the entire area 


bordering on Puget Sound. But we’ve 


found that is not the case. The rich Tacoma market is 
separate and individual, and must be treated as such. 
As for newspaper advertising, Seattle newspapers have 
practically no circulation in the Tacoma market, there- 
fore the Tacoma News Tribune is a ‘must’ in the Pacific 


Northwest.” 
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COUNTRY AND WESTERN JAMBOREE has 
half a million of the fastest-stomping, fanciest-dress- 
ing, biggest-eating new readers around—all enthusi- 


EY) astic over the magazine with the news and features 


*? 


they’ve had to wait for, 30 million other lively coun- 
try and western fans are crowding close behind—so 
get your product in for the big JAMBOREE while 
rates are low! 


‘Sy, 


Coun 
By the publishers of DOWN BEAT |” 
2001 Calumet Ave., Chicago 16, Ill. [> 


and Westen JAMBOREE! 


a maher 
My publication 


Publishing since 1934 


Down Beat — Up Beat — Country and Western Jamboree — Record 
Whirl — Music — Beverages — Bebidas — La Farmacia Moderna — 
Radio y Articulos Electricos — Elaboraciones y Envases — La Tienda — 
Radio y Articulos Electricos Catalog File — Bebidas Annual Directory 


Along the Media Path 


The Record, Chelsea, Mass.,,and twice as many editorial pages 
combined the celebration of its 65th in the feature section, plus greater 
anniversary with the observance |use of four-color in editorial. 
of National Newspaper Week on 
Oct. 4 by having an open house for | e Joshua B. Powers Inc., New 
the general public. York, has available for advertisers 

and agencies a new readership sur- 
e The Daily News, Sidney, O., has vey done for Trouw, daily news- 
launched a $400,000 expansion, in- paper published in the Netherlands 
cluding installation of a 40-page and represented here by Powers. 
capacity press. The survey reports a wide variety 
of information about product own- 
ership and living habits of Trouw 
subscribers. 


e The Hulton Press, London, Eng- 
land, has produced an abbreviated 
version of its famous “Hulton 
Readership Survey.” It is in the! e Two American magazines have 
form of a pocket secretary and | brought out German editions. Pop- 
fits into a suit coat breast pocket.|ular Mechanics is publishing a 
German version, Populare Mechan- 
e Sports Afield, with its October |ik, which went on sale Sept. 27 in 
issue, has a new format and logo | West Germany, Austria and Switz- 


At Minnesota Mining and Manufacturing Company (known as “3 M”), they say, 


‘‘He’s America’s No. 1 stick-up man!” 


‘‘Need a ‘Scotch’ brand tape for grafting trees? Wrapping a 
new automobile? Splicing a rug? 

“We have ‘em — and hundreds more,” says “3 M” Exec- 
utive Vice-President L. F. Weyand. “No wonder they call 
me the ‘stick-up man.’ 

“But there's one kind of sticky tape you won't find around 
here, and that’s red tape. When our dealers or customers 
ask for a shipment in a hurry, we take them at their word. 


&> Air Express 


“We call Air Express — and the shipment is delivered in a 
matter of hours! 

“We know we can depend on Air Express. We prove it 
hundreds of times a year. What’s more, we save money by 
using Air Express. A 25 Ib. shipment from St. Paul to Miami, 
for example, costs $13.65 door to door (one charge) . That's 
20¢ less than any other air carrier — and the service just 
can’t be compared!” 


c—y— 


GETS THERE FIRST via US. Scheduled Airlines 


CALL AIR EXPRESS ... division of RAILWAY EXPRESS AGENCY 


Advertising Age, October 17, 1955 


erland. Radio & Television News 
will be published as a major sup- 
plement of the German publication, 
Das Elektron; contents of the 
American edition will form half 
‘the total editorial content of the 
German publication. 


e House & Garden has marked the 
10th anniversary of its color pro- 
gram for home furnishings by 
opening a color gallery in its New 
York offices. It will offer a color 
consultation and reference service 
for the home furnishings market 
and its advertising and public rela- 
tions agencies. 


e Market data on the Oakland, 
Cal., market, “Bright Spot,” has 
been released by the Oakland 
Tribune. It includes information 
on appliance ownership, popula- 
tion, income, etc. 


e Radio Station KPOJ, Portland, 
Ore., is celebrating 30 years of 
radio broadcasting with a five- 
week promotion. Newspapers, out- 
door posters, direct mail and radio 
announcements are being used to 
mark the occasion. 


e McGraw-Hill has brought out a 
complete market and media file on 
Fleet Owner, following the NIAA 
recommended outline. Market, cir- 
culation, editorial and advertising 
data are included. 


_@ Department of New Laurels: 

The Chicago Tribune has set an 
jalltime record in advertising rev- 
‘enue, with more than $60,000,000 
invested for the 12 months ending 
Sept. 30. 

Holiday had increases in both 
advertising revenues and linage for 
October and November, compared 
with the same months last year. 

The November Mademoiselle has 
closed with a 28% increase in ad- 
vertising over last year. 

The current issue of Sunset Mag- 
azine, with 280 pages, breaks all 
previous records for October in the 
‘magazine’s 57-year history. 

October advertising linage in 

McCall’s is up 16.2% over the same 
‘month last year. 
| American Druggist reports the 
greatest number of advertising 
/pages in its September issues since 
| becoming a bi-weekly in January, 
1952. 
_ Advertising revenue for Good 
Housekeeping for the first 10 
‘months of 1955 has increased by 
more than $1,400,000 over the same 
period last year. 

The October issue of Town & 
Country shows a 42% increase in 
advertising over last year. 

Look’s gross advertising revenue 
for the third quarter and for the 
first nine months of 1955 will be 
‘higher than for any comparable 
/periods in the magazine’s history. 
Third-quarter revenue is $5,650,- 
797 and nine-month revenue $19,- 
681,845. 

The October issue of Chatelaine, 
“the Canadian woman’s magazine,” 
is the largest in its 27-year history 
in total pages, advertising linage 
and revenue. 

The October issue of Living for 
Young Homemakers is the largest 
in its history, with 164 pages of 
advertising, a 26-page gain over 
the October, 1954, issue. 

TV Guide’s Sept. 24 issue reached 
an alltime high newsstand sale of 
more than 2,708,608. 

Outdoor Life reports a net paid 
circulation of 910,751 for the first 
six months of 1955—a figure well 
above its 825,000 guarantee. 

The September issue of Trans- 
portation Supply News carries the 
greatest volume of advertising of 
any issue published in its 10-year 
history. 

Advertising dollar volume for 
the first nine months of the year 
\for Fortnight is 40.4% above last 
year. 
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Grace to LaGrange & Garrison 


Donald F. Grace has been ap- 
pointed to the new post of pub- 
licity director of LaGrange & Gar- 
rison Inc., Indianapolis agency. 
Mr. Grace has been advertising 


Network Gross Time Charges 
Source: Publishers Information Bureau 


NETWORK TELEVISION 


Jan.-Aug. Jan.-Aug. 
and publicity director of the Pasa- August, 1955 August, 1954 1955 1954 
dena Playhouse, California theater | American Broadcasting Co. ....$ 3,562,676 $ 2,514,815 $ 28,595,084 $ 20,032,760 
and drama school, for the past| Columbia Broadcasting System 14,959,098 12,275,908 123,285,950 90,053,871 
three years. *DuMont Television Network .. 55,385 820,633 3,091,170 8,039,023 
7 National Broadcasting Co. .... 11,767,789 8,057,484 102,545,292 78,501,043 
pe Patterson Productions Moves SS onmmeeane oreo ie, $30,344,948 $23,668,840 $257,517,496 $196,626,697 


Patterson Productions, producer 


of slidefilms, sales promotion and NETWORK TELEVISION TOTALS BY MONTHS 


training material, has moved to ABC CBS DuMont NBC Total 
larger offices at 2004 Market St.,| jon. ooo. $ 3,718,195 $ 15,831,141 $ 723,960 $ 13,172,695 $ 33,445,991 
Philadelphia. eo a 3,567,696 14,694,726 597,275 12,419,641 31,279,338 
aces 3,806,425 16,036,896 628,625 14,102,093 34,574,039 
: ERS 3,527,558 15,426,214 462,335 13,285,933 32,702,040 
HUMAN INTERESTing NOI scaassesnesis 3,606,427 15,978,680 273640 13,591,687 33,450,434 
A women naturally Knows peycholosy. | June ................ 3,542,304 15,724,184 218,845 12,238,694 31,724,027 
a ‘the BOTT folksy touch tring your | July ncn. 3,263,803 14,635,011 131,105 11,966,760 29,996,679 
y dirt. Phone HA 17-9187 or write on TN os cecbassadiies 3,562,676 14,959,098 55,385 11,767,789 30,344,948 

—* etter 


SITS ah csicenedatied $28,595,084 $123,285,950 $3,091,170 $102,545,292 $257,517,496 
“hat we Low Bou” St *Effective Sept. 15, 1955, the DuMont Television Network changes from a national net- 


mit <0 Se oe Chicago | work to a local operation. 


Commdr. Edward Whitehead. The other is Jean Lewis, here known 
as Miss Vue-More. The scene took place at the California Advertis- 
ing Sales and Marketing Show, where Miss Vue-More officially } 

welcomed the living Schweppes trademark as guest of honor. 


3 
WHAT, NO BOTTLE?—The model at left is Schweppervescense itself, 


AFA District Elects Smart Two More Buy Film Festival 
Graydon Smart of the Chamber American Broadcasting Co., New 
of Commerce, Shreveport, La., has| York, has sold 53 participations in » 
been elected governor of the 10th | its “Famous Film Festival” for the 
district, Advertising Federation of | eight-week period beginning Oct.2. 
America. Other officers are: Frank|In addition to those already re- 
McGowan, Wall Street Journal, 1st| ported, new participations include 
lt. gov.; Bob Roth, KONO, San/| Toni Co. for Tame hair conditioner 
Antonio, 2nd lt. gov., and Tom) (Tatham-Laird, Chicage) and 
McHale, Chamber of Commerce,| Lewis-Howe Co. for Tums (Danc- \ 
Dallas, secretary-treasurer (re-| er-Fitzgerald-Sample, New York). 
elected). 


Philly Club Changes Name } 


mln 


Grey Appoints Konheim 

Norris Konheim, formerly asso- 
ciate group supervisor at Kenyon 
& Eckhardt, has joined Grey Ad- 
vertising, New York, as copy group 
head. 


The Philadelphia Radio & Tele- 
vision Assn. has changed its name 
to Television & Radio Advertising 
Club of Philadelphia. The group 
first was called the Television 
Assn. of Philadelphia. 


=" 


GOLDEN GATE PLAYHOUSE AGAIN TOPS 
LOCAL DAYTIME PARTICIPATING SHOWS 


ART...good COPY... good ENGRAVINGS... 


... “Golden Gate's" average 8.6* rating 
reaches 98,821 homes each day .. . 86.9% 
5 of tune-in from 1-3 p.m., Monday through Fri- 


day ... weekly cumulative rating of 25.2 de- 


sail livers 289,568 unduplicated homes per week 


... Bonnie Kever's gay and natural showman- 


VN ship gives sales-appeal to live commercials 


—in color, at no extra cost... * August 1955 ARB 


Sau Pranciseo 


KRONE 


QV\] AFFILIATED WITH THE S. F. CHRONICLE 
AND THE NBC-TY NETWORK ON CHANNEL 


LAKE SHORE ELECTROTYPE DIV. 


1224 W. VAN BUREN * CHICAGO 7, ILL. 


PHONE Seley 8-1010 
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Family Income No. of Families 
Total 41,900,000 
Under $1,000 3,700,000 
$1,000 to $1,999 4,600,000 
$2,000 to $2,999 5,000,006 
$3,000 to $3,999 6,400,000 
$4,000 to $4,999 6,500,000 
$5,000 to $5,999 5,000,000 
$6,000 to $6,999 3,600,000 
$7,000 to $9,999 4,700,000 
$10,000 to $14,999 1,800,000 
' $15,000 and over 600,000 


Advertising Age, October 17, 1955 


‘54 Median Family 
Income Was $4,173, 
Census Bureau Finds 


WASHINGTON, Oct. 11—The Cen- 
sus Bureau estimated last week 
that median family income in 1954 
was about $4,173, which was down 
$50 from 1953 but up $283 from the 
1952 figure. 

Since prices rose only slightly 
during the same period, the $283 
increase in median family income 
probably represents a significant 
gain in family purchasing power 
over the two-year period, the bu- 
reau said. 


® The median income estimated 
represents advance results com- 
piled from a detailed study of 1954 
income, which was made in April 
in conjunction with the bureau’s 
regular monthly sample study of 
the population. Other results will 
be published later. 

Of the nation’s 42,000,000 fam- 
ilies, about 16,000,000, or two- 
fifths, received incomes of $5,000 
or more in 1954, while 8,000,000, or 
one-fifth, had incomes under $2,- 
000. The remaining 18,000,000 were 
in the $2,000-$5,000 bracket. 

Distribution of families (groups 
of two or more related individuals) 
was: 


‘House Beautiful,’ 
‘Living’ Increase 
Rates, Guarantees _ 


NEw York, Oct. 11—House Beau- 
tiful and Living for Young Home- 
makers are planning rate increases. 


| nee See ee a | 


7 Curtis Publishing Elects 


Robinson, Downs V. P.s 


Ford F. Robinson and John M. 
Downs have been elected v.p.s of 
Curtis Publishing Co., Philadelph- 
ia. Mr. Robinson, assistant secre- 
tary and assistant treasurer, is also 
manager of the company’s business 
department, into which operations 
of the procurement department 
were merged Oct. 1. He has been 
with Curtis since 1931. 


Mr. Downs has served as 


superintendent of manufacturing | Abco Dealers to Charney 


Abco Dealers, New York, surgi- 
of service, he formed the engineer- | ‘eal supply distributor, has ap- 


since 1951. A veteran of 35 years 


ing division in 1934. He succeeds | 
Lewis W. Trayser, who retired 
Oct. 1, but continues as a consult- 
ant to Curtis and other companies. 


NBC Film Boosts Lane 


Jason Lane, formerly supervisor 
of research for the NBC Film Divi- 
sion, New York, has been named 
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pointed Charles J. Charney & Co., 
New York, as its first advertising 
agency. 


manager of research. 


FOR RELIABLE REPRESENTATIO 
IN THE SURGING SOUTHEAST 


The Dell Men’s Group 
Retains The Dawson Company 


Publishers’ Advertising Representatives 
905 Chamber of Commerce Bidg., Miami 32, Florida 


House Beautiful plans to increase 
the cost of b&w pages from $3,- 
750 to $3,950 and four-color pages | 
from $5,500 to $5,900, effective 
with the February, °56, issue. Cur- | 
rent rates are based on 600,000; | 
the new rates on 625,000 cireula- 
tion. 

Living will boost its average. 
guarantee from 550,000 to 600,000 | 
with the March, ’56, issue. It will | 
ask $3,500 instead of $3,250 for a. 
b&w page. Four-color pages will | 
cost $4,975 instead of $4,600. | 

Street & Smith’s “Three Star) 
Edition,” the total circulation of. 
Living, Charm and Mademoisel 
sold as a unit, will be advanced to 
1,750,000 from 1,700,000 next 
March. Rates will be $8,315 for 
b&w pages and $12,040 for four- 
color pages. 


} 
| 
| 


London Company Publishes 
Two Volumes on Linotype 


Staples Press Ltd., London, has 
published “Operation and Mecha- 
nism of the Linotype and Inter- 
type,” Vol. I and Vol. II, by J. 
Ashworth, a teacher of line com- 
position at the London School of 
Printing and Graphic Arts. The 
volumes, illustrated with more 
than 400 explanatory diagrams 
and photographs, cover the tech- 
nical and production fields of the 
modern Linotype and Intertype 
type line composing machines. 

Price of each volume is $5. U. S. 
distributor is John de Graff Inc., 
New York. 


Maurice Kimball Adds One 


Maurice A. Kimball Co., San 
Francisco and Los Angeles, has 
been appointed to represent Sci- 
ence & Mechanics, published by 
Curtis Publishing Co., in the 11 


western states. 


There is no set pattern as to ~ 
the number of persons, or titles that 
influence packaging decisions . . . 


=e : 


PACKAGING PARADE reaches them all 


Effective selling calls for reaching all those who influence packaging 
decisions. That is why PACKAGING PARADE is essential. It reaches all 
the key people in all major buying concerns. Here's how: * 


C:O..N 4:45: 004.8: A 


and read PACKAGING PARADE. 


PACKAGING PARADE's coverage of key packaging people 
at California Packing, San Francisco, is typical 

of its full account coverage of major packaging users. 
These people at California Packing receive 


Be es 


Selected coverage: Packaging Parade’s 18,500 circula- 
| tion is confined entirely to large and medium buyers 
that account for over 75% of the industry’s total sales. 


Concentrated coverage: Packaging Parade concen- 
trates its coverage on the domestic market where 
selling its more convenient and economical. : 


Full-account coverage: Packaging Parade is read by 
all key people in major buying concerns who are 
likely to make, or influence, buying decisions. 


PACKAGING PARADE’s COMPLETE, FULL-ACCOUNT COVERAGE 
of important domestic buyers provides effective sales coverage for 


advertisers who have increased their use of PACKAGING PARADE 
by more than 54% within the last five years—convincing | 
evidence that PACKAGING PARADE can be an important 


wa WL Le. - 


part of your sales effort. Let us show you how. 


tT &°0 O N 


me me. S$ FIC 


BUYERS 
A Haywood Publication 


PACKAGING PARADE 


22 EAST HURON STREET e 


CHICAGO 11, ILLINOIS 
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More 
design 
engineers 


read 


MACHINE DESIGN 


than 
any other 
design 


publication 


The man from MACHINE DESIGN has interesting facts about 
this publication’s more than 100,000 design-engineer 
readers . . . and the unique readership which MACHINE 
DESIGN obtains, MACHINE DESIGN ts clearly your basic 
design publication if you want highest readership among 
the most design engineers . . . wherever the design-engi- 
neering function exists. 
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Business Paper Success Story... 


Design Helps Sell 


Design in Knoll 


Program for Architects, Decorators 


New York, Oct. 11—One of the 
best examples of suiting the ad- 
vertising to the character of the 
product concerns Knoll Associates 
Inc., 15-year-old designer and pro- 
ducer of contemporary furniture 
and textiles. Knoll’s ads exemplify 
design as well as sell it, and for 
the last three years they have been 
aimed at an audience most likely 
to be influenced by design—archi- 
tects and decorators. 

Hans G. Knoll, as president, and 
Florence Knoll, as head of the 
company’s planning unit, have co- 
operated fully at the policy level 
with Irwin Zlowe, president of 
Zlowe Co., the Knoll agency. Mr. 
Zlowe, serving as account execu- 
tive ever since his agency took 
over the account in 1952, has also 
worked closely with Herbert Mat- 
ter, prominent graphic designer 
and photographer who has long 
designed all Knoll ads, and with 
Martha Kai, coordinator of Knoll’s 
advertising and publicity pro- 
gram. 

Knoll product designers include 
an international roster of such 
well-known names as Franco Al- 
bini, Harry Bertoia, Pierre Jean- 
neret, Mies van der Rohe, Isamu 
Noguchi, Eero Saarinen and Ilmari 
Tapiovaara. 


® “The essential problem when 
we took over the advertising was 
that of helping to establish still 
more strongly the reputation of the 
company as a designer of purely 
contemporary furniture and to se- 
cure its acceptance at the highest 
professional level,” Mr. Zlowe told 
ADVERTISING AGE. 

“For this purpose consistent and 
striking advertising was decided 
upon. We selected media reaching 
architects and professional decor- 
ators, as well as institutional jour- 
nals. Our choice was influenced by 
the fact that a great many large 
orders in the field of furniture 
and textiles are specified by arch- 
itects who coordinate the archi- 
tectural and interior design of 
their buildings. 

“For the purpose of making the 
strongest possible impact in these 
fields, we have run minimum 
schedules of six pages, always in 
two or more colors and always 
full-page bleed. The striking char- 
acter of the layout and the effec- 
tive use of color have been a fac- 
tor, we believe, in getting the 
first-rate position Knoll ads usually 
enjoy.” 


® Copy always features conspicu- 
ously the letter K, by now a well- 
established trademark, for strong 
reader impression. The amount of 
space devoted to type is severely 
limited, in favor of giving the dis- 
play to illustrations of the items 
featured, such as a group of the 
furniture in use or a color swatch 
of the fabrics spread out to catch 
the eye. 

In the architectural journals the 
page is often divided into quarters 
by a cross in black or color. Copy 
is in the upper left-hand corner, 
the right-hand corner above and 
opposite corner below being given 
to illustration of the furniture, in- 
cluding an actual installation, and 
the lower right-hand corner dis- 
playing the K and the company’s 
full name and address. 

In one such page, for example, 
the total amount of type, aside 
from references to the illustrations 
and so forth, ran as follows: 

“The Knoll Planning Unit, de- 
sign consultant to the architect, 
simplifies his task by coordinating 
interiors with the total plan. Many 
noted architects have found this 


Knoll service invaluable in a wide 


range of major projects. Inquiries 
invited.” 

The Planning Unit, in fact, has 
been an important factor in the 
company’s success in working with 
architects on large projects. Under 


the direction of Florence Knoll, it} } 


is staffed with technical and de- 
sign experts who understand in- 
terior planning in relation to the 
architect and client. They create 
and carry through an integrated 
plan from the initial drawings to 
the final execution. 


@ Projects where the Planning 
Unit has worked with leading 
architects and installed its prod- 
ucts include: Aluminum Co. of 
America, Pittsburgh (executive of- 
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BY DESIGN—Typical of Knoll Asso- 

ciates’ emphasis on design is this 

two-color page in the June Archi- 

tectural Forum, Its theme was the 

interiors for a new bank in Austin, 
MK: Texas. 


ALLEGHANY 


$4,702,532.00 
ASHE 


$7, 144,247.00 


YADKIN 
$7,041, 132.00 


STOKES 
$5,800,990.00 


ROCKINGHAM 
$41,236,712.00 


FORSYTH 
$158,816,269.00 


__ Deluxe | xe 


NOT 8 


JOURNAL-SENTINEL 


DAVIE 
$6,841,930.00 


Be 
WINSTON-SALEM % 


— but based on total 
gross sales reported by 
N. C. merchants as required by law 


Il-COUNTY 


TRADING AREA 


RETAIL SALES- 


$346,809,606.00 


for the State of North Carolina 
fiscal year ending June 30, 1955 


SOURCE——-N. C. DEPARTMENT OF REVENUE 


B 
WINSTON-SALEM 


and Northwest North Carolina 


YOU CAN’T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a@ Monthly 
Grocery Inventory — 
an ideal test market. 


WINSTON-SALEM 


JOURNAL and SENTINEL 
Gest Ounrecotail 


TWIN CITY 


EVENING — 
KELLY-SMITH COMPANY 
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Advertising Age, October 17, 1955 


fices); Carnegie Endowment In- 
ternational Center, New York (of- 
fices and public areas); Columbia 
Broadcasting System, New York 
(executive floor); General Motors 
Corp., Detroit (technical center); 
New Haven Railroad (executive 
and general offices), and a number 
of American embassies abroad, 
handled through the State Départ- 
ment. 

Reprints of the advertising are 
used extensively in promotion. 
They are distributed to eight U.S. 
regional sales offices and ten af- 
filiated companies and licensees 
abroad for use in direct mail and 
in showroom displays, and also 
employed in brochures. 

The journals used include, in the 
decorating field, Interiors and In- 
terior Design; in the architectural 
field, Architectural Forum and 
Progressive Architecture; in the 
institutional field, Church Proper- 
ty Administration, College & Uni- 
versity Business, Institutions and 
Hotel Management, and in the re- 
tailing area, Retailing Daily. 


HANS G. KNOLL 


New York, Oct. 11—Hans G. 
Knoll, 41, president of Knoll Asso- 
ciates, designer and manufacturer 
of furniture and textiles, was killed 
Oct. 8 in an automobile accident 
in Havana. 

Mr. Knoll, in Havana for confer- 
ences with officials of Knoll Inter- 
national Havana Inc., one of the 
foreign enterprises affiliated with 
Knoll International, was a passen- 
ger in one of three automobiles hit 
by a runaway truck. 


® He was a pioneer in the develop- 
ment of contemporary furniture, 
and in less than a decade had built 
his organization into a business 
that grossed more than $3,000,000 a 
year (see story above). 

He came to the U.S. from Ger- 
many in 1937 and established Hans 
G. Knoll Furniture Co. in 1938. In 
1946, he and his wife, the former 
Florence Schust, organized Knoll 
Associates, with him as president 
and Mrs. Knoll as v.p. and director 
of the planning unit. 

Mr. Knoll, working with William 
S. Drake of Austin, Tex., recently 
formed the Knoll-Drake group of 
furniture manufacturers to operate 
in the medium-price field. Previ- 
ously, the Knoll company dealt on- 
ly with decorators and architects. 


John Forney Leaves 
Campbell-Mithun to 
Establish Own Shop 


MINNEAPOLIS, Oct. 11—One 
Campbell-Mithun v.p. has resigned, 
and another has been elected, ap- 
parently as an aftermath of the 
agency’s gaining the Northwest 
Airlines account and losing Great 
Northern Railway (AA, Sept. 19). 

John W. Forney, C-M senior v.p. 
and a director of the agency, has 
left to set up his own agency, John 
W. Forney Inc., with offices at 
1004 Roanoke Bldg. Mr. Forney 
had handled the Great Northern 
account for a number of years. 

Shortly thereafter, R. O. Mithun, 
agency president, announced the 
election of Kenneth D. Ruble to a 
vice-presidency. Mr. Ruble will be 
account executive on the new air- 
line account. 


® Mr. Forney had been with 
Campbell-Mithun for more than 
15 years, starting as a radio copy- 
writer. He was supervisor on sev- 
eral of the agency’s larger ac- 
counts and a member of its plans 
board. 

Mr. Ruble, a former Minneapolis 
newspaper man, joined the agency 
in 1945 as head of the public re- 
lations department. He has been 
an account executive for the past 
eight years and is the author of 
“Men to Remember,” a book on 
the development of the dairy in- 
dustry in this area. 


Enid Houpt 


Wm. Nichols 


ADDED DUTIES—Two new editor- 
publishers have been named for 
their respective magazines. Mrs. 
Enid A. Haupt, publisher of Seven- 
teen since 1953, takes on the dual 
title as a result of assuming duties 
of Irene Kamp, formerly editor. 
William I. Nichols, editor of This 
Week Magazine since 1943, is now 
occupying the additional chair of 
publisher. As publisher, Mr. Nich- 
ols succeeds John Sterling, now 
board chairman. 


P.O. BOX M D, WINNETKA, ILLINOIS 
WI nnetka 6-4400 


*every general practitioner 
65 years and under in U S 
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@ Warming up the public to Campbell’s new idea, 
“Soup on the Rocks” (beef bouillon over ice cubes), called 
for tasteful publicity as well as tempting advertising. So 
BBDO Public Relations helped break the ice by putting this 
new drink on some of the nation’s top menus. Here, for 
instance, is “Soup on the Rocks” at the famous Promenade 
Café of The Union News Company. Have you tried it yet? 


Standard Oil Company of California needed a campaign to 
put the story across fast. BBDO San Francisco went to work. 
Now, this “Big Plus” symbol is a familiar sight to motorists 
throughout the West. All media, merchandising and point- 
of-sale pieces carry the “Big Plus” message of “Detergent- 
Action” and New Power. Standard reports a big plus in sales. 


BATTEN, BARTON, DURSTINE & OSBORN, INC. 


ip) M-m-m Good ! 
2 Award Winner 
3 Big Plus 
7) Bright ID’s 


1955 
THI8O anmean 


SATURDAY GEVITW swanee 


for 


@ A repeat winner in the annual Saturday Review 
awards for outstanding public-interest advertising is the 
‘What makes a newspaper great ?” series of the Minneapolis 
Star & Tribune. The above ad was judged as a typical 
example of this national campaign, which, after 13 years, 
continues to hold the attention and respect of the nation’s 
leading advertising executives. By BBDO Minneapolis. 


Q Six different musical instruments hit a modern, 
youthful note in TV advertising for Schaefer beer. In each 
of these station-identification spots, a clarinet, trumpet, 
trombone, French horn, guitar or piano plays a jazz solo 
synchronized with animated lettering of Schaefer's theme, 
“For real enjoyment.” All instruments join in final chord 
while letters turn into a cool glass of Schaefer real beer. 


————<———_ 


Advertising 


NEW YORK * BOSTON * BUFFALO * CHICAGO * CLEVELAND + prrrsnunce * MINNEAPOLIS * SaN FRANCISCO * SEATTLE * BOLLTWOOD * LOS ANGELES * DETROIT * DALLAS * ATLANTA 
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ming 


Conventions 


*Indicates first listing in this column. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-18. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 17-19. American Assn. of Advertis- 
ing Agencies, annual eastern conference, 
Hotel Roosevelt, New York. 

Oct. 17-19. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Assn., 
Chicago. 

Oct. 20-21. Audit Bureau of Circulations, 
4ist annual meeting, Drake Hotei, Chicago. 

Oct. 24. American Assn. of Advertising 


Balmoral Hotel, 


PERSONALIZED MEMO PADS 
“From the Beek of” (¢lient’s name imprinted) 
A big ego gift at smali cost for Christmas 


or reminder giving. Printed on fine quality 
202% bond ( x 6%” sheets). 5 pads of 
50, $3; 20 is (1 name) $7.50; assorted 


names, $1 ea. extra. Print names plainly. 
Prepeid orders sent posipald. 
BRAYER PRESS, 51 Lenex, Rochester 11, N.Y. 


Agencies, east central region meeting, Ho- 
tel Statler, Detroit. 

Oct. 26-29. Advertising Typographers 
Assn. of America, 29th annual convention, 
Miami Beach, Filia. 

Oct. 31-Nov. 2. Assn. of National Ad- 
vertisers, annual meeting, Hotel Plaza, 
New York. 

Nov. 6-8. National Newspaper Promo- 
tion Assn., regional meeting, St. Paul Ho- 
tel, St. Paul, Minn. 

Nov. 8-10. Fourth Canadian national 
packaging exposition and conference, Au- 
tomotive Bldg., Canadian National Exhi- 
bition Grounds, Toronto. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Institute, 
Biltmore Hotel, New York. 

Nov. 14-16. Public Relations Society of 
America, annual national conference, Am- 
bassador Hotel, Los Angeles. 

Dec. 2-3. Midwestern Advertising Agen- 
cy Network, last quarterly meeting and 
account executive workshop, Drake Hotel, 
Chicago. 

Dec. 4-7. Outdoor Advertising Assn. of 
America, 58th annual convention, Hotel 
Sherman, Chicago. 

Jan. 21-22, 1956. Advertising Assn. of 
the West, midwinter conference, Paradise 
Inn, Phoenix, Ariz. 

Jan. 29-Feb. 1, 1956. National Advertis- 
ing Industries Exposition, Morrison Hotel, 
Chicago. 

Feb. 9, 1956. Associated Business Pub- 
lications, annual midwest conference, 
Edgewater Beach Hotel, Chicago. 


March 1, 1956, Associated Business Pub- | 


lications, annual eastern conference, 
Roosevelt Hotel, New York. 

April 8-12, 1956. National Business Pub- 
lications, spring meeting, The Homestead, 
Hot Springs, Va. 

April 15-18 1956. National Assn. of Ra- 
dio and Television Broadcasters, 34th an- 


nual convention, Conrad Hilton Hotel, 
Chicago. 
*April 15-21, 1956. National Brand 


Names Week. Annual Brand Names Day 
dinner, April 18, Waldorf-Astoria Hotel, 
New York. 

May 14-16, 1956. National Newspaper 
Promotion Assn., 26th annual convention, 
Hotel Cleveland, Cleveland, O. 

May 24-27, 1956. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 

June 24-28, 1956. American Newspaper 
Classified Advertising Managers Assn., 
36th annual convention, Long Beach, Cal. 

June 24-28, 1956. Advertising Assn. of 


the West, 53rd annual convention, Los 
Angeles. 


Lyon Joins Lennen & Newell 
Sumner J. Lyon, formerly a film 
producer at Princeton Film Center, 
has been named assistant director 
of tv commercial production of 
Lennen & Newell, New York. 
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Of all TV stations 
in the fabulous 
Puget Sound area, 
only KTNT-TV 
covers all 5* cities 
in its “A” contour. 
*Seattle, Tacoma, 
Everett, Bremer- 
ton, Olympia 


First off, we want to assure Minnesota and Connecticut that we are not trying 
to displace their fine cities! What we are saying is this: 
tion of these four cities is less than the number of people living within the “A” 
contour boundaries of KTNT-TV, CBS television for Puget Sound. 


The 


the combined popula- 


greatest concentration of Washington State’s population...over half 


the people in the state ... is centered in the Puget Sound region. And KTNT-TV’s 


“A” contour encompasses most of them! 


There are more than 1,200,000 people 


within the “A” contour, and 800,000 more in the INFLUENCE AREA which extends 


into Oregon to the south and into Canada on the north. 


To reach more than half the people of prosperous Washington State, Buy KTNT-TV. 


CHANNEL ELEVEN 


316,000 WATTS 


Antenna Height 
1000 FT. ABOVE SEA LEVEL 


CBS Television for Puget Sound 


Represented Nationally by Weed Television 


KTNT-TV, TACOMA 5, WASHINGTON 


“The Word Gets Around... Buy Puget Sound” 


Rank 
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ARB Network TV Ratings 
Week of Sept. 11-17, 1955 


All figures copyright by American Research Bureau 


PROGRAM POPULARITY 


Program Rating 
SE4000 Gestion (Revlon, CBE) circcciicscccc.cicdssccccscccccccsscccccicosccscedsceseces 66.4 
Toast of the Town (Lincoln-Mercury, CBS) ...........ccccccscessessesseenseenerseeeens 46.9 
Robert Montgomery (Johnson Wax, American Tobacco, NBC) ............ 38.4 
Tho. Mente: Gee Sheatiansl, OGY cisiscicssiinsicdealsaiiasdiacibitesintoctisnatceeiests 36.4 
Disneyland (American Dairy, American Motors, Derby Foods, ABC) .... 36.2 
I've Got A Secret (R. J. Reymolds, CBS) ..........cccccsccscsseesseeeeeneneenneenenes 34.6 
The Best of Groucho (DeSoto-Plymouth, NBC) ........ccccccccccscsccesseeeeeeees 34.6 
Creme. AG harper Matar GRD catiikarticicoernesccersisncncteritnncsancnssesicccescovecs 34.4 
Petras Cetra Ras: FE ee. dncosedecnncsdedidtesvadercttniscsssccsescetevintivcsiivessccese 33.9 
Your Hit Parade (American Tobacco, Warner-Lambert, NBC) ................ 33.9 
TOTAL VIEWERS REACHED 
Program (000) 
MRO, CII, I sss csesesogndnsvbosabnnennasesenesenense 58,980 
Toast of the Town (Lincoln-Mercury, CBS) ..........ccccccccsesesseeseeseeeeeners 49,470 
Disneyland (American Dairy, American Motors, Derby Foods, ABC) .... 38,190 
CR ee SINE TTI c.csccatepansarnntocdcatetubenntstanstvncnnancticatoasenses . 31,680 
RT TE RR Eo A 30,590 
Two for the Money (P. Lorillard, Sheaffer, CBS) ...........cccccsccsesseeeeeenenes 30,120 
Your Hit Parade (American Tobacco, Warner-Lambert, NBC) .......... 29,200 
Sve Got A Geavet Ge J, Raymelda, CBG) on cccccccsccscccccovccssecesssesscescnseees 28,770 
Best of Groucho (DeSoto-Plymouth, NBC) ..........cccccces cecesessesseeneeeenens 28,700 
Robert Montgomery (Johnson Wax, American Tobacco, NBC) ........ 28,200 
Videodex Network TV Ratings 
Week of Aug. 27-Sept. 2, 1955 
Copyright by Videodex Inc. 
Rating 
Program (%) 
$64,000 Question (Revion, 143 Cities, CBS) .........ccccccccccsseesscssceeseeeeeees 35.7 
Dragnet (Chesterfield, 136 Cities, NBC) ..........::ccccccsssecsscsecssseeeseeersesenes 33.0 
Toast of the Town (Lincoln-Mercury, 144 Cities, CBS) ........cccseseseee 31.7 
Climax (Chrysler Motors, 122 Cities, CBS) .........cccccscsscsssccsseeseeneeseeneeeeee 31.3 
Lux Video Theater (Lever Bros., 96 Cities, NBC) .............cccccccccceeeeeeees 30.2 
Robert Montgomery (Johnson Wax, American Tobacco, 94 Cities, 

SEEN scteleietin tit Mii inn latin Sheridhis cagutieti ba cditebrghintinneectnsedeanehedbbadionsecenee » bhdebinsst 29.0 
Best of Groucho (DeSoto-Plymouth, 147 Cities, NBC) 20.0... 28.8 
Westinghouse Summer Theater (90 Cities, CBS) ........:cccccccsssneeeesenseeees 28.7 
Four Star Playhause (Singer Sewing, Bristol-Myers, 118 Cities, CBS)... 28.0 
Wednesday Night Fights (Pabst, Mennen Co., 99 Cities, ABC) ........ 27.6 

Homes 

Program (000) 

$64,000 Question (Revlon, 143 Cities, CBS) .......c.cccccccccccsscessseeeseeees 12,988 

Dragnet (Chesterfield, 136 Cities, NBC)...........ccccccccsscsscccseeseeseeeeeeens 11,772 

Toast of the Town (Lincoln-Mercury, 144 Cities, CBS) ..............00 11,710 

Climax (Chrysler Motors, 122 Cities, CBS) ........c:ccccscessesessesseseeeenees 10,867 

Best of Groucho (DeSoto-Plymouth, 147 Cities, NBC) ...............0 10,168 

eee seers. UNO, WOUND sia rticecenesccadh caedh sncccosnesibenereaaiataeeeses 9,980 
Those Whiting Girls (Procter & Gamble, General Foods, 156 

Ep RNa sR Son ne oe a Oe ee Sen 9,902 
Frankie Laine Time (Toni Co., Frigidaire, 148 Cities, CBS) ............ 9,608 
Four Star Playhouse (Singer Sewing, Bristol-Myers, 118 Cities, CBS).. 9,593 
CON, Leer NI 4 + PON 9,520 


hen you think of CM&H 

you think of fine color engravings 
for letterpress reproduction. Now 
you can add a second thought (and 
save yourself time and trouble) 

by thinking of CM&H Gravure. 


COLLINS, MILLER & HUTCHINGS, INC. 


America’s Finest Photoengraving Plant 


now equipped for Letterpress and Gravure 


338 Watt Lolo Satta Weeks Dirt) + Chiewge 6. 
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Daily Newspaper Circulation Keeps Pace IN FORT WAYNE THEY BUY 
with Growth of Households ELECTRICAL APPLIANCES 
Daily (and everything else, too) 

Households Ctreulation Pa gay prc pdislyterts ted = beg Pome 

RARE Tae AES ES ne 34,949,000 41,131,611 Division of the Indiana & Michigan Electric Co. is top in gat wavees 

ge SEE, seannablenstantiiceniaiel 46,893,000 55,072,480 residential kilowatt hour prensa nia waa 

Increase ....... sioshasivoadilnindaibataned . 11,944,000 13,940,869 Rodham cise prt ter pci ik LO 5 8 ae 

% TRCEOUSO oocccesescsscvssssessnns 82% 33.9% yen AO ee oe a 

Tabulation by Joyce A. Swan, v.p. and general manager, Min- papers. For more details on this rich market, write 

neapolis Star and Tribune. Sources: Households—U.S. Census; for the Golden Zone Market Book. 

daily circulation—Editor and Publisher Yearbooks. FORT WAYNE NEWSPAPERS, INC., Agent 


Dowd Adds Trust Co. Dowd Inc., Boston, and Dowd, The News -Sentinel © THE JOURNAL- GAZETTE 
WILLIAM J. TORMEY has been elected| Second Bank-State Street Trust| Redfield & Johnstone, New York, 
v.p. of Los Angeles Soap Co.,|Co., Boston, has appointed John C.|to handle its advertising. 

parent company of White King 


Soap Co., of which he recently was 
elected v.p. He now is v.p. and di- 
rector of sales and advertising of 
both the parent company and its 


Represented by AllemKlapp Co.—New York—Chicago—Detroit—San Francisco 


subsidiary. 
af | 
Southern California Publisher’s Statement - Magazine ae AUDIT BUREAU OF CIRCULATIONS - _TV Guide 
; PERIOD ENDING JUNE 30, 1955 oy: 123 Nowrn Wacker Darve - Curcaco 6, Inurnom ies. od Ge peter Freer ‘ender franchion eevengement. Sep Pars. 
; [The reotement @ cabin co ult by the Aad Barepe of Cheutesions Pos th epee ee stn witie pee fem) ‘TRin) end (D>. 
<i ‘ c CONDITIONS 
Radio Men Go East SSS ee eee |, ee oe 
in) and a oe sti 2. M2 North 12th Strest, Philadeiphis 7, Pe. 13 CuANens OF NET SINGLE COPY SALES ey -] (. Tiecnpe manor of copars served ot het mes. 
< eacnue 5 Published Weekly Gh) Baye G Sxtemation by orgaminaions ether cham pub ie : tes ag poo 
to e ponsors 2. Class, tedustry or Field Served — Consumer Magazine for Tetevision Viewers. <x) ton | fibers own erpenizntion 3.45 | Annee qptonol and net made 


_Averugee tr 6 mete ne a NET SINGLE COPY SALES ima | "ano aes 
Los ANGELES, Oct. 11—Advertis- AS Sa Se ee : . ss cuusitamenontatnecainacan hanna 
ers and agencies throughout the 
nation will soon be hearing a 
unique radio presentation, “South- 
ern California ‘Unusual’ Radio 
Markets,” by Frank Crane, presi- — eee = STS A) Sa sees go 
dent, Southern California Broad- — 1. = t ote gr on eee 
casters Assn. ial uae Roy, 4 2 a vlan nove beer snuoed swept Lae One ged 
His first presentation will be in , 3 i iris Syacd nk Rs ee Rea Tene 
the CBS New York studios on Oct. : 
17. After a week in Manhattan, the 
show will be moved to Philadel- x 
phia, Detroit, Chicago, Portland, | r 
Ore., and finally, Los Angeles. 
Presented on a newly-developed 
“ultra-phonic” sound system, the i 
pitch will feature such personal- 5 me 
ities as Groucho Marx, Mel Blanc, 
Bill Thompson and a_e special 
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For 
For 
2 yee. SL400; 3 yen $090 Ee aes & i er sf vtatemonte set forth im thie 
chorus of “voices” conducted by Sok ee Asem T. QUIRK 
. . More TOTAL SUBSCRIPTIONS 
Walter Schumann. It will also of- «eee | Tree nah yo er 
er an a array of statistics.|;  ####§§§§ [it  £@@eeeeeo = depeentaom Sect wepime Petra | oe 3 
or example: 


® In addition to the 7,350,000 peo- yy 
ple in the 10 southern counties of 
California, the area is annually 
host to more than 4,000,000 tourists 
who spend over $500,000,000. 
Population in the area is increas- 
ing at the rate of 300,000 per year. a 
Homes average over three radios 
each. Southern California is a ‘ ; 
“spread-out area,” with metropoli- ABC Publisher’s Statements 
208 bovk peal ae Be rsa make interesting reading. As you scan ; 
ogg Coty: gad: Womny sowIpe- the January through June, 1955 statements fi 


Southern California family units of weekly, bi-weekly, and monthly magazines, : 
are smaller than the national aver- 


age, there being 457 more families look for the paragraph marked 
per 10,000 of population. The area 


includes these major markets: Los 

Angeles (3rd), Satt Diego (26th), 13. CHANNELS OF NET SINGLE COPY SALES 

San Bernardino-Riverside (29th). 
There are important markets (a) Newsdealers ‘ 

within the market—more than 

500,000 Latin-Americans in Los 


Angeles, over 300,000 Negroes in (in other words, NEWSSTAND SALES) 


measurable out-of-home listening, 
the average radio listening per If you find a figure 
family totals four hours and 23 . 
minutes per day. larger than TV GUIDE’S 
To stress the vitality of radio in 
Southern California, Mr. Crane 
will tell his listeners that each year 2,29 6,0 r 1 : 
since 1949, stations have registered , 
revenue gains of 16 to 17% each . 
year; the first six months of 1955 please let us know. 
are up 26% over 1954. 


Pi 


Lyons Leaves DuMont 

Gerald Lyons, formerly director 
of public relations and publicity 
for DuMont Television Network, 
has joined Carl Ruff Associates, 


... America’s Television Magazine a 


Now York public tidiiens som- National Advertising Office: Advertising Offices in 28 Cities Including: 
pany. 400 N. Broad St. ‘ NEW YORK CHICAGO DETROIT 

Phila. 1, Pa. 10 Rockefeller Plaza 6N. Michigan Ave. 76 W. Adams Ave. 
‘Glamour’ Names Quirk Rittenhouse 6-1600 JUdson 6-4300 RAndolph 6-9470 WOodward 2-5115 


Raymond Quirk, formerly man- 
ager of the classified department, 
has been named to the display ad- 
vertising sales staff of Glamour, 
New York. 
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PRIZE PREMIUM 
of the Jet Age 


CLINTON 


Jet Age 
OUTBOARDS 


Here's a dramatically dif- 
ferent premium with un- 
versa! appeal. Powerful 
2% to5% hp. performance | 
models. The perfect low 1 
cost and unusual prize to 
build sales _ wire 
or write today for com- 1 
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plete information. 


CLINTON MACHINE COMPANY 
Outbearé 


Dept. 89.9 


Division, Clinten, Michigan 


vot 2.500.000 Engines now serving farm, home and industry / 
a a a a ow 
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Supermarkets Are 
\Top Candy Outlets, 
Sell 28%, Study Finds 


New York, Oct. 11—Supermar- 
kets now lead all other classes of 
retailers in sales of candy and 
chewing gum, accounting for 28% 
of total retail candy volume. Drug 
stores are in second place, with 
about 16% of total candy sales. 

These figures are given in a new 
survey by Super Market Merchan- 
dising, conducted among 64 com- 
panies controlling 948 units. 

The average supermarket, the 
survey shows, did 2.9% of total 


We Love those HARD Jobs- 
The Folded and the Bound! 
IMPRINTING—OVERPRINTING 


Sersen’s IMPRINTING, INC. 


CHesapeake 3-2050 


17 N. Loomis st. CHKCAGO 7 


store volume in candy in 1954. This 
was $730 a week, or about $38,000 
a year. In 34% of the markets, 
sales averaged between 4% and 
5% of total volume in candy and 
chewing gum. 

The gross margin is 26.7%. And 
3% of floor space goes to the candy 
and gum department. Sales per 
square foot per week came to 
$6.39, but this represented only 377 
units for which such information 
was available. 

The publication made estimat 
on probable sales for all respon- 
dents in the survey, based on sell- 
ing space and dollar volume, and 
arrived at the figure of $4.14 as 
probably more typical for sales per 
square foot of selling space per 
week for the group. 


® The representative supermarket 
carries 155 confectionery items at 
any one time. These are bought 
direct from the manufacturer in 
93% of markets. In 74% of the 
markets all or most of the check- 
stands are devoted to candy and 


gum, and in 87% at least half of| 
the checkstands are devoted to) 


candy. 

Bagged candy accounts for the 
biggest share of the sales—45%— 
followed by 5¢ bar goods and 
gums, with 27%. Boxes account for 
22%; 10¢ bar goods, 6%. The re- 
mainder is in jars, tins and bulk. 

The complete report appears in 
the October issue of Super Mar- 
ket Merchandising. 


St. Louis Adclub Elects 


Elzey M. Roberts Jr., president} © 


of KXOK Broadcasting, has been 
elected president of the Advertis- 
ing Club of St. Louis. Other of- 
ficers elected are Hugo G. Autz, 
president of the Sporting Goods 
Dealer, 1st v.p.; Orville Goerger, 
copy director of Commercial Let- 
ter Inc., 2nd v.p.; Charles H. 
Bermeister, advertising manager of 
John S. Swift Co., 3rd v.p.; Bill 
McDade, account executive, Sam 
P. Judd Advertising Co., secretary, 
and Sam Langsdorf Jr., president, 


Universal Printing Co., treasurer. 


—the old formula of a 
ONE newspaper buy to cover “Detroit” 


is obsolete—today’s population 


figures and ABC reports prove 


conclusively that The Detroit Times 
MORE THAN EVER BEFORE 
isa “MUST” on any, every and all 


advertising schedules destined 


for the Detroit market— 
—ask any H.AS. 


man—he will give 


you the facts as 


they exist today— 


IN THE HEART OF 
THE MICHIGAN MARKET 
(Detroit Retail Trading Area) 


ONE pec is not enough 


—you need 


O—ONE of them 
is The Detroit Times. 


REPRESENTED NATIONALLY BY THE HEARST ADVERTISING SERVICE 
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Be sure you buy a 
Cemetery plot with 
“Monument Privileges. 


C8 


Genumant \newnute of Ameries. ine. SER Belnware Ave.. Guttale B, wv. 


AMERICANISM—“There are cemeter- 
ies which permit only regimented 
rows of markers set flush with the 
ground,” this Monument Institute 
of America ad in Time, Oct. 3, 
says. The American way, the ad in- 
sists, is the “distinctive, upright, 
personalized monument of granite 
or marble.” 


Roger Barton Leaves 
‘Advertising Agency’ 
to Join Alfred Politz 


New York, Oct. 11—Roger Bar- 
ton, editor of Advertising Agency 
Magazine, will become associated 
with Alfred Politz Research Inc., 
New York, on Nov. 15. 

Moore Publishing Co. is not ex- 
pected to name a successor until 
late next week at the earliest. 

Mr. Barton has been editor of 
Advertising Agency since its es- 
tablishment in 1949, and was editor 
of its predeces- 
sor, Advertising & 
Selling. He also is 
editorial director 
of American 
Printer & Lithog- 
rapher. This 
year he served as 
president of the 
National Confer- 
ence of Business 
Paper Editors, 
which is the edi- 
torial wing of As- 
sociated Business Publications. 

“Advertising -Agency Operations 
and Management,” a book written 
by Mr. Barton, was published this 
year. He also wrote “Advertising 
Handbook,” and has contributed 
articles on advertising to Encyclo- 
paedia Britannica since 1947. He is 
a lecturer on advertising at the 
graduate school of business, Co- 
lumbia University, and U.S. cor- 
respondent for Advertising Review, 
London. 

Prior to World War II, Mr. Bar- 
ton headed his own agency and was 
with Daniel Starch & Staff for 
eight years. During the war, he 
spent six years in the Army in 
Military Intelligence, and current- 
ly is a lieutenant colonel in the 


Army’s psychological warfare re- 
serve. 


George Heiland Leaves FC&B 
George W. Heiland, v.p. and di- 
rector of service and production of 
Foote, Cone & Belding, Chicago, for 
the past 15 years, resigned Oct. 15. 
He has not announced his future 
plans. FC&B early this month sold 
its engraving, typographic shops 
and foundry to Jahn & Ollier En- 
graving Co., J. M. Bundscho Inc. 
and Partridge & Anderson, re- 
spectively (AA, Oct. 3). 


Roger Barton 
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Highlights of the Coca-Cola Account Switch 


The account: Coca-Cola Co., 
selling a 70-year old product, has 
been a major advertiser for four 
decades. With its 1,100 U.S. bot- 
tlers, plus 500 more abroad, Coca- 
Cola dominates the soft-drink 
world. In the U.S., Coke has more 
than a third of the total ($1,110,- 
000,000) soft drink business. Its 
account is variously estimated at 
$10,000,000, $12,000,000 and $16,- 
000,000. But the company said its 
expenditures in 1955 would be 
around $15,000,000. 


The advertising: Coca-Cola cre- 
ated a genteel type of advertising 
which aroused respect and admira- 
tion throughout the advertising 
business. Its general tone was at- 
tributed to Archie Lee, the D’Arcy 
agency man who died in 1950, after 
25 years of supervising Coke copy. 
In recent months, Coca-Cola has 
switched its advertising theme, 
using illustrations and dietary 
themes closely following the line 
of Pepsi-Cola, whose advertising 
is now guided by ex-D’Arcy men. 


The market: Although Coca-Cola 
has grown fabulously (it took 54 
years to sell its first billion gallons 
of syrup, but between 1945 and 
1953 it sold its second billion gal- 
lons), its sales have hit a plateau 
recently. In 1954, sales were about 
$243,000,000—$8,000,000 less than 
in 1953 and $2,000,000 less than in 
1952. 

This spring, when Pepsi-Cola 
President Alfred N. Steele re- 
marked jubilantly that Pepsi sales 
had increased 85% in the last four 
years, Coke men winced. Coca- 
Cola abandoned its traditional one- 


in the areas where they are sold. 


Why the agency switch?: The of- 
ficial reason is McCann-Erickson’s 
experience on Coca-Cola interna- 
tionally—and there is no doubt 
Coke intends to keep on pushing 
abroad. Unofficially, D’Arcy told 
its employes in a memo that it was 
due “primarily to the desire of new 
management to select and set up 
its own advertising team. 

“William Robinson, who was ap- 
pointed president of Coca-Cola 
this year, has many friends in the 
advertising world. It is understand- 
able that he would turn to those 
he knows best,” the memo said. 

The renaissance of Pepsi-Cola 
is probably another reason. So, ob- 
servers think, is McCann-Erick- 
son’s size, scope and merchandising 
reputation. Nor did a phenomenal 
presentation, complete through fin- 
ished art (one observer thought it 
might have cost $75,000), hurt Mc- 
Cann’s cause. 


Impact on D’Arcy: Probably less 
than might be imagined. Although 
D’Arcy was tagged for years as 
“Coca-Cola’s agency,” and al- 
though around 100 of its 550 em- 
ployes worked on the account, its 
percentage importance to total 
billing was not as great as out- 
siders believed. The agency now 
has 25 accounts; six of them with 
D’Arcy for 30 or more years, six 
acquired since 1954 and six picked 
up in 1952 and 1953. 

Even with the loss of Coke, 
D’Arcy’s average time on an ac- 
count would be 19 years, and it 
would still have $40,000,000 or 


bottle-one-price policy and started | 
testing larger sizes. Bottling ob- 
servers report the large sizes are} 


more in billing. And, said the 
memo to employes, D’Arcy is still 
“one of the three strongest agen- 
cies in the world from the stand- 


(when Coke departs), D’Arcy 
should bill about $54,000,000. 

Almost all the bottlers who had 
agencies had D’Arcy (two impor- 
tant exceptions: New York Coca- 
Cola Bottling Co.—the biggest, and 
a million-dollar spender—whose 
account is now divided by William 
Esty Co. and Hilton & Riggio, and 
Louisiana Coca-Cola Bottling Co., 
New Orleans, whose agency is 
Fitzgerald Advertising Agency). 
D’Arcy maintained a merchandis- 
ing and outdoor force of 16 men, 
at a cost of $300,000-$350,000 a 
year. 


Irony: The Radio Advertising 
Bureau today presented Paul 
Louis, D’Arcy v.p. in charge of ra- 
dio and tv, an award for D’Arcy’s 
commercials for Coca-Cola. 


Gossip: For months the close 
connection between William How- 
ard, v.p. of Young & Rubicam, and 
Felix Coste, Coke’s ad v.p., and 
between William Robinson and 
Y&R’s President Sigurd Larmon, 
both of whom golfed with Presi- 
dent Eisenhower in happier days, 
gave rise to the report that Young 
& Rubicam was a shoo-in on the 
account. Apparently McCann’s far- 
flung net of foreign offices was the 
clincher. 


Relief: Said a D’Arcy staffer: 
“The feeling of relief was tremen- 
dous when the client finally 
dropped the shoe. Now we feel as 
if we can get going on something 
important.” D’Arcy men _ were 
alerted by telephone on Monday, 
instructed to tell their accounts 
they were losing Coca-Cola, and 
the announcement was to have 
been made Tuesday. But it was 
necessary to inform all bottlers 


successful, and that Coke is re-| point of financial strength.” For | first, so the deadline was moved 
suming its command of the market the fiscal year ending in March! back to Wednesday. 


McCann Gets Coke! 


(Continued from Page 8) 
Aires in 6%, Montevideo in 4%) 
and Cairo in 10 months. 

In 1923, Georgia, Florida, North 
Carolina and Virginia were the 
only states where 50 cokes were 
consumed per capita; in 1941 33 
states had passed that figure, and 
while Georgia’s intake was 
tripling, North Dakota’s had in- 
creased tenfold. 

Coca-Cola’s advertising expendi- | 
tures in measured media alone are | 
well above $9,500,000. In 1954, 


they broke down like this: 


NE i's «aici a Wee w es $3,262,824 
ke, RE pense 2,362,920 
po PREP eee 1,701,464 
Newspapers and 

Supplements ......... 1,558,936 
Network Radio ........ 459,609 


McHale Named Publisher 
Charles A. McHale has been ap- 
pointed publisher of Fountain & 
Fast Food, published by Bill Bros. 
Publishing Corp., New York. Mr. 
McHale joined the magazine’s 


horanery staff in 1944 and was ap- 


pointed general manager in 1952. 


Text of Memo to D’Arcy Employes 


To all D’Arcy employes.. 

For months we have lived with the un- 
certainty of the Coca-Cola account. 

They have now announced their deci- 
sion to us and we in turn want you to 
know what it is before you read it in the 
press. Coca-Cola is switching its account. 
The successor agency is McCann-Erickson. 

The first thing we want you to know 
is that the switch is not due to any lack 
on D’Arcy’s part, but primarily to the 
desire of new management to select and 
set up its own advertising team. William 
Robinson, who was appointed president 
of Coca-Cola this year, has many friends 
in the advertising world. It is understand- 
able that he would turn to those he knows 
best. 

The second thing for you to know is 
that the switch will not take place over- 
night. Tv and radio will remain with 
D’Arcy until at least the end of the year 
with termination dates still unsettled 
thereafter. Print media will not ter- 
minate until March or April of 1956. So 
we all have time to make our plans for 
the future. 


new divisions of General Tire, Bayuk 
Cigars, Taylor Wine, plus others, have 
diversified our business and put it in 
better balance than ever before. 

We hate to lose any business, but the 
loss of the Coke billings are more than 
offset by these new clients and by the 
recent growth of present accounts. And 
D’Arcy continues to be one of the three 
strongest agencies in the world from the 
standpoint of financial strength, with an 
outstanding reputation for holding top 
accounts (we had Coke for nearly 50 
years). 


@ We are still a $40,000,000-plus agency. 
We predict that in a comparatively short 
period of time, we shall be able to look 
back upon this event as the start of a 
new growth period for D’Arcy. 

Let us think now in terms of an even 
finer service to present accounts to help 
them grow, and let us consider and work 
on the ways in which we can attract new 
clients through enhanced standards of 
agency service in step with the times and 
coming trends. 


g@ And that is really what we want to 
talk about—our future. Now that we 
know at last where we stand, we can be- 
gin to take positive and constructive steps 
to build D’Arcy’s future on a better—and 
broader—basis than ever before. 

Here much progress has already been 
made in the last two years. New clients 
like Standard Oil, Gordon Baking, two 


These are the goals your management 
| is working toward—and can now put its 
shoulder to, as never before. They mean 
/new opportunities for our people who 
contribute to these goals. And we believe 
| you will see them coming to realization 
much sooner than you expect. 

Sincerely, 

R. M. Ganger 

P. J. Orthwein 


McCann Billings Have 
Risen $40,000,000 


Since Last October 


(Continued from Page 1) 
and Dorothy Gray cosmetics, 
billing at least $2,000,000 (from 
Lennen & Newell). 

Switzer Bros., Cleveland, maker 
of Day-Glo fluorescent’ colors 
(from Foster & Davies, Cleveland). 

Westinghouse Electric Corp., all 
consumer products; account bills 
$20,000,000, but McCann had al- 
ready been handling television 
advertising ($10,000,000). Fuller & 
Smith & Ross had handled print. 

Tidy House Products Co., She- 
nandoah, Ia., for introduction of 
two new products. 


Dallas 
Dal- 


® Temco Aircraft Corp., 
(from Taylor-Norsworthy, 
las). 

Nestle’s instant coffee (from 
Bryan Houston Inc.). 

Swift & Co., fresh meats and 
table-ready meats (from J. Walter 
Thompson Co.). 

Carter Oil Co., Tulsa, division of 
Standard Oil Co. of New Jersey, a 
McCann account (from Rogers & 


Smith, Potts-Turnbull, Kansas 
City). 
Coca-Cola Co., billing $16,000,- 


000 (from D’Arcy). 


® On the debit side, McCann lost 
Pharma-Craft Corp., W. P. Fuller 
& Co., San Francisco paint manu- 
facturer, Pepsodent division of 
Lever Bros., Maytag Co. (because 
of Westinghouse conflict), Congo- 
leum-Nairn Inc., American Gas 
Assn., Portland Gas & Coke Co., 
Portland, Ore. (because of con- 
flict), and two breweries: Frank 
Fehr Co., Louisville, and A. 


Gettelman Brewing Co., Milwau- 


1 participate n AA $ 


for advancement of 
business in the West 


Ou, sos 


ae 


3 rns spoon oF ws 
THE ADVERTISING INDUSTRY OF $0. CALIFORNIA 
So ee 


SALUTE—The Advertising Assn. of the West salutes Southern Cali- 

fornia advertising and marketing at the annual exhibit at the Los 

Angeles Ambassador Hotel. Martha Jeffres, AAW district v.p., 

stands next to the exhibit. AAW is participating in a similar exhibit 
at the Mark Hopkins Hotel, San Francisco. 


(Continued from Page 1) 

The climax was reached this 
week after hundreds of machine 
hours of pre-sorts and trial runs 
which have produced what the 
technicians believe to be a final, 
accurate “tape” containing the re- 
sults of the census. Barring the un- 
foreseen this tape will go onto the 
machine some time this weekend, 
and the tabulation of state and 
county reports will become avail- 
able for the printer. 

Only a total of 400 machine- 
hours will be needed to produce 
the gold-mine of state and county 
detail which will be released in 
the initial set of reports. 

However, the actual publication 
of reports must be spread over a 
30-day period because the final 
figures must be checked by human 
brains to guard against inaccura- 
cies that might creep into the re- 
sults because of undetected faulty 
use of the Univac. 


= The reports which are to become 
available first consist of three sets 
of 48 state bulletins summarizing 
advance data on the total number 
of establishments, total sales, em- 
ployment, payrolls and number of 
active proprietors of unincorporat- 
ed businesses for the state, each 
county and each urban place of 
2,500 or more persons. 

In addition, each bulletin in the 
retail census will provide break- 
downs by county and urban area, 
showing the number of establish- 
ments and total sales, for food 
stores, eating places, general mer- 
chandise, apparel and accessories, 
home furnishings and appliances, 
automotive, gasoline filling sta- 
tions, lumber and building sup- 
plies, hardware and farm equip- 
ment, drugs and proprietaries, oth- 
er retailing and non-store retailing. 


kee. 

McCann also has been growing 
through its expanding public re- 
lations service. A new client, with 
considerable advertising potential, 
was signed Oct. 13. The Millinery 
Institute of America, an organiza- 
tion cutting across the entire wom- 
en’s hat industry, retained McCann 
to conduct (1) a national public 
relations campaign and (2) a mo- 
tivation research study. 

In addition to manufacturers, the 
institute has as a member the AFL- 
United Hatters, Cap & Millinery 
Workers. This union recently voted 
to skip an increase in its pension 
fund so that a $1,000,000 kitty to 
promote the sale of women’s hats 
‘could be built up by 1957 (AA, 
Feb. 28). 


Census Bureau's Use of Electronic Brains 
Speeds Business Survey; Is Expected Soon 


These advance state bulletins are 
tentatively scheduled to appear be- 
tween Oct. 22 and Dec. 3. They will 
be followed by an advance nation- 
al summary. 

From Dec. 3 until mid-March the 
bureau will be issuing final state 
bulletins containing detailed 
breakdowns by kind of business 
for the state, each county and each 
urbanized area. Later there will be 
trade and subject bulletins. 


® While no definite word was 
available, it appeared today that 
the honor of being “first” will 
fall to North Carolina or Delaware. 
Other states in the southeast re- 
gion will be along soon afterwards, 
as this region has been selected as 
the first to go through the machine. 

Meanwhile, officials said the first 
industry reports from the new cen- 
sus of manufactures probably can- 
not get off the Univac until late 
in November. Because of the strin- 
gent accuracy tests which the “pro- 
grammers” developed for the man- 
ufacturing census, some 50,000 to 
70,000 question forms must be in- 
spected in order to dispose of 
“questions” raised by Univac. 

The series of advance industry 
reports from the census of manu- 
factures, which involves a total of 
465 individual industry summaries, 
is now scheduled to begin on Nov. 
26 and to be completed March 10, 
1956. 


® Despite the elaborate develop- 
mental work that was necessary to 
apply Univac to a major census 
for the first time, the publication 
program is within days of the goal 
which had been discussed by offi- 
cials early this year when the actu- 
al enumeration was just getting 
under way. Previous censuses re- 
quired a minimum of 18 months 
before initial results were pub- 
lished. Officials expressed hope 
that the new censuses, which were 
made late in January, would begin 
appearing in mid-October or early 
November. 

Besides using two Univac ma- 
chines, the bureau is also using a 
special high speed electronic print- 
er which produces at a rate of 600 
120-digit lines per minute with 
such clarity that the finished prod- 


uct is processed directly for offset 
printing. 


Bates Names Copeland V. P. 
Guild Copeland, who joined Ted 
Bates & Co., New York, last May, 
has been named v.p. and creative 
director. J. Ross MacLennan, with 
the agency since 1950, has been 


named v.p. and account supervisor. 
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Hanford Smith Parker 


YEARLY ROUNDUP—This group gathered in Chicago for the annual managers meeting 
of O’Mara & Ormsbee managers: Eleven O&O men: J. R. Doig, president; John 
Eggers, sales manager, and Richard McLean, New York; Kenneth Dennett, manager, 
and Joe Zally, Charles Healy, D. E. Nichols and Dick Bates, Chicago; Robert Jobson, 
manager, and Preston Roberts, Detroit; and Frank Rice, San Francisco. Also shown 
are R. G. Hemming, Columbus Dispatch; John Stark, Toronto Telegram; F. W. Noble, 


Beemiller 
Sams 


Wallace 
Rhodes 


Bates 


Healy 


House. 


Windell 


Dennett 


Flanagan Hemming Stark 


Hall 


Doig 
Los Angeles Mirror-News; Joseph Beemiller, Wichita Eagle; A. B. Wallace of the 
Journal, Portland, Ore.; W. G. Hanford, Washington Star; E. C. Smith, Montreal Star; 
A. F. Hall, Milwaukee Journal; A. O. Windell, Seattle Times; A. J. Flanagan, Newark 
News; Albert Parker, Cincinnati Times-Star; Wayne Sams, Omaha World-Herald, 
and Raymond H. Rhodes, Sacramento Bee. The sessions were held at the Palmer 


McLean Roberts 


Eggers 


Appoints Noble Agency ment for small aircraft, has 

Aeronautical Electronics Inc., |appointed Albert Sidney Noble Ad- 
Raleigh, N.C., maker of radio, com- | vertising, New York, to handle its 
munications and navigation equip- |advertising. 


IN CUSTOMIZED COVERAGE OF 
THE INDUSTRIAL MARKET! 


Now you can place advertising WHERE you 
want it, WHEN you want it! 
Through Associated Industrial Magazines, a 
group of regional industrial publications, advertisers receive these benefits: 
@ Choice of publications covering each region of the U. S. . . . wher- 
ever prime markets are located. 
b/ @ Opportunity to vary frequency and size of ads in each publication so 
i that emphasis is on areas of greatest sales potential. 
@ Listing of local sales offices in each regional publication so that 
readers can inquire and order at nearest source of supply. 
@ Over 47,000 total circulation to the most important executives in 
industry. 
For complete information write the publisher nearest you. Ask for the 
"AIM brochure’’. 


P iowa Business G Industry, Savings G Loan 


Mid-South Mill G Industry, Goodwyn Bldg., Memphis, Tenn 


Hudson and Nash 
Boost Ad Budgets 
for 1956 Lines 


(Continued from Page 2) 
the advertising and merchandising 
details. 

Both of the divisions will com- 
bine for a joint advertising effort 
on the Rambler, sold through both 
Nash and Hudson dealers. The 
1956 models of the Rambler were 
presented at the press meeting as | 
“the 1957 model completed a year 
ahead of schedule—tomorrow’s car 
today.” 

Besides “Disneyland,” newspa- 
pers, magazines and outdoor post- 
ers will be used to promote the 
Rambler as the “All-American 
car.” Emphasized will be new 
styling, new power, economy of 
operation, color harmony of in- 
teriors and exteriors, resale value 
and the Rambler concept of the 
compact car. 


® According to present plans, 
“Disneyland” will feature Rambler 
models one week, Nash another, 
Hudson another and Kelvinator 
another. Last year Kelvinator had 
a separate tv program, “Danger,” 
but this year is joining other AMC 
divisions on “Disneyland.” 

Mr. Adams, Nash advertising 
and merchandising head, said that 
besides Nash’s participation in 
“Disneyland” and its newspaper 
advertising, Nash will be in Field 


THINK 


Enjoy the comfort of knowing that 186 
people team up on your job. Skilled 
engravers are willing to stay up all night if 
you need quick service. Call SUperior 7-7070. 


& Stream, Life and The Saturday 
Evening Post. Outdoor will be used 
for the Ambassador and Statesmen 
lines in addition to the joint pro- 
motion on the Rambler and spot 
radio and tv will be used in 
December and January. 

Mr. Browder, Hudson advertis- 
ing and merchandising head, said 
that besides “Disneyland” and 
newspapers, Hudson would also 
use Life and The Saturday Eve- 
ning Post and would have a limited 
spot tv and radio. 

Nash advertising will break Nov. 
16; Hudson, Nov. 30, and the 
Rambler announcement Dec. 14. 

Advertising for Rambler and the 
Nash Ambassador and Statesman 
is handled by Gever Advertis- 
ing, New York and Detroit. Brooke, 
Smith, French & Dorrance, Detroit, 
has the Hudson account. 


Indicators Point 
to More Prosperity, 
Agency Group Hears 


(Continued from Page 3) 


dent Eisenhower’s illness was evi- 
dence of the soundness of the na- 
tion’s economy. 

Asked for their views respecting 
the growing debts of individuals, 
the network executives concurred 
in the view that increased family 
incomes and the development of 
annual wage programs support the 
greater volume of instalment buy- 
ing. 

There also was agreement that 
(1) advertising will grow rapidly 
in view of the need for greater 
distribution of mass-produced 
products, (2) advertising will be- 
come less wasteful as it becomes 
more scientific, (3) television ad- 
vertising will not hurt newspaper 
advertising and (4) effective ad- 
vertising must ring true. 


Rapid Art Service Names 4 

Rapid Art Service, New York, 
has announced the following ap- 
pointments: Roy M. Deming as 
general manager; Preston Ewing, 
creative director; Joseph La Rosa, 
art director on agency accounts, 
and George Zaffo, art director of 
technical animation, slides and 
film strips. The company special- 
izes in creating merchandising 
aids, sales presentations and point 
of purchase displays. 


Emil Mogul Gets Sentrol 


Block Drug Co., Jersey City, has 
appointed Emil Mogul Co., New 


| 


York, to handle its headache cap- | 


sule, Sentrol, marketed by Hudson 
Products Co., a Block subsidiary. 
Mogul already handles Omega oil 
and Poslam for Block. Grey Adver- 
tising is the previous Sentrol agen- 
cy. 
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Canadian Papers 
Don't Think TV 


Is Serious Threat f 


(Continued from Page 2) 


tising on the part of dealers in con- 
nection with the national advertis- 
ing which runs in their magazines. 

“The latest angle was Look, 
which prevailed on one of the 
syndicate services to put out mate- 
rial to go to newspapers with the 


idea of having the newspapers sell | 


it to the local dealers,” he said. 


“I took issue with the syndicate | im 


service over this matter,” he con- 
tinued. “The one strong point 
which newspapers have over all 
other media, including magazines, 
is ability to secure local coopera- 
tion with national advertising that 
runs in newspapers, thus localizing 
national advertising and enabling 
it to secure maximum results both 
for the manufacturer and dealer.” 


® Joe Feller, president of Joe 
Feller Men’s Wear, Ottawa, told the 
group there is nothing wrong with 
retail advertising “that sound 
thinking plus an injection of pow- 
erful imagination can’t improve.” 
“Lift your levels of thinking. 
Push the limits of your imagina- 
tion. You can carry your newspa- 
per business far into areas of 
which you have not dreamed. Go 
out and tell the merchants they can 
make so clear the gospel of their 
service, so unmistakable the sin- 
cerity of their intent that they will 
soon have earned—and one day 
receive, as many business men 
have done—the automatic devotion 
of their community and the suc- 
cess they deserve,” he concluded. 


PRESS CLIPPINGS 


News items, editorials, advertisements 


Make Authentic Records 


You can check results promptly and base 
decisions on accurate facts with service by 


ESTABUSHED 688 
PRESS CLIPPING BUREAU 
BArclay 7-537! 
165 Church Street © New York 7, N.Y. 
And to keep these records for reference 
we offer sturdy, handsome, indexed 


Loose Leaf File Books 


in two practical sizes; rubber cement; 
plastic laminating if desired. 


BURRELLE’S 
PRESS CLIPPING BUREAU 
165 Church Street * New York 7, N. Y. 


COUPONS—National FR Co., 
operator of a chain of supermar- 
kets in New Jersey, followed in the 
footsteps of other disgruntled re- 
tailers, took this full-page ad in 
the Elizabeth Daily News, Bruns- 
wick Home News and Irvington | 
Herald to announce it would re-| 
deem all coupons, whether the cus- | 
tomer made a purchase or not. 


Hodges Heads AFA Committee | 

Col. Gilbert T. Hodges, member | 
of the Wall Street Journal's | 
executive committee, has been ap- 
pointed chairman of the Advertis- | 
ing Federation of America’s | 
Advertising Hall of Fame manage- 
ment committee. New committee 
members are James Wright Brown 
Sr., Editor & Publisher; Ralph 
Starr Butler, consultant, General 
Foods Corp.; Thomas B. Haire, 
president, Haire Publishing Co.; 
Carroll B. Larrabee, director of 
publications, American Chemical 
Society; Tom Nokes, president, 
Johnstown Poster Co.; George 
Phillips, advertising director, Clu- 
ett, Peabody & Co., and C. King 
Woodbridge, chairman, Dictaphone 
Corp. 


Plastics Society to Basford 

The Society of the Plastics In- 
dustry, New York, has appointed 
G. M. Basford Co., New York, to 
handle public relations and ad- 
vertising for the seventh national 
plastics exposition to be held at the 
Coliseum in New York, June 11-15, 
1956. 


Rivenburgh Named Pariner 
John G. Rivenburgh, production 


/ecago point of sale merchandising 


manager of Berger-Amour, Chi- 


consultant, has been named a part- 
ner of the company. Mr. Riven- 
burgh has been production man- 
ager of Berger-Amour since its 


formation. 


Warner & Todd Adds One 


Floridian Homes Inc., Miami 
and St. Louis home builder, has 


4 named Warner & Todd, St. Louis, 


to handle advertising. Floridian 
specializes in prefabricated homes. 
Newspapers, business publications, 


direct mail and merchandising aids : ee 


‘will be used. 


ADVERTISERS ¢ AGENCIES e CLIENTS 
Every day—somewhere—a claim is made 
for Libel, Slander, Invasion of Privacy, 
Copyright Violation. 

INSURE THIS HAZARD! 
Our adequate and amazingly inexpen- 
sive policy is a smart safeguard — experi- 
ience has proved it. 


, TF Dae re Re es iar et 


WRITE FOR DETAILS 


AND RATES 


EMPLOYERS 
REINSURANCE 


CORPORATION 


_ Insurance Exchange 
Kansas City, Mo. 


FOR FOOD BUSINESS? 


The eating places in business and industry 
represent the fastest growing segment of the 
food market. Each such operation feeds from 
200 to 40,000 people daily. In total many 
millions of meals are served. 


Inplant Food Management is the only 
publication directed specifically to this 
rich source of business. Circulation 10,700. 
Write for free copies and market data. 


~— INPLANT 


MANAGEMENT 


230 E. OHIO ST., CHICAGO 11 
Telephone: WHitehall 4-6715 


FOOD 


MEREDITH Kade aud Skwisonh STATIONS 
affiliated with poset Homes and hardens and i Farming magazines 


Represented by KATZ AGENCY INC. 


JOHN BLAIR & CO. 


BLAIR TV, 


INC. 
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Modern Psychological Approach Outmodes || 


Mail Order Ads for Brand Products: Ogilvy 


(Continued from Page 1) 


complex symbol which is the brand 
image.” 

The trouble with the old-time 
Claude Hopkins school of admen, 
according to Mr. Ogilvy, was that 
they tried to apply to brand ad- 
vertising a “short-range philoso- 
phy” developed in one-shot mail- 
order advertising. 

“These mail-order agencies 
knew how to sell—once,” he said. 
“But they made a profound mis- 
take in applying the principles of 
one-time mail-order advertising to 
the creation of campaigns which 
can only be successful if they sell 
not once, but time after time, year 
after year. 


= “After all,” Mr. Ogilvy contend- 
ed, “most mail-order advertising 
is hit-and-run...The less per- 
sonality, the more coupons. The 
smaller the illustration, the more 
coupons. The fewer idiosyncrasies, 
the more coupons... 

“All very true, for one-shots,” 
he conceded. “But those old-time 
mail-order agencies persuaded a 
lot of advertisers to use the same 
techniques for advertising grocery 
products and cigarets, and whis- 
ky, and even automobiles. 

“With what result? Well, in 
some cases perhaps, a temporary 
increase in sales. But in almost 
all cases, this kind of sleazy ad- 
vertising has given an incurable 
black eye to the brands which 
have used it over any period of 
time... 

“Its practitioners were not build- 
ing brands. They were not invest- 
ing money in advertising,” said 
Mr. Ogilvy. “They were spending 
money. They were short-sighted 
men.” 


= To support his attack on.a his-. 
‘toric ad approach which has gotten 
a lot of reverent re-study during 
the current “hard-sell era,” Mr. 
Ogilvy presented a modern alter- 
native—“image-building,” based 
on (a) long-range judgment and 
(b) research. 

As an example of the use of 
judgment in building a brand 
image, Mr. Ogilvy brought forward 
the campaign conducted by Leo 
Burnett Co. for Marlboro cigarets. 

“IT have no doubt that their 
judgment was illuminated by an 
intimate knowledge of consumer 
psychology with respect to ciga- 
rets,” he said. “But Burnett and 
the people at Philip Morris must 
have used judgment in writing 
their specification for the Marl- 
boro image—before they started 
to create the advertising. 


=“‘And incidentally, they took some 
risks which few advertisers would 
take. Most notably, they seem to 
have decided that Marlboro should 
have an exclusively male person- 
ality. What a brave decision!” 

Not that such bravery is typical, 
Mr. Ogilvy assured his fellow ad- 
men. Most manufacturers, he said, 
attempt to be all things to all peo- 
ple—and wind up with a “wishy- 
washy neuter brand.” In fact, “it 
is my guess that 95% of all the 
campaigns now in circulation are 
being created without any real ref- 
erence to such long-range consid- 
erations.” 

Lack of authority and “guts” 
seemed to be the problem: “What 
a miracle it is when a manufactur- 
er manages to sustain a coherent 
brand image in his advertising 
over a period of years! In the 
past it has only happened when 
one strong man, either at the client 
end or the agency end, has dom- 
inated all the advertising output.” 


® Research also played a part in 
Mr. Ogilvy’s scheme of things— 
except where it gets in the way 
of independent judgment. “It has 


only been during the last few years 
that the researchers have been 
able to tell us what kind of image 
our brands have acquired in the 
public mind,” he noted. 

He observed also that 
manufacturers have been sobered 
by these reports,” discovering “se- 
rious flaws” in their brand images. 
At that point, he said, “if they 
are courageous, they ask their 
agencies to set about changing the 
image of their brand.” 

Mr. Ogilvy admitted that “it isn’t 
easy to perform a face-lifting op- 
eration on an old bargain-base- 
ment brand.” His own agency’s 
efforts at image-building for the 
Hathaway and Schweppes brands 
would be much tougher if they 
were old or well-established 
brands, he conceded. 


® On the other hand, though, 
there was the case of Pepsi-Cola: 
“About three years ago Al Steele 
and John Toigo came to the con- 
clusion that Pepsi-Cola’s previous 
advertising had created the wrong 
personality for the brand. So they 
set to work to change the image 
of Pepsi-Cola. And they seem to 
be succeeding—much faster than 
many of us had believed possible.” 

In a final swipe at the “rough- 
tough” school of advertising, Mr. 
Ogilvy predicted trouble for man- 
ufacturers who “use too much of 
their advertising funds for wheel- 
ing and dealing. 

“Surely the time has come for 
more of us to sound the alarm— 
to warn our clients what is going 
to happen to their brands if they 
spend so much on factory packs 
and coupon redemptions—so much 
that there is no money left for 
advertising to build a personality 
for their brand.” 


® Bringing out the “inherent 
drama” in products and writing 
ads that have a high degree of 
“believability” are vital functions 
of the creative staff of any agency, 
Leo Burnett, chairman of Leo 
Burnett Co., said at a copy and art 
workshop. 

“All products have ‘inherent 
drama,’ some more than others,” 
said Mr. Burnett. “This quality will 
always be there if you dig for it. It 
is natural and can be projected in- 
to ads in many ways.” 

Mr. Burnett described curiosity 
as the main attribute of any cre- 
ative man. In many cases, persons 
with a “naive curiosity about life” 
make good copywriters and art- 
ists, he said. 


® Ad copy should always be well 
written because ads always are in 
competition with newspaper edi- 
tors and writers, and tv and radio 
writers, he said. He urged copy- 
writers to use natural, persuasive 
words, such as the kind used by 
salesmen, but he also suggested 
that any words be used which 
would best express the message in 
the ad. 

“Our own shop is a ‘barefoot 
agency’,” said Mr. Burnett. “We 
are always trying to put ourselves 
in other peoples’ shoes.” 

He blasted the theory that crea- 
tive work belongs exclusively to 
the younger set. On the other hand, 
he deplored the waste of creative 
talent that occurs when a good 
copywriter is promoted to an ex- 
ecutive position where his writing 
talents are not needed. 


® “Creative persons should fight 
for concepts that seem right to 
them in ads,” Mr. Burnett said. 
“Creative persons also should 
respect the opinions of others. And 
don’t forget, ideas can come from 
anywhere, from stockroom boys, 
receptionists and others.” 

“The creative men are the men 
of the hour,” Mr. Burnett said. “It 


is high time that they were given 


“some | = 


ARTHUR M. ARLETT, for the past two 
years v.p. and senior account exec- 
utive in the Los Angeles office of 
West-Marquis, has been named 
manager of the agency’s San Fran- 
cisco office, effective Nov. 1. Har- 
old H. Marquis, senior v.p., will 
continue to direct client activities 
from San Francisco. 


the respect that they deserve. 
Agencies revolve around the men 
with the pencils.” 


® In discussing the Four A’s drive 
to clean up advertising copy, 
Arthur E. Tatham, chairman, 
Tatham-Laird Inc., said the “ad 
business has only odd bits of soil in 
scattered places.” 

Mr. Tatham said the committee 
has been very successful in elim- 
inating most of the objectionable 
ad copy since its inception in 1945. 
He said the committee has used 
the power of persuasion to great 
avail and discovered that pres- 
suring agencies to clean up copy 
led only to antagonism. 


® Mr. Tatham urged all admen to 
send in objectionable copy to the 
committee but not to bother with 
trivial ads. The committee votes on 
the material to determine if it is 
objectionable. If the committee 
decides the ads are objectionable, 
the agency that created the ads is 
contacted, he said. 

“Most exaggerated claims in ad- 
vertising were abandoned long 
ago,” Mr. Tatham said. “I think 
this occurred after admen realized 
that such claims didn’t pay in the 
long run. In addition, I think many 
agencies felt that such ads injured 
their creative ability.” 


‘Milwaukee Journal’ 
Alters Advertising 
Sales Structure 


MILWAUKEE, Oct. 12—In reor- 
ganization and expansion if its 
advertising department, the Mil- 
waukee Journal has appointed 
Norman Saukerson to succeed 
Arthur Hall as manager of general 
advertising—and has put Mr. Hall 
in charge of newly-created sales 
training and sale presentation di- 
visions. 

In other changes, Frank Page 
has been appointed to succeed 
Homer Bendinger as manager of 
classified advertising, while Mr. 
Bendinger becomes manager of a 
new local general division which 
will do special work on national 
advertising accounts located in 
Wisconsin. 


® Harold Daniels, former retail 
manager, has been named manager 
of advertising sales, with respon- 
sibility for the work of three 
newly-established retail advertis- 
ing divisions, and Charles Clarke 
has been appointed street sales su- 
pervisor in classified advertising. 

Plans under the new setup call 
for intensive training courses for 
the entire department in advertis- 
ing fundamentals and sales tech- 
niques, 
Drew, v.p. and advertising man- 
ager. Expansion of the r.o.p. color 
service department and of color 


according to Robert K.| 


Oo. C. Harn, a 


Founder of Audit 
Bureau, Dies at 84 


| Santa Barsara, Cat., Oct. 11— 
/Orlando Clinton Harn, 84, news- 
|paper man and advertising execu- 
itive for 45 years and one of the 
founders of the Audit Bureau of 
Circulations, died in his home here 
yesterday. 

Mr. Harn was born in Day- 
ton, O., on March 
25, 1871. He at- 
tended Ohio 
Wesleyan Uni- 
versity and was a 
graduate of Cor- 
nell University. 
His first job was 
with the old 
Cleveland Leader 
in 1894. Later he 
moved to the 
Cleveland Press 
as telegraph edi- 
tor and also served as news editor 
of the Scripps-McRae Assn. 

Before moving to H. J. Heinz 
Co., Pittsburgh, in 1904, as adver- 
tising manager, Mr. Harn served 
as editor of Architect & Builder 
and Inland Grocer, all now defunct 
Cleveland business publications. 
He left Heinz in 1905 to become 
advertising manager of National 
Lead Co., a position he held until 
1927. 


O. C. Harn 


@ Mr. Harn was the man mainly 
responsible for the organization of 
the Audit Bureau of Circulations. 
In 1913, he proposed to the Assn. 
of National Advertising Managers 
that it take the lead in forming the 
new auditing body. After a series 
of meetings, the ABC was organized 
in 1914. Mr. Harn served as ABC 
president from 1920 through 1927, 
and was managing director of the 
organization from 1927 until his re- 
tirement in 1939. 

In the course of his career, Mr. 
Harn was president of Technical 
Publicity Assn. in 1910-11; presi- 
dent, Assn. of National Advertisers 
in 1911; chairman of the Advertis- 
ing Council (Chicago) in 1931; 
member of the board of governors, 
Advertising Federation of America, 
from 1928 to 1938. 

In 1926 he was awarded the Bok 
gold medal by the Harvard school 
of business administration “for dis- 
tinguished service to commerce and 
industry.” 

The familiar Dutch Boy painter 
trademark was originated by Mr. 
Harn while he was ad manager of 
National Lead Co. He also wrote 
two books, “Marketing a National- 
ly Advertised Product,” published 
in 1915, and “Lead, the Precious 
Metal,” published in 1924. 


® The difficulties encountered by 
the Assn. of American Advertisers 
in its effort to verify circulation 
claims on the basis of uniform 
standards was described by Mr. 
Harn in “Scientific Space Selec- 
tion,” an ABC publication. The 
AAA first started the drive in 
1899, but the group was dissolved 
in 1913. 


ARTHUR G. NEWMYER 


WASHINGTON, Oct. 13—Arthur G. 
Newmyer, 70, former newspaper 
executive and head of the public 
relations concern bearing his name, 
died yesterday in his apartment 
here after a long illness. 

Mr. Newmyer, a native of Wash- 
ington, entered newspaper work in 
1902 as secretary to the publisher 
of the Washington Times. Later he 
became its advertising manager. 
In 1912 he bought an interest in 
the New Orleans Item, where he 
was business manager until 1927 
and associate publisher until 1934, 
‘when he left to become publisher 
‘of the Washington Times. 
| In 1936 he was appointed pub- 


Advertising Age, October i7, 1955 


‘assistant general manager of Hearst 
Newspapers. In 1938, when Mrs. 
Eleanor M. Patterson bought the 
Washington Herald and the Wash- 
ington Times from the Hearst or- 
ganization, Mr. Newmyer returned 
here as associate publisher of both 
papers. 

In 1942 he went to Philadelphia 
as v.p. and general manager of the 
Philadelphia Record. He left that 
position the following year and 
established Arthur Newmyer & 
Associates, his p.r. organization. 

His two sons, Arthur Jr. and 
James M., are associated with the 
p.r. concern, and a brother, LeRoy 
F. Newmyer, is v.p. and advertis- 
ing director of the Toledo Blade 
and Toledo Times. 


Nielsen Count of 
Radio, TV Sets Is 
Planned for 1956 


(Continued from Page 1) 
been withheld “pending clarifica- 
tion of the plans of the NARTB tv 
circulation committee.” 

He explained that he had hoped 
the results of the committee’s 
study might have been available 
for reference in this second Niel- 
sen study. 

“It is now apparent,” he said, 
“that this is not feasible in view 
of the committee’s recent an- 
nouncement that its tests are not 
yet completed and that its rec- 
ommendations will not be forth- 
coming this year or next.” He also 
pointed out that the NARTB study 
will be confined to tv. 

Details of the study will be made 
available to broadcasters, advertis- 
ers and agencies in about 30 days. 


Packard, Clipper 
Get 30% Increase in 
Ads for ‘Big Move’ 


Detroit, Oct. 13—A 30% boost 
in advertising for Packards and 
Packard Clippers will be an- 
nounced when Studebaker-Packard 
Corp. unveils its 1956 line of 
Clippers. 

President John J. Nance said 
1956 is “the year fer Studebaker- 
Packard to make its move,” and 
added that the company operated 
under wraps in 1955 while it was 
reorganizing and preparing for the 
big move. 

The extent of the advertising 
outlay was not disclosed, but in 
’56 it will be distributed along dif- 
ferent lines than it was in ’55 be- 
cause of the program which makes 
Packard Clipper and Studebaker 
separate divisions from Packard. 

Packard and Clipper will carry 
separate and distinct ad programs, 
seeking to penetrate different fields 
and new car buyers. 

Packard ads will be directed to 
what Mr. Nance called the “luxury 
class conscious.” Clipper ads will 
seek to mark it as a distinctive 
line for the medium price field. 


® Advertising for both will be 
introduced in November, with 
newspapers carrying the main at- 
tack. Packard will also use the 
broadest line of class magazines in 
its history. The Clipper will be pro- 
moted as the “hottest car in its 
field.” 

Mr. Nance said that in ’55 the 
company increased its production 
capacity to 470,000 units. In 1956, 
he said, it will shift its full strength 
to sales-and advertising to keep 
these facilities busy. 

He said the sales push for the 
Clipper would describe it as one 
for the young at heart, with a 
romantic surge of power. 


Harold Kirsch Co. Expands 
Harold Kirsch Co., St. Louis 

agency, will open a new Florida 

office in its own building now un- 


advertising sales efforts is also|lisher of the New York Journal | der construction in the Miami 
| Shores area. 


planned. 


and the following year was named 
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Advertising Age, October 17, 1955 


Bernarr Mactadden, 
Ex-Publisher, Health 


Promoter, Dies at 87 


New York, Oct. 13—Bernarr 
Macfadden, 87, physical culturist 
and former magazine and news- 
paper publisher, died last night 
in Jersey City Medical Center as a 
result of an attack of jaundice. 

A physical culture zealot who 
practiced what he preached, Mr. 
Macfadden kept thousands of fol- 
lowers enthralled by his theories 
for more than 50 
years and made 
a fortune as a 
publisher. At one 
time he headed a 
publishing com- 
pany that issued 
13 national mag- 
azines and six 
daily newspapers 
with a combined 
yearly circula- 
tion of 220,000,- Bernarr Macfadden 
000. In 1931 his 
personal fortune was estimated at 
$30,000,000. 

Early this year, embroiled in 
domestic and other law suits, he 
pleaded poverty and declared that 
a $2,000 a month annuity was all 
that remained of his wealth. 


® Born in Mill Springs, Mo., he 
was orphaned at eight and was 
sickly during most of his child- 
hood. At 12, he ran away to St. 
Louis, where he worked as a gro- 
cer’s clerk and later as a printer’s 
devil. A visit to a gymnasium in- 
spired him to take up weight lift- 
ing and wrestling. At 18 he was a 
professional wrestler. He changed 
his name from Bernard to Bernarr, 
came to New York and opened a 
physical culture studio. 

In 1898, to advertise a massage 
reducer he had invented, he issued 
his first publication, Physical Cul- 
ture, as a 5¢ pamphlet. It began to 
sell rapidly, as it was lavishly 
illustrated with photographs of 
men and women in the near-nude. 
He was once convicted of sending 
obscene literature through the 
mails and sentenced to two years 
in jail and a $2,000 fine. President 
Taft set aside the jail sentence. 


® His publishing venture at the 
peak of his career, when he was 
head of Macfadden Publications, 
included True Story, True Detec- 
tive Mysteries, Liberty, Photoplay, 
True Romances, Modern Marriage, 
and Ghost Stories. In addition he 
owned the Automotive Daily News, 
Philadelphia News, New Haven 
Times, Detroit Daily News, Invest- 
ment Daily News, and the New 
York Evening Graphic. It lost mil- 
lions before it was finally dis- 
continued in 1932. 

In 1941, when he left Macfad- 
den Publications, he put $5,000,- 
000 into the Macfadden Founda- 
tion and devoted most of his time 
to the management of that non- 
profit organization, set up to carry 
on his theories on physical culture. 

Until he entered the hospital 
last Friday, he led a vigorous life, 
lecturing, flying his own -plane, 
playing tennis and performing 
stunts. On his 83rd birthday he 
made a 2,500-foot parachute jump 
into the Hudson River. 


JOSEPH S. EDELMAN 

Brooxtyn, N. Y., Oct. 11—Jo- 
seph S. Edelman, 64, founder and 
president of Sterling Advertising 
Agency, New York, died early this 
morning of a heart ailment at his 
home here. 

Mr. Edelman formed Sterling in 
1914 with Henry M. Goldsmith 
and the late William Forray. Prior 
to that, he was advertising man- 
ager of Joseph P. Day Inc., New 
York real estate organization. He 
was at one time a special con- 
sultant to World Films Corp. and 
Selznick Pictures. 


Last Minute News Flashes 


Ford Breaks Print Push for Continental 


Detroit, Oct. 14—Ford Motor Co.’s Continental, expected to retail 4 
for something like $10,000 through 600 Lincoln dealers, will be an- | 


nounced in ads breaking in 350 to 400 newspapers Oct. 20 and 21, and 


in Life Oct. 24. Newspapers get half pages to pages, while Life will || 
carry a four-page four-color center spread, as will The Saturday 
Evening Post. Fortune, Newsweek, Time, Town & Country and other | 


magazines are scheduled for color pages. Young & Rubicam is handling. 


Eastman Chemical Switches to Calkins & Holden 


KINGSPORT, TENN., Oct. 14—Eastman Chemical Products has named || 


Calkins & Holden, New York, to handle its acetate fiber advertising. 
The account formerly was with Kenyon & Eckhardt. The client is a 
subsidiary of Eastman Kodak. 


Elliot Leaves ‘Herald Tribune’ for General Outdoor 


New York, Oct. 14—William H. Elliot has resigned as media adver- 
tising manager of the New York Herald Tribune to become New York 
sales manager of General Outdoor Advertising Co. Before joining the 
Herald Tribune in 1938 he was an advertising salesman for the New 
York Theater Program Corp., and before that for the New York Jour- 
nal-American. 


Brownell Resigns; Chirurg Closes Philadelphia Shop 


New York, Oct. 14—A. W. Brownell II, v.p. and general manager of 
the Philadelphia office of James Thomas Chirurg Co., has resigned, 
and the agency’s Philadelphia office will be discontinued. The agency 
will continue to service accounts in the area from New York. Mr. 
Brownell’s plans have not been announced, but it is understood he 
intends to return to the publishing business. Before joining Chirurg a 
year ago, he was associate district manager, Atlantic district, for Mc- 
Graw-Hill Publishing Co. 


Gibson Refrigerator Doubles Budget for ‘56 


Las Vecas, Oct. 14—Gibson Refrigerator Co., Greenville, Mich., will 
double its advertising to push its 56 line of major appliances, using 
“Home” (NBC-TV) and magazines including Better Homes & Gardens, 
Ladies’ Home Journal, Life and Successful Farming. Henri, Hurst & 
McDonald, Chicago, will handle the increased billing. 


Campaign Will Encourage Tire Retreading 


WASHINGTON, Oct. 14—The Tire Retreading Institute has been or- 
ganized here as an offshoot of the National Assn. of Independent Tire 
Dealers and will launch a national ad campaign next month to pro- 
mote the use of retreaded tires in Farm Journal, Life, Look and The 
Saturday Evening Post. Dealers will support the drive with newspaper 
ads and radio-tv spots. Bozell & Jacobs, which handles the tire deal- 
er group, also will handle the institute. 


Hollingshead Will Move to Weiss & Geller 


Cuicaco, Oct. 14—The R. M. Hollingshead Corp., Camden, N. J., 
chemicals manufacturer, has appointed Weiss & Geller, Chicago, to 
handle advertising for all of the company’s products, effective Nov. 30. 
Campbell-Mithun, Chicago, currently is Hollingshead’s agency. 


‘Family Circle’ Tests 10¢ Price on Coast 


New York, Oct. 14—Family Circle will test a 10¢ cover price on its 
November issue in certain West Coast supermarkets, while the entire 
store book field watches with interest. AA understands the new price 
will be tried out in Spokane and Seattle. Family Circle, Everywoman’s 
and Better Living now sell for 5¢. Woman’s Day, the A&P magazine, 
was started in 1937 at 2¢, went to 5¢ in 1947 and to 7¢ in 1951. In 
Colorado, where A&P has no outlets, Woman’s Day sells on news- 
stands for 15¢. 


Emil Mogul Gets Three Revlon Accounts 


New York, Oct. 14—Revlon Products has named Emil Mogul Co. to 
handle advertising of its Aquamarine shampoo, which has been inac- 
tive in recent years, Silken Net, formerly with BBDO, and a new 
product. 


Foreman Leaves Lefton; Other Late News 


e Edwin G. Foreman Jr. resigned today as v.p. and general manager 
of the Chicago office of Al Paul Lefton Co., Philadelphia. Before join- 
ing Lefton 12 years ago, Mr. Foreman was with Blackett-Sample- 
Hummert and Radio Corp. of America. He said he has no plans for 
the immediate future. Lefton will name a successor shortly. 


e Robert F. DeLay, advertising manager, American Air Filter Co., 
Louisville, Ky., has been named v.p. and account supervisor of Bur- 
nett & Logan, Chicago, effective Nov. 1. 


Fight Newsprint Price Hike, Slocum Urges; 
Calls Increase ‘Neither Justified Nor Wise’ 


New York, Oct. 13—A price|per service to both advertiser and 
hike in newsprint will lessen news-| reader and force newspapers into a 


paper service to advertisers and 
readers and force newspapers into 
a weaker competitive position. 

This statement was made this 
week by Richard W. Slocum, pres- 
ident of the American Newspaper 
Publishers Assn., in commenting 
on the prediction made a week ago 
by Sir Eric Bowater, board chair- 
man of Bowater Paper Corp., who 
said that newsprint prices will ad- 
vance “within the foreseeable fu- 
ture” (AA, Oct. 10). 

“An increase in the price of 
newsprint will necessitate wide- 
spread increases in advertising 
rates and, in many instances, in the 
price per copy to the reader. This 
will bring a lessening of newspa- 


less secure and weaker competitive 
position. There is somewhere a 
price ceiling, and if that is crossed 
by manufacturer or newspaper, 
buyer reaction goes to work ad- 
versely,” he said. 

“ANPA again advises its mem- 
bers that they be vocal with their 
suppliers, speaking freely about 
the problems they face and how 
the best interests of the suppliers 
may be affected. 


“To remain silent,” Mr. Slocum 
said, “now that the price increase 
| prediction has been publicly made, 
may be construed as easy accept- 
| ance of the projected action. Fair- 
/ness to our suppliers calls for 
prompt, frank talk.” 


LEE KING, v.p. of Weiss & Geller, 
Chicago, has been appointed to the 
new post of creative director. He 
has headed the Weiss & Geller art 
department for the past 12 years. 


Plan Manual on 
Advertising to 
Construction Field 


CLEVELAND, Oct. 12—Plans for 
the publication of a manual on 
“Advertising to the Construction 
Industry” were announced here to- 
day at a meeting of the Associated 
Construction Publications, com- 
posed of 14 regional business pa- 
pers. 

The meeting, which began with 
a luncheon and ended with enter- 
tainment after dinner at the Cleve- 
land Athletic Club, was attended 
by 125, including many leading ad- 
vertisers and agency men inter- 
ested in the construction market. 

J. R. Wagner, of Thomas Ad- 
vertising, Peoria, ACP agency, out- 
lined the contents of the manual, 
and invited cooperation. One of 
the reasons for developing it is 
that distributors of construction 
equipment are becoming keenly 
interested in advertising and are 
looking for help. 


® H. D. Anderson, president of 
Rish Equipment Co., Bluefield, 
W. Va., emphasized this develop- 
ment in saying that Associated 
Equipment Distributors, of which 
he is vice-president, is promoting 
advertising by its members. At 
present expenditures for this pur- 
pose average less than 0.5%. 

This exceptionally enterprising 
distributor, who has expanded his 
operations territorially of late, said 
that equipment dealers favor co- 
operative advertising, but that 
some complaint has been voiced by 
those who believe the programs 
are being forced upon them. 

H. A. Scribner, president of Rus- 
sell T. Gray Inc., Chicago agency, 
urged closer cooperation between 
manufacturers and agencies. He 
said that in some cases agencies 
are not invited to attend the sales 
meetings of their clients, and have 
no information on sales volume, 
competitive problems, owner lists, 
etc. In order to function as part of 
the sales department, he said that 
agencies must be given this type 
of information. 


® Paul Vollmer, advertising man- 
ager, Blaw-Knox Co., Pittsburgh, 
said that publishers can be of great 
assistance to manufacturers in 
bringing them news from the field, 
including performance data of 
equipment on specific jobs. Photo- 
graphs are already generally avail- 
able from the regional construc- 
tion papers. 

Robert Brown, advertising man- 
ager, Wickwire Spencer Steel di- 
vision, Colorado Fuel & Iron, New 
York, described this company’s 
advertising program in great de- 
tail, emphasizing the many dealer 
helps which are made available to 
distributors without charge. He 
said that identification of dealers 
by telephone directory listings has 
been found effective. 

John D. Bowler Jr., Southwest 
Builder & Contractor, Los Angeles, 
is president of ACP. 


 NARTB May Ask 
Viewer Attitudes 
Toward Tv Fare 


ROANOKE, Va., Oct. 14—The tele- 


}|vision industry may soon under- 


take a study to find out what 
people think of tv shows and com- 
mercials. 

News of the proposed project 
was made public in a speech here 
today by Ward L. Quaal, v.p. of 
Crosley Broadcasting Corp. He 
spoke before the southeastern re- 
gional conference of the National 
Assn. of Radio & Television Broad- 
casters. 

Mr. Quaal, who is chairman of 
the association’s new committee to 
study viewer attitudes, said that a 
pilot study already has been con- 
ducted in three Pennsylvania cities 
by the TV Code Review Board. 
Personal interviews were made to 
find out such things as: 

1. How many tv shows the view- 
er watches on weekdays and week- 
ends and his (or her) attitudes to- 
ward television in comparison with 
other media. 

2. The meaning of television to 
set-owning families. 

3. What specific programs and 
types of programs the viewer likes 
or dislikes. 

4. Parents’ feelings about the tv 
shows their children watch. 

5. Viewers’ opinions of and 
reactions to television advertising. 


® Mr. Quaal said that he favors a 
national study along these same 
lines, the project to be made under 
the direction of NARTB’s televi- 
sion board in conjunction with the 
TV Code Review Board. 

The next step toward launching 
this survey will be taken when the 
committee on viewer attitudes 
meets at the conclusion of the 
current series of regional meet- 
ings. This group will evaluate the 
pilot findings and decide on the 
“course for a national study, if one 
is to be undertaken.” 


= In an earlier panel session, 
G. Richard Shafto, president of 
WIS-TV, Columbia, S. C., and 
chairman of the TV Code Review 
Board, discussed steps that are be- 
ing taken to make sure film shows 
meet the standards set by the in- 
dustry code. He said film programs 
are responsible for a great many of 
the complaints received by sta- 
tions. 

Effective in November, the 
monthly confidential bulletin 
which NARTB mails to all code 
subscribers will start publishing a 
list of films considered unsuitable 
for tv, Mr. Shafto revealed. The 
list will be compiled from sugges- 
tions made by the association’s 
monitors and by stations, as well 
as from viewer complaints. 


® Radio day at the 3-day meeting 
was highlighted by an address by 
Frank Silvernail, manager of 
station relations at Batten, Barton, 
Durstine & Osborn. The agency 
man advised broadcasters to stop 
resting on their past records and 
try to put some sparkle back into 
radio. 

He said stations should quit 
criticizing the networks’ efforts to 
stir up some excitement for the 
medium and “be grateful to them 
for bringing radio back in any 
form to the advertiser’s attention.” 

He added: “Maybe the stations 
could profitably study the net- 
works’ brand new thinking and 
create some new and imaginative 
ideas of their own. Better even 
than the news and music concept 
that I am afraid seems to be the 
most sparkling inspiration of too 
many radio stations.” 

Mr. Silvernail said national 


spot should be getting more of the 
advertisers’ budget than it does. 
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THe ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum cherge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 per 
line. Add two lines for box number. Copy deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $15.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


FACE THE FACTS! 
If you want to get started in industrial 
advertising, you might as well get your 


feet wet NOW. This job requires rough | 


layouts, lots of copy and some production. 
You will rapidly become an all-around 
advertising man with this experience. You 
will prepare engineering bulletins, sales 
literature, catalogs, direct mail, etc. Call 
BIshop 7-4000 (Chicago) for details. Ask 
for Mr. Nelson or Mr. Ranney. 


SPACE SALESMAN 
Trade magazine advertising salesman 
wanted for eastern territory. Experience 
in food or drug trade desirable but not 
essential. Energetic self-starter with good 
sales record required. Please write full 
business and personal details with salary 
desired. Replies confidential. Our organi- 
zation knows of this ad. 
Box 7831, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


Young, ex',erienced outdoor writer wanted 
for creative copy job with major firearms 
manufacturer. Do sales promotion directed 
to hunters, sportsmen and dealers who 
serve them. Work in pleasant suburban 
Connecticut. Send complete resume in- 
cluding salary requirements to: 
D. F. Weeks 
P. O. Box 906 New Haven, Connecticut 


Wanted: Copy, Idea, Layout Man for 30M 
cir. Southern Newspaper, Experienced. 
Give details, salary wanted, availability. 
Box 7835, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


BARNARD’S - NATIONWIDE 
OFFICE AND PROFESSIONAL 
Investigate our free-lance service. 
2-2306 202 S. State St. Chicago 


PUBLICATION PRODUCTION 
Young man to assist in all phases of ad- 
vertising "production on important weekly 
publication. 

Box 7857, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, IL 


SPACE REP., newspaper, national ac- 

counts, liberal commission, excellent op- 

portunity perm. High-income position. 
Box 7846, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


| CHICAGO SPACE & MAILING SERVICE 
SALESMAN - Publication serving used 
machinery field needs representation in 
Chicago-Midwest. We sell space, direct 
mail programs, and use of our 55,000 
circulation list, offering diversified sales 
opportunities. We are well established in 
the field and need no missionary work. 
Part time probably O.K. Draw and com- 
mission. Send complete information. In- 
dustrial Machinery News, 16142 Wyoming, 
Detroit 21, Michigan. 


Four “A” Agency seeks fashion copy 
writer for TV and radio commercials. Ex- 
cellent opportunity for alert, ambitious 
gal! State Street experience helpful. Sal- 
ary open. Chicago. Call Mr. Gingrish, 
Delaware 17-7860 for appointment. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha. 17-1991 Chicago 


COPYMAN -Want to live and raise your 
family in a fine, medium-sized city, in 
vacation area 2 hours from Chicago? No 
more tiresome commuting or crowded 
conditions; ideal residential neighborhoods 
10 minutes from office; lakes, streams, 
golf courses nearby. Agency in million- 
plus class handling several leaders in their 
fields, wants able writer of consumer copy 
to create and write ads and help contact 
'gresent and prospective accounts. Good 
salary, prestige, and opportunity for a key 
man who wants to put down roots. 
Send photo, home phone, resume includ- 
ing interests, and a few samples. Prompt 
action and return of your material guar- 
anteed. Your inquiry held in confidence. 

Box 7850, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, IIL 

LAYOUT ARTIST 

work on exchange basis in north light 
space for free lance artist. Some finished 
work, small advertising agency, Chicago 
phone AN 3-3045. 


ALL 18 GRIST 
seabed which comes to our mill. 
Lila Molene 105 W. Adams St. 
ANdover 3-4424 Chicago 3, Ill. 


ADVERTISING 
PRODUCTION MANAGER 


Wonderful opportunity for experi- 
enced production manager. Must have 
administrative ability to direct depart- 
ment of 10. Constant flow of produc- 
tion requires man with keen sense of 
deadline. Must have full knowledge 
of all phases of graphic arts. Must be 
able to solve all problems. Thoroughly 
dependable. Must be competent buyer 
and price analyst. Salary $7500. State 
age, experience & job qualifications. 
Box No. 552, ADVERTISING AGE 
1480 Lexington Ave., New York 17, N.Y. 


Outstanding Opportunity for 
Woman with Real 


Copywriting Ability 


You, the woman we want, have 
proven your copywriting ability 
in the field of fashion and feel 
your creative urge strongly. You 
have had both retail and agency 
experience and have a good 
sense of fashion yourself. You 
also have an interest in and some 
writing experience on other 
types of accounts, particularly 
food. Practical promotional ideas 
come to you easily and you have 
little fear of a conference table 
discussion concerning them. You 
want to make a career of your 
work but feel there is some lack 
of real opportunity for the future 
in your present job. You are am- 
bitious and willing to work hard 
to attain greater recognition and 
material reward. You are willing 
to make Portland, Oregon, your 
home for the next 10 or 20 years. 

Is this really you? Then write 
us today giving your experience 
and tell us how well you match 
the above description. We might 
get along well even if you aren't 
perfect! 


Botsford, Constantine & Gardner 
115 S. W. 4th Avenue 
Portland 4, Oregon 


“Our 45th Year” 


4-CORNER OPENINGS 


Acct. Exec., food, N.Y.C. 12,000 
Agy. Copywriter, Florida 6,500 
Illustrator, Southwest oe 7,200 
Copy, 23-30, Pacific N.W. Mfr. $ 4,800 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
1108S. Dearborn CE 6-5353 Chicago 


POSITIONS WANTED 


ok | 
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POSITIONS WANTED REPRESENTATIVES WANTED 


Here is an opportunity for some Company 
to take advantage of twenty years of var- 
ied experience in industrial, commercial 
and illustrative black and white and color 
photography. In return, the photographer 
wants security and opportunity to help 
the advertising or photo department pro- 
duce better photos and ads. Will relocate. 

Box 7855, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


FINANCIAL INTEREST WANTED 
IN GROWING PUBLICATIONS 
Proven advertising salesman wants con- 
nection with progressive publishing con- 
cern with good future potential where 
interest could be purchased now or in the 

future. Now located in Chicago. 
Box 7852, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


VERSATILE WOMAN AD EXECUTIVE 
Unusual combination of executive 
ability, diplomatic personality, tal- 
ented writer. Former ad director 
prominent retail stores. Excellent 
copywriting background: TV, ra- 
dio, newspaper, direct mail, sales 
promotion, mail order. Know pro- 
duction. Interested in agency or 
firm connection specializing in 
women’s fields: foods, furnishings, 
ap liances, fashions, etc. 

Box 7849, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


CREATIVE ART DIRECTOR 
Layout, completed art, planning. Experi- 
enced with know-how to get things done. 
Amiable, energetic, seasoned. Desires 
connection where he can be an important 
factor to a busy agency. Location not im- 
portant, the organization is. Salary, $12,- 
000. Write for interview. 


Box 7854, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
TO AN ADVERTISING MANAGER OR 

MEDIA DIRECTOR WHO NEEDS A 
TOP FLIGHT ASSISTANT 

Have had twelve years excellent experi- 
ence with trade and consumer publica- 
tions - promotion - production and creative 
selling. University graduate. Prefer Chi- 
cago vicinity. Age 35. Would appreciate 
opportunity to discuss details and quali- 
fications. 


Box 7832, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


1 WRITE EXCELLENT 
SALES PROMOTION COPY 


Complete packaged programs that 
make selli easier for salesmen, 
distributors, dealers. Thorough 
exp. all types collateral mtl. (Na- 
tional, trade media, too). Good 
layout man. Can direct others. 
Now dept. head. Age 44. Want 
job in TOP agency or with lead- 
ing ., consumer or ind. $12,500. 
Write for details. 

Box 548 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, IIL. 


Seasoned 7 in 1 Shoe Exec. with 20 
Advertising with top shoe and allie 


pays and grows. 
tn early 40’s.. 


480 Lexington Ave. 


AGENCIES WITH SHOE OR ALLIED ACCTS. 
SHOE BIZ 31/2. BILLIONS 
oe experience on Sales- 


Recognized “IDEA MAN” in all phases of Product and Style Development 
- - « Shoe and allied product Sales-Advertising management for retail chain 
. .. branded lines at wholesale . . . door-to-door direct shoe selling . . . seeks 
right spot. He has developed a successful formula for shoe advertising that 


- has Business Administration degree in Adv. and Selling 
a-aie agency experience on both “hard” and “soft” goods. 
For all the details write in confidence to: 


Box 542 ADVERTISING AGE 


oducts companies available soon. 


New York 17, N.Y. 


Box 553 
200 E. Illinois St. 


ADVERTISING AND PROMOTION SUPERVISOR 


for plant food division of national company Chicago location. New 
position offering challenge and opportunity with responsibility for 
both agency supervision and creative efforts in point-of-sale, dealer, 
visual aids, catalogs and other items in support of established area 
sales office programs. Prefer man with 3-6 years advertising depart- 
ment experience with mfg. company, preferably foods or houseware. 
Should have experience in local promotions, editing and writing abil- 
ity. College education in marketing or advertising, plus rural back- 
ground and interests desirable. Give complete details in reply. 


ADVERTISING AGE 


Chicago 11, Ill. 


Box 554 
200 E. Illinois St. 


ACCOUNT EXECUTIVE 


Excellent opportunity in leading Midwest 4A 
Agency for account executive—creative man with 
building products experience. Age 30-40, leaning 
toward forward thinking art and architectural 
treatments, but with practical merchandising expe- 
rience. Salary to $12,000.00. Send photo, brief 


resume, Outstanding samples to 


ADVERTISING AGE 


Chicago 11, Ill. 


PAIR AGRICULTURAL SPECIALISTS 
Team of agency trained, farm machinery 
specialists seek agency affiliation. Abili- 
ties include client-contact, product re-| 
search, productive layouts, original, spark- | many key areas. 
ling copy techniques, modern art sugges- Box 7851, ADVERTISING AGE 
tions for use in Farm Publications and 200 E. Illinois St., Chicago 11, Ill. 


consumer direct mail to agricultural field. | ADVERTISING REPRESENTATIVE 
WANTED 


Nationwide distributorship, and County 
Agent acquaintanceship. About hundred Old, established trade book publisher 
with vigorous, young management needs 


thousand dollars billing tucked under our 
belts. Proven ability on diggers, irriga-| an equally energetic space salesman for 
the Ohio, Western Pa. area. 


tion, elevators, wagon unloaders and re-| 
lated products. Central states preferred.| Our present rep. is retiring after 25 fruit- 
ful years in the territory. This is a fine 


. year buys both men. 
Box 7856, ADVERTISING AGE o rtunity, with three very productive 
200 E. Illinois St., Chicago 11, Ill. ielasities canmnints Wea ; 
SALES AND MERCHANDISING Good home office promotion backing. 

10 years sales and administrative experi-| Excellent base plus graduating bonus ar- 

ence in food, drug, tobacco, hardware, | rangement. Resume to 

mail order. 34, B.S. Economics. Seek op- Box 7842, ADVERTISING AGE 

portunity with future. Resume on request.| 480 Lexington Ave., New York 17, N.Y. 
ee ee Se ne BUSINESS OPPORTUNITIES 

PRINTING PLANT 


200 E. Illinois St., Chicago 11, Ill. 
BAGASING FROM avon: Uiswen years Liquidation of estate forces sales of this 
Chicago printing establishment at consid- 


experience Advertising promotion, circular 
promotion, merchandising, publicity. All erabty lens them current value. Land and 
building, for example, carried on books 


forms direct mail, sales ere 
eee, ee SUG writer; experi- at oe are worth Lape moe ae = 
, praisal shows $114,000 in equipment. Other 
Box 7848, ADVERTISING AGE assets, including profitable specializated 
publications, are of substantial propor- 


480 Lexington Ave., New York 17, N.Y. 
SPACE SALESMAN - for New York area. | tions. Selling price, $165,000, of which % 
Well experienced young “result-getter,”| can be underwritten if necessary. For 
married, college graduate. quick information on IIll-174, telephone, 

wire or write to AMERICAN EQUITABLE 


Box 7847, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. | CORPORATION (De 2-0152) 35 E. Wacker 
Drive, Chicago 1, Ill. 


Test Sanders Dandy ABC 3 
Avon Herald News - Nunda News 
Livingston County Leader, Geneseo, N.Y. 
Tops in grass roots value 


Controlling interest in trade publication 
for sale only to advertising executive who 
has the ability to sell space to top adver- 
tisers. $20,000 required. Chicago phone 
STate 2-1777. 


MISCELLANEOUS 


Large Front Studio Room ~- suitable for 
2 professional men. Private entr.; beaut. 
furn. Near restr. and transp. Oak Park, 
Ill. EUclid 6-2768 after 6:30 P.M. 


PETER FRIES, JR. 


Trade Publication, tied to a popular trend 
and a fast-growing market, backed by 
publisher’s intensive ‘promotions, has ter- 
ritories for space sales representatives in 


ART MAN IN A 
GRAY FLANNEL SUIT 


is looking for new and more in- 
teresting challenges. Highly creative 
4A agency art director who, while 
understanding Madison Avenue 
roblems, does off-beat ads that sell 

th client and product. Now at the 
top of his department but craves 
more highly creative RR ortunities 
with better accounts. 1 head up 
your art department or handle ac- 
counts large enough to assure an in- 


teresting future and pay a minimum REGISTERED PATENT ATTORNEY 
of $25,000. Box 549, ADVERTISING 299 Madison Ave. NYC, 17 OX 17-1970 
AGE, 480 Lexington Ave., New York Patents Designs Copyrights 


17, New York. 


WANTED 
PRODUCTION MANAGER 


Leading Washington agency, 
handling national and some local 
accounts. Must ood expe- 
diter, buyer and administrator 
with technical knowledge of 
printing, engraving, etc. includ- 
ing color process work. Will 


—_— > 
|} DOUG SMITH, INC. 
SS es 


—————< ee / 


A complete placement service i A 

of Ad men, for Ad men... by an Ad man open. Please do not phone. Write 
who has worked in all the jobs himself for appointment giving us com- 

f plete ckground and income 

of over 20 years requirements. Address: Mr. 

Henry J. ufman, Henry J. 


333 NORTH MICHIGAN AVENUE - CHICAG® 


Kaufman & Associates, 1419 H. 
FRanklin 2-3280 


St. N.W. Washington 5, D. C. 


| 


CREATIVE MAN FOR EMPLOYEE 
COMMUNICATIONS WORK 


Young man to plan and write visual presentations, booklets, etc. 
Ability to handle some client contact and employee presentation 
meetings desirable. Pleasant working conditions with business 
consultant firm in suburban north shore Chicago area. Growing 
business with opportunity for advancement. 


Write 551 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


GROWTH COMPANY OFFERS 
ADVERTISING POSITION 


To a capable, aggressive young man (24 to 28) with expe- 
rience in promotional writing, here is a chance to grow in 
the advertising department of a large company engaged in 
heating and air conditioning. Assignments will cover all im- 
portant phases of advertising and promotion .... from cat- 
alogs to consumer campaigns. No ceiling on a challenging 
opportunity, Salary commensurate with experience and abil- 
ity. Will be located in the East. Send complete resume and 
salary requirements to 
Box 543 


480 Lexington Ave. 


ADVERTISING AGE 
New York 17, N. Y. 


WANTED: INSTITUTIONAL COPYWRITER 


We're looking for an institutional copywriter who 


expresses himself in clear, simple, concise language; 
can select a type face and interpret its character count; 
respects the copy limits of a layout; 

has had experience in writing folders, booklets, letters 
which describe or promote an institution, a service, a 
new development; 

wants to grow with Chicago's leading wholesale mail 
order house. 


Write fully including expected salary. 
All replies strictly confidential. 


Box 547 
200 E. Illinois St. 


ADVERTISING AGE 
Chicago 11, Ill. 
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ACCOUNT EXECUTIVE 
$15,000 


’ 

Soft goods experience such as apparel, wom- 
en’s Ceor or shoes necessary. 

ALSO 
Sr. Goon riter 4,000 
Good all-around creative background ‘’ all 
media, plus experience in consumer and in- 
dustrial products. 

or confidential representation 
CT 


CON 
GEORGE E. PYL 


KAS 


WABASH EMPLOYMENT AGE 
202 So. State, Chicago 4, 


NCY 
WAbash 2-5020 


AGRICULTURAL ART 


—to “Pep Up"’ your farm ad- 
vertising program. Use my 
finest of authentic, realistic 
farm animal illustration. Rea- 
sonable—Quick Service—Write 
for recent samples. 


7265 N. Ridge Dr., Omaha, 11 


The Midwest's ; 
outstanding placement 
service for Adv. - Art & 

allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 


CEntral 6-5670 


Fine, Fast, Fairly Priced Photography 


pics 


PUBLICITY 


CONVENTION INDUSTRIAL 


incorporated 
photographers 


DEARBORN 2-1062 
187 N. LASALLE, CHICAGO 2, ILLINOIS 


COMMERCIAL 


FOR SALE. EIGHT ORIGINAL 
PASTEL FULL - COLOR 
DRAWINGS OF GORGEOUS 
MODELS BY K. 0. MUNSON, 
famous delineator of feminine 
beauty. Large size; each painting 
2 feet by 3 feet. Fine for framing 
or for advertising reproduction 
on calendars, catalogue or maga- 
zine covers, literature, etc. 
$250.00 each. Write or see Wein- 
man Bros. Inc., 3260 W. Grand 
Avenue, Chicago 51, Ill., DIckens 
2-7520. 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters ik 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 


Please write briefly outlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


Exceptional opportunity 
for a top-notch 
ART DIRECTOR 


We're on the prowl for the best art direc- 
for we can find. Our agency is one of the 
big ones and we have an opening for a 
man who: 
—Is a generator of ideas, and knows 
good ones from bad ones, 
—Is strong on designing, but has out- 
lived any fascination with tricks 
and gimmicks, 
—Knows how to get the best out of 
studios and free-lances, 
—Has rounded experience with all 
printed media. 
He will be working on a variety of ac- 
counts that will provide plenty of scope 
for his imagination. He will be a key part 
of the creative team on these accounts. 
He'll have plenty of room to grow. 
If this sounds like your kind of spot, write 
us fully about your experience and back- 
ground. Tell us what salary you’d expect. 
But do not send samples until you hear 
from us. 
Write to: Exec. V. P. 

Box 550, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


Armour Will Test 


Margarine Rule's 
Constitutionality 


(Continued from Page 3) 


housewife, but is to deny the ca- 
pacity of the consuming public to 
think.” 

Armour said if the margarine 


|| section of the act is construed to 


prohibit the advertising in ques- 
tion, then the law is unconstitu- 
tional “in that it is arbitrary, 
capricious and unreasonable,” vio- 
lates the due process clause of the 
Fifth Amendment and abridges 
freedom of speech and press. 

Armour also questioned the com- 
mission’s good faith, pointing out 
that its advertising had been sub- 
mitted for review on three occa- 
sions. 


® At the last conference, April 4, 
1955, a commission official assured 
Armour, the reply said, that in the 
event the commission proposed to 
rescind its previous understanding 
and approvals, it would promptly 
notify Armour and provide it with 
an opportunity to submit further 


revisions. Instead, Armour said, 
the complaint was issued on 
Aug. 30. 


Seeds Is Victor Agency 

In a story in ADVERTISING AGE 
Oct. 10, Heintz & Co., Los Angeles, 
erroneously was listed as the agen- 
cy for the Victor Chemical Works. 
The agency is Russel M. Seeds Co., 
Chicago. 


Mann 


Hellman 


POST-MORTEM—Before hitting the road with its fall sales pitch Family 

Weekly held a “rough draft” presentation for admen in its own | 

(Chicago) territory, and asked for criticism. Shown mulling it over 

afterward are Lowell Hellman, Earle Ludgin & Co.; Harvey Mann, 

H. W. Kastor & Sons, and T. Ran Watkins of the Family Weekly 
sales staff. 


American Shirtboard Expands 


American Shirtboard Advertis- 
ing Co., Chicago, is opening its fir-t 
international office in Canada. T) 
office, Canadian Shirtboard Adver- 
tising, will be located at 112 Bond 
St., Toronto. The company also 
plans to open offices soon in New 
York and California. 


OUTDOOR 


in HOUSTON 
SPECIAL 24 SHEET 
POSTERS for DISTILLERS 


PAINTED BULLETINS 


STERLING 


Sign Co. Inc. 
P.O. Box 21015 Houston, Texas 


— 


Watkins 


‘Industrial Equipment 
News’ Raises Ad Rates 


Effective this month for new ac- 
counts and July, 1956, for current 
or contract advertisers, Industrial 
Equipment News has increased its 
rates. New rates for one-ninth 
page units will be: 1 to 5 units— 
$175 per unit; 6 to 11 units—$170 
per unit, and 12 to 23 units—$165 
per unit. 


Merck & Co. Boosts Connor 


Edward J. Connor has been 
named assistant advertising direc- 
tor of Sharp & Dohme, a division of 
Merck & Co., Philadelphia. Mr. 
Connor joined the sales division of 
Merck in 1953. 


ASSISTANT TO 
PRODUCTION MANAGER 


Young man, 25 to 30, to be as- 
sistant to advertising production 
manager on weekly publication. 
Experience in publication or ad- 
vertising production required. 
To assist in publication’s ad 
makeup and complete produc- 
tion follow-through, with ability 
to assume certain responsibili- 
ties with minimum supervision. 
Phone Mr. C. B. Groomes, 
DElaware 7-5200, Chicago. 


and that’s how we do your job! 


TINKER-TO-EVERS-TO-CHANCE . . . 

this unequalled Baseball Hall of Fame trio 

was a once-in-a-lifetime combination. 

But, in advertising production, a 1-2-3 service 
AD-SETTING, ENGRAVING and PRINTING 

is provided by Faithorn every day of the week, 
all under one roof. Your printing job will 

be handled efficiently . . 
one responsibility, one location, one price. 
Faithorn, serving the entire Midwest, 
specializes in color work and process color 
plates. Write or call us on your next 


eranhic art job. WHitehall 4-230 


a t h 0 [ n CORPORATION 


. Dearborn St., Chicago 10, Illinois | 


. speedily. One contact, 


AD-SETTING 
ENGRAVING 
PRINTING 


| 
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by industrial traffic managers 


91.4% to 9.7% 


Which business magazine is most helpful to industrial traffic 
managers? That question, asked by Marsteller Research, Inc., 
brought 350 replies, and 320, or 91.4%, named Trarric WORLD. 
The second publication mentioned received only 9.7%. 

Details of this survey will be sent on request. 


One reason for this overwhelming vote is that TRAFFric WoRLD 
covers all forms of transportation vital to shippers. 

That’s what makes TRAFFIC WorRLD so valuable to the 

traffic managers and transportation men who specify the mode 
of transportation and the routes, and are constantly seeking 
the best means for every freight movement — 

rail, waterway, highway, air 


age Oe 


Another powerful reason is that only Trarric WoRLD presents 
week by week reports on rules, regulations and decisions 

of governmental agencies such as the Interstate Commerce 
Commission. Traffic men know that big opportunities are often 
hidden in these prosaic cases. 


pay *24 a year; 90.23% renew 


Traffic managers reveal the high value of Trarric WorLD’s 
editorial scope when they pay $24 a year to subscribe... 
and then renew consistently at the high rate of 90.23% 
(five year average) . 


TRAFFIC WORLD carries more freight advertising 
than any other magazine. 


For more details see our Service-Ad in Standard Rate & Data 
4 Send for your free copy of this survey. 


@ 
Wofonnn © 


New York 22—515 Madison Avenue— PL boy 
Chicago 2—22 West Madison Street— FI 6-0012 
San Francisco 3—821 Market Street—YU 2-2338 
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Over $60,000,000. 
in advertising! — 


» —the largest advertising expenditure ever 


placed in any similar period in 
any newspaper anywhere! 


DURING the twelve months ended September 30, 
1955, advertisers invested more than $60,000,000.00 


for advertising in the Chicago Tribune. This was 


- more than they spent in the same period in any other 


newspaper. 

It set a new all time high in Tribune advertising 
revenue for any similar period. It was millions more 
than advertisers spent in all other Chicago news- 
papers combined. 

Here is the record of performance which, in the 
main, is checked every day by advertisers who spend 
less than $100.00 a year and by those who spend over 
$2,000,000.00 annually in the Tribune. 

No matter to what income group or groups they 


sell, the closer advertisers are to their customers, the 


stronger their conviction that the Chicago Tribune 
produces best results. | 

For more than 38 years more people have bought 
the Tribune than have bought any other Chicago 
newspaper. With over 900,000 net paid circulation on 
weekdays and more than 1,400,000 on Sundays, the 
Tribune has from 53% to 73% more daily circulation 


T 


a® 


a 


and from 86% to 143% more Sunday circulation than — 


other Chicago newspapers. 

Your sales in Chicago can be as big as you make 
them. A Tribune representative will be glad to pre- 
sent a promotion program which will help you take 
maximum advantage of your sales opportunities 
here. Why not ask him to call while the matter is 


fresh in your mind. 


— Chicago Tribune 


THE WORLD'S 


GREATEST NEWSPAPER 


Chicago New York City Detroit San Francisco Los Angeles 

W. H. Hattendorf E. P. Struhsacker W. E. Bates Fitzpatrick Associates Fitzpatrick Associates 
1333 Tribune Tower 220 E. 42nd St. Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Bivd. 
SUperior 7-0100 MUrray Hill 2-3033 WOodward 2-8422 GArfield 1-7946 DUnkirk 5-3557 
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